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According to our respondents 54% are happy with the cleaning on their properties, and only 46% are our focus group. The group we are looking for, is less than 50%, smaller than we thought. We will improve our marketing strategies to make sure customers are aware of our services. The methods of reaching our target group are distributing flyers, social media, loyalty schemes for recommendations .For our focus group  will make the promise that our high standards of cleaning will take the level of cleanliness of them places from the mid-range to the high end.
 On the opposite side with 54% respondents happy with the cleaning in their houses, premises, we can promote our business by offering discounts, bonus scheme, refer a friend program, eco-friendly cleaning with all-natural products, offering general liability insurance and insurance for cleaners covering our business, to reassure the house holders that their premises are safe during the cleaning process.
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Analysing the pie chart the company identify that our respondents requires daily cleaning on their premises, which is a large market to cover, and this make us consider to offer daily basis cleaning routine to our customers. Fantastic for Cleaning will continue to collaborate with the customers who require weekly cleaning. 
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How often do you require your premises to be cleaned?
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