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Blog 1

1 Introduction of my topic: understanding the success of South Asian

entrepreneurship

1.1 Research background

Entrepreneurship is an important motivator of economic growth, wealth creation
and job generation (Glaser et al., 2015). The ethnic entrepreneur is ‘a set of
connections and regular patterns of interaction among people sharing common
national background or migration experiences’ (Aldrich, H. E., & Waldinger, R., 1990).

In the ethnic entrepreneurship in the UK being recognized as having high business
ownership and success rate, the South Asian entrepreneurship outperforms the
other entrepreneurship (Ram et al., 2000). But according to the mixed
embeddedness model claiming migrant entrepreneurship is influenced by
entrepreneur’s engagement with the environment where the business is established,
South Asian entrepreneurship still fights against the political, institutional, cultural
hinders (Basu, A., & Goswami, A. 1999; Morris, M. D., 1979; Thompson, P, et al;
2010).

This research aims to build on existing knowledge on South Asian entrepreneurship
but expands it by showing entrepreneurial engagement is produced by constant
interaction between culture, beliefs, social contact, sources and the context they are
embedded.

1.2 Research purpose

The purpose of this study is to broaden the knowledge on South Asian
entrepreneurship. Based on the mixed embeddedness model, it explores the cultural
background, unique characteristic traits, and challenges they face.
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2 Qualitative approaches or quantitative approaches

Figure1 The Spectrum of research methodology (adapted from Jordan et al., 2011).
Figure 1

2.1 Weakness and strengths of qualitative research

Power of qualitative research methods

Qualitative research is used in social science research and seeks to understand a
given research problem from the perspectives of the local population (Sofaer, S.
2002). Qualitative research involves the use of interviews, documents and participant
observation data to understand and explain social phenomena. Qualitative research
provides a better understanding of the social and cultural contexts of software
development (Mnkandla, 2008).

Qualitative research is believed as an inductive process that relies on naturalistic
inquiry free from manipulation by the researcher (Barnham, 2015). It is allowing the
studied people to define what is central and important in their experience. To
support the qualitative approach, Dana & Dana (2005) posit that errors are reduced
compared with the quantitative approach because human interaction can reduce the
rate of asking the wrong question and address wrong problems.

Weakness :
1 it requires skilful researchers who are alert to body language, expressions, verbal
and non-verbal cues in the interview process.
2 The data generation and analysis is comparative troublesome and complicated
3 the subjectivity of the qualitative approach is the weakness doubted by researchers
(Meyrick, 2006).
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2.2 Weakness and strengths of quantitative approaches

The quantitative approach is used to explain causal relationships between variables
and usually involves highly structured methodologies, the use of quantitative data
and the researcher being independent of what is being observed (Saunders et al,
2009).

Figure 2 The model of strengths and weaknesses of qualitative and quantitative research
methodologies
Figure 2
Source: Choy, L. T. (2014).

3 Viability qualitative approach in South Asian ethnic

entrepreneurship research
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3.1 Paradigm

Figure 3 Research onion Saunders et al, 2007
With aiming to explore East Asian entrepreneur’s perception of success, how they
view their entrepreneurial process, the subjective meaning of their success and how
it impacts the business, this project employs the interpretivism paradigm.

Another issue that needs to solve when selecting a research approach is to make a
choice between deductive or inductive approach.
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Figure 4 Contrast between deductive and inductive approach

The Deduction is mainly connected with a positivist philosophy and about deducing a
hypothesis, identifying the relationship between the two variables, testing the
theories, examining the consequences and then modifying the theory if necessary. l
this approach goes from a general statement to specific incidents and then tests
ideas against these particular incidents (Hallenbone and Priest, 2009).

Induction is an approach by which researchers observe the phenomenon studied and
get general statements based on similarities and differences (Hallenbone and Priest,
2009).
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Overall, Experiment and survey methods are associated with a positivist/deductive
approach, while qualitative approach like the case study, action research, grounded
theory, ethnography, interpretive, archival research are associated with an
interpretive/inductive approach (Saunders et al, 2009).

Based on the characteristics of the two approaches, this study aiming to understand
the success of South Asian entrepreneurship in the UK by exploring the meaning of
success will follow an approach aligned with induction.

3.2 The previous research

The Methodology has been debatable in social science research (Fur sari,
2004)especially in entrepreneurship and ethnic study (Busenitz et al., 2003; Stanfield,
1994). The inconsistency of the definition of entrepreneurship and the complication
of ethnic minorities make it difficult to single out a specific method.

Dana & Dana (2005) believes that the qualitative approach is suited for the
exploratory nature of entrepreneurship research for its elasticity and rigorous
research design. It is helpful to understand meanings, experiences, beliefs and values.
Hindle (2004) also believe that qualitative research helps to get a profound
understanding which suitable for entrepreneurship study.

3.3 Research purpose

Qualitative research is featured by research purpose and this project relates to
understanding aspects of social life, experiences and perspectives of South Asian
entrepreneurs. The purpose of the research is to answer the essence of the
entrepreneurship phenomenon rather than quantitative measurements. This study
employs the qualitative approach so it enables the researchers to explore the
subjective reality of South Asian entrepreneurs.

3.4 The possible problems

Besides the general weakness analyzed previously, the biggest potential weakness of
this research is ethical issues for working with the marginalized and vulnerable group:
ethnic entrepreneurs
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Blog 2

1 Introduction of qualitative research methods

Qualitative research is about creating information from the data collected (Jankowicz,
2016). Creswell (2016) put forward 5 approaches to inquiry in qualitative research
listed in figure below

Figure 5 A Flowchart for Assessing Fit of Five Qualitative Approaches With Various Research

Needs (Creswell, J. W., & Poth, C. N. (2016).

2 Comparison of 3 most relating qualitative methods

This report will compare 3 qualitative methods which are frequently used in ethnic
entrepreneurship: grounded theory, phenomenology and discourse analysis(Basu, A.,
& Goswami, A. 1999; Basu, A., & Goswami, A. 1999; Ballard, R. 2003; Hindle, 2004) )
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2.1 Definition

Grounded theory

Grounded theory is closely connected with the inductive approach. Bloomberg and
Volpe（2016）believe that it is used when little is known about the phenomenon and
the research intend to generate a theory. The process starts with the building of a
framework and ends with the theory generated base on the data collected by
observations. Further observation will verify if the predictions are viable (Saunders
et al, 2009).

Phenomenology

Phenomenology is trying to understand how meaning is created by description and
analysis of“ lived experience” through embodied perception (Sokolowski, 2000;
Stewart & Mickunas, 1990). phenomenological analysts intend to grasp the meaning
and common features, or essences, of an experience or event ( Starks, H., & Brown
Trinidad, S., 2007). its research questions are formed like: what are the lived
experiences of a group around a specific phenomenon? Or what are the meanings,
structures, and essence of the lived experience of a phenomenon by individuals
experiencing it? (Pereira, 2012)

Discourse analysis

Discourse analysis originated from linguistic, literary criticism, and semiotics. It
intends to research how individuals accomplish personal, social, and political
engagement through language (Herring, S. C., Schiffrin, D., Tannen, D., & Hamilton, H.,
2001).

Discourse analysts argue that language and words, as a system of signs, are in
themselves essentially meaningless; it is through the shared, mutually agreed on use
of language that meaning is created.
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2.2 Comparison

Figure 6 Resource: adapted from Starks. (2007)
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2.3 Applying 3 qualitative approaches to ethnic

entrepreneurship research

To illustrate how the approaches generate different analyses and products, we
present three brief analyses of the same data set: an interview study with 25 South
Asian entrepreneurs in the UK. In the table below we have summarized the
differences with respect to the purpose, research questions and products.

PHNOMENOLOGY DISCOURSE
ANALYSIS

GROUNDED
THEORY

PURPOSE To understand the
experience of
entrepreneurs’
success and its
measure
and how this concept
is framed through
their lived
experiences

To shed light on
why the South
Asian
entrepreneur get
business success

To develop the
theory foundation
of ethnic
entrepreneur
research- the
mixed
embeddedness
model

RESEARCH
QUESTION

What is the
perception of South
Asian entrepreneurs
about
entrepreneurial
success and how
they define success
in the United
Kingdom?

What factors
contribute to the
success/failure of
South Asian-owned
businesses?

What the
Discourses of
The South Asian
entrepreneur are
used and how to
Construct
their Roles and
Identities by
discourse

How and why the
South Asian
entrepreneur get
success in business
as marginalized
ethnic
entrepreneurs in
UK

PRODUCT The essence of
entrepreneur’s
experience: how they
get success in
business by the

Description pf
language used by
ethnic
entrepreneur and
how different

An advanced
mixed
embeddedness
theory
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Figure 7 the 3 qualitative applied to ethnic entrepreneurship research

Figure 7

3 The qualitative method adopted in this research

The strategy used for this research is phenomenological research Data was
collected through in-depth interviews in order to gather a detailed description of
South Asian entrepreneur’s experiences.

The criticism

The criticism about phenomenology is one cannot describe the unique experience
and generalize the experience at the same time.(Marvin Farber, 1966)

In understanding these lived experiences, the researcher lays aside her experiences
to understand the participants (Nieswiadomy, 1993). The notion that the ultimate
human experience can be examined by setting aside pre-conceived knowledge has
been dismissed as simplistic and unattainable (Spinelli, E., 2005).

4 Technique adopted

4.1 Semi-Structured In-Depth Interviews

The research method used for data collection is in-depth, semi-structured interview
as it most appropriate for eliciting personal histories, and experiences especially
when investigating sensitive topics (Arksey & Knight, 1999).

Prompt questions
Patton (2002) articulates unstructured interviews as an instinctive generation of
questions in the process of the interview during fieldwork.

Training
This research’s inquiry strategy is embedded in phenomenology and open-ended
questions were used in a semi-structured interview process. Emerging data was then

influences of
political,
environmental,
cultural,characteristic
factors.

discourses shape
identities
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used in developing themes to establish the meaning of the entrepreneurship
phenomenon from the viewpoint of the participants. Therefore, it is imperative that
the researcher is able to make sense of data collected and actions, taking into
consideration the entrepreneurial context, verbal and non-verbal cues.

the interview was audiotape recorded with the participant’s consent. It was
discovered that participants were sceptical of the interview when informed that it
will be tape- recorded as they felt it was a decoy from the government. The
interviews were recorded and transcribed verbatim

a reflective dialogue was engaged between the participants and two research
colleagues after the interview.

Rejection of focus group

Focus group: Though focus group has been effective with this population sample in
the past (see Nwankwo et al., 2011; Ekwulugo, 2006), it was not deemed effective
for the purpose of this study. business owners are possibly hesitant in granting
interviews when another business owner is presently based on the understanding of
Asian culture.

The objective is to understand success as defined by the entrepreneurs, to
understand the perspectives, motives and measurement parameters in order to
understand what gap exists between practice and theory and how to bridge the gap.

Blog3

1 Qualitative inquiry

1.1 Paradigm

Epistemology, ontology, methodology and methods employed should be considered
in order to design an effective research (Crotty, 1998).

As discussed in blog 1, the This research adopts the social constructivism paradigm.
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Social constructivism often combined with Interpretivism is method frequently used
in qualitative research (Martens, 1998). The ontologyof it is relativism which vregard
reality as subjective (Guba & Lincoln, 1994). Interpretivism believe that reality is
plural and subjective, that is to say, knowledge is constructed in people ‘s social
engagement(Carson et al., 2001), and perception (Hirschman, 1985)

.

Figure 8 research onion

1.2 Phenomenology

In blog 2 we discussed the reasons to adopt qualitative method of phenomenology
and the qualitative instruments adopted are in-depth interviews and observations.
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Figure 9 Research design

2 Data collection

Data gathering in a phenomenological study is about the description of participants’
lived experiences about the phenomenon.

Sample design
The probability or non-probability approach should be chosen as the base of your
design (Bryman and Bell, 2007). Probability sampling is more used for the intention
to infer from the sample to a broader population which allows each sample have an
equal rate to be selected. Non-probability sampling requires the researchers to select
the sample by their judgment, knowing no equal chance will be given to each sample.
that is, the results of the study are not representational (Anderson et al, 2002).
Non-probability approach is to be selected.
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Figure 10 Non-probability sampling techniques
Figure 10

Selecting the population sample depends on study objectives like diversity and size
(Bernard, 1995). In qualitative research, convenience, and snowball sampling
categorized as purposive sampling is frequently used (Collin ridge & Gantt, 2008).

The objective of this research is: To explore business success from the
entrepreneur’s stance; To explore the context of South Asian entrepreneurs; To
investigate the reasons that push South Asian business to failure or success; To
understand how success could be achieved in South Asian entrepreneurship.

The sample selection technique used for this study is snowballing and quota
sampling. quota sampling adopted can get access to both successful and failed
entrepreneurs to fulfil the objectives. Four categories are included: successful
owners, struggling owners, bankrupted owners and business supporters.

Vershinina & Rodionova (2011) believed snowball sampling is especially helpful and
has been broadly adopted in studying ethnic minorities. The snowball sampling can
help the researchers to get access to difficult-to-reach groups (Duchesneau, D. A., &
Gartner, W. B., (1990).
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Questions

1st section demographic information
2nd section prompt questions

Figure 11 prompt questions
Figure 11

3rd section
Researchers (not the interviewer) ask for further information from the participants
about their working history and experiences which possibly will be helpful for the
research.

3 Data analysis

3.1 Processing :

Transcription
It includes transcribing the audio-recorded data to text and selecting the most
relating data to the analysis.
Data- cleansing
It is about correcting mistakes and inconsistency in the data.
Data condensation
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In Data condensation as a process of shortening, the researchers should still preserve
the core information (Graneheim & Lundman, 2004). Punch (1998) propose that
conclusion should be drawn and verified by analyzing linking data reduction.

4 Credibility, dependability, and transferability

In order to demonstrate trustworthiness, the research must be evaluated with
respect to the methods adopted (Graneheim & Lundman, 2003). trustworthiness can
be described from many perspectives by Credibility, dependability and transferability
(Lincoln & Guba, 1985; Patton, 1987; Morse, 1991). positivists concern about internal
and external validity and reliability while interpretivism cares about credibility,
dependability, and transferability.

Credibility

In achieving an accurate and truthful depiction of the participants’ lived experiences,
the data gathered through interview were carefully captured on audiotape, field
diary was kept and utilized making sure the researcher’s bias based on what was
known before was laid aside. Making sure the sampling is appropriate consists of
participants that have adequate knowledge of the phenomenon being
investigated(Morse, 1991). Also, data should be analyzed concurrently as a collection
in order to iterate between what is known and what needs to be known (Morse et al.,
2002)

Transferability:

The data collection process and analysis should be described and presented
concisely.

The participants’ information, sampling process should be described concisely.

The findings should be solidly displayed with verbatim quotations from the
interview.

Both sampling approach including quota and snowball should be used to get solid
data with different perspectives by interviewing different categories of the
participants.

In order to ensure that the themes and will be clarified when they emerged, all the
data should be carefully transcribed and analyzed.
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Dependability:
Dependability equal to reliability in qualitative research (Bryman, 2004).

The best approach to confirm dependability, which allows getting very similar results
when the study repeated is to get a distinct and documented process (Mogaji, 2016)
which includes the process of data collection, data reduction and notes of
interpretation (Lincoln and Guba, 1985). an audit trail is recommended to ensure
conformability which is to make sure the results will not be influenced by bias. A
reflective journal is also essential to confirm reflexivity.

Limitations
The transferability is not high. A naturalistic design is different from scientific
research which cannot have a definitive research design before the study (Sherton,
2004). consequently, context determines the meaning. In this research, the context
is the lived experiences of Asian entrepreneurs in London which is possibly not
suitable to other ethnic entrepreneurship.

5 Ethical Risks

Ethical consideration is essential in conducting any kind of research but it is
particularly important in qualitative research for it deals with human participants. In
this report, because the participants are ethnic entrepreneurs who belong to
marginalized groups in the UK, the ethical risks are comparatively high. Cultural
sensitivity also should be taken into consideration.

Figure 12 Flinder’s ethical framework
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Flinder’s Ethical Framework solves the problems of how to behave ethically and
encourages researchers to see each ethical situation from different perspectives.

Bibliography

ALDRICH, H.E. and WALDINGER, R., 1990a. Ethnicity and entrepreneurship. Annual review of sociology, 16(1), pp. 111-135.

ALDRICH, H.E. and WALDINGER, R., 1990b. Ethnicity and entrepreneurship. Annual review of sociology, 16(1), pp. 111-135.

ARKSEY, H. and KNIGHT, P.T., 1999. Interviewing for social scientists: An introductory resource with examples. Sage.

BAKER, C., WUEST, J. and STERN, P.N., 1992. Method slurring: The grounded theory/phenomenology example. Journal of

advanced nursing, 17(11), pp. 1355-1360.

BALLARD, R., 2003. The South Asian presence in Britain and its transnational connections. Culture and economy in the

Indian diaspora. Routledge, pp. 209-234.

BARNHAM, C., 2015. Quantitative and qualitative research: Perceptual foundations. International Journal of Market

Research, 57(6), pp. 837-854.

BASU, A. and GOSWAMI, A., 1999a. Determinants of South Asian entrepreneurial growth in Britain: a multivariate

analysis. Small Business Economics, 13(1), pp. 57-70.

BASU, A. and GOSWAMI, A., 1999b. South Asian entrepreneurship in Great Britain: factors influencing growth. International

Journal of Entrepreneurial Behavior & Research, .

BELL, E. and BRYMAN, A., 2007. The ethics of management research: an exploratory content analysis. British Journal of

Management, 18(1), pp. 63-77.

BERNARD, A.B. and DURLAUF, S.N., 1995. Convergence in international output. Journal of Applied Econometrics, 10(2), pp.

97-108.

BRYMAN, A., 2004. Qualitative research on leadership: A critical but appreciative review. The leadership quarterly, 15(6), pp.

729-769.

BUSENITZ, L.W., WEST III, G.P., SHEPHERD, D., NELSON, T., CHANDLER, G.N. and ZACHARAKIS, A., 2003.

Entrepreneurship research in emergence: Past trends and future directions. Journal of management, 29(3), pp. 285-308.

CARSON, D., GILMORE, A., PERRY, C. and GRONHAUG, K., 2001. Qualitative marketing research. Sage.

CHOY, L.T., 2014. The strengths and weaknesses of research methodology: Comparison and complimentary between

qualitative and quantitative approaches. IOSR Journal of Humanities and Social Science, 19(4), pp. 99-104.

CRESWELL, J.W. and POTH, C.N., 2016. Qualitative inquiry and research design: Choosing among five approaches. Sage

publications.

CROTTY, M. and CROTTY, M.F., 1998. The foundations of social research: Meaning and perspective in the research

process. Sage.



23

DANA, L.P. and DANA, T.E., 2005. Expanding the scope of methodologies used in entrepreneurship research. International

Journal of Entrepreneurship and Small Business, 2(1), pp. 79-88.

DUCHESNEAU, D.A. and GARTNER, W.B., 1990. A profile of new venture success and failure in an emerging

industry. Journal of business venturing, 5(5), pp. 297-312.

ELO, S. and KYNGÄS, H., 2008. The qualitative content analysis process. Journal of advanced nursing, 62(1), pp. 107-115.

FARBER, M., 1966. The Aims of Phenomenology the Motives, Methods, and Impact of Husserl's Thought.

FLICK, U., 2004. Design and process in qualitative research. A companion to qualitative research, , pp. 146-152.

FLINDERS, D.J., 1992. In search of ethical guidance: Constructing a basis for dialogue. Qualitative studies in education, 5(2),

pp. 101-115.

GRANEHEIM, U.H. and LUNDMAN, B., 2004. Qualitative content analysis in nursing research: concepts, procedures and

measures to achieve trustworthiness. Nurse education today, 24(2), pp. 105-112.

GUBA, E.G. and LINCOLN, Y.S., 1994. Competing paradigms in qualitative research. Handbook of qualitative

research, 2(163-194), pp. 105.

HERRING, S.C., SCHIFFRIN, D., TANNEN, D. and HAMILTON, H., 2001. The handbook of discourse analysis.

HILLAS, A.M., AKERLOF, C.W., BILLER, S.D., BUCKLEY, J.H., CARTER-LEWIS, D.A., CATANESE, M., CAWLEY, M.F.,

FEGAN, D.J., FINLEY, J.P. and GAIDOS, J.A., 1998. The Spectrum of TeV gamma rays from the crab nebula. The

Astrophysical Journal, 503(2), pp. 744.

HIRSCHMAN, E.C., 1986. Humanistic inquiry in marketing research: philosophy, method, and criteria. Journal of Marketing

Research, 23(3), pp. 237-249.

LEWIS, S., 2015. Qualitative inquiry and research design: Choosing among five approaches. Health promotion practice, 16(4),

pp. 473-475.

LINCOLN, Y.S. and GUBA, E.G., 1985. Establishing trustworthiness. Naturalistic inquiry, 289(331), pp. 289-327.

MAKINEN, M., WATERS, H., RAUCH, M., ALMAGAMBETOVA, N., BITRÁN, R., GILSON, L., MCINTYRE, D.,

PANNARUNOTHAI, S., PRIETO, A.L. and UBILLA, G., 2000. Inequalities in health care use and expenditures: empirical data

from eight developing countries and countries in transition. Bulletin of the World Health Organization, 78, pp. 55-65.

MEYRICK, J., 2006a. What is good qualitative research? A first step towards a comprehensive approach to judging

rigour/quality. Journal of health psychology, 11(5), pp. 799-808.

MEYRICK, J., 2006b. What is good qualitative research? A first step towards a comprehensive approach to judging

rigour/quality. Journal of health psychology, 11(5), pp. 799-808.

MNKANDLA, E., 2008. No title. A selection framework for agile methodology practices: A family of methodologies approach, .

MOGAJI, E., 2016. Emotional appeals in UK banks’ print advertisement.

MORRIS, M.D., 1979a. South Asian entrepreneurship and the Rashomon effect, 1800–1947. Explorations in Economic

History, 16(3), pp. 341-361.

MORRIS, M.D., 1979b. South Asian entrepreneurship and the Rashomon effect, 1800–1947. Explorations in Economic

History, 16(3), pp. 341-361.



24

MORSE, J.M., BARRETT, M., MAYAN, M., OLSON, K. and SPIERS, J., 2002. Verification strategies for establishing reliability

and validity in qualitative research. International journal of qualitative methods, 1(2), pp. 13-22.

NIESWIADOMY, M. and COBB, S.L., 1993. Impact of pricing structure selectivity on urban water demand. Contemporary

Economic Policy, 11(3), pp. 101-113.

NOË, A., 2007. The critique of pure phenomenology. Phenomenology and the cognitive sciences, 6(1), pp. 231-245.

NOOR, K.B.M., 2008. Case study: A strategic research methodology. American journal of applied sciences, 5(11), pp.

1602-1604.

OLUTOLA, I., 2019. No title. An Interpretive Analysis of Long-Term Success of Black Business in Britain, .

PATTON, M.Q., 2002. Two decades of developments in qualitative inquiry: A personal, experiential perspective. Qualitative

social work, 1(3), pp. 261-283.

PATTON, M.Q., 1987. How to use qualitative methods in evaluation. Sage.

PEREIRA, H.R., 2012. Rigour in phenomenological research: Reflections of a novice nurse researcher. Nurse

researcher, 19(3),.

SANJARI, M., BAHRAMNEZHAD, F., FOMANI, F.K., SHOGHI, M. and CHERAGHI, M.A., 2014. Ethical challenges of

researchers in qualitative studies: The necessity to develop a specific guideline. Journal of medical ethics and history of

medicine, 7.

SARI, N. and GÜRKAN, P., 2004. Some novel amino acid-schiff bases and their complexes synthesis, characterization, solid

state conductivity behaviors and potentiometric studies. Zeitschrift für Naturforschung B, 59(6), pp. 692-698.

SAUNDERS, M., LEWIS, P. and THORNHILL, A., 2009a. Research methods for business students. Pearson education.

SAUNDERS, M., LEWIS, P. and THORNHILL, A., 2009b. Research methods for business students. Pearson education.

SCOTLAND, J., 2012. Exploring the philosophical underpinnings of research: Relating ontology and epistemology to the

methodology and methods of the scientific, interpretive, and critical research paradigms. English language teaching, 5(9), pp.

9-16.

SOFAER, S., 2002. Qualitative research methods. International journal for quality in health care, 14(4), pp. 329-336.

SOKOLOWSKI, R., 2000. Introduction to phenomenology. Cambridge university press.

SPINELLI, E., 2005. The interpreted world: An introduction to phenomenological psychology. Sage.

STARKS, H. and BROWN TRINIDAD, S., 2007. Choose your method: A comparison of phenomenology, discourse analysis,

and grounded theory. Qualitative health research, 17(10), pp. 1372-1380.

STEWART, D. and MICKUNAS, A., 1990. Exploring phenomenology: A guide to the field and its literature. Ohio University

Press Athens.

THOMPSON, P., JONES-EVANS, D. and KWONG, C.C., 2010. Education and entrepreneurial activity: A comparison of

White and South Asian Men. International Small Business Journal, 28(2), pp. 147-162.

VERSHININA, N. and RODIONOVA, Y., 2011. Methodological issues in studying hidden populations operating in informal

economy. International Journal of Sociology and Social Policy, .

VOLERY, T., 2007. Ethnic entrepreneurship: a theoretical framework. Handbook of research on ethnic minority

entrepreneurship, 1, pp. 30-41.



25

WALSH, I., HOLTON, J.A., BAILYN, L., FERNANDEZ, W., LEVINA, N. and GLASER, B., 2015. What grounded theory is… a

critically reflective conversation among scholars. Organizational Research Methods, 18(4), pp. 581-599.


	Blog 1 
	1.1 Research background
	1.2 Research purpose  
	2 Qualitative approaches or quantitative approache
	2.1 Weakness and strengths of qualitative research
	2.2 Weakness and strengths of quantitative approac

	3 Viability qualitative approach in South Asian et
	3.1 Paradigm 
	3.2 The previous research 
	3.3 Research purpose 
	3.4 The possible problems 

	1 Introduction of qualitative research methods
	2 Comparison of 3 most relating qualitative method
	2.1 Definition
	2.2  Comparison 

	3 The qualitative method adopted in this research 
	4 Technique adopted
	4.1 Semi-Structured In-Depth Interviews 


	Blog3
	1 Qualitative inquiry 
	1.1 Paradigm 
	1.2 Phenomenology

	2 Data collection
	3 Data analysis
	3.1 Processing :

	4 Credibility, dependability, and transferability 
	5 Ethical Risks 
	Bibliography


