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[bookmark: _Toc23183]2.1 Introduction	
The purpose of this chapter is to review the academic literature on the implementation of corporate social responsibility in enterprises. The researchers will extensively read the literature in this field to study the current situation, and summarize, analyze and critically evaluate the current literature. 

The following is from the University of Wales Trinity Saint David’s (UWTSD) online library and Google academic. Search terms include "corporate", "corporate social responsibility","Sustainable development" and "Merituan" 
[bookmark: _Toc14892]2.2 CSR Theories
[bookmark: _Toc30051]2.21 Stakeholder Theory	
Stakeholder theory can be traced back to Freeman's strategic management (1984). This enterprise management thought theoretically expounds that the enterprise is a kind of institutional arrangement of intelligence and management professional investment, and the survival and development of the enterprise depends on the quality of the enterprise's response to the interests of various stakeholders. The contribution of Freeman's stakeholders is self-evident, but his research does not point out the criteria for the importance of stakeholder identification and how internal stakeholders are influenced. Further scholar (Sternberg, 1997) shown that Stakeholder theory is indeed intrinsically incompatible with all substantive objectives and undermines private property and accountability. 
[bookmark: _Toc22024]2.22 Triple Bottom Line
The triple bottom line is proposed by Further scholar (Elkington, 2004). It means to take into account the harmony and unity of the environment and society when expanding or acquiring resources and economic value. With the development of the times, more and more enterprises begin to think about their own social and environmental benefits, and no longer only use the economic yardstick to define success. The development of an organization or society should take into account the interests of itself, the public and the natural environment, and should be sustainable. It is a very challenging task for enterprises to achieve the goal of triple bottom line. (Henry et al., 2019)
[bookmark: _Toc23536]2.23 "four-in-one" corporate social responsibility model
Because developing countries have different environmental, legal and economic differences, developing and developed countries have different ways of promoting them (Griesse, 2007). The theoretical basis of corporate social responsibility in China is mainly based on triple bottom line and stakeholder theory. Based on these two theories, the Corporate Social responsibility Research Center of the Economics Department of the Chinese Academy of Social Sciences issued the "China Corporate Social responsibility report compilation Guide (CASS-CSR)" by Hongwu in 2009, creating a "four-in-one" corporate social responsibility model. The model highlights the important role of responsibility management, and believes that responsibility management is the origin and important guarantee of corporate social responsibility, and it is also an important content of corporate social responsibility. Responsibility management includes responsibility strategy, responsibility governance, responsibility integration, responsibility performance, responsibility communication and responsibility research. The model recombines the principle of triple bottom line, brings customer responsibility into market responsibility, and replaces "economy, society and environment" with "market, society and environment". Xu and Yang (2010) suggest that China's corporate social responsibility is closely related to its social and cultural background, and its performance is different from that of western countries. The traditional economic responsibility mainly refers to shareholder responsibility, while market responsibility is not only shareholder responsibility, but also customer responsibility and partner responsibility, thus maintaining the balance between responsibility plates. avoid a large number of indicators of social responsibility and environmental responsibility while too few indicators of economic responsibility, so that the structure of the index system can be optimized. Recent researches (Chen and Liu, 2019) found that More and more Chinese enterprises have sufficient ability and conditions for social responsibility performance.

Guan and Noronha (2013) have both shown that In the research of corporate social responsibility performance evaluation in China, the mainstream measurement tool is the self-developed index system, rather than the international system. The theoretical model gives a score to an enterprise, with a full score of 100%. In 2009, a total of 400 enterprises issued reports, and the average social responsibility development index of China's top 300 enterprises was 15.2 points. By 2017, more than 1700 enterprises had issued reports, and the social responsibility development index of China's top 300 enterprises had increased to 37.4 points. The study found that the score of China's corporate social responsibility development index continued to increase and the growth rate showed a steady upward trend, indicating that the construction of the theoretical model has greatly promoted the in-depth understanding and concrete implementation of corporate social responsibility. can establish a systematic and scientific management system to ensure green and sustainable development. Corporate social responsibility should be viewed from the perspective of corporate practice. (Vicianov, 2011)


Although carry forward the spirit of entrepreneurs to fulfill their responsibilities, dare to take on, and serve the society. The research scholar (Noronha et al., 2013) shows that the CSR report in China is still in a very early stage and more empirical research is needed. Due to the orders issued by different regulatory departments and the outcry of international authoritative non-governmental organizations, enterprises are faced with the pattern of cross-reference of different standards. This results in vague focus of reports, poor transmission of information, and lack of comparability of information between reports. It also leads to the increase of enterprise establishment cost and the decline of compilation enthusiasm.
[bookmark: _Toc30366]2.3 The Influence of Social Responsibility Activities on Corporate Value over 10 Years in China
Zhang and Jung (2020) through multiple regression analysis of a-share listed companies in Shanghai and Shenzhen stock markets, this paper studies the impact of Chinese corporate social responsibility (CSR) on corporate value from 2009 to 2018. 
This means that the Chinese government has shifted from rapid growth to high-quality growth for a decade. Yin and Zhang (2012) both suggests the understanding and practice of corporate social responsibility will be affected and restricted by the economic environment. Consider whether it is helpful for Chinese enterprises to promote sustainable development through corporate social responsibility activities.

This study uses the corporate social responsibility score provided by the authoritative third-party organization RKS as the corporate social responsibility score. Recent scholar (Lu et al., 2019) shows that China's progress toward a sustainable path. Through the study of the relationship between corporate social responsibility and corporate value in different periods of time. Zhang and Jung (2020) confirmed that there is both negative and positive correlation between CSR activities and corporate value, and there is also no correlation between CSR activities and corporate value. Zhang and Jung (2020) found that with the development of corporate social responsibility activities to increase corporate value, the impact is increasing. (Pang and Yuan, 2019) also suggest that the market is increasingly resistant to irresponsible companies. In general, researchers confirm the relationship between corporate social responsibility activities and corporate value. 

This study has several limitations. First of all, considering the average value obtained, the researchers are unable to analyze the change degree of the impact of corporate social responsibility activities on corporate value. The researchers also did not study the impact of corporate social responsibility activities on corporate value in the future. Finally, the researchers range the sample to companies where all financial information is available from 2009 to 2018, which may lead to a deviation in sample selection.
[bookmark: _Toc30095]2.4 CSR and performance improvement 
Zhu et al, (2016) based on stakeholder theory and using questionnaires to collect data and analyze CSR reports covering 100 SOEs. The researchers developed seven practical dimensions of corporate social responsibility, such as environment, labor, political responsibility and human rights, political responsibility and supply chain management. from the practice of corporate social responsibility, this paper examines whether the practice of social responsibility of state-owned enterprises brings about the improvement of financial performance and social performance.

Zhu et al, (2016) research results show that it is necessary for state-owned enterprises to emphasize the practice of corporate social responsibility in operation and extend the efforts of corporate social responsibility to supply chain management. State-owned enterprises need to pay more attention to these corporate social responsibility practices. (When the economy is developing well, there is a positive correlation between corporate social responsibility practice and financial performance (Skare and Golja, 2012) therefore, the Chinese government should formulate more policies to encourage enterprises to implement community-oriented social responsibility practices, and further include the relevant work of corporate social responsibility in the annual assessment. 

Zhu et al, (2016) stated that second-hand data were obtained from corporate social responsibility reports to evaluate their corporate social responsibility practices, and only one year's published data were selected for analysis. There may be a gap between corporate social responsibility disclosure and real corporate social responsibility practice ((Font et al., 2012). This makes it impossible for the data to be studied more rigorously and deeply.
[bookmark: _Toc20287]2.5 From ethics and the environment to CSR and sustainable development
Researcher (Kolk, 2016) studies international business (IB) and the Journal of International Business Studies (JIBS) to consult historical literature on the past environment; morality, rights and responsibilities; poverty and (sustainable) development. The researchers examined the overall trajectory of environmental and social ethical issues in international business, as well as multinational corporations' consideration of the impact of their widely defined sustainable development. Development is the premise of sustainable development. Poverty and backwardness are the basic reasons for the destruction of resources and the environment. Researcher (Wang, 2011) also suggests that the concept of business ethics emerged to examine how companies meet the goal of maximizing corporate value while meditating. Only by developing the economy, eliminating poverty and protecting the environment in the course of development can sustainable development be achieved. The author believes that it is worthwhile to expand the impact on society and the environment, as well as the role of trade and the so-called poverty alleviation proposals of transnational corporations in the least developed countries. 

The researchers found that there was a time limit for this content. The exploration of emerging economies is still insufficient, and different levels of systems are still needed to obtain empirical data for the survey. 
[bookmark: _Toc13401]2.6 Conclusion of the literature review
This chapter has critically analyzed the academic literature on the impact of Chinese corporate social responsibility on all aspects of the company. In addition, the author also analyzes the importance of corporate social responsibility for the future development of a company. To sum up, with the rapid development of China, From today's point of view, it is not comprehensive, it only takes into account the unilateral impact of stakeholders on the enterprise.China's corporate social responsibility also came into being corresponding to the society, resulting in China's unique four-in-one corporate social responsibility model. On the whole, it studies the correlation between corporate social responsibility and Corporate Value, which shows a positive positive correlation with performance. The researchers (Kolk and Van Tulder, 2010) found that the number of articles on corporate social responsibility or sustainable development as the main research topic is quite small.However, it seems that the lack of literature and research shows that in this specific time, enterprises are affected by the interpretation of corporate social responsibility. Meituan as an emerging industry in the era of rapid economic development in China, this study can explain how corporate social responsibility affects Meituan's sustainable development. 
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