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Abstract
This report explains the current concept, application, difficulties and future development of corporate social responsibility under the framework of deontology, and combines three world-class automakers as case studies for in-depth research.

Keywords: Corporate Social Responsibility, Vehicle Manufacturers, Deontology, Management, Social Responsibility.
Table of Contents
1.0 Introduction	1
2.0 Literature Review	2
2.1 Corporate Social Responsibility	2
2.2 Deontology in CSR	3
2.3 Stakeholder Theory and Mendelow Matrix	5
3.0 Research Method	8
4.0 Content Analysis	9
4.1 Toyota Motor Corporation	9
4.2 Ford Motor	14
4.3 BMW	15
4.4 CSR Difficulties: The Negative CSR Cases of Three Automakers	17
4.5 Reflection	19
5.0 Conclusion	20
6.0 References	23
Appendixes	29
Appendix1: Toyota Philosophy	29
Appendix2: Toyota Code of Conduct 2018	32
Appendix3: Toyota Human Rights Policy	36
Appendix4: Traffic Safety Activities of Toyota	41
Appendix5: Toyota Environmental Challenge 2050	47
Appendix6: Human Rights and Environment of Ford Motor	48
Appendix7:Ford Motor UN Guiding Principle Report	55
Appendix8:BMW Group position regarding climate legal actions, 19.09.2021	70
Appendix9:BMW Group Supplier Sustainability Policy	72
Appendix10:SUSTAINABILITYQUESTIONNAIRE FOR SUPPLIERS. BMW-SPECIFIC EVALUATION OF SAQ	83

[bookmark: _Toc22935]1.0 Introduction
Until today, corporate social responsibility has become a comprehensive measure of business. At present, corporate social responsibility has become the content of corporate strategy for most companies, and the core of its strategy is still the sustainable development of social, environmental and governance projects. (Everfi, 2022. Jackson, 2021. Vanco, 2021)

Corporate social responsibility is not just a business operation model of an enterprise, it is a practice to ensure that an enterprise fulfills its social responsibility. The successful implementation of corporate social responsibility strategy will allow business operations to affect the entire society, and the managers of these companies will promote social responsibility behavior by improving the environment, society and economy.(Jackson, 2021.)

In general, the main target of an enterprise's CSR behavior is its stakeholders. Simply put, stakeholders include people or organizations that have economic interests or investments in the enterprise as well as people or organizations that have no economic interests, including internal and external stakeholder groups within the organization: employees, investors, government departments , NGOs, etc. Due to the diversity of an organization's stakeholder groups, organizations generally combine internal and external stakeholder groups to carry out corporate social responsibility strategies. (Vanco, 2021.)

Under the impact of the current pandemic, the new social environment and crisis have caused obvious changes in the concept of consumers. Consumers are now more aware of current events and changes, and are more aware of physical, emotional, social and financial challenges. Consumers' expectations for companies have changed from a long-term perspective to a focus on current corporate social responsibility actions. For consumers, corporate social responsibility has become part of a company's reputation and image.(Jackson, 2021.) Therefore, corporate social responsibility actions have become more important in today's environment. In addition to being driven by stakeholder groups, corporate managers’ own cognition and sense of responsibility for corporate social responsibility are also the main driving forces for corporate social responsibility, that is, corporate managers will do what they think is beneficial and correct to society. thing. Such a spontaneous drive can be explained deontologically, that ethical behavior follows universal moral laws, that the morality of behavior should be based on whether the behavior itself is right or wrong, rather than the consequences of the action, and requires people to obey the rules and perform their duties. (Ethic, 2022)

This report will focus on corporate social responsibility. In the first part, the researcher will introduce the main drivers of CSR, namely the basic knowledge and framework of stakeholder groups and deontology, and explain their role in promoting CSR. Since CSR needs to be explained and evaluated in more detail, the researcher will explain and evaluate the CSR behaviors of three different auto companies in the second part: Toyota Motor Corporation, Ford Motor Corporation and BMW . Researcher chose car companies because car manufacturers are not just simply making cars, they are the performance of a country's comprehensive strength, and they are also major players in the construction and promotion of society. Toyota, Ford and BMW all represent large companies in the world and in Asia, America and Europe, and their corporate social responsibility behaviors can also represent the current state of corporate social responsibility in today's world companies to a certain extent. At the end, the researcher will explain and evaluate the future development of corporate social responsibility based on the analysis of the first two parts. 
[bookmark: _Toc22829]2.0 Literature Review
[bookmark: _Toc23945]2.1 Corporate Social Responsibility
Generally, the corporate social responsibility of modern society is produced after the Second World War, especially in the 1960s when the development of corporate social responsibility was very rapid. Socially, social responsibilities such as the civil rights activities, female rights, consumer rights, and the development of environmental awareness have largely developed the corporate social responsibility. In the 1970s, state-level institutions for social responsibility, consumers and equality were established, which led to great progress in corporate social responsibility. In the 1990s, corporate social responsibility began to develop globally, that is, globalization and institutionalization.(Carroll, 2015) The development of corporate social responsibility has become a global concept with the interaction of thought and action. The scope of corporate social responsibility is not only to help companies abide by basic ethics and obtain benefits, it includes factors such as ethics, charity, law, etc., to improve social expectations of corporate stakeholders and modern organizations, and continue to be in the global market.(Carroll, 2015. Lindgreen and Swaen, 2010)

It should be noted that corporate social responsibility is a relatively subjective concept, so it lacks a generally accepted definition. In order to have a clear concept of corporate social responsibility, different scholars have put forward different views.(Carroll, 2015. Grigoris, 2016. Fitch, 1976.) On the one hand, corporate social responsibility specifies that a company's responsibility is to any group or individual that may affect or be affected by the achievement of the organization's goals. On the other hand, under this framework, corporate social responsibility also points out that companies need to conduct business activities under standards that meet or exceed the expectations of ethics, law, business and the general society. The main drivers for organizations to take corporate social responsibility measures are: internal organizational factors, competitor actions, investor organizations, consumers, government regulators and so on.(Grigoris, 2016) Generally, organizations adopting corporate social responsibility policies should not expect to gain benefits or rewards by adopting corporate social responsibility policies, but some corporate social responsibility policies have obvious benefits, including but not limited to:

· Improve organizational finances and performance.(Grigoris, 2016)

· Attract new employees, motivate existing employees, and reduce employee turnover.(Grigoris, 2016)

· Improve corporate social responsibility.(Grigoris, 2016)

· Strengthen the company's reputation in society.(Grigoris, 2016)

· Get more capital.(Grigoris, 2016)

An obvious feature is that due to the diversity of corporate stakeholder groups, their requirements for corporate social responsibility will continue to change. For example, some stakeholder groups will require companies to carry out corporate social responsibility actions in multiple aspects. However, some stakeholder groups only require companies to carry out detailed corporate social responsibility actions in one aspect.(Lindgreen and Swaen,2010. Schooley, 2021) This phenomenon has led to a very broad and complex concept of corporate social responsibility. However, so far, the importance of corporate social responsibility has not been reduced because of its complexity. On the contrary, many enterprises, especially large enterprises, have included corporate social responsibility in the obligations and responsibilities of corporate development.
[bookmark: _Toc16842]2.2 Deontology in CSR
The "father" of deontology, the famous philosopher Immanuel Kant, believed that people could develop a coherent system of morality and ethics through the use of reason.(Chakrabarty and Erin. 2013, Freeman and Werhane,2008.) This moral ethics concerns the correctness of a person's actions and the motives for his actions. Simply put, deontology aims to critique people's actions and motives, rather than focusing on the consequences of their actions. (Chakrabarty and Erin. 2013, Freeman and Werhane,2008.Bcampus,2022.) Kant stated in his "absolute imperative" that the behavior of some things has an objective necessity in itself, and has nothing to do with other purposes. An absolute imperative is not the basis of action, it is the purpose of action itself. The absolute imperative is executed without regard to any other intent and purpose, nor does it vary depending on any particular situation.(Bcampus,2022.BBC,2014.) Putting Kant's absolute imperative in the deontological framework, it can be understood as: under deontology, if a person is doing a morally correct action, then he is doing a good thing, because it is good in itself and is It is unconditional, inevitable, and it needs to be followed.(Freeman and Werhane,2008.) For example: honesty is a good thing from the root, then people have the obligation to be honest and trustworthy unconditionally, and abide by morals and ethics. Therefore, from the point of view described above, deontological ethics teaches that something is right or wrong in itself, regardless of its consequences. People have a responsibility and obligation to do the right thing, even if the outcome is bad. In this sense, deontologists will insist on doing what is morally right, and will maximize behavior that makes those things better.

Deontology is concerned with human actions, not the consequences of human actions.(Bcampus,2022. BBC,2014.) Deontology emphasizes ethics, and ethics are obligations. Deontological people live in a world of rigorous morality and moral rules, and they think doing the right things because it is right and not doing the wrong things because they are wrong. For example: helping others because helping others is right. Don't kill, because killing is wrong. The view advocated by deontology emphasizes on the individual, it constrains individual behavior, and advocates correct individual morality and obligations. 

If the above ethical and moral code of conduct is reversed, that is, deontologists need to think about this action before taking action to evaluate whether it is correct and positive. Generally, they will think about the following questions:

· Is this action correct or incorrect? (Freeman and Werhane,2008. Micewsk and Troy, 2007)

· Is this action acceptable to other rational people?(Freeman and Werhane,2008. Micewsk and Troy, 2007)

· Is this action universal? In other words, does it apply to other similar situations?(Freeman and Werhane,2008. Micewsk and Troy, 2007)

· Does this action respect the dignity of others? Or at least not denigrate the dignity of others?(Freeman and Werhane,2008. Micewsk and Troy, 2007)

Kant's deontology gives a criterion for evaluating morality. It can not only assess people's code of conduct, but also reflect social ethics, social regulations and laws. As mentioned above, the right and wrong proposed by Kant's deontology are not the right and wrong of their results, but that their actions conform or violate the moral code of conduct. Deontology, on the other hand, includes all people through absolute imperative, and sets up moral and ethical behaviors, so as to obtain the most beautiful humanities and society.(Freeman and Werhane,2008. Micewsk and Troy, 2007)

If deontology is combined with corporate social responsibility, it can be well found that Kant's absolute imperative and deontology can create a good ethical and moral framework for individuals in a business. At the same time, the moral ethics emphasized by deontology can serve as the driving force for the moral behavior of individuals in an organization. Individuals in an organization should act on the basis of conscientious ethics, so as to demonstrate the conscientious moral character of the organization as a whole. Beyond the individual, deontological principles will drive organizations to do what is good for society, reflecting the good morals inherent in organizations, i.e. demonstrating their corporate social responsibility.(Freeman and Werhane,2008. Micewsk and Troy, 2007)
[bookmark: _Toc4349]2.3 Stakeholder Theory and Mendelow Matrix
In general, a stakeholder is anyone who can affect or be affected by an organization, strategy, or project. These personalities can be internal or external to the organization. (Donaldson and Preston, 1995. Mitchell, Agle and Wood, 1997. Johns and Wicks, 1999.) Mitchell, Agle, and Wood (1997) proposed that the stakeholder theory dates back to the early days of corporate social responsibility, and defined it as "corporate obligations to socially constituted groups other than shareholders that go beyond legal or contractual obligations On this basis, they ask: what are these groups, and how many of these groups does the company need to serve? How should their interests be balanced? How much should the company pay to distribute benefits and services?

Freeman (1984, 1990) mentioned that a stakeholder in an organization is any group or individual that can influence or be affected by the achievement of organizational goals, which has become the broadest definition of a stakeholder at present. The stakeholder theory is descriptive, describing the company as a competing interest group with intrinsic value. At the same time, stakeholder theory is also instrumental in that it establishes a framework for organizations to examine the links between the practice of stakeholder management and the achievement of various company goals. Stakeholder theory is also normative, pointing out that an organization's stakeholders are determined by the organization's interests and examining whether the company has any corresponding ability to create benefits. All interests have their own intrinsic value, and they are considered for their own sake. Finally, stakeholders are managerial and provide managers with advice, theoretical frameworks, and practical approaches.

[image: ]
Figure1:  Stakeholder Map. (Freeman,1984,1990. Donaldson and Preston, 1995.)

As can be seen from Figure 1, an organization's stakeholders are characterized by diversity and complexity. Due to the different areas that different organizations target, their key stakeholders also vary. Organizational managers therefore need to identify their organization's primary and secondary stakeholders, and be aware of their interests and drivers. Therefore, the mendelow matrix is one of the ways to help organizational managers identify their own stakeholders. medelow analyzes groups of stakeholders associated with an organization in terms of stakeholder power (ability to influence the organization's strategy or project resources) and stakeholder interest (the level of interest that stakeholders have in the organization's projects).(Olander and  Landin, 2005)
[image: ]
Figure2: Mendelow Matrix.(Olander and Landin, 2005. Oxford, 2018)

High Power, High Interest People: Fully attract these people and do the best to keep them satisfied. (Olander and Landin, 2005. Oxford, 2018)

High Power, Low Interest People: Try to keep them satisfied, but not let them get tired of organizational projects. (Olander and Landin, 2005. Oxford, 2018)

Low Power, High Interest People: Communicate fully with these people to ensure that no major situation arises, and get suggestions or ideas for project improvement from them. (Olander and Landin, 2005. Oxford, 2018)

Low Power, Less Interest People: Keep an eye out for changes in their level of interest and don't communicate too much. (Olander and Landin, 2005. Oxford, 2018)

Combining and applying stakeholder theory and the mendelow matrix, it is important to see that it helps organizational managers to understand, analyze, and manage the organization's primary and secondary stakeholders. In the next section, these theories will be applied in the case of three motor corporation, combined with the deontological theory mentioned earlier, to analyze the corporate social responsibility issues arising from various events in these three corporation, and demonstrate corporate efforts for corporate social responsibility.
[bookmark: _Toc32689]3.0 Research Method
In order to have a better understanding of corporate social responsibility, the researchers chose qualitative research methods to collect literature on the main research objects of this report. The purpose of this is that the existing literature review can help researchers better understand the basic information of CSR, the meaning and role of the deontological driving force of CSR, and evaluate the future development of CSR. At the same time, the researchers combined the collected theoretical literature review with the CSR action cases of Toyota, BMW and Ford Motor Company, analyzed the existing CSR action phenomenon through theory, and obtained the researcher's proposal. relevant arguments and give an evaluation.

It is worth noting that because the theory of corporate social responsibility is a complex and extensive theory, in order to better combine other arguments for analysis, the researchers mainly collect information on the basic concepts and frameworks of corporate social responsibility. Such collections have created deficiencies that have not been further studied on CSR. Not only that, in the literature collection of deontology, the researchers also mainly collected the basic information of deontology and the application methods and frameworks of deontology related to business management, corporate social responsibility and management. Throughout the qualitative research exercise, the researchers collected more than 60 literature reviews, most of which were journals and reports, mainly from prestigious journals such as academy of management, and from online libraries such as jstor valid information. The content collected by the researchers is divided into corporate social responsibility, deontology, stakeholder theory, and corporate social action data on three automakers. Table 1 summarizes the summary of different types of major literature reviews collected by the researcher

	Main Focus 
	Research Method(s)
	Example(s)

	CSR
	Concept of CSR
	Lindgreen and Swaen(2010). Grigoris(2016). Carroll(2015).Fitch(1976).

	
	Difficulties and Solutions of CSR
	Sheehy(2015). Schouten,Graafland and Kaptein(2014). Bondy, Moon and Matten(2012). Moncrieff(2015).Grigoris.(2016)

	
	Future development of CSR
	Strandberg(2002). Gupta and Sharma(2009). Moon and Shen.(2010). Boatright(2001). Garriga and Mele(2004).

	Deontology
	Concept of Deontology in Business and CSR
	Chakrabarty(2015). Micewski and Troy(2007). Freeman and Werhane(2008).  

	Stakeholder Theory
	Stakeholder theory and Mendelow Matrix framework
	Donaldson and Preston(1995). Mitchell, Agle and Wood(1997). Jones and Wicks(1999). Olander and Landin(2005)

	Content Analysis
	Case Study from Toyota, Ford and BMW
	Toyota(2020). Toyota(2018). Toyota(2020). Toyota(2021). Liker and Morgan(2006). Dyer and Nobeoka(2000).Ford(2021). Ford(2021). BMW(2021). BMW(2021). BMW(2020)



Table1: Major Literature of this report.
[bookmark: _Toc28190]4.0 Content Analysis
In this part, researcher will analyze CSR actions of Toyota Motor Corporation, Ford Motor Corporation and BMW, to discuss and evaluate the current development and application of CSR. As mentioned above, corporate social responsibility is not only to serve the corporate stakeholder group, it is also driven by the internal managers of the enterprise through the basic theory of deontology. Deontology is not just a system of ethics and ethics, it gives managers the criteria by which to evaluate corporate ethics. It can not only assess people's code of conduct, but also reflect the provisions of regulations and laws. Deontology can subconsciously turn other people into absolutely rational deontologists through the moral framework of deontists. Therefore, this part will first explain the internal driving force of corporate social responsibility of three auto manufacturers, including corporate policies, corporate operation core and corporate culture, etc., to analyze the construction of corporate social responsibility within the enterprise. Following this, researcher will describe and evaluate the corporate social actions of the three automaker companies.

[bookmark: _Toc17644]4.1 Toyota Motor Corporation
As the world's largest automaker and a leader in corporate management, Toyota Motor Corporation is already Japan's largest company and the world's ninth largest company, and has become the world's first automaker to sell more than 10 million vehicles a year business. Until now, Toyota not only has a leading global sales record, but also its corporate philosophy, advanced technology research and development, and good corporate social responsibility.

Toyota Motor Corporation's CSR has been integrated with the company's core philosophy, operating core and corporate guiding principles. After decades of development, Toyota's famous operating philosophy, the Toyota way (More details can see Appendix1), has combined social responsibility and corporate operation into one, and put forward the latest corporate operating philosophy:

TMC will combine its own software, hardware and partners to create the unique value of the Toyota way. (Toyota, 2021)

Software: TMC will strive to improve society through a human-centered design philosophy that fully utilizes the imagination of its employees. Toyota Motor Corporation will understand the nature of work and operations through genchi genbutsu (real places and real things, which refers to understanding the situation by observing what actually happens when you work).(Toyota, 2021)

Hardware: TMC will create a physical platform for the mobility of people and things and a flexible system that changes with software. (Toyota, 2021)

Partners: TMC will unite partners, communities, customers and employees to expand organizational capabilities and create happiness for all. (Toyota, 2021)

As can be seen from current Toyota way, TMC's current operating philosophy is not only to require employees to improve their work capabilities and create new organizational competitive advantages. TMC also requires organizational employees to bring positive work results to society. (Toyota, 2021) The most obvious point is that in Toyota Way, TMC asks to organize joint partners and bring happiness into society. From a deontological point of view, this is undoubtedly the use of organizational rules and regulations to formulate a good moral and ethical framework, and to influence organizational employees subconsciously, make "creating happiness" a responsibility and obligation, and let all employees and managers to accept and improve their own moral ethics.

Not only that, TMC's Code of Conduct Manual(2018) also clearly states the behavioral requirements of the organization's employees and the service requirements for stakeholder groups. In TMC's Code of Conduct Manual, TMC stated: The company has established close ties with society and stakeholders. As a member of society, TMC is engaged in causes that contribute to society in an open and fair manner. TMC strives to become an organization trusted by the international community through aggressive public relations, investor relations and philanthropy. TMC should not forget its gratitude to its stakeholders, therefore, regardless of the occasion, TMC will strictly deal with illegal and criminal acts and any socially unacceptable behavior. TMC also wants employees in the automotive business to realize the importance of traffic safety and to live a safe and happy life. TMC will always conduct its activities in a manner that does not cause unnecessary misunderstandings and work with humility, honesty and integrity. (More Detail can see Appendix2) (Toyota, 2018)

TMC's Code of Conduct further complements what Toyota's Toyota way says about the ethical framework and subconscious responsibilities and obligations. It points out the attitude of all employees of TMC towards their daily work, their attitude towards the company's stakeholders, and their responsibilities and obligations to contribute to society. For example, in the corporate communication program, TMC requires companies to communicate facts and behaviors fairly, openly, and accurately and in a timely manner. Not only that, in terms of traffic safety education, TMC's Code of Conduct Manual clearly states: In order to help create a safe society, TMC actively promotes traffic safety-oriented traffic in addition to the pursuit of safer vehicles. educational activities. Not only the employees of TMC, but also the industry responsibility of TMC and even automakers, and actively respond in the whole society to raise the awareness of social traffic safety. For illegal and uncivilized behavior, TMC will actively participate in the interaction of crime prevention and promote the construction of a safe society. TMC also cooperates with local communities to carry out disaster prevention and relief activities to help build communities. (Toyota, 2018)

Not only that, in order to face the religious, human rights and discrimination issues faced by large companies,TMC issued the Toyota Human Rights Policy (More detail can see in Appendix3) to formulate a correct moral and ethical framework and guide employees to have correct religious, cultural and gender awareness. In the content of human rights policy, TMC detailed the content of the organization's human rights policy, which includes remediation of human rights issues, organization education and training, and stakeholder cooperation. These include, but are not limited to: TMC will take immediate corrective action if a human rights issue has caused or contributed to an adverse impact on the business, and will continue to develop and operate practical remedial mechanisms. TMC provides appropriate education and training for all senior managers and employees and ensures that this policy is incorporated into the processes necessary to institutionalize human rights in the organization's activities. (Toyota,2021)

The above cases can prove that TMC is indeed carrying out relevant activities related to corporate social responsibility, including formulating various rules and regulations and establishing correct values and ethics. TMC's behavior can restrain and evaluate employees through the framework of rules and regulations from within the company, and through these ethical and moral frameworks, it can subconsciously influence employees and lead them to the correct corporate values and ethics. Through this series of rules and regulations, managers of TMC can also evaluate whether the company is doing the right behavior, whether it promotes the development of corporate social responsibility, whether it respects corporate stakeholders, and whether it is doing so. Whether the corporate social responsibility values of the company can be popularized to every employee and stakeholder. It is such a moral and ethical framework and corporate system that TMC has confirmed the corporate values and ethics from the inside. It not only helps corporate employees find correct working methods and social and ethical standards, but also help communication and exchange among the stakeholders of the enterprise further promoted the corporate social responsibility actions of TMC.

As a car manufacturer, TMC's main stakeholder group is the car buyer group. Therefore, social traffic safety is the top priority of TMC's corporate social responsibility actions. TMC addresses traffic safety by integrating people, vehicles, and the transportation environment. Since its inception,TMC has been conducting educational activities targeting stakeholder groups such as drivers and pedestrians to raise awareness of traffic safety. TMC has been upgrading or developing new traffic safety education programs, which have been implemented simultaneously in overseas branches in recent years. (More detail can see in Appendix4).(Toyota, 2019) These traffic safety behaviors include:

Safety education for all ages: For teenagers,TMC has set up a special traffic safety class to teach teenagers about traffic safety rules and to promote correct traffic safety awareness to their guardians.

Safe Driving Plan: The safe driving plan includes practical road driving, correct driving posture, vehicle movement and how to use car equipment safely, etc. At the vehicle-moving theme park in Odaiba, Japan, all visitors can take a one-hour driving safety course. Each driver is trained by a tailor-made safe driving instructor. In addition to adults and youth, TMC also provides content for the elderly to drive and experience automated equipment, allowing drivers to experience the various devices in the vehicle more deeply and reduce accidents. (Toyota, 2019)

Traffic Safety Plan for Overseas Markets: In addition to social contributions in Japan, TMC's social responsibilities also cover international markets and various subsidiaries. For example, in response to the poor traffic environment in Vietnam, TMC Vietnam has cooperated with the Traffic Bureau of the Ministry of Public Security of Vietnam to train the first batch of safe driving instructors since 2015. The training content includes safe driving skills and traffic safety awareness, as well as the use of vehicle equipment, the importance of child seats, the dangers of drunk driving and the severity of various traffic safety accidents. Not only that, in order to promote the improvement of the traffic environment, TMC donated cars to the Vietnam Police Department for the internal training of the police department. Until now, the police department of the Ministry of Public Security of Vietnam has trained 500 police officers every year, and a total of 2,000 people have completed the training content. (Toyota, 2019)

In addition to road safety, TMC is also contributing to the global environment. To address environmental issues, TMC established the Toyota Environmental Challenge 2025 plan in 2015 and set 2030 as a milestone for environmental challenges, so that everyone can face environmental issues and continue to address them from a long-term perspective environmental challenges. (More detail can see Appendix5).(Toyota, 2015,2019,2020)

By 2030,TMC plans to reduce carbon dioxide emissions by 25 percent or more from 2013 levels over the entire vehicle life cycle. With the support of infrastructure developers, governments and customers, the annual sales of electric vehicles exceed 5.5 million units. Compared to 2010, global average CO2 emissions from new vehicles are expected to be reduced by 35% or more. Compared to 2013, carbon dioxide emissions from factories around the world are expected to be reduced by 35%. At the same time, TMC will complete the establishment of a battery collection and recycling system worldwide, and build 30 model facilities for proper disposal of end-of-life vehicles. (Toyota, 2015,2019,2020)

Under such an environmental challenge project, TMC expects to completely eliminate all carbon dioxide emissions over the entire vehicle life cycle by 2050. Compared with 2010 levels, TMC's new vehicles will reduce global average carbon dioxide emissions by 90% by 2050, and global factories will achieve zero carbon dioxide emissions. (Toyota, 2015,2019,2020)

From the above, it is clear that the corporate social actions of TMC are all related to the stakeholders of the company. For key stakeholder groups such as car drivers, automotive industry stakeholders, etc., TMC has given the greatest degree of action to satisfy them. For pedestrians and social organizations,TMC has also carried out various social responsibility actions to satisfy them. As a large multinational company, TMC's social responsibility actions have covered the global region. It not only actively faces a series of future problems faced by the company, but also strives to solve emergencies and enhance its own reputation. In the first part, the researcher explained that corporate social responsibility under deontology can allow people to find correct morals, values and ethics, and to judge whether the behavior of individuals and enterprises is correct and whether it can influence the morality and ethics. to society and others, thereby enhancing the moral ethic of the entire organization. Judging from the current case,TMC's corporate social responsibility is very correct. Under the active corporate social action,TMC not only has a huge corporate team, but also attracts more young people to join TMC for further development and promote more development for corporate.
[bookmark: _Toc9519]4.2 Ford Motor
In 2015, Ford Motor became the second largest automaker in the United States and the fifth largest in the world. As an automaker with more than 100 years of history, Ford Motor has a strong automotive culture and corporate history, which it brings to its social responsibility initiatives. Explaining the purpose of Ford Motor, Jim Farley, current CEO of Ford Motor, said: “The difference at Ford Motor is that Ford has a higher purpose. Ford employees serve others and improve lives, and strive to make The world is a better place." (Ford, 2020.)

From Jim's words, Ford Motor's purpose is displayed:

A Better Life: Ford Motor is committed to removing barriers to people's progress. Everyone should move freely in this world, pursue their dreams and live their best life.(Ford, 2020.)

Stronger Communities: Ford Motor's approach to business is about creating and building community bonds, whether it's employees, unions, customers, dealers, communities, businesses, or government.(Ford, 2020.)

Healthier Planet: Ford Motor takes decisive action to help change the world for the better by creating and promoting a sustainable future for our shared planet. (Ford, 2020.)

Help build a better world. (Ford, 2020.)

Ford Motor's purpose defines the direction of Ford's corporate social responsibility: Ford Motor defines the stakeholder group and establishes the goal of corporate social responsibility. Satisfying the group of corporate stakeholders and establishing bonds, promoting the benign development of the environment and driving the development of society are the main directions of Ford Motor's social responsibility behavior. Internally, Ford Motor develops a diverse and fair corporate atmosphere and conducts inclusive recruitment practices to fully respect employees. Ford Motor Employee Resource Group includes multiple employee organizations including the Middle East and North Africa Association, the Asian Indian Association, LGBT employees, Ford Women, the Ford Veterans Network, the Ford Network of African Descent, the Ford Hispanic and Ford Chinese Associations to satisfy different needs of every employee.(Ford, 2020.)

Ford Motor has put forward its own strategy for climate change: to achieve carbon neutrality by 2050, and to achieve zero emissions from vehicles and facilities. In 2035, use 100% local renewable electricity in all manufacturing. Not only that, but Ford Motor is the only U.S. automaker committed to the Paris Climate Agreement to reduce carbon dioxide emissions and partnered with California to set stringent automotive greenhouse gas standards. Ford Motor also joined the CEO Climate Dialogue and Climate Leadership Council and developed a comprehensive Sustainable Europe 2030 strategy. (More detail can see Appendix6)(Ford, 2020)

Ford Motor fully respects social human rights issues. Through the new "Policies Committed to Protecting Human Rights and the Environment" program, Ford Motor will improve the health and welfare of communities around the company, respect the rights of people in the community and environmental protection to promote comprehensive development. By leveraging the Ford Motor network, Ford's philanthropic arm, the Ford Motor Foundation, has been providing communities with resources to overcome barriers that limit upward mobility. In the context of the global flu, the Ford Fund focused on hunger, shelter issues, and more, and provided $3 million in funding to support nonprofits.(More detail can see Appendix6 and 7) (Ford, 2020)

It is clear that the typical CSR case made by Ford Motor has a clear goal: First, Ford Motor Company identifies its own group of corporate stakeholders and develops a feasible strategy for each group. Secondly, Ford Motor Company instills the correct sense of corporate social responsibility from within the enterprise through the corporate purpose and the explanation of the enterprise leaders, and affects the operation of the entire Ford Motor Company. It can be seen that, whether it is the respect of employees within the company, or the contribution made by the company to the social environment and social development, it can be summed up as Ford Motor Company's dedication to stakeholders, and the deontology of "doing the right thing". ” from the perspective of correct behavior.

[bookmark: _Toc13708]4.3 BMW
As a century-old European car company, BMW has been focusing on the world's excellent automotive products and services since 1916. As of 2020, the BMW automotive division has a total of 108,676 employees worldwide, has production sites in 31 countries around the world, and delivered 2,325,179 vehicles, with a total revenue of 989.9 billion Euros.(BMW, 2022.) As a world-renowned car manufacturer, BMW has its own unique corporate strategy, which starts with four questions:

Business Location: What do we do? BMW stands for first-class personal mobility and contributes to the sustainable development of the planet. BMW harmonizes economy, ecology and society. As a result, BMW customers enjoy an excellent product and show a sense of responsibility. (BMW, 2022.)

Enterprise direction: what? BMW offers exciting products. High profitability ensures BMW's independence as a company. BMW uses powerful innovation and passion to shape the future of sustainable mobility. (BMW, 2022.)

Strategic Approach: Where? BMW focuses on customers and meets their different needs around the world. BMW combines groundbreaking technology, emotional offerings and personalized customers to create a unique overall experience. (BMW, 2022.)

Cooperation: how? BMW delivers class-leading performance. BMW's values are the basis for cooperation. BMW works with its partners internally and externally to achieve maximum efficiency and to bring about success together. (BMW, 2022.)

BMW has formulated a very clear corporate strategy and affirmed its corporate stakeholder and social responsibilities. For BMW, environmental protection is the top priority of corporate social responsibility. BMW has committed to a strategy of achieving complete climate neutrality by 2050 and has set a mid-term target for 2030: to reduce the CO2 emissions of cars to less than 40%, starting with raw materials and continuing through the supply chain, production and use stages.(More detail can see Appendix 8,9 and 10) In order to cater to the largest group of stakeholders: the living needs of car buyers, BMW has designed the latest new energy vehicle battery recycling technology, and plans to invest more than 30 billion euros in new energy vehicles in 2025, focusing on improving new energy vehicles. Performance, driving experience and safety of energy vehicles. By the end of 2021, BMW will have 1 million electric vehicles on the road and will continue to increase to meet the needs of car consumers. In addition to improving the environment and promoting new automotive technologies, BMW AG also actively promotes social and corporate human rights issues. BMW Motorrad is committed to prohibiting child labor, slavery, harassment and discrimination issues, and to ensure the rights to freedom of association and collective bargaining, as well as compliance with labor laws, ensuring working hours, job benefits and safety, and more. (BMW, 2022)

Combining the cases of the three automakers, it is clear that they have fully integrated corporate social responsibility into their corporate strategies and day-to-day operations. The purpose of this is that enterprise managers provide employees with a sense of social responsibility in line with the development of the enterprise through rules and regulations and the core strategy of the enterprise, and show the enterprise's stakeholder groups to the employees of the enterprise. Not only that, through corporate strategy, corporate managers can subconsciously convey the "correct" sense of corporate social responsibility to employees, and guide them to become partners with "correct" values. From a deontological perspective, these three automakers are undoubtedly doing the right thing and leading others to be equally absolutely rational deontologists. Enterprises also identify primary and secondary stakeholder groups by identifying stakeholders and take relevant actions. However, even with such a perfect start, they still expose behaviors that do not conform to corporate social responsibility and deontological corporate ethics in their daily activities. In the next part, the researchers will mainly explain and analyze these negative cases.

[bookmark: _Toc4980]4.4 CSR Difficulties: The Negative CSR Cases of Three Automakers
In the last part, researcher mainly introduced the corporate social responsibility and internal and external driving force of Toyota, Ford and BMW. Obviously, they all have a clear understanding of the stakeholder group, and have a sound internal CSR drive, and finally made relatively satisfactory CSR results. However, they are not without problems related to corporate social responsibility. On the contrary, they have all experienced major corporate social responsibility crisis and corporate reputation crisis, which once threatened the development of enterprises. Among them, Toyota Motor Corporation's large-scale recalls that began in 2009 stand out. In 2009, because a Lexus es350 sedan lost control and collided on the highway, the National Highway Traffic Safety Administration conducted an investigation and finally found that the all-weather floor mats used on different vehicles were inappropriate and caused the accelerator pedal to be stuck. so that the vehicle loses control. After the news was released, it attracted media attention and reported it. In late September 2009, Toyota Motor Corporation decided to recall the vehicles to fix the fatal flaw and warned customers of the dangers of using incorrect floor mats. The recall includes eight vehicles including the Lexus es350, Camry and Prius. During this phase, the number of recalled vehicle products reached 4.26 million units in the United States and 6.1 million units in Canada and elsewhere. The incident seriously affected Toyota's reputation as a high-quality company, and was under suspicion from the global media and consumers. (Toyota,2021)
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Picture1: News of Recall Situation from Toyota, shows that 3.8 million vehicle were recalled in U.S.(Toyota, 2021)


But this incident did not end. At the end of 2009, new problems appeared in Toyota's automobile products. The accelerator pedal of the vehicle could not or slowly return, which seriously affected the driving safety. Toyota Motor Corporation announced on January 21, 2010, that it recalled several flagship models including Corolla, rav4, and Camry in the United States. After that, the scope of the recall was expanded to the world, with a total of 4.44 million vehicles being recalled. In May 2009, the third-generation Prius had a problem with the abs control program, and Toyota Motor Corporation had to recall 440,000 vehicles worldwide on February 9, 2010 for repairs. (Toyota,2021)

Car recalls are an issue that nearly every automaker faces. In addition to Toyota's most typical car recalls, Ford Motor Co. has also recalled due to serious design defects: For example, Ford's famous pony car Ford Mustang has a global recall due to a serious safety risk due to a brake pedal problem. More than 15,000 Ford Focus models were recalled in the Chinese market due to a design flaw in the engine cover.(DPAC, 2021) Compared with safety concerns caused by car recalls, BMW's profit-driven reductions in car products are more disappointing to consumers. The new BMW 3 Series sedan has eliminated the traditional rear anti-roll bar, which can cause the vehicle to roll more when cornering and risk losing control of the vehicle. This is undoubtedly a major product design failure for BMW, which has always emphasized the driving feeling and driving experience of the vehicle. Not only that, the best-selling BMW 3 Series sedan has seen several engine cuts. The engine of the BMW 320 and 325 models eliminates the low temperature cooling kettle, which limits the engine operation. BMW has canceled services such as the automatic parking system and electronic unlocking functions, citing the "lack of chips", but the price has not changed significantly, which can not help disappointing owners.(Xinhua, 2021)
[bookmark: _Toc9586]4.5 Reflection
To this day, these three car companies that represent the global car quality and high standards are still in constant negative news, causing social responsibility crisis and reputation crisis. This series of events can reflect the contradiction with Toyota Motor Corporation's internal and external corporate social responsibility and ethics. However, such contradictions can also highlight the difficulties of CSR and the complexity of implementation. Sheehy(2014) believes that one of the main reasons for the current difficulty in exercising corporate social responsibility is that management has too much power to measure and formulate freely. They can incorporate corporate social responsibility into management decisions and turn an organization's ethical behavior into organizational Intentional management measures, which create certain moral and ethical risks. Grigoris(2016) summarizes the difficulties of corporate social responsibility: The difficulties of corporate social responsibility mainly come from: 1. Lack of transparency. 2. Lack of consensus CSR standards or ineffective CSR standards. 3. Corporate social responsibility standards that do not meet the characteristics of the country. 4. The assessment of the dimension of corporate social responsibility is not sufficient. 5. Inappropriate selection of corporate social responsibility assessment criteria. Nowadays, almost all companies are promoting their own corporate social responsibility actions, which has become a globally recognized leading form for companies to actively participate in social responsibility construction and promote corporate change. However, it is precisely because corporate social responsibility has become the driving model of global business that it has developed a series of deviations. This kind of behavior makes today's corporate social responsibility a formulaic phenomenon. Sheehy(2014) pointed out that the difficulty of corporate social responsibility comes from the vagueness and diversity of its definition. Today, if a ten-billion-dollar company donates ten dollar, it can also be called corporate social responsibility. Likewise, Toyota's global remediation plan in the wake of the massive recall could be factored into Toyota's corporate social responsibility actions. The aggressive PR actions of Ford and BMW still keep consumers willing to buy their product and service. But as mentioned in the first and second parts, although corporate social responsibility is a relatively subjective perception, its origin comes from the ideology of social progress and the positive phenomenon of social progress. It also comes from a correct ethical and moral framework, and a subconscious mind of integrity. So, even with all the difficulties of corporate social responsibility today, even the huge disasters of the world's leading car companies such as Toyota Motor Corporation, Ford Motor Company and BMW, it cannot prevent a correct, honest and positive corporate society. Responsible actions and ideas go deep into the organization's action ideas and core. Therefore, in the next section, the researcher will further elaborate on the future development of current CSR.

[bookmark: _Toc8777]5.0 Conclusion
This report focuses on corporate social responsibility, takes stakeholders and corporate social responsibility under deontology as the driving force, and combines the cases of the world's three top automakers to analyze the development status and predicament of corporate social responsibility. As mentioned earlier in this article, because the scope of corporate social responsibility is large and contains a wide range of content, the main limitation of this article is that the research on corporate social responsibility is pertinent rather than extensive. Similarly, the research on deontology is limited to the scope of management and business studies, lacking more in-depth research, which limits the theoretical research level of this report.

After the discussion of the full text, it can be found that there are contradictions in the promotion of corporate social responsibility in the cases of the three car companies. On the one hand, they have relatively complete corporate social responsibility theories, action principles, moral and ethical frameworks and many successful social responsibility actions. But on the other hand, they still have a catastrophic corporate crisis despite having a sound corporate social responsibility framework. In the last part, the researchers mentioned the difficulties related to the development of corporate social responsibility, which also affects the future development of corporate social responsibility. Strandberg (2002) believes that the current corporate social responsibility has become the main business scope of enterprises, but its development is relatively slow. The main reason for this situation is the inconsistency between the corporate social responsibility statement and corporate social responsibility actions, that is, companies will choose to protect their own interests and selectively ignore some social responsibilities.(Garriga and Mele, 2004) This situation can be concluded in the case in the previous section where BMW  chose to reduce the allocation of the product without adjusting the price.(Xinhua, 2021.) Not only that, the current corporate social responsibility lacks a certain driving force (such as clear legal provisions), and today’s corporate social responsibility is still a huge subject with a subjective nature, which makes it impossible for companies to take collective actions to promote corporate social responsibility. development of. The complex corporate social responsibility content also increases the cost of enterprises in disguise, thus making it difficult for small and medium-sized enterprises to implement.( Garriga and Mele, 2004. Carroll, 2015. Grigoris, 2016. Fitch, 1976. )

However, various difficulties cannot prevent the continued development of corporate social responsibility, because it is an inevitable result of social development and progress. In the future, corporate social responsibility will be substantively incorporated into the strategic deployment of enterprises. (Moon and Shen, 2010. Boatright, 2001) The significance of corporate social responsibility will have both social and corporate strategic significance. Enterprises will abide by the standards of corporate social responsibility and create more strategic corporate actions. Under such development, the stakeholders of the enterprise will play a more important role. Stakeholders will not only directly participate in the company's CSR activities, they will also have influence and propose innovative and challenging values for the company. (Moon and Shen, 2010. Kell, 2018) Such a case can be seen in the NHTSA's attitude towards Toyota's vehicle recalls. It was the NHTSA's intervention that forced Toyota to take further steps.(Toyota, 2021) In the future, stakeholder groups will carry out activities together with enterprises, which is an inevitable innovation process. In the case of Toyota Motor Corporation, it can be seen that Toyota Motor Corporation has begun to cooperate with stakeholder groups (such as drivers, government Department employees, road traffic safety managers, etc. to cooperate to promote the development of corporate social responsibility.

Due to the development of society, enterprises, especially large multinational corporations such as Toyota, Ford and BMW, need to always pay attention to the development and changes of social responsibility. Nowadays, with the development of society, corporate social responsibility has become more than a simple manifestation of organizational social responsibility, and corporate social responsibility has become a sign that stakeholder groups view enterprises. Stakeholder groups will feel positive or negative about companies through corporate social responsibility actions, and this phenomenon has become particularly prominent in the context of the current global pandemic. Therefore, the development of corporate social responsibility will integrate the perceptions of stakeholder groups, social development and corporate development strategies to become a comprehensive corporate action.

For car companies, the current social responsibility tasks include carbon dioxide emissions, carbon neutrality, equity and diversity development, in addition to facing the global flu together. These emerging corporate social responsibility requirements indicate that companies need to update or redesign their corporate social responsibility strategies. The three auto companies combined corporate social responsibility with their own code of conduct, corporate development philosophy and core operations to further draw closer to stakeholders, which is in line with the development trend of corporate social responsibility mentioned above. As can be seen from the above part, Toyota, Ford and BMW are all actively carrying out corporate social responsibility actions, and have made outstanding achievements in environmental protection and social construction. Therefore, the development of social responsibility of automobile manufacturers requires enterprise managers to clearly recognize their own stakeholders and the development of society, and analyze the scope of their own actions from this, and finally make a contribution that is in line with their own reputation, interests and positive social contributions. behavior. As advocated by corporate social responsibility under deontology, companies need to do what subconsciously and absolutely rationally think is right, and use it as a correct moral and ethical framework to subconsciously affect all employees of the company - just like these three auto companies That way.

From the full text, the development of corporate social responsibility is a long and complicated process. It still takes a long time for accurate positioning and application. However, the future development of corporate social responsibility is objective, and it will surely develop with the development of society. For automakers, the development of CSR will focus on connecting the business with its stakeholders and place corporate responsibility actions within the main business scope of the business. Internally, corporate social responsibility will gradually change from corporate social action to corporate strategic action, and, like Toyota, Ford and BMW, will incorporate corporate social responsibility into the company's operating philosophy and code of conduct, thereby improve the company's own reputation and brand awareness, and improve its own comprehensive competitiveness.
3
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Producing Happiness for All

‘We make the happiness of others our first priority.
‘We make better products more affordable.

We value every second and every cent.

We give all our effort and offer all our ingenuity.
We look forward, not backward.

We believe the impossible is possible.
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Creating Mobility for All

In a diverse and uncertain world,

Toyota strives to raise the quality

and availability of mobility. We wish

to create new possibilities for all humankind
and support a sustainable relationship

with our planet.
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The Toyota Way

Combining software, hardware and partnerships

to create unique value that comes from the Toyota Way

Software

Applying imagination to improve society
through a people-first design philosophy.
Practicing Genchi Genbutsu

to understand operations at their essence

Hardware

Creating a physical platform to enable
the mobility of people and things.

A flexible system that changes

with the software

Partnerships
Expanding our abilities by uniting
the strength of partners, communites,
customers and employees to produce
‘mobility and happiness for all
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Foreword

Ever since the company was founded in 1937, we, TOYOTA MOTOR GORPORATION and our
subsidiaies (*TOYOTA'), have continuously stived fo contriute to the sustainable development of
sodety and the earth through the manufacturing and provison ofhigh-qualty and nnovative producs ardt
sevies. Trrough these continuous eforts, we have establshed a coporate phiasophy trat has been
passec down rom generation fo generation trougHout the company and which has come fo be known s
the “Guiding Principles at Toyota” (originaly issued in 1992, revised in 1997; the “Guiding
Principles). We have also put TOYOTA's vakes and methods i witen form, i the “Toyota Way”
fssued i 2007). Such values and methods must be shared globaly among us o reaiize the “Guiding
Priniles", and we are seeking to pass these on fo future genertions. Thvough these eforts and by
passing down our corporate phosophy and our vakes and methods, we are steadiast stning to reale
e “creaton of a prosperous sodety by making things”.

TOYOTA has lorg-demonsirated s dedication to contribuing to sustainsble development, A our
ousiness operations have become increasingy gob, we nead 1o reconim our corporate phiosophy and
have issued an explanatory paper in January 2005 entitied “Contribution towards Sustainable
Development”. Tris paper inrprets the Guiding Principles from the standpoint of how TOYOTA can
work toward sustainatie development i s interactions vith s siakeholders.

We believe that by implementing the Guiding Principles in our operation, TOYOTA will
successfully fufil ts expected contribution towards sustainable development. Therefore, 2
stated i the Guiding Princples and explanaory paper, we must comply with local, national and
intemational laws and regulations, inclucing the spirit thereof, and act with humility, honesty.
‘and integrity. Compared 1o when the “Code of Conductfor Toyota Employees” was frstissued in 1998,
TOYOTA's presence in society has greatly increased and aiso new laws and regulations have boen
estabished, such as for the protection of personal cata. With this background in mind, we have revised
the existing code of conduct and created the “Toyota Code of Conduct”in order to communicate the.
fundamental approach necessary to inspire continued confidence in TOYOTA, to respect and
‘comply with the laws, and to maintain our honesty and integrity.

1'would particuary ke o ask each one of you, a5 a person working o TOYOTA, o be aware that
You are an essential contributor to the success of TOYOTA. In this e of gobal compeiton,
borderkess trade, and dversifcation, TOYOTA wishes to conduct business i an open and fair way.
TOYOTA aims to become the most valued, respected and tusted company in the word by it customers
and society. Accomplisting this goal requires that each one of us is aware of TOYOTA's respected
reputation and standing in the communit, the ratitude we owe fo our customers and sodety, and the
necessay respect of laws and reguators. Therefore, we must each act i a “steadfast, sure-footed,
‘and thorough” way, and in accordance with common sense and good judgment. | expect and ask you to
carefulyread tris “Toyota Code of Conduct” and fo mplament the sift within.

March, 2008

b
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CHAPTER Il

SOCIETY AND US

‘Thvoughits business, TOYOTA creates close relationships vith sodity and
its stakehalders foustomers, sherehalders, local communities, etc). Based on
the basic understanding that “as a member of society, the company
engages in business that contributes to society”, TOYOTA operates its
business in an open and fai manner. Through active public relations
activities, investor relations and phiantiropy, TOYOTA aims to be a ‘good
corporate citizen” that s trusted by the intemational community. TOYOTA's
business is expanding rapidly workdwide. TOYOTA fels thet the support and
trust of stakeholders in TOYOTA has helped the company realize such
‘expansion, and TOYOTA should not forget grattude towards ts stakeholders.

Thus, TOYOTA will respond strictly with respect to legal or criminal
acts and acts that are ot saciall acceptabe, regardiess of whether job-
related or whether in private stuation. TOYOTA also strongly desires that
the people working for TOYOTA, a company engaged in automotive
business, are aware of rafic safety and lead safe and pleasant lves.

We support TOYOTA's aim “to become ‘a good corporate
citizen’ that is trusted by the international community”. We strive
to communicate openly and fairly with stakeholders, to gain more
“Toyota fans”, as well as to engage in activties that contribute to
society's sustainable development. We must also act, at all times,
including when carying out our works, in a mamer that does not provoke:
unnecessary misunderstanding or misapprehensions, and to act with
humilty, honesty, and integrity.

Regardess of whether at work or in a piate sittation, we should pay
careful attention to traffic safety, obtain basic legal knowledge, and
be aware of common social protocol. We need o do this 5o that we
can be sensitve to flegal or crminal acts or acts that are against sodely's
commen morals, and take swift and forceful actions against such acts.

This Ghapter Il ntrocuces examples of TOYOTA's engagement with
Society and provides issues that we should be aware of, and what
‘TOYOTA expects of us when engaging in sodial acthties.
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3. Shareholder Relations
- Respect for shareholders’ benefit -

In arder 0 respond to the expecations of sharsholders and investors worldwide, TOYOTA strves.
to aperate it ly and o, comporate value, while achiving stabe and long-
term growth. TOYOTA considers relationships with investors to be important, and through
timely and fai investor relationship activities, endeavors 10 promote understanding of its
corporate management and business activitis. As for corporate governance, TOYOTA stives 1o
enhance the transparency of its management and actively incorporates management ~checks.
conducted by independent prtis.

‘We endeavor to contribut, through our wark, 1o TOYOTA's efforts to meet the expectations of
s sharcholders and investors worldwide.

[ —
‘Government Relations
- Maintaining proper and transparent relations -
TOYOTA srves o buid and fie withpoltcal partics or

bodies (government agencies and public offcals) and takes appropriate action 1o comply with
applicable Laws and regulatons.

we healthy and with political and balies and
public offcials.

[GukangPrcgies 1]

5, Political and Religious Activities
- Moderate participation -

Intheabsence of any of concern (. such as the possilty that the ativity will hinder
the conduct of busingss), TOYOTA respects pariipaton i poltcs by peaple working or TOYOTA.
and docs not in any way, intrfer with individual relgious activiies. However,these am private
activiiesand.in princile they canmot be o ocin campany tim:.

‘We rspect the ights of ather pecple working for TOYOTA to paricipae in poltical and religious.
actviesin s moderate manrer.
[GukangPrcgies 1]
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Corporate Communication Activities
. - Communicating fucts in an accurate and timely fushion -
- Being Open and Fair -

3=

In order to become an “open company” and win the trust of society, TOYOTA stives to
communicate accurate and timely information to it sakehokders through active public rlations
and public dialogue, so s to enhance its corporate image and transparerxy. TOYOTA listens to
and respects its stakeholders criticisms and suggestions, and incorporates these 25 appropriate
o its business.

We endeavor to build positive relationships with stakeholders through open and fair
communication.
[Qusting Pinciges2 ]

,_Philanthropy and Community Relations
- Becoming a corporate citizen trusted by international society -

ke a society and e TOYOTA, in cooper
with society, stives to effectively use its resources and to engage in activiies contibuting to
Society. Such activities ar simed at allvistng socicta problems of issucs and include iitiatives
with espect 0 the “nurturing of personnel”,the “environment”, and “trafic safty”.

As a global company, TOYOTA contributes o creating a sustainsble society from the broad
perspective of the fuure of the carth and humanity. As a good corporte ciizen, TOYOTA also
focuses on local commnites and focuses on social isues that cach local community faces and.
endeavors o esolve such social isues.

As: of the local t. we will take an interet in and gain of local sacial
issues. Based on such ‘we will sctively take pat in philanthropic such as
volunteer activites.

[GukangPrnples 1, 2ands]
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6. Traffic Safety Education Activities
- Improve traffic safety awareness of society as a whole -

In order o help create a safe and camforable society, in addition to pusuit of safe vehicles,
TOYOTA sctvely promotes traffic safety education sctvities designed for today's realites.

TOYOTA strives to enhance trffc saity awareness not oy among people working for TOYOTA,
but within sciety 5.3 whole.

Regrizing the respansibiles of a company engagdin the automobile industy, we abide by raffc
rules, and endeaoro be arole modelsby safe diving and actively promoting raffic safy.
[GukangPrcgies 1]

7. Disaster Prevention and Crime Prevention Activities
* - Creation of a safe society -

TOYOTA, in with the local . engages in e activiies and
o the recovery of local in the cvent of an actul ToYotA
actively engages in crime prevention activites and the promotion of  sfe society.

Each one ofus wil bigh moral and sctively inthe ofasate
Society.
[GukangPrcgies 1]
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Toyota’s Human Rights Policy

We as Toyota refer to and respect the “United Nations Guiding Principles
on Business and Human Rights” (UNGP) and promote activities related to
human rights based on the UNGP.

Seeking “the happiness of someone other than ourselves” has always been
2 part of Toyota's Founding Principles and this was a driving force that led
to the invention of the automatic loom which can be considered as the
beginning of Toyota.

This spirit and pursuit is sill within us today, although our mission has now
grown to "producing happiness for all".

Within every country and every region in which we operate, we aim to be
the best company in town that is both loved and trusted by the people.
The automotive industry is supported by numerous people, including local
communities, suppliers, business partners such as dealers, customers, etc.
We will continue to protect and improve the human rights of our
employees, customers, and all people involved in our business activities in
order to be beneficial towards society.

This policy stands as the highest level policy related to human rights within
Toyota and shall be adhered to by everyone employed by Toyota.

1. Commitment for the "respect for human rights"

We recognize that our business operations could be at risk to potential and
actual human rights impacts.

We seek to uphold the human rights of others, and shall address any
human rights infringements that may arise from our business operations
by taking responsibility for them.

We expect our business partners and other parties to also respect and not
infringe upon human rights, however if they do, then we will respond
appropriately based on this policy.

We respect and refer to international norms such as the Universal
Declaration of Human Rights. Toyota is guided by the United Nations
Guiding Principles on Business and Human Rights and therefore we have a
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corporate responsibility to respect human rights. This policy ensures
compliance with International human rights obligations together with the
laws and regulations of the countries in which we operate within.

In operations where there is a difference between the national and
interational standard for human rights, we will adopt the higher standard
of the two. If there is confiict between the standards, then we willstrive to
the utmost to respect internationally recognized human rights to the
greatest extent possible.

2. Scope of responsibility

This policy applies to all executives and employees in Toyota and its
subsidiaries. We also expect our business partners, including our suppliers,
to understand and agree with this policy and to work with us to ensure
that their business operations respect this policy.

3. Human Rights Due Diligence

In order to fulfil the responsibility to respect human rights, we will
establish and continuously implement a Human Rights Due Diligence*
system. (*The process which is implemented for the identification,
prevention, and mitigation of negative human rights impacts)

4. Remedy

Ifitis certain that we have caused or contributed to an adverse impact on
human rights, we shall immediately implement corrective measures.

In addition to this, we will continue to develop and operate a practical
remediation mechanism by expanding the function of our existing
grievance mechanism which has been established in Japan and also in
other regions.

5. Education and Training

In order to ensure that this policy is embedded within our internal
operations and communicated to our external stakeholders, we provide
appropriate education and training to all our executives and employees,
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and we concurrently encourage our business partners such as suppliers
and retailers to understand our expectations.

We also ensure that this policy is incorporated within the necessary
processes, such as each function’s policies and guidelines, so as to become
institutionalized across all of our corporate activities.

6. Monitoring and disclosure

We will ensure the complete implementation of this policy by continually
tracking its progress, while at the same time, allowing for revisions to the
policy if needed.

We willdisclose our actions for respecting human rights, together with the.

appropriate measures, within our official website and other
communication platforms.

7. Consultation with stakeholders

In the event that a human rights violation oceurs, Toyota will consult with
external stakeholders to address the issue and ensure continual
communication.

This policy was approved by the Board of Directors of Toyota Motor
Corporation on September 29, 2021

September 29, 2021
Toyota Motor Corporation
President and Representative Director, Akio Toyoda

oSBT
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[Appendix; Salient issues]

(1) Migrant labor * Forced labor

We do not tolerate forced labor, which is often extracted through violent
and threatful means or by entrapment of debt, or any other form of
modern slavery including human trafficking.

We recognize that migrant workers are vulnerable to situations of
exploitation and forced labor.

Due to the nature of our business, we also recognize the possible risks of
forced labor involving migrant workers within our business, supply chain
andvalue chai

As part of our due diligence activities, we work with third-party
organizations to ensure fair working conditions for migrant workers within
our affiliates, suppliers and distributors both inside and outside of Japan.

(2) Child labor

We do not tolerate child labor which deprives children of a childhood,
access to education and restricts their development.

We have recognized the concern over child labor and other human rights
abuses within the mineral sourcing sector.

We will continue to identify and assess human rights risks including child
labor. If any risk is identified as a result of the survey, we will develop.
appropriate measures to mitigate such risk.

(3) No Discrimination, Diversity & Inclusion
We do not tolerate any form of discrimination relating to gender, age,
nationality, race, ethnicity, creed, religion, sexual orientation, gender
identity, disability, marital status or the presence of children. We work to
create an inclusive workplace where employees with wide-ranging skills
andvalues can demonstrate their abilities to the fullestand thereby
achieve self-realization.
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Our strengths lie in our capacity to respect our employees’ ability to think
and be innovative through the inclusive participation of every member,
and this capacity is growing increasingly important. Amid such an
environment, we consider diversity and inclusion to be one of the key
elements of our business framework, and we promote activities
accordingly.

(4) Harassment

We do not condone harassment which includes among others sexual
harassment, power harassment (abuse of authority), peer pressure, nor
any form of harassment that lowers the dignity of an individual.

We will promote the development of human resources with a "YOU
perspective" in which each employee is aware of their surroundings and
can act for someone other than themself, and build an open workplace
culture in which each employee can work with peace of mind. Toyota will
continue these efforts.
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Traffic Safety
Fundamental Approach Regarding Traffic Safety Measures

Toyotalis addressing traffc safety through integration of people, cars, and the traffic environment with the aim of completely eliminating traffic
casualties. As a part of these efforts, Toyota has been conducting educational activifies since the 1960s, targeting people such as drivers and
‘pedestians, to raise awareness oftraffic safety and has been continuously implementing various programs for a wide range of people. Such
programs are also being implemented at overseas affiates in recent years.

Activity Cases

Donation of Traffic Safety Educational Materials for Children: Program Conducted Each Spring with
Nationwide Toyota Dealers and Others

| vapan | Toyota Motor Corporation, natiomwide Toyota dealers and affiiated companies

Overview
We have donatedtraffic safety educational materials for chicren in
‘cooperation with nationwide Toyota dealers and others every spring to
‘oincide with Japan's National Trafic Safety Gampaign since 1969.
‘The number of pedestrian casuatties is highest t the age of seven, so
Toyota presents educational picture books and story cards on traffic
satety to children who are about to turn seven entering Kindergartens
‘and nursery schools nationwide.

The materials provide
easyto-understand
‘explanations of common
causes of accidents
involving chidren such as
the danger of suddenly
funning tothe road as wel
as the correct way to cross
the road.

FY2020 traffic safety picture books and siory.
cards for chikken

Achievements
Nurmber of copies of rafic safety picture books issued in FY2020:
Approimately 2.68 milion; Cumulatie total: Approximately 146.75 milion
Number of sets of traffc safety story cards issued in FY2020:
Approximately 46,000; Cumulative total: Approximately 1.71 milon

(Chicren wih the mescot cheracter “Cuccu’ (Toyota Osaka Parts Disributor Co,, Lid)
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Hands-on Traffic Safety Events

| vapan | Toyota Motor Corporation

Overview

Aiming to provide traffc-safety eduction that wil take root in
‘communites, Toyota colldborates with local govemmert organizations,
private companies, and Toyota dealers nationwide to presert hands-on
raffc sefety everts. These events provide hands-on experience for
ciivers such as safety technologies for checking blind spots from the
ciiver’s seat and that supportreductions in colision damage. Pedestrians
‘can oonfirn the effects of reflective materials and so on. These events
rise safety awareness on the part of both drivers and pedestrians.

Achievements
‘Gumulative number of program participants: Approximately 63,000

Checking blind spots.
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Traffic Safety

Toyota Safety School: Locally Established Trat

Safety Class for Young Children

[ apan | Toyota Motor Corporation

Overview

‘The Toyota Saety School, which takes place every year at the Toyota
Kaikan Museumand the Toyota Safety Education Center ‘mobiltas,”
invites chicren to attend from Kindergartens and preschools located in
Toyota Gy, Aichi Prefecture, and Toyota fadilties in Shizuoka Prefecture.
Atthe Toyota Kaikan Museur, participating chikren enjoy leaming about
raffc-satety rules through performances, fraffc safety skis, quizzes and
other events. At ‘mobiltas,"a dedicated trfic sefety facilty, ull-szed
vehicles are used to fe-create actual trafic environments to help educate
chidren, along with their guardians, in positive habits such as howto
ross t the crossing and the dangers of rumninginto the sreet. These
programs, which are designed to help chiien think about and develop
the abiity to notice dangers around them, have become wel established
‘asregulartrafic safety promotion activiies in the region.

Achievements
‘Gumulative number of participating schools: 3,957 schools
‘Gumulative number of participans: 271,814

{As of December 2019)

Instruction from Anzen (Safety) Man  How to cross the street (mobiitas”)
(Toyota Kaikan Museum)

Toyota Driver Communication at “mobilitas”: Safe Driving Seminars Aimed at Raising Traffic Safety Awareness

[ apan | Toyota Motor Corporation

Overview

Toyota hasits own safe-driving program, which s conducted for drivers
‘amongthe general publc and at companies. The program, which
includes actual driing, helps drivers to leam correct driving postures,
how a vehicle moves, and how to use safety ecuipment. The drivers
are alsoinstructed about being more aware of their surroundings from
asafety viewpaint.

The program was launched in 1987 with the goal of reducingthe
‘number of traffic accidents involving young drivers. Since then, both
the target age groups and the venues have been extended, with the
Toyota Safety Eduction Center “mobiitas” focated at Fuj Speedway)
‘openingin 2005, and actities are held on a daly basis with the aim of
completely eliminating traffic casualtes.

Achievements

‘Gumulative number of program participants: Approximately 124,000
(asofMarch 2019)

“Toyota Safety Educaton Certer
“mobiltas’

Winding low-fricton road
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Toyota Driver Communication at MEGA WEB

[ apan | Toyota Motor Corporation

Overview

Aone-hour driving satety course that anyone can attend is held at
MEGA WEB, a mobiity theme park located in Odaiba. Safe driving
techniques tailored to each individual from novices to veteran drivers
aretaught one-on-one by an instructor In adition to a basic driving
course, there is also program that allows seniors to drive and
‘experience the Pre-colision System (PCS), which automatically apples
the brakes to mitigate damage, and Inteligent Clearance Sonar (CS),
which provides support in the event of pedal misapplication. By
‘experiencing the condiions when these functions activate, drivers leam
ot to over-rely on safety technology and acquire techniques for calmly
handing emergency stuations.

Driving on an intercr course with an
insinuclor
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Traffic Safety

Nerve Stimulating Exercise: Preventing Accidents by Stimulating Motor Nerves for Smoother Physical

Movement

[ apan | Toyota Motor Corporation

Overview

Nerve stimulating exercise is a type of exercise tht arouses core
‘motor nerves that are not stimuated on a daiy basis. Itis possible for
everyone from chkren to seniors to move the body smoothly just as
intended by provicing the necessary stimuation to nerves thoughout
the body, without the needfor intense training. If the nerves are
stimuiated and body movement becomes smoather, there s a higher
likelinood that accidents whie diiving caused by misappiication of the

brake pedal or accelerator, improper operation of the steering wheel, or

misjudgment as wellas falls whie walking can be prevented.

“Nerve stimulating exerciss ks exerciso developed by Professor Emaritus Hideo Akl

of Tokushima University. Th offical name s co-ordination training. Professor Araki
estabished the theory of coorcinaion raning 0 draw out further potental by
‘Sl combining hurman capabilies. Ho has provided instructon for ocal
‘Governments throughout Japan, publc schodks in Tokyo, and top atlates.

Achievements

May 2019: Yuyu Gakuen in Hyogo Prefecture (culture niversity for
‘senorsin Nishiharime) (Number of participants: Approximately 200)
November 2019: Brain training event at the Tokyo Motor Show
(Number of participants: Approximately 100)

Aposter for nene stimuation exercise
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Toyota Safety Driving Training Program: Vietnam’s First Safe Driving Instructors

[ Vietnam | Toyota Motor vietnam (1wv)

Overview

Traffc conditions are quite poor in Vietnam, with approximately 23,000
raffc accidents and 8,671 fatalities in 2015. In response to this
situation, TMV began training the country's first safe riving instructors
in cooperation with the Traffic Police Bureau of the Ministry of Public
‘Seauriy. Eight students selected from the poice and TMV underwent
raining by a TMG instructor for about 18 months, learning safe driving
skl and atraffic safety mindset. Motorcyde s the most common form
oftransportation in Vietnam, and the students had few opportunitiesto
diive cars, 50 they voluntarly practiced driving commerdial vehicles on
‘adaiy basis to acquire safe driving skils, and all were able to achieve
the program objectives. In addiion to learning practical driving skils,
the students learned about a wide range of topics relating to traffic
safety including the importance of reflective materials and child seats.
usedin Japan, the dangers of diiving whik intoxicated, and physical
changes that occur with aging through instruction with hands-on tools.
Allof the students successfully passed the certfication test.

TMV also donated three Camrys to the Traffc Poice Bureau from 2016
0 2019for use in annual intemal police department training courses.
Today, 500 polce officers undergo training each year, with 2,000
‘completing training nationwide to dte. Furthermore, 67 Toyota dealer
employees completed traffc safety training in 2018 and were certiied
as safe driinginstructors.

Achievements
‘Gumulative number of certiied safety instructors: 67 (as of December
2019

‘Gumulative number of police officers trained: 2,000

A eflective key hoder
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White Road Campaign: Traffic Safety Education Contest Proposed by University Students

[ haiana | Toyota Motor Thailana (rwm)

Overview Achievements
The Campus Challenge of the Toyota White Road Campaign, which Cumulative number of participating teams: 3,480
has been conducted since 2014 to raise awareness of trafiic safety Cumulative number of participating students: Approximately 14,000
among youth, is a contest to reduce traffic accidents and increase. (as of December 2019)
safety awareness through plans proposed by nationwide university .
o ‘

1 2019, atotal of 868 teams applied and approximately 3,400
students from 70 universites participated. The 15 teams that made it
o the final round were each granted 20,000 baht to implement the
plans that they proposed. The first and second place teams were
presented an educational tip to Japan that included visis to the Toyota
Commemorative Museum of Industry and Technology, Toyota The Gampus Graenge vinring teams A rpart an the Camys Cralengs
Automobile Museun, Toyotas Kaikan Museu, and “mobiltas” as wel campaign

s ITARDA, which conducts research on trfic accidents and analyzes

‘and researches cata. These hands-on experiences provided the

participants with knowledge and expertise concerning traffc safety.

They were also granted awards of 100,000 baht to support the

implementation of their plans over four months.

students including vocational schools. Ynsms g
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Traffic Safety Educational Ac

ies through Hands-on Events, Social Media and Other Channels

[ cnina | Toyota Motor (Ghina investment (Tmc)
Overview

The rapid increase in car ownership in Ghina has resutedin
‘congestion, frequent trafic accidents, and other issues, especiallyin
‘méjor ties. The need has therefore arisen for an improvementin traffic
safety awareness and traffc etiquette among drivers and pedestrians.
TMGI has responded since 2005 by organizing hands-on raffc safety
events in Bejing, Shanghai, and other major cities. Since 2015, TMCI
has produced stories, cormics, and anime that incorporate easy-to-
understand traffc saety and etiquette information and posted it on
new social media and extemal video sies in order to rase inerest with
as many people as possible.

Achievements
‘Gumulative number of participants: Approximately 30,000

‘Gumulative number of views of animations: Approximately 240,000
‘Gumulative number of social network accesses: Approximately 70,000
{asof March 2020)

A participant wearing “drunk goggles,” Chikdren reading picture books.
Which simuate infoxication

Support for Traffic Safety Activities by Toyota Community Foundation

[ Austaia
Overview

The Toyota Gommunity Foundation (TGF) was estabiished in 2011 by
TMCA to consolidate ts social contribution activities. As part of ts
‘grant activties o support traffc safety, it has been a mejor partner of
the not-for-profit organisation Road Safety Education (RSE). Active
since 2001, RSE waorks to contribute to the advancement of a safe
raffic environment and the reduction of traffic accident casualties
through intiatives such as practical and highly efficient workshops for
teenagers. The workshop emphasizes that new diivers should have
the right attitude and behavior n order to diive safely.

[ oyota Motor Comoration Australia (TMCA)

Achievements

Atotal of more than 500,000 high school students have participated
‘andtaken the course (as of March 2020)

‘Scenes from the program Students checking for tie wear
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Raising Awareness and Changing the Behavior of Children through the Toyota Safety Education Program (TSEP)

[ o | Toyotakitoskar Motor (1)

Overview

TKM launched TSEP in 2007 toraise traffc safety awareness andfoster
‘asense of responsiilty among chidren as road users. The program
targets students n the ffth to ninth grades (aged 10to 14years). In 2018
‘and 2019 the program was conducted for approximately 32,000
chidrenin Dehi, Mumbai, and Bangalore. The courses teke astaged
‘approach and are taiored to each age group o teach the importance of
raffic safety. The courses indude, for example, dlassroom training for fth
‘graders and a program that focuses on changing behavior and the
formation of trtfic safety clubs for ninth grad studens.

\erious events are conducted on the state and nationallevels to assess
the retention of knowledge such as quizzes, project actvtes, and short
cramatic performances on traffc safety topics. In addition, opportunities
are provided to corvey the efforts of e children tovarious stakeholders
indluding the United Nations, Workd Health Organization, policymekers,
the Al ndia institute of Mecical Sciences, and police.

Achievements
‘Gumulative number of participating students: 770,000

Award ceremony for topic presentation The traffic safey project topic:

winner presentation sesson
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Team Toyota Activity Expands Traffic Safety Know-how with Business Partners

[ nda | Toyotakitoskar Motor (1)

Overview

I fne with it vision, “Grow India and Grow with India,” TKM launched!
‘anew project, Team Toyota Actiity, in cooperation with its business
partners. This project was created to focus on establishing model
‘schools relating to trafic safety and expand traffc safety know-how
nationwide.

When implementing this project, TKM areated a sfety park for
‘conducting training that wil raise the awareness of chicren and school
bus diivers. Various traffc safety concepts are explained within the
‘park, and students are taught traffc safety rules and etiquette through
hands-on lessons based on a variety of raffc safety scenarios. Model
‘schools are used as hubs for expanding traffic safety knowledge to
ather nearby schools.

Traffic Safety Education for Children

Achievements
With cooperation from M’s Roots Industries, a TKM suppier an
elementary school in Coirmbatore was used as a model school in 2018
and 2019, To dte, a total of seven model safety schools have been
established in Delh, Hisar, Varanas, Rewari, Kochi, Kolcata, and

The ceremony ceriying an dementary A hands-on steet crossing kesson at
schoolin Coimbatoreas amodel  the safey pak
safety school

[ cambodia | Toyota Cambodia (rcamy

Overview

Traffc accidents have become a hot concem in Gambodia. Seeing
such tragedies, TGAM carefully considered how to help reduce the
number oftrafic accidents. In August and September 2014, TCAM
‘organized a traffic safety program at the twolarge shopping malls in
the city, providing chidren with lectures from trafic safety speciaists,
‘animated fims, an explanation of ad signs from the raffc police, and
‘games. In October 2015, TCAM continued carrying out tis activity to
‘spread more awareness to schoolchicren in Siem Reap and
Battambang provinces. The main content of the programin these
provinces mostly consisted of playing games to find out how to act on
the road after the lecture.

Achievements
Number of events held in FY2015: 2; Gumulative participants: 120
+ 2; Cumulative participants: 330

"ff‘

Chicren enjoying raffic games at a
shopping mal

Students pracicing traffc safety at
schodlin Battambang
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Activities to Raise Children’s Traffic Safety Awareness

[ Tukey | Toyota Motor Manutacturing Turkey (rwivim)
Overview

o raise chidren's trafic safety awareness through earty chidhood
education, TMMT has paricipated since 2006 in the National Traffic
‘Satety Week event in Sakarya Province, where TMMT is
headquartered. A children's painting contest with a traffic safety theme
has been helping raise chidren's traffc safety awareness and nurturing
their creativity. Actively conducted by employee volunteers, TMMT has
also been holding a Traffic Safety School since 2010, using animated
fims toteach second graders about traffc rukes and proper seatbelt
use. The ciass also includes a hands-on program where students
‘experienced nightime visibilty.

Children Learning Road Signs through Games
TeenDrive365: Prom

Achievements
Total number of participants: More than 7,000 (as of March 2016)

' :

Chicken learning how to coss roads  Chiren karn oad sgns theaugh games.

g Traffic Safety Education for Teens

[ United states | Toyota Motor North America (M)
Overview

Automobie crashes are the leading cause of death for teenagers in the
United States. The frst year ateenager gets theirdriver's icense isthe.
most dangerous. Based on these facts, TMNA oreated TeenDrive365, a
diiving scfety infiative that encourages teenagers o keam safe driving
with the help of their familes. TD365.com provides various resources
‘and tooksto spark ciscussion between teenagers and their parents. The
Video challenge encotrages teenagers to create  videoto promote safe
ciiving. Viewers can leam the dangers that can occur during driving, and
acquire the knowledge and skils necessary to avoid crashes.

Achievements
Number of video contest participants: More than 1,500
Number of website viewers: 432,049 (as of March 2016)
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Toyota and You: Road Safety Education for Kids and Teens

[ argentina | Toyota Argentinas.A (1as)

Overview

TASA has been conducting the Toyota and You traffc safety program
since 2008. Under this program, professional instructors provide youth
with the tools for responsible driving through logical and practical
sessions. Through this program, Toyota seeks to contribute directly
‘and indirectly to preventing trafic accidents and conducts training and
educationiin a space for introspection. Under a new program, students
between the ages of 16 and 19 who attend educational nstitutionsin
the cities of Zarate, Gampana, and San Pedro leam about traffic safety
through recreational actiiies and training.

The programis dividedinto two parts. First, the students leam about
winerable road users, and second, leam lessons on the causes of
road risks and distractions, fatigue, and the harms of aloohol and drugs
by using simulators, games, and audiovisual materials.

Achievements
Number of participantsin Zarate: 735

Number of participants in Campana: 519

Number of participants n San Pedro: 668
‘Gumulative number of program participants: 30,168

{as of December 2019, including both children and teens)

e

Chilcren learn about rafic safety using simuators and games.
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Toyota Environmental Challenge 2050 Siaeii owusee o
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Toyota has bean continuously folowing rends and customers' opinions and consdering what issues Structure of Toyota's Environmental Strategies.
‘Should be focused, and working on envéonmental issues with new ideas and technologes in
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2030 Milestone

I e—

Life Cycle Zero CO,
Emissions Challenge

New Vehicle Zero CO;
Emissions Challenge

The 2050 Mistone formuated in 2018 indicates how the si challnges vl be 2 01 2030.
) S0 acton s beng tken vl confming progress eachyearalorg i e Toyota Eveonmentl Acton Pian that st he spoaiic

targetsforevery fe-year period.

2030 Milestony

*Reduce CO; emissions by 25 percent or more throughout the entire vehicle fe cycle compared to 2013 levels by promoting
‘actiities for the milestones of New Vehicle Zero CO; Emissions Challenge and Plant Zero CO; Emissions Challenge, and with
‘supportfrom stakeholders such as suppliers, energy providers, infrastructure developers, governments and customers.

*Make annual global sales of more than 5.5 million electrified vehicles, ncluding more than 1 million battery electric vehicles:
(BEVs) and fuel cel electric vehicles (FCEVS).

The estimate of global’ average CO; emissions reduction (TOW: g/km) from new vehicles will be 35 percent or more, which
‘may vary depending on market conditions, compared fo 2010 lovels.

1+ tpan, US. e, v, Canac, B, S Aok, s, ven Thatnandiss

2 T WO, eisions g g (00, s i et
e s et e i)

o ot THY s s 20 o by

Plant Zero CO, Emissions
Challenge

Challenge of Minimizing
and Optimizing Water
Usage

Challenge of Establishing

aRecycling-based
Society and Systems

*Reduce CO; emissions from global plants by 35 percent compared to 2013 levels.

« Implement measures, on a prioriy basis, in the regions whero the water environmentis considered 1o have a large impact
‘<Water quantity> Complete measures at the 4 Challenge-focused plants in North America, Asia and South Africa

<Water qualty> Complete impact assessments and measures at all of the 22 plants where used water is dscharged directly 1o
riverin North America, Asia and Europe

« Disclose information appropriately and communicate actively with local communities and suppliors

« Complete establishment of battery collection and recycling systems globally
+ Complete setup of 30 model aciltes for appropriate treatment and recycling of End-of-ife vehicles.

Challenge of Establishing
a Future Society in
Harmony with Nature

Realize “Plantin Harmony with Nature”—121n Japan and 7 in other regions—as well as implement activities promoting harmony.
with nature in al regions where Toyota s based in collaboration with local communities and companies.

« Contribute to biodiversity conservation activites in collaboration with NGOs and others.

Expand initiatives both in-house and outside to foster environmentally conscious persons responsible for the future
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We Are Committed to Protecting Human
Rights and the Environment

Purpose

We are committed to driving human progress with a company culture that strives to
increase access to transportation, protect our environment, enhance the health and
well-being of the communities that surround us, and respect the rights of the people
who live there. As we design and manufacture solutions, we respect human rights and
the environment over the entire life cycle of our products and services, from the origin
of the raw materials to the end-of-life.

We are committed to respecting the United Nations (UN) Guiding Principles on
Business and Human Rights, are members of the UN Global Compact, and support the
UN Sustainability Development Goals (SDGs). We communicate our annual progress to
meet these commitments in our Sustainability Report.

Our Chief Executive Officer approves, and the Sustainability and Innovation Committee
of the Board of Directors provides oversight of this policy. In addition, our internal and
external stakeholders review and provide feedback on this policy.
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Policy

1. Seek to exceed expectations:

Regarding human rights and the environment, we follow all Ford policies and comply
with or exceed all applicable laws and regulations. We also strive to meet the spirit of
these laws and regulations. Cost alone does not drive our business decisions; we
consider impacts on human rights and the environment among other factors. We
expect our suppliers, partners, and joint ventures (referred to as “business partners”
in this policy) to adopt and enforce similar policies and extend them to their own
supply chain.

2. Protect and respect human rights:

We respect human rights in all our activities and seek to address adverse impacts we
have caused on a timely basis. Aligned with the UN Guiding Principles on Business and
Human Rights, we are committed to respecting these widely accepted international
human rights frameworks and charters:

v/ International Bill of Human Rights (The United Nations Universal Declaration of
Human Rights and its two Covenants) 1948

v' The International Labour Organisation (ILO) Declaration on Fundamental
Principles and Rights at Work (1998)

v' The Organisation for Economic Co-operation and Development (OECD)
Guidelines for Multinational Enterprises Revision 2011

v/ UN Women’s Empowerment Principles

We work to uphold and support human rights by following this policy to identify and
monitor risks, remediate any non-compliance, and transparently report our progress.
We:

Treat our workforce fairly, humanely, and with respect and dignity.
Prohibit the use of child labor in any form. We will not employ anyone below
the age of 15, unless as part of a government-authorized job training or
apprenticeship program that clearly benefits the participants.

® Prohibit the use of forced or compulsory labor in any form and do not tolerate
any forms of abusive disciplinary practices.
Prohibit the use or support of human trafficking.
Follow ethical recruiting practices, including but not limited to prohibiting the
use of misleading or fraudulent practices while offering employment, the use
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of recruitment fees paid by employees, and the confiscating, destroying,
concealing, and/or denying of access to employee identity documents.

e Recognize and respect employees’ rights to freedom of association and
collective bargaining. We will work with recognized employee representatives
to promote the interests of employees. Even where there is no representation
by unions, we provide opportunities for employee and external stakeholder
concerns to be heard.

e Comply with applicable laws regulating hours of work and provide fair and
competitive compensation and benefits that meet or exceed legal
requirements.

e Commit to not tolerating harassment or discrimination of any form, supporting
diversity and women'’s rights, providing a healthy and safe working
environment, protecting consumer and employee data privacy, and prohibiting
bribery, even in countries where it may be tolerated or condoned. These
policies are described in more detail in our Code of Conduct.

3. Protect the environment:

We are committed to preserving the environment for present and future generations.
We believe that access to a healthy and clean environment is a basic human right. To
protect the environment, we:

Minimize negative environmental impacts while striving for positive impact.
Do our part to minimize impact on climate change aligned with the United
Nations Framework Convention on Climate Change (Paris Climate Agreement),
striving towards carbon neutrality.

e Minimize vehicle criteria and greenhouse gas emissions and increase energy
efficiency, recognizing that life-cycle performance is a function of vehicle
technology, energy sources, and operating environment.

e Consider environmental performance throughout the life of a vehicle and
address in-service concerns in a timely, customer-driven manner.

e Use recycled and renewable materials, reduce substances of concern, and
improve recyclability of our products through material selection and product
design.

Achieve continual environmental improvement in manufacturing.
Reduce emissions, increase energy efficiency, and utilize renewable energy in
our manufacturing operations.
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Mimic ecosystem performance, eliminate waste, divert waste from landfill to
products, reduce fresh water usage, reduce single use plastic, and support safe
and accessible drinking water in our manufacturing operations and
communities.

Utilize materials with reduced toxicity in our manufacturing processes.

Follow Ford procedures designed to safeguard the environment when we
discontinue manufacturing operations, decommission legacy or other sites in
which Ford is involved, or dispose of parts and other components.

Conduct environmental due diligence in connection with potential real estate
transactions.

4. Support worthy community institutions, programs, and endeavors:

We take pride in being considered an active and valuable member of the communities
in which we operate. We encourage our people to be involved in community initiatives
and contribute to worthy charitable, educational, and civic causes. Ford supports non-
profit organizations focused on education, community development, social services,
safe/smart mobility and civic/cultural initiatives. We follow the global approval process
in addition to any local requirements set up by operations for contributions or other
support provided by Ford.

5. Work with sustainable business partners:

To foster our sustainability practices, Ford seeks to identify and do business with
business partners that conduct their business to standards consistent with this policy.
We expect them to share our commitment to maintaining a responsible, eco-friendly,
and transparent company and supply chain. We:

Seek to identify and do business with organizations that adopt and enforce
policies to protect people and the planet in their own operations and in their
supply chain.

Publish supplier requirements to give guidance to our supply base on the
standards and practices we expect. We will work with suppliers to help them
adopt sustainable practices, protect human rights, work towards continual
environmental improvement, and source responsibly.
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e Consider companies’ sustainable business practices as we make decisions
about sourcing and other business alliances. We perform appropriate due
diligence and follow purchasing policies when selecting new business
associations.

6. Conduct due diligence:

Consistent with the UN Guiding Principles on Business and Human Rights, we are
committed to implement and integrate due diligence into our business to prevent and
mitigate human rights and environmental impacts. Sustainability and the protection of
human rights and the environment are everyone’s responsibility. To address our
responsibilities, we:

e |dentify and assess actual or potential impacts through our formal Human
Rights Saliency Assessment, including consultation with external experts,
relevant stakeholders and potentially affected groups (see our Sustainability
Report).

e Integrate due diligence findings in our business planning and decision making,
considering the environment, human rights, public health, indigenous
populations, and the communities where we operate. We seek to align our
business goals with respect for people and the environment.

e Set sustainability goals, accurately track our results, and continually evaluate
and report our progress.

e Provide timely and accurate information to our various stakeholders on social
and environmental matters involving Ford, utilizing the UN Guiding Principles
Reporting Framework.

e Engage constructively with suppliers, local communities, governments, non-
governmental organizations, and other stakeholders, including indigenous
people.

e Seek third party assistance, as appropriate, to assess compliance with this
policy.

7. Provide grievance mechanisms and remedy:
We strive to prevent, mitigate and remediate human rights and environmental
impacts. To accomplish these goals, we:
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e Provide operational-level grievance mechanisms through our reporting
mechanisms (described in Section 8 below); these are accessible to our
employees, suppliers, and the public.

Provide appropriate remedies when non-compliance occurs.
Do not retaliate against good faith reports of violation of policy or law, per our

Code of Conduct.

8. Report suspected wrongdoing through Ford’s reporting channels:

We report suspected violations of this policy. Ford takes reports seriously. Reports of
inappropriate behavior assist in maintaining a positive culture and compliance with the
law and allow us to educate and counsel. See our reporting policy at We Are
Committed to Speaking Up and Eliminating Retaliation. External stakeholders may

report by emailing SpeakUp@ford.com.

Violations of this We Are Committed to Protecting Human Rights and the Environment
policy may lead to disciplinary action up to and including termination.

General

1. Applicability: This policy applies to all personnel who work at Ford. This includes all
regular, part-time, supplemental, and temporary employees, agency resources, on-site
Purchase Service resources, and independent contractors while they are performing
services for Ford. This policy also applies to hourly workers to the extent allowed,
authorized, or agreed to in the applicable collective bargaining agreement.

a. Ford’s Subsidiaries are expected to adopt this policy or to adopt their own
compliance policies with principles and values consistent with Ford’s. It is Ford’s
policy to encourage Affiliates to adopt this policy or to adopt their own
compliance policies that share and observe these same values. Please refer to
specific investment documentation to determine whether this policy applies, or
whether the investment has adopted similar policies and a code of conduct of its
own.
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b. Definitions:
i. “Affiliate”: For the purposes of this policy, an Affiliate is any entity (other than
a Subsidiary) that (directly or indirectly) is in control of, is controlled by, or is
under common control with Ford. For purposes of this definition, “control”
means the power (directly or indirectly) to (i) vote 10% or more of the voting
stock or capital of the entity, or (i) direct or cause the direction of the
management of the entity, whether by contract or otherwise.

ii. “Ford”: Ford Motor Company, a Delaware corporation.

“Subsidiary”: For the purposes of this policy, a Subsidiary is an entity in which
Ford owns (directly or indirectly) more than 50% of the voting stock or capital
but does not include independently-owned dealerships and distributorships of
Ford’s products and services.

2. Additional, Related Resources: Sustainability Report; Code of Conduct

3. Version: 1.0

4. Policy Owner: Organizational Leader of Sustainability, Environment, and Safety
Engineering

5. Effective Date:
a. The initial effective date of this policy is _03-31-2021 .
b. Effective dates of revisions of this policy are:
i. N/A as of
c. The latest revision date of this policyis __ N/A :

6. Change Log: None as of __03-31-2021 .
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Our Sustainability Aspirations

We are working to revolutionize mobility, fueled by new challenges and the
desire to help build a better world for everyone.

@ Climate Change ° Air o Energy

Achieve carbon Attain zero emissions Use 100 percent local, Reach true zero waste Make zero water
neutrality by 2050 from our vehicles renewable electricity to landfill across withdrawals
andfacilities inall manufacturing ouroperations formanufacturing

SAED Eliminate single-use processes

plastics from our Use freshwater only for
operations by 2030 human consumption

Safety Human Rights Diversity, Equity

and Inclusion
Utilize only recycled or Work toward a future Source only raw Drive human progress

renewable content in that is free from materials that are Create a truly diverse by providing mobility
vehicle plastics vehicle crashes and responsibly produced culture where everyone and accessibility forall
workplace injuries feels like theybelong
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UN Guiding Principles Reporting Framework Index 2021

The UN Guiding Principles Reporting Framework is a comprehensive guide for
companies to report on human rights issues in line with their responsibility to
respect human rights. This responsibility is outlined in the UN Guiding Principles
on Business and Human Rights, the global standard in this field.

Part A: Governance of respect for humanrights

Question Ford Response For more information, please see:

Policy commitment

WL ENC LRGN LA Ford is committed to respecting human rights everywhere we operate, and throughout our entire supply chain. We aim We Are Committed to Protecting
say publicly about its to ensure that everything we make — or that others make for us — is consistent with local law and our own commitment ~ Human Rights and the
[Selululi IS CIEELEIS Il to respecting human rights. In situations of non-compliance, we provide remedy as quickly as possible. In alignment Environment Policy
human rights? with our commitment to the UN Guiding Principles on Business and Human Rights, our We Are Committed to Protecting  pjyersity, Equity and Inclusion
Human Rights and the Environment Policy details our commitment to respecting the International Bill of HumanRights, —— — —
the International Labour Organization (ILO) Core Labour Standards and Declaration on Fundamental Principles and Respecting HumanRights
Rights at Work, the Organisation for Economic Co-operation and Development (OECD) Guidelines for Multinational Responsible Materials Sourcing Policy
Enterprises and the UN Women's Empowerment Principles. Our Responsible Materials Sourcing Policy details our Conflict Minerals Report
expectations for supplier cumpliance‘wltlh cunﬂict-free. minen?ls sourcing. In February 2020, Ford became a signatory Our Sustainability Aspirations
to the UN Women's Empowerment Principles. We are signatories to the UN Global Compact, the R

UN Sustainable Development Goals (SDGs) and the CEO Action for Diversity & Inclusion Pledge. You can read more Progress Against Our Aspirations
about our commitment to human rights in our Integrated Sustainability and Financial Report 2021. ESG Reporting Hub
Supplier Code of Conduct
ALl How has the public This commitment is embodied in our We Are Committed to Protecting Human Rights and the Environment Policy. We Are Committed to Protecting
commitment been This policy is based on internationally recognized labor standards. Ford originally adopted this policy in 2003 and then Human Rights and the
developed? formally issued Policy Letter 24: Code of Human Rights, Basic Working Conditions and Corporate Responsibility in Environment Policy

2007. It was updated in 2012 to specifically communicate our encouragement of suppliers to adopt and enforce similar  Respecting Human Rights
policies for their suppliers and subcontractors. In 2021, our We Are Committed to Protecting Human Rights and the e
Environment Policy was issued, replacing Policy Letter 24. In this policy, Ford commits to protecting and respecting
both human rights and the environment over the entire life cycle of our products and services, including support Corporate Governance

of community programs, conducting due diligence and providing grievance mechanisms and remedy. Ford’s CEO Sustainability Governance
approves, and the Sustainability and Innovation Committee of the Board of Directors provides oversight of, this Policy. Supplier Code of Conduct
In addition, senior leadership and the Sustainability and Innovation Committee of the Board of Directors review Ford’s S e
Integrated Report, including our human rights commitments.

Ford is also launching our first Supplier Code of Conduct. The Supplier Code of Conduct outlines our requirements for
supplier relationships in areas related to human rights, the environment, responsible material sourcing, responsible and
lawful business practices and the associated implementation of these principles.
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Part A: Governance of respect for human rights

Ford Response For more information, please see:

VARRR UG LN WG EL Nl Epe Rl Our We are Committed to Protecting Human Rights and the Environment Policy outlines the basic guiding principles ‘We Are Committed to Protecting
the public commitment that serve as the cornerstone of our relationships with our workforce and other stakeholders, including communitiesin ~ Human Rights and the
address? the countries where we operate. We expect our business partners and suppliers to adopt and enforce similar policies Environment Policy

and require our key suppliers to have aligned codes of conduct with our We Are Committed to Protecting Human Rights  Respecting Human Rights

and the Environment Policy. e
d's Supplier Code of Condi i i f i lationships i iateiitoh Human Rights Within Ford
Ford's Supplier Code of Conduct outlines our requirements for supplier relationships in areas related to human Hyman Rlghts Within Our Supply

rights, the environment, responsible material sourcing, responsible and lawful business practices and the associated

implementation of these principles. Chaln
Supplier Code of Conduct
Al.3 How s the public Our We are Committed to Protecting Human Rights and the Environment Policy is publicly available on our company We Are Committed to Protecting
commitment website, and is referenced in our Integrated Sustainability and Financial Report 2021, Global Modern Slavery and Human Rights and the
disseminated? Human Trafficking Transparency Statement, supplier web guides and supplier Global Terms and Conditions (GT&Cs). Environment Policy
Itis available to our workforce in nine languages. This policy guides engagement with our workforce and other Responsible Materials Sourcing Policy
stakeholders in the countries and communities where we operate. Ford is also launching our first Supplier Code of
Transparency and Trust

Conduct, which integrates our expectations of suppliers into our updated Purchasing GT&Cs. These expectations
include protecting human rights, protecting the environment, responsibly sourcing materials and maintaining Code of Conduct Handbook
responsible business relationships. Our Responsible Materials Sourcing Policy is also publicly available on our company  Supplier Code of Conduct

wehsite, Global Modern Slavery and Human
Trafficking Transparency Statement
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For more information, please see:

Embedding Respect For Human Rights

How does the company
demonstrate the
importance it attaches
to the implementation
of its human rights
commitment?

Ford’s commitment to human rights comes from the top of our organization — our CEO and the Board of Directors
(Sustainability and Innovation Committee, Compensation Committee) frequently address human rights topics. Our CEO
approves and has oversight for all corporate policies, including our We Are Committed to Protecting Human Rights and
the Environment Policy. The Sustainability and Innovation Committee of the Board of Directors provides oversight of this
policy. The Vice President, Chief Sustainability, Environment and Safety Officer is responsible for interpreting this policy
and reviewing with, as appropriate, the Vice President Global Manufacturing and Labor Affairs, Vice President Global
Commodity Purchasing, and the General Counsel.

Executives and managers throughout the company have salient human rights issues included in their annual objectives, such as
responsible sourcing of minerals, air quality, climate change, and health and safety. As part of the company’s annual compensation
process, performance assessment against objectives is one of the factors that determines individual compensation.

We have robust policies and practices in place to ensure a safe and healthy working environment. We conduct annual human
rights risk assessments on select Ford and joint venture facilities globally. We seek to neither cause nor contribute to adverse
human rights impacts through our activities and will seek to address and remedy suchimpactsif and when they occur.

In 2020, we conducted our second formal human rights saliency assessment. Conducted in line with the UN Guiding
Principles Reporting Framework, the assessment served toidentify Ford’s most salient human rights issues — those at

risk of negative impacts through the company’s activities and business relationships. The 2020 assessment built on our
findings from 2018 and more closely analyzed vulnerable populations across Ford's value chain. From the findings of this
assessment, Ford has developed a Salient Human Rights Governance team to better address the top salient issues through
action plans aligned with our policy (for more details on this team see question C3).

Health and safety is a salient human rights issue for Ford. Inresponse to the COVID-19 pandemic, we acted quickly to protect
the safety, health and well-being of our workforce, first responders, patients and communities. Employees at Ford quickly
rallied to develop 50,000 ventilators at several of our plants around the world to help treat patients. We have now pivoted
production, throwing our efforts into producing 100 million medical-grade masks throughout 2021 for communities across
the U.S. with limited access to personal protective equipment (PPE).

In 2020 alone, our PPE designers and manufacturers produced 140 million face masks, 20 million face shields, 1.6 million
washable isolation gowns, 50,000 ventilators and 32,000 powered air-purifying respirators in partnership with 3M.

To keep our own people safe, we introduced the Ford@Home program to ramp up fromaround 1,000 employees working
remotely to 120,000 virtual workers — all within a week. In readying the company for new challenges ahead, our number one
priority is maintaining the health of our workforce.

In our communities, the Ford Fund has invested millionsand filled gaps where it can, directing resources toward hunger relief,
shelter, health care and mobility, whether providing meals for seniors and kids or deploying vehicles to help food banks.

Ford is alsolaunching our first Supplier Code of Conduct. The Supplier Code of Conduct outlines our requirements for
supplier relationships inareas related to humanrights, the environment, responsible material sourcing, responsible and
lawful business practices, and the associated implementation of these principles.

Ford is leading and working within cross-industry organizations on increasing transparency and responsibility in raw material
sourcing. We participate in several multi-stakeholder groups focused on both conflict minerals and other materials. These
activities include: chair of the Automotive Industry Action Group (AIAG) Smelter Engagement Teamand member of the
Responsible Materials Work Group; lead of the Responsible Minerals Initiative (RMI) Global Gold Smelter Engagement
Team and member of several workgroups; member of the Public-Private Alliance for Responsible Minerals Trade (PPA)
Projects and Resources Work Group; member of the automotive original equipment manufacturer (OEM) and capacity
building workgroups of the Global Platform for Sustainable Natural Rubber (GPSNR), and the first U.S. automaker tojoin

the Initiative for Responsible Mining Assurance (IRMA). Additionally, to increase transparency and responsibility, we are
implementing a new raw material sourcing strategy that expands our material due diligence program beyond conflict
minerals.

Corporate Governance
Sustainability Governance

We Are Committed to Protecting
Human Rights and the
Environment Policy

Respecting Human Rights
Identifying Our Salient Human Rights

Issues

Transforming the Way We Work
Responsible Sourcing of Raw
Materials

Ford Fund: COVID-19 Community
Support in Numbers

Supplier Code of Conduct
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Part A: Governance of respect for human rights

Ford Response

For more information, please see:

A2.] How is day-to-day
responsibility forhuman
rights performance
organized within the
company, and why?

Responsibility for adhering to and upholding our We Are Committed to Protecting Human Rights and the Environment
Policy lies with each of our employees, contractors and suppliers. We have human rights managers in many parts of
our organization, including Human Resources, Personnel Relations, Purchasing, Sales, Safety, Global Labor Strategy,
Sustainability and the Office of the General Counsel, and within our Global Business Units. We train Purchasing
employees on our We Are Committed to Protecting Human Rights and the Environment Policy and Supply Chain
Sustainability program, focusing on identifying and reporting warning indicators for potential human rights violations.

Throughout our operations, we are committed to respecting human rights. The Global Sustainability team is
responsible for day-to-day human rights leadership within our operations, working cross-functionally with Global
Manufacturing and Labor Affairs, Global Purchasing, Human Resources and the Office of the General Counsel.
The Purchasing Supply Chain Sustainability team is responsible for day-to-day human rights, environmental and
responsible materials sourcing oversight and capacity building with our supply chain.

‘We Are Committed to Protecting
Human Rights and the

Environment Policy

Respecting Human Rights
Supplier Code of Conduct
Corporate Governance
Sustainability Governance
Human Rights Within Our Supply
Chain

Responsible Sourcing of Raw.
Materials

A2.2 What kinds of human
rights issues are
discussed by senior
management and by the
Board, and why?

Human rights issues are monitored throughout the year and brought to the attention of the Sustainability and Innovation
Committee of the Board of Directors for review and oversight as they arise. We have a corporate meeting structure to
improve how we operate the business today and prepare us for the future, framing how we think, inspect, decide and
learn. Thisinvolves:

Enterprise and Business Review: the senior leadership team holds monthly meetings for reviewing the status of the
business, including the management of sustainability and other issues, including human rights

Business Review and Decide: this brings the senior leadership team together to review topics that need leadership’s
final decision and input before approving appropriate action plans

Additional governance forums: other forums, including the Strategy Forum, Product Matters Meeting and Executive
People Forum, enable us to review key elements of our business, make long-term decisions and develop strategic
inputs to the Board of Directors

So far in 2020/21, the Sustainability and Innovation Committee of the Board of Directors has reviewed Ford's Supply
Chain Sustainability program, Global Modern Slavery and Human Trafficking Transparency Statement, the new We Are
Committed to Protecting Human Rights and the Environment Policy and the Integrated Sustainability and Financial
Report 2021. Other key topics are reviewed as and when they arise.

Sustainability Governance

Process: Sustainability and
Innovation Committee Charter

Global Modern Slavery and Human
Trafficking Transparency Statement
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Ford Response

For more information, please see:

A2.3 How are employees and
contract workers made
aware of the ways in
which respect for human
rights should inform their
decisions and actions?

Our Policy Letters and Directives set expectations for our employees and others working on our behalf (our workforce).
These are contained in our Code of Conduct, available to employees in 14 languages. These expectations are reinforced
in mandatory online training courses, which are periodically refreshed and reviewed to ensure the content remains
relevant and appropriate. As an example, all of our global employees completed harassment and discrimination
training by the end of 2020. Employee learning sessions were held on a diverse range of topics, including how to support
transgender employees, understanding unconscious bias and race and gender equity, along with promoting mental
health and well-being during the COVID-19 pandemic.

As of 2020 year end, 4,811 Purchasing employees who are likely to be visiting our global supplier locations have been
trained or retrained on human rights and working conditions. In 2020, Ford'’s Purchasing team held Driving Tomorrow
Better sessions, focusing on how the team can support responsible sourcing and build trust in business relationships.
Wealso ramped up internal responsible material sourcing training, conducting five training sessions across Purchasing;
more than 400 participants attended, including executive Purchasing management and buyers from prioritized
departments such as Electrical Powertrain and Chassis.

We also work with our suppliers to enable them to responsibly manage human rights through training and working
sessions. Due to the size and complexity of our business, we provide e-learning modules to our global suppliers in
collaboration with AIAG and Drive Sustainability that include the following topics:

Child labor/young workers
Wages and benefits
Working hours
Forcedlabor

Freedom of association

Code of Conduct
Transparency and Trust
Empowering Our People

Equity and Inclusion
Ethical Conduct

Human Rights Within Ford

Human Rights Within Our Supply
Chain

We Are Committed to Protecting
Human Rights and the

Environment Policy
Supplier Code of Conduct

Performance Data

Health and safety
Harassment
Non-discrimination
Business ethics
Environmental responsibility

For in-person training, we focus our efforts on suppliers located in countries that pose the highest risk of substandard
working conditions. In 2020, the industry was unable to conduct in-person supplier training due to COVID-19. To
provide training to suppliers during this unprecedented year, Ford invited suppliers to complete the Responsible
Business Alliance (RBA) Due Diligence on Recruitment Fees online training. Ford also partnered with the RBA and Drive
Sustainability to develop new e-learning training modules which will be launched to suppliers in 2021. Ford plans to
continue collaboration with industry organizations to develop e-learning training and invite suppliers based on risk
assessmentresults.
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Ford Response

For more information, please see:

A2.4 How does the company
make clear in its business
relationships the
importance it places on
respect for human rights?

We expect all our business partners throughout our supply chain to adopt and enforce similar policies to our We Are
Committed to Protecting Human Rights and the Environment Policy in their own operations. We are in the process
of rolling out our new Supplier Code of Conduct, which requires our suppliers to follow Ford policies, including
those around human rights. The GT&Cs forbid the use of forced labor, child labor and physically abusive disciplinary
practices. Our Supplier Web Guide is issued to all our business partners and suppliers, and requires that they comply
with standards set out in the guide. This includes respect for human rights, and expressly prohibits forced labor
(including human trafficking), physical disciplinary abuse, child labor and any infraction of the law. We have the right
toimmediately suspend or discontinue engagement with suppliers where we identify a reasonable risk that they

are sourcing from, or linked to, any party committing serious abuses. We will work with suppliers, as appropriate, to
mitigate risk through the adoption of a risk management plan. We conduct human rights risk assessments aligned with
our We Are Committed to Protecting Human Rights and the Environment Policy at our joint venture facilities.

We Are Committed to Protectil
Human Rights and the
Environment Policy

Code of Conduct Handbook
Supplier Code of Conduct
Human Rights Within Our Supply
Chain

Protecting Human Rights in Our
Manufacturing Faci

A2.5 What lessons has the
company learned during
the reporting period about
achieving respect for
human rights, and what
has changed as a result?

Ford has a strong focus on reinforcing our policies to ensure that the work environment of all our manufacturing
facilitiesis free of harassment and discrimination. In recent years, we have bolstered our employee programs to
address these issues more directly. Our We Are Committed to Protecting Human Rights and the Environment Policy

requires that everything we make or that others make for us is consistent with local laws and our own commitment to
respecting humanrights.

In 2020, Ford piloted a new, more quantitative approach utilizing an established online third-party assessment tool
from the RBA to assess human rights risks across global manufacturing facilities in a consistent way. The RBA's online
assessment tool has been developed by human rights experts and provides companies with the opportunity to identify
areas within their facilities that may be at more risk for human rights issues. In 2021, we plan to continue utilizing this new
process to assess human rights risk at approximately 75 percent of our global facilities.

Through our human rights action plan process, in 2020 we identified a need to expeditiously implement a Supplier Code
of Conduct, which we will incorporate into the Purchasing processin 2021.

Ford issued mandatory anti-harassment training to all global employees in 2020. Throughout all of our facilities,

‘we continue to encourage employees to report any incidents of harassment, discrimination or retaliation, andin all
cases we investigate promptly and take appropriate action. Incidents can be reported anonymously using multiple
mechanisms, including telephone hotlines, websites such as SpeakUp or email. We have a policy prohibiting retaliation
against anyone who in good faith reports a violation.

The enormous challenges of the COVID-19 pandemic underscore the importance of our commitment to put people
first, and emphasize how businesses play a critical role in protecting human rights. We see how continual investment in
our workforce over the long term, including in flexible working, technologies and our safety culture, provides a platform
for continuity during crisis and empowers and safeguards our employees in normal times. For example, we were able to
provide around 120,000 employees with the technology needed to continue their work from home, and implemented
programs to support their physical and mental well-being. We will continue to evolve our response to the COVID-19
pandemic. You can read more about this in our Integrated Sustainability and Financial Report 2021 and on our website.

For additional information, see our response to question C3.2.

We Are Committed to Protecting
Human Rights and the
Environment Policy

Diversity, Equity and Inclusion
Ethical Conduct
Transparency and Trust

Respecting Human Rights
Identifying Our Salient Human Rights

Issues

Transforming the Way We Work
Ford Fund: COVID-19 Community
Support in Numbers

Supplier Code of Conduct

Protecting Human Rights in Our
Manufacturing Facilities
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Part B: Defining the focus of reporting

Question Ford Response For more information, please see:

Statement of salient issues

[SETCRGEEEIEL I, TG ELIl We conducted a formal UN human rights saliency assessment in 2020. Conducted in line with the UN Guiding Principles  Identifying Our Salient Human Rights
[ ESTEEE RNl Re porting Framework, the assessment served to identify Ford’s most salient human rights issues — those at risk of Issues
with the company’s negative impacts through the company’s activities and business relationships. The 2020 assessment built on our Human Rights Within Ford
activitiesand business findings from 2018, and more closely analyzed vulnerable populations across Ford's value chain. = o

elationships during the v il i i y & . Human Rights Within Our Supply
. nShipsS The assessment identified the 10 salient human rights issues which are most relevant to Ford, our supply chainand our  Chgajn
reporting period. business partners. These are listed below in alphabetical order.

Responsible Sourcing of Raw.

Salient Issue Materials

Accesstowater Thehuman right to water entitles everyone to sufficient, safe, acceptable, physically accessible We Are Committed to Protecting

and sanitation and affordable water for personal and domestic (household) use. Human Rightsand the
“Sanitation” is defined as a system for the collection, transport, treatment, disposal or reuse Enviiaament Pollcy

of human excreta and associated hygiene. The human right to sanitation entitles everyone to ESG Reporting Hub
sanitation services that are safe, socially and culturally acceptable, secure, hygienic, physically
accessible and affordable, and that provide privacy and ensure dignity.

Air quality Breathing clean air is a human right, and poor air quality can negatively impact human life. Air
quality isimproved by managing non-greenhouse gas (GHG) air emissions and conducting air
quality measurements to improve environmental outputs around operations.

Child labor Child labor relates to the prohibition of employment of individuals who are under the minimum
working age of 15 or the legal limit in the working country (whichever is stricter). Young people
admitted to work must have working conditions appropriate to their age and be protected
against economic exploitation. Any work likely to harm their safety, health, physical, mental,
moral or social development, or to interfere with their education will be restricted. Child labor
also relates to inadequate systems and policies to prevent the use of underage workers, either
directly or indirectly, through labor agencies and contractors.

Climate change Climate change impacts include extreme weather events and natural disasters, rising sea levels,
floods, heatwaves, drought, water scarcity and the spread of disease. We recognize that GHG
emissions from vehicle use, direct and indirect operations and logistics contribute to climate change.

Data protection, Appropriate policies and measures to respect privacy and to protect and secure personal data

privacyand against loss and unauthorized access or use, including confidential, proprietary and personal

security information. Compliance with privacy and security laws and regulatory requirements in addition
to the contracted terms and conditions.

Forced labor Forced or compulsory labor refers to all work or service by an individual in which they are

and ethical coerced to work through the use of violence or intimidation, or by more subtle means such

recruitment as accumulated debt, retention of identity papers or threats of denunciation to immigration

authorities. Includes a commitment to ethical recruitment, as unethical recruitment often leads
to forced labor. Covers all tiers of the supply chain and includes conflict minerals, which are
linked with forced labor and systemic violence.
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Ford Response For more information, please see:

State the salienthuman

rightsissues associated
with the company’s Harassmentand “Harassment” means conduct of a harassing nature, whether in the workplace or off-site, which

activities and business discrimination has the effect of interfering with someone’s work performance or which creates an intimidating,
relationships during the hostile or offensive working environment. What is acceptable, amusing or inoffensive to some
reporting period. may be unwelcome, abusive or offensive to others. Ford does not tolerate harassment or
(continued) discrimination of any kind, including, but not limited to, harassment or discrimination based on
gender, gender identity, race, color, religion, age, national origin, sexual orientation, disability or
veteran status. In addition, any forms of torture, cruel, inhumane or degrading treatment in the
workplace are not tolerated.

Salient Issue Definition

Health, safety Health, safety and security pertains to providing and maintaining for all personnel a safe and

and security healthy work environment that meets or exceeds applicable legal standards for occupational
safety and health across the value chain. Includes physical security, health and safety and
mental health and well-being. Extends to the health and safety of communities.

Human Human trafficking refers to the recruitment or transportation of people into a situation of
trafficking exploitation through the use of violence, deception or coercion. These people are then forced to
‘work against their will.

Product safety Products are designed not only to meet or exceed applicable laws and regulations, but also to
and quality advance the state of the art in safety whenever practicable.

Determination of salientissues

Describe how the Our 10 salient human rights issues were prioritized from a list of 23 potential human rights issues relevant to Ford, Identifying Our Salient Human Rights
salient humanrights based on the potential negative impact the issues could have on humanrights. We determined these issuesin Issues
[ESVESWEIEY S E Ml partnership with a third-party consultancy. The assessment included:
[LEVELELILENSIEIN . Desk-based research covering a review of Ford's relevant internal documentation, a review of cross-industry peers
stakeholders. and best-practice reporting and a media scan to identify a long list of potential issues
Interviews with internal representatives from across Ford's global business, including senior management, as well
as external stakeholders, including suppliers, an investor representative, NGOs and industry experts, to review and
prioritize the identified issues in terms of their potential to generate adverse impacts on populations through Ford's
activities or business relationships, and to determine especially vulnerable populations
- Anonline survey distributed to a focused group of global employees to identify top salient issues, vulnerable
populations, priority actions for Ford and emerging human rights issues
+ Workshops with internal and external stakeholders to validate and confirm the assessment findings
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Ford Response For more information, please see:

Choice of focal geographies (if any)

[-E BTG EECURGERENERIE For Ford's own corporate facilities and locations, we take a global approach to reviewing and managing our salient Respecting Human Rights
human rights issues human rightsissues. Our 2020 saliency assessment identified potential higher-risk areas within Ford's operationsand  {yman Rights Within Ford
focuses on particular along our value chain where populations are particularly vulnerable. These include conflict-affected and high-riskareas "~
geographies, explain within raw materials sourcing and supply chain parts manufacturing. Additionally, they include potential human rights

Human Rights Within Our Supply

how that choice was risks associated with global locations and joint ventures including in China, India, Thailand, Russia and Mexico. Ford Chain
made. is developing action plans to address these vulnerabilities. For example, in 2021, we are expanding our human rights Responsible Sourcing of Raw
audits to 75% of our global manufacturing facilities including our joint venture facilities. Materials
Due to the size and reach of our global supply base, we focus our efforts on suppliers located in countries that pose Supplier Code of Conduct
the highest risk for substandard working conditions. To determine those priority locations, we conduct an annualrisk
analysis, incorporating internal and external data and input from external stakeholders. The internal data includes
information such as the commodities being purchased and the supplier's location, annual spend, and training and
audit history within Ford's Supply Chain Sustainability program. As a result of this analysis, our list of 22 high-priority
countries remained unchanged in 2020.
Inaddition, our Purchasing Supplier Technical Assistance (STA) representatives are trained to identify and report
potential warning indicators for human rights violations in any supplier location around the world. As a result, when
individual circumstances arise, we routinely work with suppliers outside these locations to ensure that our expectations
continue tobe met.
Additional severe impacts (ifany)
Identify any severe The COVID-19 pandemic has profoundly affected the world. As well as the tragic loss of life, entire industriesand many ~ Human Rights Within Ford
[lplsEGELLTRERIENEN businesses have been jeopardized. For people all over the world, the impact on health, income, quality of life and way of 1 5ncform ing the Way We Work

that occurred or were life has been severe. Ford has instituted a multi-layered approach to COVID-19 to protect our employees, suppliers and
still being addressed communities. Some of our response initiatives include: implementing global standards on social distancing and health
during the reporting and safety protocols to protect our workforce, including mental health and well-being programs: providing tools and
period, but which fall technologies for employees to work from home; and donating millions of masks to communities and organizationswith ~ Coronavirus webpage
outside of the salient limited access to PPE.

human rights issues, and

explain how they have

Ford Fund: COVID-19 Community
Support in Numbers

been addressed.
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Part C: Management of salient human rights issues

Question

Ford Response

For more information, please see:

Specific policies

Does the company have
any specific policies
that address its salient
human rights issues and,
if so, what are they?

We have instituted a number of company policies that address our salient human rights issues. This year we issued
anew We Are Committed to Protecting Human Rights and the Environment Policy which addresses many of these
issues. It replaces our Policy Letter 24. References to additional policies on topics including data protection, privacy
and security, harassment and discrimination, worker health, safety and security, and product safety and quality can be
found in Ford’s Code of Conduct Handbook. Our new Supplier Code of Conduct outlines our requirements for supplier
relationships in areas related to human rights, the environment, responsible material sourcing, responsible and lawful
business practices and the associated implementation of these principles.

‘We Are Committed to Protecting

Human Rights and the
Environment Policy

Supplier Code of Conduct
ESG Reporting Hub

How does the company
make clear the relevance
and significance of such
policies to those who
need to implement them?

Thevalues of acompany are critical to its success. Today's customers expect more from the companies they support
than they have in the past. Now, more than ever, companies must not just proclaim the highest standards, they must
live up to them every day. In our Code of Conduct Handbook, Bill Ford, Executive Chairman, urges all personnel to learn
and follow our standards to help the company earn greater trust and respect.

Our We Are Committed to Protecting Human Rights and the Environment Policy is important to Ford. We share this with

our workforce in our corporate training and our Code of Conduct. Our suppliers are made aware of our policy through the
Supplier Code of Conduct, supplier web guides and our GT&Cs.

Code of Conduct Handbook

Supplier Code of Conduct

We Are Committed to Protecting
Human Rights and the Environment
Policy

Human Rights Within Our Supply
Chain

Responsible Sourcing of Raw.
Materials

Stakeholder engagement

Whatis the company’s
approach to engagement
with stakeholders in
relation to each salient
human rights issue?

During 2020, we engaged with stakeholders to better understand and respond to our most salient human rights issues.
We have regular engagements with our employees and the communities in which we operate, especially in 2020 due to
COVID-19. We held hundreds of employee listening sessions to understand the concerns of our people, and conducted a
weekly employee poll on a range of topics, including COVID-19, return to the workplace and social unrest. To support our
communities Ford Fund directed $500,000 in emergency relief to Detroit-area nonprofits addressing hunger, housing,
mobility and other urgent needs due to COVID-19 and contributed $1.13 million to worldwide COVID-19 relief through our
employee donation match program.

Wealso engaged in industry collaborations with our stakeholders to combat human rights issues, including:

NGOs
Investors, including fireside chats

Member-driven organizations such as Ceres, AIAG, the Automotive Cybersecurity Industry Consortium (ACIC), Auto
Alliance and the RBA

IRMA, Copper Mark, GPSNR
Regulatory and government agencies
CEO Action for Diversity

We believe that sector-wide forums are also vital for providing a common voice and driving change within our industry.

Additionally, as in recent years, a stakeholder team selected by Ceres provided recommendations for our Integrated
Sustainability and Financial Report 2021. Representing a range of constituencies and expertise, including investors,

academia, SMEs and suppliers, the Ceres Stakeholder Committee convened February 11, 2021. Ford's responses to their
recommendations are summarized in the report.

Human Rights Within Ford

Identifying Our Salient Human Rights
Issues

Stakeholder Engagement

Community Investment and
Engagement
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Part C: Management of salient human rights issues

Ford Response

C2.1 How does the company
Iidentify which
stakeholders to engage
with in relation to each
salient issue, and when
and how to do so?

C2.2 During the reporting
period, which
stakeholders has the
company engaged with
regarding each salient
Iissue, and why?

For more information, please see:

We engage with a large number of stakeholders, both formally and informally. See our GRI Index for the channels by

which we engage with key stakeholder groups. For additional information, see our responses to questions C2.2 and C6.

GRIIndex
Conflict Minerals Report

We engage regularly with stakeholder groups on an ad hoc basis, including NGOs and investors, answering any
questions they might have on our approach to managing human rights at Ford and along our supply chain. See the
chart below for examples of stakeholder engagement on our salient issues and see our Integrated Sustainability and
Financial Report 2021 to learn more.

Salient Issue

Stakeholder Engagement For more information, please see:

Progress Against Our Aspirations
Prioritizing Key Issues

Stakeholder Engagement
Responsible Sourcing of Raw

Access to water
and sanitation

Sustainability aspiration: Make zero water withdrawals FastPACE Program
for manufacturing processes and use freshwater only for Our Sustainability Aspirations
human consumption.

Asa U.S. Department of Energy “Better Buildings

Better Plants Challenge” Partner, we continue to implement
arange of best practicesin our new facilities, from
advanced water treatment and waste reduction systems

to energy-saving technologies, continuing to minimize
impacts on the environment.

We collaborate with suppliers to build environmental
capacity, particularly regarding sustainable water use

and management, through our Partnership for A Cleaner
Environment (PACE) program. In 2020 we shared best
practice examples with more than 50 key Tier 1 suppliers
through PACE and introduced FastPACE, a streamlined
version of our Supply Chain Sustainability program, to reach
Tier 2 suppliers in China, India, Thailand and South Africa.

Materials

Transparency and Trust

ESG Reporting Hub

Air quality

Sustainability aspiration: Attain zero emissions from our Addressing Non-CO; Emissions
vehicles and facilities. Cleaner City Air With Geofencing
We engage with governments and regulators on emissions Technology

compliance, especially as countries and states announce Our Sustainability Aspirations
plans to ban internal combustion engine vehicles or S o
implement 100 percent zero-emission vehicle sales targets

toimprove air quality.

Child labor

In 2020, Ford participated in the RMI Artisanal/Small Mining  Conflict Minerals Report
(ASM) Workgroup. The ASM Workgroup consists of member

research, analysis and engagement on ASM-related risks,

including child labor. The ASM Workgroup prioritized the

adoption and support of an ASM Standard, specifically

focusing on cobaltand the endorsement of a cobalt-related

Standard in Year 1.
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Ford Response For more information, please see:

€2.2 During the reporting Salient Issue Stakeholder Engagement For more information, please see:  PrO8ress Against Our Aspirations
period, which T : Prioritizing Key Issues
stakeholders has the Climatechange  Sustainability aspiration: Achieve carbon neutrality by 2050. ~ Climate Change Scenario Report
company engaged with In 2020, Fordfinalized its Voluntary Framework Agreement  Climate Change: Toward Carbon ~ 2iakenolder Engagement
regarding each salient with California regarding future GHG requirements, creating ~ Neutrality Responsible Sourcing of Raw.
Issue, and why? asingle national compliance planinstead of a two-strand  \inimizing Our Supply Chain Materials
(continued) scenario. Impacts Transparency and Trust

Todrive collaboration and progress toward our new carbon  gyr systainability Aspirations ESG Reporting Hub

neutrality goal, we have joined the CEO Climate Dialogue
and the Climate Leadership Council, and signed up to the
New Deal for Europe initiative to devise a comprehensive
Sustainable Europe 2030 strategy. We signed the “Business
Ambition for 1.5°C Commitment Letter” and worked with the
Science Based Targets initiative (SBTi) on approval of our
emissions targets.

As a founder of the AIAG’s Environmental Sustainability
Advisory Group and member of its Greenhouse Gas Work
Group, in 2020 we continued to work with other OEMs to
develop supplier training programs covering GHG emissions,
Scope 3 emissions and water management, with guidance
on calculations and strategy development.

Data protection, We are actively engaged with ACIC and the Department of Driver Assist Technologies
privacy and Homeland Security on pre-competitive research.

security We are a founding member of the Information Sharing and
Analysis Center (Auto-ISAC), and we have formally adopted
the Auto Alliance acy Principles.

We are co-chairing development of the upcoming global
standard, ISO 21434 Road vehicles — Cybersecurity
engineering.

We work with OEMs and national authorities at the UN
Economic Commission for Europe to develop the global
Cybersecurity Regulation ECE 155, which was adoptedin
June 2020.

We engage with regulators in Europe to understand the
impact of the new global cybersecurity requirements, which
will apply to all vehicle models from July 2024.

Forced labor In 2020, Ford participated in the Responsible Labor Initiative  Human Rights Within Ford
and ethical (RLI) Definition of Fees sub-team to propose amendments Responsible Sourcing of Raw
recruitment tothe January 2021 revision of the RBA “Definition of Fees”  miaterials

document related to the ethical recruitment of workers.
Global Modern Slavery and
We also work directly with our suppliers on ethical Human Trafficking Transparency

recruitment. During 2020, through our partnership withthe  Statement
RBA, we piloted e-learning training for our supply base that
focused on recruitment fees.





image53.jpeg
Ford Motor Company UN Guiding Principles Reporting Framework Index 2021

C2.2 During the reporting
period, which
stakeholders has the
company engaged with
regarding each salient
issue, and why?
(continued)

Ford Response

sustainability.ford.com | shareholder.ford.com

For more information, please see:

S:

nt Issue

Harassment and

discrimination

Stakeholder Engagement

Sustainability aspiration: Create a truly diverse culture where
everyone feels like they belong.

We created a Culture Operating System that proactively
measures the transformation of Ford to enhance a culture
of mutual respect and acceptance, and help eliminate
harassment and discrimination. This system is being
implemented globally and driving a shared culture that is
aligned with our Truths.

In the U.S., we embarked on a diversity, equity and inclusion
(DEI) employee audit, the most comprehensive assessment
of DEl we have ever undertaken.

For more information, please see:
Human Rights Within Ford
Diversity, Equity and Inclusion
Ethical Conduct

Our Sustainability Aspirations

Progress Against Our Aspirations
Prioritizing Key Issues
Stakeholder Engagement

Responsible Sourcing of Raw
Materials

Transparency and Trust
ESG Reporting Hub

Health, safety
and security

Sustainability aspiration: Work toward a future that is free
from vehicle crashes and workplace injuries.

Throughout 2020, Ford proactively evolved our response to
COVID-19 to keep our employees and communities safe. We
also conducted weekly employee polls on a range of relevant
topics — including COVID-19, return to the workplace and social
unrest — to gaininsights into how employees needed to be
supported.

In addition to the employee initiatives highlighted in this
document, Ford worked with dealerships to avoid direct
customer contact, and to sanitize and clean vehicles before
and after services, repairs, test drives and sales.

Inthe Philippines, we run a Total Well-being Program for
employees, in partnership with MindNation, the premier mental
health care provider in Southeast Asia. We are able to promote
mental, psychological and emotional wellness among Ford
employees in the country by offering them accessto coaches
and psychologists, webinars and wellness promotions.

Human Rights Within Ford
Transforming the Way We Work

Ford Fund: COVID-19 Community
Support in Numbers

Customer Experience
Our Sustainability Aspirations

Human
trafficking

Our Purchasing training, Driving A Better Tomorrow, focused
on how the team can support responsible sourcing, including
identifying human trafficking.

Global Modern Slavery and
Human Trafficking Transparency
Statement

Product safety
and quality

Sustainability aspiration: Work toward a future that is free from
vehicle crashes and workplace injuries.

We work with a number of companies, organizations and
academic and research institutions, including General Motors
and Fiat Chrysler through the U.S. Council for Automotive
Research (USCAR), other manufacturers through the Auto
Alliance, the European Automobile Manufacturers, Association
(ACEA), the Society of Automotive Engineers (SAE) and

the International Organization for Standardization (ISO) to
enhance the safety of vehicles. We work with our technology
partner, Argo Al, and other groups to develop our self-driving
business. We also provide information and educational
programs to consumers to promote safe driving practices.

Driver Assist Technologies
Community Investment and
Engagement

Safety and Quality
Self-Driving Vehicles
Our Sustainability Aspirations
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Ford Response

C2.3 During the reporting
period, how have the
views of stakeholders
Iinfluenced the company's
understanding of each
salient issue and/or its
approach to addressing it?

Assessing impacts

C3 How doesthe company
identify any changes in
the nature of each salient
human rights issue over
time?

For more information, please see:

In 2020, we engaged with a wide range of stakeholders, including internal representatives across Ford'’s business and
external stakeholders including suppliers, investor representatives, NGOs and industry experts, in order to identify our
most salient human rights issues. We continue engagement with these stakeholders on an annual basis to strengthen
our understanding of these issues and our impacts.

Identifying Our Salient Human Rights
Issues

GRIIndex

Our 2018 reporting year was the first year that we underwent a formal process of identifying the human rights issues
‘which are most salient to Ford, through a process of assessing the risk and likelihood of the issues. In 2020 we
undertook a second saliency assessment to ensure our focus areas and action plans respond to our areas of greatest
impact. The 2020 assessment built on our findings from 2018 and more closely analyzed vulnerable populations.
Wealsodiscuss our salientissues and how they evolve with stakeholder groups. For example, in the past year we
engaged with Ceres, RBA, Copper Mark, AIAG, and the Global Information Sharing Forum (GISF) to keep engaged with
emerging human rights issues. We also joined IRMA to ensure our salient human rights are evolving with the changing
sourcing landscape.

In 2020, our Salient Human Rights Governance team, with oversight from our director of Global Sustainability,
continued to manage and track our action plans to prevent, manage and remediate salient human rights issues. This
process will help us track the effectiveness of our due diligence systems and performance, and indicate opportunities
to further improve our efforts to address human rights, including those that affect how we source materials responsibly.
Werely on our internal and external subject matter experts to assess specific human rights impacts and take
appropriate action. For example, this process identified a need to expeditiously implement a Supplier Code of Conduct,
which we will incorporate into the Purchasing process in 2021. We are regularly exploring improvement opportunities to
our due diligence process.

In addition, the review of our action plans highlighted an opportunity for Ford to more frequently assess our human
rights risks at our global manufacturing facilities. Asan outcome, we plan to expand our human rights risk assessments
to over 75 percent of our global manufacturing facilities in 2021.

Every two years we undertake a top-level review process of our salient issues to assess if any new issues have emerged
during the reporting year. These issues are reviewed by our Vice President, Chief Sustainability, Environment, and Safety
Officer and are regularly reviewed by our Salient Human Rights Governance team (including representatives from

Labor Affairs, Human Resources, the Environmental Quality Office, the Automotive Safety the Office, the Office of the
General Counsel and Data Analytics) to assess changes and actions to address salientissues. During years when we do
not conducta saliency assessment, we conduct a thorough materiality assessment.

Identifying Our Salient Human Rights
Issues

Supplier Code of Conduct
Protecting Human Rights in Our
Manufacturing Facilities





image55.jpeg
Ford Motor Company UN Guiding Principles Reporting Framework Index 2021

sustainability.ford.com | shareholder.ford.com

C3.1 During the reporting
period, were there any
notable trends or patterns
inimpacts related toa
salient issue and, if so,
what were they?

Ford Response

For more information, please see:

Notably, in 2021, we introduced a safety aspiration to work toward a future that is free from vehicle crashes and
workplace injuries. In 2020, we had zero fatalities in our facilities. This marks two consecutive years without an

unfortunate fatal incident.

The number of salaried harassment complaints and corresponding investigations in North America declined over
30 percent in 2020 versus 2019 (from 136 in 2019 to 91in 2020), following a 20 percent decline from 2018 to 2019.

We have an incredibly complex supply chain, with approximately 1,200 Tier 1 suppliers providing vehicle parts comprised
of 1,000 different materials. During the reporting period, we continued to work on increasing transparency within our
supply chain and identifying materials of concern such as tin, tantalum, tungsten, gold, cobalt, mica and rubber.

Our own supplier audit results uncovered non-conformances around three key human rights areas: labor, health and

safetyand management systems.

Frequent Supplier Non-Conformances in 2020

Supplier Non-Conformances

Remedial Action

Labor The most frequent labor issues involved working
hours and consecutive days of work. Due to
COVID-19, many suppliers had difficulty meeting
the RBA labor requirements of at least 75 percent
of workforce in attendance during the audit

(high absenteeism) and working hours (overtime
requirements to maintain production). Corrective
actions often involved installing electronic
timekeeping equipment, or training on systems to
manage working hours. Our audits did not reveal
any instances of child, forced or involuntary
labor, although several suppliers’ policies and
procedures lacked the required robustness to
ensure compliance.

We continue to expand training and capacity
building to equip suppliers with the knowledge,
skills and processes to protect employees’
rights. In 2020, we conducted specific training on
recruitment fees and the warning signs of forced
labor with suppliers through e-learning modules.
Where fees were charged to employees, we are
working with the suppliers to develop corrective
action plans, which include repaying fees and
establishing systems to prevent reoccurrence.
Suppliers were also required to undertake
training on recognizing and preventing forced
labor.

Healthand
Safety

The most frequent health and safety issue

was inadequate emergency preparedness —
specifically the lack of adequate and effective
fire drills and fire-detection equipment. We
require suppliers with such deficiencies to take
additional fire safety training and demonstrate
compliance in future audits. Another common
issue was lack of arisk assessment for pregnant
or nursing mothersin the workplace.

Most non-conformances are resolved at the time
of discovery or soon after through immediate
containment actions, training and minor facility
improvements. Occasionally, suppliers need

to put additional controlsin place to ensure
adequate training and regular certification of
first aid equipment. Regarding risk assessments
related to pregnant or nursing mothers, we work
with suppliers to develop action plans, including
the development of a process to identify risks
specific to this population.

Management
Systems

The most frequent management systemissue
was the lack of a process to communicate the
RBA Code of Conduct and to monitor adherence
to the code, particularly in regard to labor agents
or contract suppliers.

In addition to receiving training on the RBA Code
of Conduct, suppliers are encouraged to develop
plans to integrate communication into their
supplier processes.

In addition to these findings, we are considering how COVID-19 raises the risk profile of non-conformances related to
salient issues like health, safety and security (including mental health) and harassment and discrimination.

Responsible Sourcing of Raw
Materi

ls
Human Rights Within Our Supply
Chain
Supplier Diversity

We Are Committed to Protecting
Human Rights and the
Environment Policy

Our Sustainability Aspirations
Progress Against Our Aspirations
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Ford Response For more information, please see:

C3.2 During the reporting Health, safety and security — COVID-19 has had profound and far-reaching impacts on Ford and our communities. Public Transforming the Way We Work
period, did any severe health crises like pandemics bring salient issues into sharper focus and exacerbate their effects on employees and Ford Fund: COVID-19 Communit
impacts occur that were  EUUGEIETIEYRIVENTEN Support in Numbers

relatgdtaasalientissue Some of our response initiatives include: implementing global standards on social distancing and health and safety Human Rights Within Our Suppl
CLLY AL o otocols to protect our workforce; providing tools and technologies for employees to work from home; and providing Chain
programs to support physical, mental and emotional health and well-being.

Our Ford Resource and Engagement Centers (FRECs) played a significant role in COVID-19 relief efforts. Our two Detroit
centers worked with Gleaners Food Bank to convert all food pantry services into drive-thru collections. This amended
service has allowed those in need to access supplies while upholding social distancing rules from the safety of their
cars.

Meanwhile, the FREC in Bangkok worked with eight NGO partners to redirect resources to meetimmediate needs.

One thousand care packages were distributed each week, providing the city’s most vulnerable residents with food,
personal supplies and safety equipment.

Supplier audit results highlighted non-conformancesin labor, health and safety, and management systems areas.
When severe issues were identified, we worked with the supplier toimmediately mitigate the risk and develop corrective

action plans to address the issues according to an established timeline. For additional information, see our response to
questionC3.1.
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Quest Ford Response For more information, please see:

Integrating findings and taking action

[ LIS GIERGT SELIVA 2020 was the second time that we underwent a formal process of identifying the human rights issues which are most Identifying Our Salient Human Rights

integrate its findings salient to Ford, through a process of assessing the risk and likelihood of each issue. Based on our findings and reviews of Issues

about each salient our action plans, we have revised them to address each of our salient issues, and continue to work toward these. ESG Reporting Hub

human rights issue into e e e

its decision-making Salient Issue Our Actions For more information, pleasesee:  Supplier Code of Conduct

[ LECRUE Al Accesstowater  We manage water sources efficiently and sustainably, Water Use Our Sustainability Aspirations

and sanitation especiallyin water-stressed areas, and ensure our CDP Water Response Progress Against Our Aspirations
‘water-extraction policies and practices do not negatively A ]
impact access to water for other users.

Our sustainability aspirations are to use freshwater for

human consumption only, plus zero water withdrawals for
manufacturing processes — to be achieved by installing non-
‘water-based technologies and relying on alternative sources
such as other companies’ treated wastewater. Our 2025 Global
Manufacturing Water Strategy targets a 15 percent reduction in
absolute freshwater use, building on our 75 percent reduction
since 2000.

PACE has continued throughout 2020 without requiring any
major modifications due to COVID-19.

Minimizing Our Supply Chain
Impacts
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Ford Response For more information, please see:

C4 How doesthe company Identifying Our Salient Human Rights

B SR Salient Issue Our Actions For more information, please see:
integrate its findings Issues
about each salient Air quality Through our research, and vehicle development and Climate Change: Toward Carbon &
A 2 = _—a ESG Reporting Hub
human rights issue into operations, we are working to reduce emissions of non- Neutrality S U
its decision-making COz pollutants, in accordance with increasingly stringent Reducing Our Vehicle CO, Supplier Code of Conduct
processes and actions? standards around the world (see the Climate Change Footprint = Our Sustainability Aspirations
(continued) section in this table for more information). We acknowledge AretnativeiEudis snd Dowaktiding Progress Against Our Aspirations

internal combustion engines emit pollutants that can affect
air quality. We are compliant with or surpass all global Taking a Life Cycle Approach
criteria emission standards. At the same time, we continue

todevelop our alternative fuels portfolio. Looking ahead,

we will move toward lower-vehicle-emission standards

and shift frominternal combustion engine vehicles (ICEVs)

to electric vehicles (EVs). The all-electric Mustang Mach-E

was launched in North America and Europe in late 2020

and comes to China in 2021. By 2025, 25 percent of Ford

nameplates globally will offer a battery electric vehicle

(BEV) option. We also aim to reduce Scope 3 GHG emissions

from use of sold products by 50 percent per vehicle

kilometer by 2035 from a 2019 base year.

We aspire to achieve zero air emissions from our vehicles
and facilities (guided by our Carbon Reduction Strategy for
manufacturing).

We also address non-GHG emissions. For example, in the
Greater China region, we are making every effort to reduce
Volatile Organic Compounds (VOCs) emissions during the
vehicle painting process, using a combination of approaches
including abatement, color blocking and improved purge
recovery. Since 2015, we have reduced our VOC emissions
density by 33 percent (10.7 g/m?), which isequivalent to an
annual reduction of more than 570 metric tons of absolute
VOC emissions.

The new Bronco program at the Michigan Assembly Plant
included the addition of new paint spraying robots, requiring
exhaust from the uncontrolled paint zone to be abated.

Aspart of the abatement work, the Paint Engineering team
integrated an energy reduction project to convert the abated
automation zones to recirculation zones, reducing the
amount of exhaust air requiring abatement by 90 percent.
The modified abatement system was designed to destroy
more than 95 percent of the VOCs.
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Ford Response For more information, please see:

C4 How doesthe company Identifying Our Salient Human Rights

Salient Issue Our Actions For more information, please see:

integrate its findings Issues

about each salient Child labor We do not tolerate child labor (the employment of Respecting Human Rights g
o & S s —= ESG Reporting Hub

human rights issue into individuals under the minimum working age of 15 or the Minimizing Our Supply Chain el

its decision-making legal limit in the working country, whichever is stricter) in impacts Supplier Code of Conduct

processes and actions? our manufacturing operations or in our supply chain. Ford A T Our Sustainability Aspirations

A ifi ini i Global Modern Slavery and

(continued) verifies that all employees meet the minimum working age 5 Progress Agalnst Our Asplrations

in any region where it operates, and in no instance employs gluar{\:r:;r:fﬁcklng Transparenc Progress Against Our Aspirations

individuals below the age of 15. Ford verifies age using
government-issued identification or other mechanisms that
are consistent with local legal requirements.

We are implementing a process to assess human rights risk
at approximately 75 percent of our global manufacturing
facilities in 2021. This process utilizes the RBA online
assessment tool that was developed by human rights
experts to help identify areas within facilities that may be at
more risk for human rightsissues.

We safeguard against the threat of child labor by auditing
suppliers and maintaining compliance with all legislative
initiatives, acts and regulations designed to increase
transparency and promote due diligence. We verify that

our key suppliers have codes of conduct aligned with our
We Are Committed to Protecting Human Rights and the
Environment Policy. In addition, Ford continues to expand
usage of the Self-Assessment Questionnaire (SAQ) with

all suppliers, and we are developing a process to integrate
sustainability assessments into our sourcing processes. For
the third consecutive year, we significantly increased our
supplier outreach, issuing more than 1,200 supplier SAQs to
our Tier 1suppliers.
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Ford Response For more information, please see:

How does the company s: Identifying Our Salient Human Rights

B SR nt Issue Our Actions For more information, please see:
integrate its findings _— Issues
about each salient Climate change  We aspire to achieve carbon neutrality by 2050. We are Climate Change: Toward Carbon g
o = i ESG Reporting Hub
human rights issue into focusing on three main areas globally that account forabout  Neutrality e Tl
its decision-making 95 percent of Ford's carbon emissions: vehicle use, suppliers  5pporting Charging Infrastructure Supplier Code of Conduct
processes and actions? and our factories. The SBTi has approved our 2035 interim Takliiga Lite CYele ABBroa e Our Sustainability Aspirations
% s i g ycle Appi s L
(continued) emissions targets on the path toward carbon neutrality by - . Progress Agalnst Our Asplrations
2050. Alternative Fuels and Powertrains Progress Against Our Aspirations
In 2020, we reduced our absolute emissions by 15.1 percent, ~ Respecting Human Rights
or 0.53 million metric tons — the equivalent of more than Minimizing Our Supply Chain
112,000 passenger vehicles being driven for a year. We are Impacts

scaling up the number of electrified models, investing

$22 billion by 2025, and offering electrified versions of our
most popular nameplates, including our new all-electric
Mustang Mach-E launched in late 2020, our E-Transit coming TCFD Index

in2021 and an all-electric F-150 due in mid-2022. By 2030, Cpp Climate Change Response
Ford’s passenger vehiclerange in Europe will be completely — "~ —
all-electric while two-thirds of commercial vehicle sales are
expected to be all-electric or plug-in hybrid.

In Europe, we created with other manufacturers the IONITY
consortium, which is leading the way in creating a high
power DC charging network along Europe’s highways. EV/
customers in North America have access to the continent’s

largest EV public charging network, more than any other
automotive manufacturer.

Climate Change Scenario Report
Moving Toward a Circular Economy

CDP Water Response

We willuse 100 percent locally sourced renewable electricity
for all manufacturing plants globally by 2035. In Europe,
Fordis already using 100 percent green electricity to power
all Ford facilities in the U.K., the Craiova plant in Romania,
and all facilities in Cologne, Germany, including the vehicle
assembly and engine plants, as well as the Research and
Innovation Center in Aachen. We expect that Europe will be
among the first global regions to become carbon neutral.

We also aspire to only use renewable and recycled plastic
materials with lower life cycle impacts that provide
equivalent quality, appearance and performance to existing
materials. We have announced a near-term ambition of

20 percent recycled and renewable plastics in our vehicles
by 2025. We utilize ISO 14021 in accounting for our recycled
and renewable content and track our progress using the
highest-volume variant of our nameplates. We were the first
automotive company to launch soy-based foamin 2007 and
since then, we have introduced new composites using castor
oil, kenaf, wheat straw, rice hulls, coconut and tree fibers
into our vehicles.
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Ford Response For more information, please see:

C4 How doesthe company Identifying Our Salient Human Rights

Salient Issue Our Actions For more information, please see:

integrate its findings Issues
about each salient Data protection, We have systems and policies in place across the company Global Data Insight and Analytics &
P A & S ——————————— ESG Reporting Hub
human rights issue into privacy and to consider approaches to data protection, privacy and Driver Asslst Technologies e T
its decision-making security security. Details of Ford’s US Privacy Policy are available Supplier Code of Conduct

processes and actions? on our corporate website. Ford's report “A Matter of Trust” UsBrivacy Policy

(continued) provides detail on our priorities for self-driving vehicle A Matter of Trust
development and addresses cybersecurity.

We are members of ACIC and Auto-ISAC and have formally
adopted the Automotive Consumer Privacy Protection
Principles.

We are actively engaged with ACIC and the Department of
Homeland Security on pre-competitive research. We also
engage with regulators and help develop standards related
to vehicle cybersecurity, including co-chairing work on the
upcoming ISO 21434 standard.

Our Sustainability Aspirations
Progress Against Our Aspirations

Forced labor We safeguard against these threats by maintaining Respecting Human Rights
and ethical compliance with all legislative initiatives, acts and Human Rights Within Our Supply
recruitment regulations designed toincrease transparency andpromote  cpgin

duediligence. Within our operations, we pay our workers
regularly, in full and on time, and all workers receive a pay
slip with their wages explaining any legitimate deductions.
We do not require workers to pay work-related fees, and
we pay all costs and charges involved in the recruitment
process.

We are implementing a process to assess human rights risk
at approximately 75 percent of our global manufacturing
facilities in 2021. This process utilizes the RBA online
assessment tool that was developed by human rights
experts to help identify areas within facilities that may be at
more risk for human rightsissues.

Supply chain initiatives include auditing limited high-risk
Tier 1sites with corrective action plans and monitoring
through completion. We also use a supplier SAQ to better
understand suppliers’ policies.

We verify that our key suppliers have codes of conduct
aligned with our We Are Committed to Protecting Human
Rights and the Environment Policy. In addition, Ford
continues to expand usage of the SAQ with all suppliers,
and we are developing a process to integrate sustainability
assessments into our sourcing processes. For the third
consecutive year, we significantly increased our supplier
outreach, issuing more than 1,200 supplier SAQs to our
Tier 1suppliers.

Global Modern Slavery and
Human Trafficking Transparency
Statement
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Ford Response

C4 How does the company
integrate its findings
about each salient
human rights issue into
its decision-making
processes and actions?
(continued)

For more information, please see:

Salient Issue

Our Actions

For more information, please see:

Identifying Our Salient Human Rights

Harassment and
discrimination

We do not tolerate harassment or discrimination of any kind,
including, but not limited to, harassment or discrimination
based on gender, gender identity, race, color, religion, age,
national origin, sexual orientation, disability or veteran
status. There is an established governance system to review
harassment and discrimination findings at all levels of

the organization, including the Board of Directors. Actions
and priorities are influenced by the findings, including
examples such as mandatory anti-harassment training,
location-specific culture surveys, establishment of a
Culture Operating System, focus groups with Employee
Resource Groups such as Ford-employees African-Ancestry
Network for insights on social tensions, expansion of
learning resources through Degreed and many others. We
are focused on advancing pay for women and creating a
supportive work environment where women can thrive. For
the third year in a row, Ford was included in the Bloomberg
Gender-Equality Index (GEI) in 2020.

For more than two decades, Ford's Employee Resource
Groups (ERGs) have provided support, outreach, mentoring
and development to all employees. ERGs are sponsored by
our senior leaders and are open to all our employees. Our
ERGs host a range of professional, educational and cultural
events as well as supporting our diversity-related effortsin
recruitment and community outreach.

In the wake of social and racial injustice following the murder
of George Floyd in May 2020, we spent time listening deeply
to our employees to better understand their experiences
inside and outside of Ford. As a result, we embarked on a DEI
employee audit, the most comprehensive assessment of

DEl we have ever undertaken. Ford's commitment to creating
a culture of belonging is viewed as a strategic imperative to
the company’s future success. To that end, every corporate
officer has a DEl objective: Actively cultivate a culture of
belonging by focusing on specific actions and behaviors
leading to enhanced diversity, equity and inclusion.

One of the actions resulting from the DEI audit was creating
anew Racial Equity Director to focus on identifying and
removing barriers and systemic inequities throughout the
employee journey and improving the employee experience.

Diversity, Equity and Inclusion
Ethical Conduct

Respecting Human Rights
Human Rights within Ford
Empowering Our People
Corporate Governance

'y Governance
Transforming the Way We Work
A Focus on Racial Equity
Bloomberg Gender-Equality Index
Supplier Code of Conduct

issues
ESG Reporting Hub

Supplier Code of Conduct
Our Sustainability Aspirations

Progress Against Our Aspirations
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Ford Response For more information, please see:

C4 How does the company s: Identifying Our Salient Human Rights

B e nt Issue Our Actions For more information, please see:
integrate its findings _— Issues

i Health, safety In 2021 we introduced a safety aspiration to work toward Respecting Human Rights "
about each salient SESHECTINE HRIMAN LS ESG Reporting Hub
human rights issue into and security a fu\ure thatis free‘from vehicle crashes and workplace Human Rights Within Ford T
its decision-making injuries. We maintain a robust safety culture to reduce 7E SE——— Supplier Code of Conduct
processes and actions? ;vurkp}ace‘iniuries‘. Wle Q.Dld regulf{r tall:ls‘a‘nd‘eve;is or:j Empowering Our People Our Sustainability Aspirations
Conthoed ey safety issues, including reporting allinjuries, hazards Transforming the Way We Work " "
Gontinued) and near-misses, so we can take action to prevent Ford Fund: COVID-19 Community Progress Against Our Aspirations

reoccurrences. We also participate in multi-industry groups, X
ithi i i SUPPOrt NRUMDErS

within and outside the automotive sector, to share safety St !n Numbsr‘s

best practices and collaborate to address common issues. ~ Responsible Sourcing of Raw

The COVID-19 pandemic is an unprecedented threat topublic ~ Materials

health. Some of our response initiatives include: implementing
global standards on social distancing and healthand safety
protocols to protect our workforce; providing tools and
technologies for employees to work fromhome; and providing
programs to support physical, mental and emotional health
and well-being. In spite of the COVID-19 restrictions imposed
on us around the world, we have continued to conduct
mandatory training and emergency drills, albeit withnew
protocols for social distancing and face masks in place,and
have run anumber of campaigns, initiatives and promotions to
promote occupational health and safety.

We published Return to Work playbooks for both
manufacturing and salaried employees in May 2020, in
accordance with CDC guidelines. Actions include a self-
certify health survey, temperature scans and requesting
the use of PPE. Our playbooks have been shared publicly so
others may replicate and benefit from these practices.

In the Philippines, we ran a women’s empowerment
webinar to support physical and mental well-being. It raised
awareness around COVID-19 and breast cancer, and 200
sanitation kits were donated to participants.

Throughout 2020 and 2021, the Ford Empowering Diverse
Abilities (FEDA) group proactively led company efforts on
adapting new work environments brought about by the
pandemic for those who need accommodations or have
access requirements that may not be typical. The group also
hosted multiple listening sessions for employees to promote
awareness and allyship for the disabled community and
promoted free mental health resources offered by Ford.
Other COVID-19-related efforts from the group include
working to develop a transparent face mask to facilitate
lip-reading and communication while adhering to safety
protocols.

We have been working with our key aluminum suppliers to
conduct due diligence on an issue about mining concerns
of bauxite. In addition, we raised the issues with RMI and
IRMA to better understand actions the industry can take to
address mining concerns.
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Part C: Management of salient human rights issues

Ford Response For more information, please see:

How does the company Identifying Our Salient Human Rights

Salient Issue Our Actions For more information, please see:

integrate its findings Issues
about each salient Human We safeguard against human trafficking by maintaining Respecting Human Rights &

. H o " S e —— ESG Reporting Hub
human rights issue into trafficking compliance with all legislative initiatives, acts and Global Modern Slavery and T
its decision-making regulations designed toincrease transparency and promote  Hyman Trafficking Transparency Supplier Code of Conduct
processes and actions? duediligence. We are implementing a process to assess Statement ________ OurSustainability Aspirations
(continued) humanrights risk at approximately 75 percent of our global — Brepleas AGAREE DB ASRITAtEHS

Progress Agalnst OurAspirations

manufacturing facilities in 2021. This process utilizes the
RBA online assessment tool that was developed by human
rights experts to help identify areas within facilities that may
be at more risk for human rights issues.

Supply chaininitiatives include auditing limited high-risk
Tier 1sites with corrective action plans and monitoring
through completion. We also use a supplier SAQ to better
understand suppliers’ policies.

For the third consecutive year, we significantly increased our
supplier outreach, issuing more than 1,200 supplier SAQs to
our Tier 1suppliers.

We verify that our key suppliers have codes of conduct
aligned with our We Are Committed to Protecting Human
Rights and the Environment Policy. In addition, Ford continues
to expand usage of the SAQ with all suppliers,and we are
developing a process to integrate sustainability assessments
into our sourcing processes.

Product safety In 2021, we introduced a safety aspiration to work toward Driver Assist Technologies

and quality afuture that is free from vehicle crashes and workplace
injuries. The safety and quality of our vehicles will always
be Ford’s priority. Our systems help ensure that our vehicles
meet or exceed performance and quality standards. We play
aleading role in vehicle safety and driver assist innovation
and are working to develop new technologies. Our Ford
and Lincoln Co-Pilot360™ technologies use a combination
of radar, sonar and cameras to sense and interpret the
environment, helping customers around the world to drive
safely and confidently, alerting them to potential collisions,
protecting pedestrians and cyclists and making routine
tasks easier.

C4.1 How are those parts of To identify our salient human rights issues, we engaged with individuals across many parts of our organization, including Identifying Our Salient Human Rights
the company whose People Matters, Personnel Relations, Health and Safety, Marketing and Sales, Data Privacy, Global Labor Strategy, Issues
CEECEUEELLEREINERN Product Safety, Supply Chain Sustainability, Government Affairs, the Environmental Quality Office, Sustainabilityand  prioritizing Key Issues
affect the management the Office of the General Counsel, and within our Global Business Units. We have quarterly meetings to review and - S
of salient issues discuss Ford's salient human rights issues.
involved in finding and
implementing solutions?
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Part C: Management of salient human rights issues

Ford Response For more information, please see:

C4.2 When tensions arise Wereview our salient human rights issues within our cross-functional team (described in question C4.1) to work Responsible Sourcing of Raw.
between the prevention together to resolve problems and find optimal solutions that respect human rights, using our We Are Committed to Materials
[elduliv-Cldellodly-El4 Sl Protecting Human Rights and the Environment Policy as a guide. Our GT&Cs forbid the use of forced labor, child labor Human Rights Within Our Supply
[EEICLRCEREIC SV and physically abusive disciplinary practices. Our Supplier Web Guide is issued to all our business partners and suppliers  cpgin
and other business and requires that they comply with standards set outin the guide. Ford is also launching our first Supplier Code of = e =
[l =C0 VTR G S Conduct. This includes respect for human rights, and expressly prohibits forced labor (including human trafficking), M@L“EEME“—“&
tensions addressed? physical disciplinary abuse, child labor and any infraction of the law. We have the right to immediately suspend or %

discontinue engagement with suppliers where we identify a reasonable risk that they are sourcing from, or linked to,any ——————

party committing serious abuses. We will work with suppliers, as appropriate, to mitigate risk through the adoption ofa  Supplier Code of Conduct

risk management plan.

C4.3 During the reporting Ford is committed to respecting human rights everywhere we operate and throughout our entire supply chain. Weaim Respecting Human Rights
period, what action to ensure that everything we make — or that others make for us — is consistent with local law and our own commitment
has the company taken to protecting human rights. To mitigate and prevent potential impacts, we conduct training for our own employees
to prevent or mitigate and our suppliers on human rights, working conditions and business ethics. Read more about our action plans in our
Jelel i o ES SRl response to question C4.
to each salient issue?

Tracking performance

[T S TR IS TR [ ELIV \We have conducted more than 55 human rights assessments since 2004, evaluating how our global facilities, including  Human Rights Within Our Supply
know if its efforts to joint ventures, align with our Policy Letter 24 and our new We Are Committed to Protecting Human Rights and the Chain
address each salient Environment Policy. In 2020, Ford piloted a new, more quantitative approach utilizing an established online third-party  pesponsible Sourcing of Raw
human rights issue are assessment tool from the RBA to assess humanrightsrisks across global facilities ina consistent way. The RBA'sonline  vaterials
effective in practice? assessment tool has been developed by human rights experts and provides companies with the opportunity toidentify
areas within their facilities that may be at more risk for human rights issues. In 2021, we plan to continue utilizing this
new process to assess human rights risk at approximately 75 percent of our global facilities. We Are Committed to Protecting

Minimizing Our Supply Chain Impacts

For identified supplier non-conformances, we expect all of our suppliers to develop a corrective action plan detailing w
root causes, planned remediation actions and timings for resolution. Such plans are regularly reviewed with in- Environment Policy
region Supply Chain Sustainability personnel to ensure compliance aligned with Ford’s expectations. We also review Supplier Code of Conduct
the overall status of supplier compliance with our commodity Purchasing teams. Read more about supplier non-

conformances in our response to question C3.1.

What specific examples See responses to questions C2.2,C3.2 and C4. Progress Against Our Aspirations
f"’”” L LR A dditionally, in 2020, through the RBA and cross-industry collaboration, we conducted 17 new audits across arange of  Climate Change Scenario Report
illustrate whether each suppliers. Through direct engagement, those suppliers improved their scores by more than 50 points between initial We Are Committed to Protecting

Sallentissie s bels) and closure audits, reinforci mbi mmitm im i it =
i ng our combined col itment to improving working conditions. i
managed effectively? :7:‘”’:: Rleg:tti’:ad the

Supplier Code of Conduct
Minimizing Our Supply Chain Impacts

Human Rights Within Our Supply
Chain
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Part C: Management of salient human rights issues

Quest Ford Response For more information, please see:

Remediation

[RENR GGG SERVl Human rights issues are monitored throughout the year and brought to the attention of the Sustainability and Transparency and Trust

CUELIEEERAENENELIN Innovation Committee of the Board of Directors as they arise. Respecting Human Rights
bbbl Al At the company level, our compliance program encourages and facilitates the reporting of known or potential violations of Hurman Rights Within Ford
L RIELELRIE LN the (aw or of our Policy Letters and Directives. Individuals can report such violations anonymously to the General Auditors' ——

MIEERCLRCRUEETIIN O fice, People Matters, or the Office of the General Counsel using telephone hotlines, through websites such as SpeakUp, Auman Rights Within Our Supply.

human rights issues? or by email. External stakeholders may report by emailing SpeakUp@ford.com. All reports are reviewed and addressed, ~ Chain
and corrective or disciplinary action is taken where appropriate. A cross-functional committee oversees this process. Conflict Minerals Report
As part of Ford's U.S. collective bargaining agreement with the United Auto Workers, covered U.S. hourly workers We Are Committed to Protecting
have access to a comprehensive grievance procedure. This procedure allows covered employees to bring workplace Human Rights and the

concerns, including concerns about harassment and discrimination, to Ford’s attention through the filing of a grievance ~ Environment Policy
by their union. Once filed, the grievance proceeds through a multi-stage process, which may culminate in ahearingand  Supplier Code of Conduct
decision by a neutral arbitrator who has the power to grant the employee remedies such asreinstatement or back pay.

For more information about our response to identified non-conformances, see our response to question C5. For more
information about remedying or discontinuing engagement with suppliers, see our responses to questions C3.1,C2.4,
C4.2andC5.1.

Through what means Our compliance program encourages and facilitates the reporting of known or potential violations of the law or of Respecting Human Rights
(=LYl LISl our Policy Letters and Directives. Individuals can report such violations anonymously to the General Auditors’ Office, Transparency and Trust
complaints or concerns Human Resources or the Office of the General Counsel using telephone hotlines, websites such as SpeakUp or email. -
related to each salient For additional information, see our response to question C6.

Issue?

C6.2 How does the company Our We Are Committed to Protecting Human Rights and the Environment Policy prohibits retaliation against anyone We Are Committed to Protecting

know if people feel able who in good faith reports a violation. Through this policy we do not: Human Rights and the
CULEULLIEC RISl - Bring retaliatory suits against persons or organizations who have brought or tried to bring a case against us Environment Policy
complaints or concerns? involving credible allegation of adverse human rights impacts, or against the lawyers representing them (including Responsible Sourcing of Raw
retaliatory civil litigation, including for defamation, filing criminal complaints or any similar actions againstclaimants  Materials
or their lawyers) Supplier Code of Conduct

- Engage inviolent acts or threats to the livelihoods, careers or reputation of claimants or their lawyers

In our International Framework Agreement Ford acknowledges the rights of its employees to raise concerns. Any worker
who, acting individually o jointly with other workers, considers that they have grounds for concern has the right to raise
such concern without suffering any prejudice whatsoever as a result, and to have such concern examined pursuant toan
appropriate procedure.

We communicate this regularly to our workforce through different communication channels.

Our new Supplier Code of Conduct provides information on how suppliers can report suspected wrongdoing and
concerns via email at SpeakUp@ford.com. We are also directing suppliers to the RMI Minerals Grievance Platform to
submit grievances related to the mineral supply chain.

C6.3 How does the company Allreports are reviewed and addressed, and corrective or disciplinary action is taken where appropriate. A cross- Transparency and Trust
process complaints and functional committee oversees this process. For additional information, see our response to question C6.
assess the effectiveness
of outcomes?
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Part C: Management of salient human rights issues

Ford Response For more information, please see:

C6.4 During the reporting We have seen a positive impact being made at Ford with efforts to train and heighten employee awareness of expected Performance Data
period, what were the behaviors and responsibilities around harassment. In addition, the COVID-19-induced transition to a remote workforce Human Rights Within Our Supply
trends and patterns in and facility closures, with a corresponding absence of in-person contact, has had the effect of reducing the number of Ehal " e e b
complaints or concerns harassment allegations. I
and their outcomes InNorth America:

regarding each salient 2 n < "
Issue, and what lessons + The number of substantiated salaried harassment complaints declined over 30 percent in 2020 versus 2019 (from 136

has the company in 2019 to 91in 2020), following a 20 percent decline from 2018 to 2019
learned? Inthe rest of the world:

« The number of substantiated salaried harassment investigations remains relatively low, with only South America
trending higher as compared to 2019

For our suppliers, we use the RBA Validated Audit Protocol to assess labor, health and safety, management systems,
ethics and environmental issues. In 2020, COVID-19 restrictions impacted our ability to conduct on-site supplier audits.
Due to country and region-level shutdowns and site-level safety measures, we had limited access to conduct audits

at our planned supplier sites. To provide greater flexibility with scheduling, we worked with RBA to develop a remote
supplier audit process, including external validation and certification by RBA. We utilized the remote audit process for

a portion of our 2020 audits, contributing to the completion of over 70 percent of our planned initial audits for the year.
Theremaining 30 percent of initial supplier audits are scheduled for completion in early 2021. All suppliers with priority
non-conformances are offered RBA e-learning modules to support capability building. We help them develop corrective
action plans and regularly monitor their progress.

C6.5 During the reporting Harassment and discrimination — In 2020, mandatory anti-harassment training was delivered globally to all salaried Equity and Inclusion
period, did the company employees. Manufacturing facilities continue to be a focus for enhancing a culture of mutual respect and acceptance. Ethical Conduct
eIl ELIR-E TN [ There is a significant investment from the leadership team to monitor and respond to harassment reportingandrelated _
forany actual impacts metrics, particularly in the U.S., where claims are most prevalent.
(G ULl Health and safety — During the COVID-19 pandemic, we faced the challenge of how to continue site remediation
CULEATRILIELZIEN - tivities and certification audits while in-person restrictions were in place. We quickly moved to harness a range
LIS ET Il of digital tools and technologies, enabling us to inspect and develop sites, as well as carry out 1SO 14001 audits of
manufacturing plants.

Sustainable Operations
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BMW Group position regarding climate legal actions, 19.09.2021

The German environmental organization Deutsche Umwelthilfe (DUH) wants to take legal
action to prevent the BMW Group from selling cars with combustion engines starting 2030. In
addition, only a certain CO2 quota may be consumed by then. The BMW Group has not
issued the requested declaration to cease-and-desist. In a reply letter (see below) dated
September 19, 2021, the BMW Group clarifies its position on this.

Contact for queries: Unternehmenskommunikation@bmw.de

Dear Professor Klinger,

We refer to your letter of 2 September 2021, which we received and signed for on 6
September 2021 and in which you announce your claim for injunctive relief against our
company.

It is not immediately clear from your letter what exactly your claim for injunctive relief refers
to. According to point 2 of your letter, your claim for injunctive relief is based on emissions of
511 million tonnes of CO2, yet in the enclosed documents, you cite emissions of 604 million
tonnes of CO2.

Irrespective of this, however, we refer you to our communications to date:

The BMW Group is firmly committed to the Paris Climate Agreement and already leads
the automotive industry in the fight against climate change.

We are the first German automotive manufacturer to join Business Ambition for 1.5°C, a call
to action by the internationally renowned Science-Based Targets Initiative. We have defined
clear measures that will enable us to make our contribution to the goals of the Paris
agreement. For the period up to 2030, we are pursuing the following science-based

targets, all of which were verified and validated by the Science-Based Targets Initiative in
March 2021:

« Areduction in CO2 emissions from our own plants and facilities of at least 80 percent
compared with 2019. From 2021, the remaining CO2 emissions will be fully
offset through the voluntary use of CO2 certificates.

« Areduction in CO2 emissions from our supply chain of 22 percent per car produced
compared with 2019.

« Areduction in CO2 emissions from vehicle utilisation of 40 percent per kilometre driven
compared with 2019. This covers not just the emissions directly from vehicle utilisation
but also emissions generated by the provision of fuel and energy.

In fact, our goals for vehicle utilisation go even further: On 2 September 2021, we raised our
reduction target from 40 to 50 percent. This revised target has also been submitted to the
Science-Based Target Initiative for validation.

Based on these figures, CO2 emissions across the entire lifecycle of BMW Group
products will fall 40 percent by 2030 compared with 2019.
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Our Neue Klasse vehicles will accelerate our electro-campaign even further, with ten million
fully electric vehicle taking to the roads over the next ten years and radically reducing CO2
emissions from vehicle utilisation. Based on current market expectations, we are assuming
that by 2030, fully electric vehicles will account for at least 50 percent of our global sales.

Sustainable management has long been an integral part of our corporate culture at the
BMW Group and extends far beyond CO2 emissions alone. We pursue a principle of
Secondary First, which will see the share of secondary materials in our vehicles rise
to 50 percent.

When it comes to product development and our Sustainability Strategy, a core component
is circularity. In a world where resources are becoming increasingly scarce, we support the
responsible handling of raw materials and the reduction of CO2 emissions from their
extraction and processing. Crucially, we are working to minimise our use of primary raw
materials — and with it the environmental impact of their extraction and processing,

which are often highly energy- and carbon-intensive.

At the moment, vehicles consist of 30 percent recycled and reused materials on average.
Over time, our Secondary First approach will increase that figure to 50 percent.

All of this shows clearly that the BMW Group is already taking comprehensive
responsibility and making its contribution.

The question of how to approach the achievement of climate targets is a matter for
democratically legitimated parliaments to decide by political process, by considering and
weighing up every impact of that decision on society. This democratic process cannot be
replaced by a legal dispute between two private parties, as it would contravene the principle
of the separation of powers.

We therefore reject your claim for injunctive relief and will not issue the declaration of
discontinuance you are demanding from us.

Yours sincerely
BAYERISCHE MOTOREN WERKE AKTIENGESELLSCHAFT
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PREAMBLE

At BMW Group, we believe that ‘sustainability’ means investing into our future. But it also
forms the basis of our commercial success today. It opens up new business
opportunities and allows us to minimize risks and find timely solutions to environmental,
social and business challenges - for us and our stakeholders. Therefore, we aspire to be
the most successful and sustainable premium provider of individual mobility.

Our global supplier network makes a major contribution to value creation and innovative
strength, and hence to the success of the BMW Group. Consequently, our suppliers also
play a significant role in helping us to achieve our sustainability targets, e.g. improving
resource efficiency and reducing CO2 emissions over lifecycle. Therefore, it is essential
that our business partners meet the same environmental, social and governance
standards we set for ourselves.

This policy summarizes the BMW Group guiding principles for the worldwide supplier
network, in accordance with globally accepted standards and internationally recognized
guidelines regarding ESG'-topics (see ‘references’). We require our business partners
to ensure legal compliance on any level, to protect the environment and respect human
rights in line with international expectations.

The specific sustainability requirements for suppliers of production materials and non-
production related supplies are further specified in the ‘BMW Group International Terms
and Conditions for the Purchase of Production Materials and Automotive Components
- IPC’ and the ‘General Terms and Conditions for Indirect Purchasing’ (GTC). Meeting
our sustainability requirements for suppliers is fully integrated into our procurement
process.

We believe, that we can only enhance the overall sustainability performance through
continuous and collaborative supplier development and consistent supplier and sub-
supplier management. Considering the growing complexity of our n-tier supplier
network, we depend on joint efforts with our direct suppliers, to obtain more
transparency and effectiveness.

1 Environmental, Social and Governance/Compliance

1Dl
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ENVIRONMENTAL RESPONSIBILITY

Environmental Protection

We expect all suppliers of the BMW Group to comply with national and international
environmental standards and regulation and to operate an effective and certified
environmental management system according to ISO 14001 or Eco-Management and
Audit Scheme (EMAS), to continuously minimize their resource consumption (i.e.
energy, water, raw materials, primary materials) and environmental impact (i.e. emissions,
pollutants, waste).

CO2 Reduction

The BMW Group is fully committed to the ‘Paris Agreement’ (COP 21). Therefore, one
major focus of our sustainability activities is lowering CO2 emissions over the complete
product lifecycle, from development, raw material production to recycling. With more
than 70% of value creation, our supplier network has a huge impact on the carbon
footprint of our products.

We demand from our suppliers to provide transparency regarding emissions data from
their own operations as well as from upstream activities, e.g. via Lifecycle Assessments
(LCA), the CDP Supply Chain Program or our CO2 questionnaire for production
locations. Also, we expect our suppliers to implement effective measures to reduce their
direct and indirect CO2 emissions (including their upstream supply chain) in line with the
Paris Agreement.

Material Restrictions

Our suppliers and sub-suppliers shall comply with all applicable laws and regulation
regarding the restriction and registration and where necessary, authorization or
notification of chemical substances contained in the end product or production process
according to the statutory requirements that apply to the corresponding market (e.g.
REACH).

In addition, suppliers shall adopt new process and best practice not only securing the
supply of parts and components, but also addressing the environment as well as health
and safety concerns.
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To implement the above-mentioned standards, our suppliers shall disclose information
in support of the

« identification of critical parts related to the vehicle projects and
e substitution of the affected parts in line with the technical, business and
sustainability requirements.

Biodiversity and Deforestation

Supply chain activities - including raw material production and processing — shall protect
natural ecosystems and halt conversion, deforestation and forest degradation based on
identification and management of natural forests and other natural ecosystems, using
the guidelines of the High Conservation Value Resource Network (HCV) and the High
Carbon Stock Approach (HCSA), where applicable.

SOCIAL RESPONSIBILITY

Human Rights and Working Conditions

It is crucially important to BMW Group, that all business activities take into account the
company’s social responsibility towards its own employees and society. As stated in the
‘Joint Declaration on Human Rights and Working Conditions in the BMW Group’ as well
as the ‘BMW Group Code on Human Rights and Working Conditions’, this applies both
to the BMW Group itself and its business partners. Therefore, all suppliers are called
upon to observe the principles and rights set forth in the guidelines of the UN Initiative
‘Global Compact’ and the ‘ILO Declaration on Fundamental Principles and Rights at
Work and its Follow-up’ and to align their due diligence process with the requirements
of the ‘Guiding Principles on Business and Human Rights’ by the United Nations.

Of particular importance are the respect for human dignity and internationally recognized
human rights like

e the prohibition of child labor,

e the prohibition of modern slavery (i.e. slavery, servitude and forced or
compulsory labor and human trafficking),

e the prohibition of harassment and discrimination,

e ensuring the right to freedom of association and collective bargaining and

e compliance with all applicable labor regulations e.g. regarding working hours,
wages and benefits and work safety.
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Health and Safety

We expect all suppliers of the BMW Group to comply with national and international
health and safety standards and regulation and to operate an effective and certified
health and safety management system according to ISO 45001, OHSAS 18001 or
similar, to continuously minimize health and safety risks and improve working conditions
for the workforce including sub-contractors working on site.

Responsible Sourcing of Raw Materials

Extraction, production, transport, trade, processing and export of certain raw materials
along the upstream value chain may be linked to high ESG risks for people and the
environment. Based on the risk analysis of the ‘Material Change’ report by Drive
Sustainability and the Responsible Minerals Initiative (RMI) we have refined our raw
material strategy. We aim to use only raw materials in our products, whose extraction,
production, transport, trade, processing and export neither directly nor indirectly
contribute to human rights abuses, health & safety issues, environmental pollution or
compliance breaches.

With regard to raw materials, such as tin, tungsten, tantalum and gold (3TG) from
conflict-affected and high-risk areas (CAHRASs) like the Democratic Republic of the
Congo (DRC), as well as other raw materials, such as cobalt, lithium, copper etc., we
established processes in accordance with the ‘OECD Due Diligence Guidance for
Responsible Supply Chains of Minerals from Conflict-Affected and High-Risk Areas’ and
expect our suppliers to do the same. Smelters and refiners without adequate, audited
due diligence processes in place shall be avoided. Upon request, suppliers shall disclose
their supply chain including information on the origin of the material, e.g. via the
‘Responsible Minerals Assurance Process’ (RMAP) by the RMI.

Raw materials should be obtained from audited sources as amatter of principle wherever
possible, using independent, third-party assurance, such as the Standard for
Responsible Mining from the ‘Initiative for Responsible Mining Assurance’ (IRMA).

The BMW Group participates in multi-stakeholder initiatives which aim to establish the
standards set out in this document in raw material supply chains and expects its suppliers
also to be active in this kind of activities whenever relevant and necessary.
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Indigenous People

The rights of indigenous peoples and local communities shall be respected, promoted
and protected throughout the supply chain in accordance with the ‘UN Declaration on
the Rights of Indigenous Peoples’. Suppliers are required not to engage in land grabbing,
to obtain Free Prior and Informed Consent (FPIC), as defined by the UN-REDD
Programme from existing land users and to promote adequate compensation where land
use has been granted to the supplier.

Animal Welfare

For BMW Group it is crucial, that corporate activities consider animal welfare as well.
Therefore, we require relevant suppliers to implement standards and best-practice
methods to comply with animal welfare along the entire supply chain. In general, animal
testing must be avoided and alternative methods free of animal testing must be favored,
as long as animal testing is not strictly required by law. In any case, national and
international rules regarding animal protection and animal testing, e.g. the German
Animal Protection Law (TierSchG) or the EU Directive 2010/63 shall be followed.
Further, BMW Group recognizes following ethical principles and expects suppliers and
sub-suppliers along the entire supply chain to respect the same principles:

e The ‘3R’ principle regarding animal testing (reduction, refinement,
replacement),

o the ‘five freedoms’ of the Animal Welfare Committee (AWC) as a criterion to
evaluate animal welfare and

e the standards for the improvement of animal health and welfare (Terrestrial
Animal Health Code) of the World Organisation for Animal Health (OIE).

GOVERNANCE

As stated in the BMW Group Legal Compliance Code, responsible and lawful conduct is
an integral part of our company. We request legal compliance not only from our
associates but from all business partners, particularly with regard to corruption and fraud
prevention as well as anti-trust matters, taxation regulations, data protection and privacy
as well as export controls. In order to ensure such adherence, the BMW Group expects
its business partners to implement an adequate and effective Compliance Management
System within their organizations.
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SUPPLY CHAIN RESPONSIBILITY

Due Diligence

Supply chain due diligence at the BMW Group is observed based on the ‘OECD Due
Diligence Guidance for Responsible Business Conduct’. To verify suppliers’ compliance
with the standards and rules set out in this document, we apply for example the ‘Self-
Assessment Questionnaire on CSR/Sustainability for Automotive Sector Suppliers’ by
Drive Sustainability as well as third-party audits and onsite assessments performed by
BMW Group sustainability experts at supplier locations along the entire supply chain.

All suppliers are called upon to implement a due diligence process themselves, to ensure
that their contractors and sub-contractors comply with the standards and rules set out
in this document, as well. This includes, but is not limited to contractual agreements, a
supplier policy for sustainable procurement and audits. Suppliers shall map their supply
chain to effectively identify, analyze and prioritize material ESG-risks and take appropriate
measures to address them properly.

Upon request, the BMW Group requires collaboration between suppliers and sub-
suppliers with the target to obtain maximum transparency in relevant high-risk supply
chains, to the source of origin if needed.

Grievance Mechanism

In case of (potential) violations against the above-mentioned requirements, the BMW
Group has implemented a grievance mechanism, which is available by phone under

+49 89 382-71230 or by e-mail under humanrights.sscm@bmwgroup.com.

Escalation Process

The BMW Group escalation process is regulated across all divisions and is based on
performance figures and responsibilities as well as consequences for the suppliers and
measures to be taken by the BMW Group. Sustainability criteria are fully integrated into
the escalation process. An escalation can be started upon exceeding thresholds or
event-driven for incidents with legitimate criticality. The highest escalation level of our
process is equivalent to ‘New Business Hold' i.e. the supplier location will be suspended
from new placings.
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REFERENCES

BMW Group International Terms and Conditions for the Purchase of Production
Materials and Automotive Components — IPC

General Terms and Conditions for Indirect Purchasing
ISO 14001

WWW.ISO.0rQ

Eco-Management and Audit Scheme (EMAS)
hitps://ec.europa.eu/environment/emas/

Paris Agreement (COP 21)

CDP Supply Chain Program

Regulation (EC) No 1907/2006 of the European Parliament and of the Council of
18 December 2006 concerning the Registration, Evaluation, Authorisation and
Restriction of Chemicals (REACH)

i g 2uri=
High Conservation Value Resource Network (HCV)
hitps://hevnetwork.orgl
High Carbon Stock Approach (HCSA)
http://highcarbanstack.org/
Joint Declaration on Human Rights and Working Conditions in the BMW Group
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BMW Group Code on Human Rights and Working Conditions

UN Global Compact
https://www.unglobalcompact.org/

ILO Declaration on Fundamental Principles and Rights at Work and its Follow-up
adopted by the International Labour Conference at its Eighty-sixth Session, Geneva,
18 June 1998 (Annex revised 15 June 2010)

Guiding Principles on Business and Human Rights
ISO 45001

Www.iso.org

OHSAS 18001

Material Change Report

Responsible Minerals Initiative

OECD Due Diligence Guidance for Responsible Supply Chains of Minerals from
Conflict-Affected and High-Risk Areas

Responsible Minerals Assurance Process (RMAP)

Initiative for Responsible Mining Assurance (IRMA)
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UN Declaration on the Rights of Indigenous Peoples
content/uploads/sites/19/2018/11T/UNDRIP_F_web pdf
UN-REDD Programme

httpsd/www.un-redd.org/

German Animal Protection Law (TierSchG)

EU Directive 2010/63

Animal Welfare Committee (AWC)

OIE Terrestrial Animal Health Code
BMW Group Legal Compliance Code

Self-Assessment Questionnaire on CSR/Sustainability for Automotive Sector Suppliers

<10
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DOCUMENT HISTORY

Version 1.0 released in May 2012

Version 1.1 released in April 2016: minor revisions to selected provisions,
new provisions ‘4. Preventing the Flow of Funds to Armed Groups
and Conflicts’ and ‘5. Implementation of these Standards in the

Supply Chain’
Version 1.2 released in May 2017: minor revisions to selected provisions
Version 1.3 released in December 2018: minor revisions to selected

provisions, new provision ‘5. Animal Welfare in the Supply Chain’

Version 2.0 released in June 2020: layout and content revision to selected
provisions, new provisions ‘Biodiversity and Deforestation’ and
‘Indigenous People’

<A =
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SUSTAINABILITY QUESTIONNAIRE FOR SUPPLIERS.
BMW-SPECIFIC EVALUATION OF SAQ.

BASED ON SAQ 4.0 (SELF-ASSESSMENT QUESTIONNAIRE) IN NQC

October 2021

gII\RA(‘)AlIJP W ROLLS-ROYCE
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THE SUSTAINABILITY QUESTIONNAIRE IS A SELF-ASSESSMENT FOR SUPPLIERS
AND BASIS FOR THE EVALUATION OF SUSTAINABILITY REQUIREMENTS.

The ,sustainability questionnaire‘ by Drive Sustainability is a self-assessment for supplier locations regarding environmental,
social and compliance/governance aspects of their business activities. It is a standardized tool and it is used by several automotive
OEMs. The BMW Group uses this questionnaire to individually evaluate the sustainability requirements of supplier production
and delivery locations. Basis for the evaluation are the requirements set inthe supplier sustainability policy and the international
purchasing (IPC) conditions of direct purchasing and General Terms and Conditions (GTC) of indirect purchasing, respectively. An
evaluation result is required for the nomination process of supplier locations of direct material with a purchasing volume of
more than € 2m and supplier locations of indirect material with a purchasing volume of more than € 10m.

Following topics are covered in 17 groups of questions:

A. Company management (general)

B. Working conditions and human rights

C. Health and safety

D. Business ethics

E. Environment

F. Supplier management

G. Responsible sourcing of raw materials

H. Additional information
Inthe following, the BMW-specific evaluation logic of the questionnaire (traffic light system) will be explained. Please note: for antitrust reasons, the OEMs are not
allowed to rate the joint sustainability questionnaire uniformly. Therefore, the NQC platform only shows an indicative rating for the questionnaire. The completed

questionnaire is finally evaluated by BMW Group. This is decisive for the award (see page 4 for the traffic light logic and from page 5 the BMW Group specific
requirements).

BMW-specific evaluation of SAQ | 2021 Slide 2
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SUPPLIERS HAVE TO REGISTER ON THE NQC PLATFORM TO ANSWER THE SAQ
AND SHARE IT WITH BMW GROUP. PROCESS OVERVIEW.

The supplier answers the SAQ onthe

Q external NQC platform and shares
the SAQ with BMW Group.

=L Supplier

The BMW buyer requests a new SAQ
° via the supplier database (LDB) for a

specific production or delivery location

relevant for the awarding process.

NQC validates the SAQ and sends
the recommendations to the supplier
(‘results’).

BMW ) ( "IQC
GROUP J The results are sent from NQC to LDB via interface and the L

BMW-specific evaluation happens automatically. The final
result is available in LDB only.

BMW-specific evaluation of SAQ 12021 Slide3
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THE SUSTAINABILITY STATUS OF A SUPPLIER LOCATION IS BASED ON A
BMW-SPECIFIC EVALUATION OF THE SAQ (TRAFFIC LIGHT SYSTEM).

» No corrective action plan incl. due date (before start of production (SOP)) agreed with buyer
- Nomination not allowed

——-——"

» Non-compliance of supplier regarding BMW-specific requirements @

* Non-compliance of supplier regarding BMW-specific requirements

« Corrective action plan incl. due date (before SOP) agreed with buyer in written form

-> Nomination allowed with restriction Date before SOP
» Compliance of supplier regarding BMW-specific requirements

* No further need for corrective actions o

-> Nomination allowed without any restriction

BMW-specific evaluation of SAQ | 2021 Slide 4
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SUSTAINABILITY REQUIREMENTS FOR BMW GROUP SUPPLIERS.
SAQ VERSION 4.0 - VALID FOR CALENDAR YEAR 2020. (PAGE I/111)

Question Requirements Threshold*
1a Management person responsible for social sustainability >500HC
1b Management person responsible for compliance >500HC
1c Management person responsible for environmental sustainability >500HC

2 Publish a CSR-/sustainability report >500HC
3 Code of conduct >500HC
5/5a Policy on working conditions and human rights covering: >50HC

- Child labour and young workers

- Wages and benefits

- Working hours

- Modern slavery

- Freedom of association and collective bargaining
- Harassment and non-discrimination

*Headcount (HC) on parent company level, not site

BMW-specific evaluation of SAQ 12021 Slide5
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SUSTAINABILITY REQUIREMENTS FOR BMW GROUP SUPPLIERS.
SAQ VERSION 4.0 - VALID FOR CALENDAR YEAR 2020. (PAGE II/111)

Question Requirements Threshold*
7 Health and safety policy >50HC
8 Certified health and safety management system according to ISO 45001 or similar >500HC
10 Environmental policy >50HC
11 Certified environmental management system according to ISO 14001, EMAS or similar >50HC

*Headcount (HC) on parent company level, not site

BMW-specific evaluation of SAQ 12021 Slide 6
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SUSTAINABILITY REQUIREMENTS FOR BMW GROUP SUPPLIERS.
SAQ VERSION 4.0 - VALID FOR CALENDAR YEAR 2020. (PAGE HlI/111)

Question Requirements

15115a  CSR-Isustainability requirements towards suppliers covering:

- Child labour and young workers

- Wages and benefits

- Working hours

- Modern slavery

- Freedom of association and collective bargaining
- Harassment and non-discrimination

- Health and safety

- GHG emissions, energy efficiency and renewables
- Water quality and consumption

- Air quality

- Sustainable resources management and waste reduction
- Responsible chemical management

15b Communicate CSR-/sustainability requirements to suppliers

BMW-specific evaluation of SAQ | 2021

Threshold*
>100HC

2100HC

*Headcount (HC) on parent company level, not site
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YOU NEED HELP?

YOUR CONTACT AT BMW GROUP AND NQC LTD.

Questions regarding the sustainability requirements for BMW
Group suppliers and their BMW-specific evaluation interms of
the nomination process can be adressed to your BMW Group
buyer or the Sustainable Supply Chain Management (SSCM)
Team.

= General information for suppliers on the web:
https://www.bmwgroup.com/en/responsibility/su

management.html
(i.e. under: Supply Chain Due Diligence / Downloads)

ly-chain-

= SAQ Toolbox for suppliers from Drive Sustainability:
https://www.drivesustainability.org/sag-toolbox

= E-mail:
sscm@bmw.de

BMW
GROUP

BMW-specific evaluation of SAQ | 2021

M
W ROLLS-ROYCE

Fortechnical questions regarding the SAQ process onthe NQC
platform as well as questions regarding the content, e.g.
definition of requirements please contact our service provider
NQC Ltd. directly.

= Help and support for suppliers in the web:
https://supplierassurance.com/help

= Live chat and ,contact us‘ form:
https://supplierassurance.com/contact

= E-mail:
auto.support@nqc.com

= Phone:
+44 (0) 161 413 7983 (multi-lingual)

N@e 'ASSURANCE
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BACK UP.

PROCESS DESCRIPTION & FAQ.
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SAQ WORKFLOW FOR SUPPLIERS AND BUYERS OF THE BMW GROUP.
INVITE A SUPPLIER AND COMPLETE A QUESTIONNAIRE.

r : N — )
(2) Registeron Status description:
NQC platform and i N . .
answer SAQ ! (4) Supplier cansee which New (1):
Supplier : gaps were identified by NQC « Supplier gets invitationvia weblink to
i NQC portalto answer SAQ.
' « E-mail to supplier with detailed
N ! ) instructions on how to register on NQC
I portal.
s 1 "\ | Responding (2):
(1) Request new SAQ ! (4) Evaluation of the SAQ +  Supplier answers SAQ.
in BMW supplier ! available in LDB for buyer Validating (3):
BMW buyer database (LDB) i + NQCvalidates answers and attachments
! ! for accuracy, completeness and validity.
__________________________________________ »

Green rating: no further actions needed.

VY4

NQC

N

(3) Validate
and support

Duration max. 5 days

Red rating:

Supplier has the chance to go backto
Responding, closethe identified gaps and

sendthe SAQ again in Validation. SAQ will be
rescored inthe LDB after Validation.

OR agree on due dates with the buyer which
leadstoa yellow rating (see next slide).

BMW-specific evaluation of SAQ 12021

Results (4):

« Supplier sees which gaps were identified
by NQC.

+ Only accepted answers from NQC are
automatically transferred to LDB.

Completed (4):

« Buyer /Supplier sees sustainability status

in LDB/B2B (either red or green), which
is relevant for nomination process.

J/

Slide 10
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SAQ WORKFLOW FOR SUPPLIERS AND BUYERS OF THE BMW GROUP.
AGREE CORRECTIVE ACTION PLAN (CAP) AND DUE DATE IN CASE OF GAPS.

nomination

Start of Production (SOP)

-~

Supplier

|
—

BMW Buyer

(6) Written
confirmation of

CAP incl. due
date

¥

(5) Agreement on
CAP and due date

(8) Revision of the
SAQafter

implementation of
corrective actions

i

(10) Supplier can see
which gaps were
identified by NQC

S N

v

(7) Set due date
inLDB

(10) Evaluation of the
SAQ can be seenin
the LDB

& il

\
-

NQC

N

(9) New validation by
the due date and
support

Duration max. 5 days

N

S~

Status description:

Completed (5-7):

« Buyer agrees on CAP and due date with
supplier.

« Buyer sets due date in LDB accordingly.

Responding (8):

« Supplier updates SAQ after
implementing the corrective actions.

Validating (9):

« NQCvalidates answer update and

attachments for accuracy,
completeness andvalidity.

Results (10)

« Supplier sees which gaps were
identified by NQC,

» Data from SAQ is automatically
transferredto LDB.

Completed (10):

« Buyer sees updated sustainability
statusin LDB

BMW-specific evaluation of SAQ 12021
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NOMINATION OF SUPPLIER LOCATION REQUIRES SUSTAINABILITY EVALUATION.
OVERVIEW SAQ STATUS IN LDB.

Status SAQ  Explanation of status Task buyer/supplier Is the supplier able
inLDB to be awarded?
White Sustainability rating in LDB is not available, | Buyerto request a new SAQvia LDB, if no SAQ available for supplier location. OR No.

yet. Supplier to share an existing SAQ with BMW Group (please contact SSCM-Team).
Grey Supplier is currently responding, but has not | Buyer must ask supplier to complete SAQ. Supplier must finish SAQ. No.

yet completed the SAQ.
Red . Supplier has completed SAQ and does not Option 1: Close identified gaps on NQC platform No.

meet BMW-specific requirements or a
certificate has expired.

Supplier goes backto the questionnaire, edits the identified gaps and sends the SAQ
again for validation. The SAQ will be rescored in the LDB after validation. If all BMW-
specific sustainability requirements are met, a green status is achieved. .

Option 2: Agree upon corrective action plan (CAP) including due dates
Buyer and supplier agree upon a corrective action plan (CAP) including due dates.
Due dates are set inthe LDB and ayellow rating is achieved.

Yellow =

Supplier has competed SAQ and does not

Supplier implements corrective actions.

Yes, but supplier must achieve a

BMW-specific requirements.

meet BMW-specific requirements. Buyer monitors implementation. green status and meet all
Buyer and supplier have agreed upon requirements before SOP.
corrective action plan incl. due date (before
SOP).

Green @ Supplier has completed SAQ and meets None. Yes.

BMW-specific evaluation of SAQ 12021
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