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Developing a business plan idea of my own has made me realise my skills and how they contribute to entrepreneurship. The process has given me the confidence to build my entrepreneurial goals further and pointed me toward key areas I will need to develop to succeed in all the future endeavours I have embarked upon. 
My weakness is in finance. While I have some experience in budget estimation through early-stage companies and in identifying potential funding streams, I am at a loss when it comes to forecasting risk and pricing structures. Burns (2016) maintains that “financial literacy is the bedrock of entrepreneurs’ decision-making, sustainability, and long-term survival.” My writing for Element 4 taught me that I needed to bring more technical knowledge into projects such as cost prediction and funding evaluation. Enhancing financial competence is essential for translating creative ideas into a financially stable operation.
Also a skill area that I noticed was lacking in strategic planning. The formulation of the business concept appeared intuitive; however, translating ideas into structured plans with measurable indicators proved more complex. Drucker (2007) posits that successful entrepreneurs integrate creativity with systematic planning, aligning innovative thought with practical implementation. During the portfolio process, especially in the segmentation and competitor analysis sections, I generally act on my gut. Strengthening my skills to perform a structured assessment (customer profiles and setting strategic goals) will prove essential for enhancing the strength of future business decisions. 
Digital marketing development was considered an important area of focus. While I developed an online strategy for Notts Glow, completing Element 3 demonstrates the agility of the evolving digital landscape. Chaffey and Ellis-Chadwick (2019) argue that the flexibility to respond to changes in online consumer behaviour is paramount to achieving competitive advantage. I realise that to stay the course in today’s digital age, it is important to develop my knowledge of social media analytics, search engine optimisation (SEO) and planning content. These are essential skills for effectively setting up and managing oneself in the online environment. 
This project also deepened my understanding of resilience and adaptability. As Rae (2015) also explains, “Entrepreneurial resilience helps individuals deal with uncertainty and make sense of setbacks.” Because part of what I needed to do was recalibrate my initial assumptions about market segmentation or potential legal entity development, I had to challenge those assumptions within the assignment itself to find the right solutions, while continuing to consider which market to target. Such experiences further opened my eyes to the necessity of being flexible, open to suggestions, and adaptable as data from the past change. Finally, I understood the power of connecting and building social capital. For these reasons, Chell (2013) contends that entrepreneurial success can derive significantly from having access to resources: networks and knowledge, and opportunities for collaboration. Though candle-making is a relatively solitary pursuit, reaching out to and engaging with local retailers, craft markets, and professional networks are the keys to that future advancement. I know that building the confidence to network and lean on successful entrepreneurs is something I need to work on actively. 
In conclusion, this work has shown me that what it takes, as an entrepreneur, to create the self and the product necessary for success is found within oneself. I also need to enhance my financial planning, digital, resilience, and networking skills to grow Notts Glow and possible ventures as competitive, sustainable firms.
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