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1 Introduction 
 
Social media has completely changed how we communicate, interact, and do 

business. In human resources and marketing, these platforms have become 

essential, transforming how companies recruit talent and reach out to customers. 

This report explores the significant impact of social media in these areas, with a 

focus on LinkedIn and Facebook as key examples. 

 

2 Social Media in Recruitment 
 
Social media has opened up new possibilities for recruitment. Traditional methods, 

like job boards and print ads, often have limited reach. Social media, on the other 

hand, connects companies with a global pool of talent, making it easier to find the 

right candidates. LinkedIn is a prime example of this shift. According to the Society 

for Human Resource Management (SHRM), 84% of organizations use social media 

for recruiting, and 94% of those rely on LinkedIn. Its advanced search features, 

direct messaging (InMail), and company pages make it a go-to tool for recruiters. 

Facebook is also making strides in recruitment. With its vast user base and targeted 

ads, it’s becoming an attractive option for businesses looking to reach more 

candidates. A survey by Jobvite found that 59% of job seekers use Facebook to 

learn about companies, which highlights its growing role in employer branding. 

When it comes to customer outreach, LinkedIn and Facebook both shine. LinkedIn’s 

professional vibe makes it ideal for B2B marketing, while Facebook’s broad reach 

and interactive features make it a powerful platform for B2C marketing. 

 

3 Case Studies: LinkedIn and Facebook 
 
LinkedIn: The Professional Network and Dell 
LinkedIn is the leading social media platform for professional networking and 

recruitment, with over 900 million members worldwide. It’s a powerful tool for 

connecting employers with job seekers, offering features like job postings, candidate 

search filters, and InMail messaging to streamline hiring. Users can create detailed 
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profiles showcasing their skills and experience, giving recruiters valuable insights. 

Businesses can also set up LinkedIn company pages to share updates, post job 

openings, and engage with followers, helping them build a strong employer brand 

and attract top talent. For example Dell Technologies is making the most of LinkedIn 

to boost its hiring and B2B marketing. They use LinkedIn to attract top talent by 

sharing stories about their company culture, posting job openings, and showing off 

their expertise in the tech world. Dell's LinkedIn page is packed with employee 

highlights, industry news, and updates on their latest innovations. They also take 

advantage of LinkedIn's targeted ads and direct messaging (InMail) to connect with 

the right candidates. On the business side, Dell uses LinkedIn to build relationships 

with other companies, helping them stay at the forefront of the tech industry. By 

consistently engaging with their audience, Dell has strengthened its brand and 

attracted both new talent and business partners. 

 

 

Facebook: The Social Giant and Coca-Cola 

While Facebook is mainly known for social interaction, it also holds great potential for 

recruitment and customer outreach. With nearly 3 billion active users each month, it 

offers an enormous audience for businesses. Facebook’s advanced advertising tools 

let recruiters target specific demographics, interests, and behaviors, ensuring that 

job postings reach the most relevant candidates. Facebook groups and industry-

specific communities are also great for connecting with potential hires. The 

platform’s casual and conversational nature makes it easy to showcase company 

culture and build connections with potential employees.  

Coca-Cola is killing it on Facebook by connecting with its huge global audience and 

boosting its brand visibility. Their Facebook page is a go-to spot for sharing fun 

marketing campaigns, customer stories, and interactive content like polls and 

contests. Coca-Cola uses Facebook’s targeting tools to make sure their ads and 

promotions reach the right people, making their messages more effective. They’ve 

built a strong community by encouraging fans to share their own content and by 

being super responsive to customer questions and comments. This has helped 

Coca-Cola create a loyal fan base, driving both brand love and sales as people feel 

more connected to the brand through regular interactions on Facebook. 

 



 5 

 
 
4 Reaching a Wider Customer Base 
 
Social media’s unmatched reach and engagement capabilities have revolutionized 

how businesses connect with customers. Companies can now engage with potential 

customers worldwide, building relationships, increasing brand awareness, and 

driving sales. 

LinkedIn, with its professional focus, is perfect for B2B marketing. Businesses can 

use its targeted advertising features to reach key decision-makers in their industry. 

On the other hand, Facebook, with its diverse user base, is a versatile platform for 

B2C marketing. Its advertising tools allow businesses to target specific groups, 

ensuring their message reaches the right people. 

 

5 Analysis of LinkedIn and Facebook 
 
LinkedIn 
LinkedIn’s biggest strength is its professional focus and powerful targeted 

advertising. It’s the top choice for recruiters looking for qualified candidates and for 

businesses wanting to connect directly with industry leaders. However, compared to 

Facebook’s massive user base, LinkedIn’s reach is more limited, and advertising on 

LinkedIn can be expensive, which may be a concern for smaller businesses.  

Facebook 
Facebook, with its broad user base and cost-effective ads, is highly versatile for both 

recruitment and customer outreach. Its wide reach makes it adaptable for various 

industries, but it’s not as focused on professional networking as LinkedIn, which 

might limit its effectiveness for B2B marketing. 

 

Ultimately, the choice between LinkedIn and Facebook depends on a company’s 

specific goals and target audience. LinkedIn is excellent for B2B and recruiting top 

professionals, while Facebook’s wider reach and affordability make it suitable for a 

broad range of industries and customer groups. 
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6 Conclusion 
 
Social media has dramatically changed how companies recruit talent and reach out 

to customers. LinkedIn and Facebook, with their unique strengths, are essential tools 

for businesses looking to attract top talent and connect with a broader audience. As 

social media continues to evolve, its role in these areas will only grow. As Erik 

Qualman, author of Socialnomics, said, “We don’t have a choice on whether we do 

social media, the question is how well we do it.” 
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