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[bookmark: _Toc235448317][bookmark: _GoBack]Introduction
In the current hypercompetitive job market, having professional success requires to have strategic blend of self-awareness, continuous skill alignment and technical proficiency. The career development not considered as a static milestone, but rather an ongoing process for refining individual capabilities to match industry expectations (Łucjan, Brodaczewska-Ruszniak, and Rarot, 2025). 
The report will evaluate personal employability readiness for the future role among digital marketing sectors. It will include comparative analysis of industry advertisements and personal SWOT assessment to provide personal development plan. This report will map out some actionable milestone to bridge the technical knowledge gaps and achieve the long-term career aspirations. 
[bookmark: _Toc235444061][bookmark: _Toc235448318]Task A: Job Adverts and Identify Key Skills
The digital market landscape significantly demands a multifaceted blend of the technical expertise, creative execution and analytical thinking (Mahapatra, Rasheed, and Nayak, 2025). A comparison of the job advertisements for the digital marketing executive position at Application House Limited and Digital Marketing Associate role at Enterprise League indicates common requirements and denominators among their core competencies in spite of having difference in seniority and the organisational focus. 
[bookmark: _Toc235444062][bookmark: _Toc235448319]Overlapping the skills and knowledge areas 
The significant intersection that is present between both job advertisements indicates a strict requirement for search engine optimisations along with data driven analysis. Both job advertisements emphasise an understanding of SEO mechanisms to generate a valuable and search engine friendly web traffic. Meanwhile, the Application House Limited details technical backend parameters that include management of XML sitemaps, schema mark-up, robots.txt files and crawling optimisation. The Enterprise League focuses on the front facing application and demand for skilled writer that are capable of creating original and engaging blog post align with forum content (Eddy, 2022). 
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	Figure 1: Job advert for Digital marketing associate
(Source: Glassdoor, 2026)
	Figure 2: Job advert for Digital marketing executive
(Source: Glassdoor, 2026)



The second key area of overlap is the requirement for web analytics skills and a proficiency in tracking user engagement as well as performance. The Application House Limited mandates inclusion of advanced tools like Google Analytics and use of SEMrush for significantly monitoring customer conversion rates, revenue, and web-traffic. Concurrently, The Enterprise League indicates that candidate should have knowledge of web analytics software for tracking web performance and pitch suggestion for further improvement. Therefore, both roles focus heavily on efficient lead generation and multi-channel campaigns. 
[bookmark: _Toc235444063][bookmark: _Toc235448320]Practical Application of a Key Skill: Web Analytics
In the future career, as the digital marketing executive, I will actively deploy web analytics and data interpretation skills for significantly transform the raw data user metrics within actionable business growth strategies. I would configure the customise conversion funnels present in Google Analytics for pinpointing conditions where prospective leads drop off during their customer digital journey. For instance, if there is an e-commerce landing page and they are experiencing high traffic but have low conversion rates, I would run behavioural path analysis and A/B testing variations, by having interpretations of metrics like average session duration and bounce rates, I can make informed adjustment of user experience and layout pattern to maximise organisational marketing. The inclusion of web analytics will ensure that content creation process will remain strategic, measurable and even responsive to market behaviour trends (Anil Kumar, and Ramesh Babu, 2025). 
[bookmark: _Toc235448321]Task B: Personal analysis 
[bookmark: _Toc235448322]Self-assessment
A digital marketing executive is the individual responsible for managing the online presence of the company by running targeted campaigns and driving lead generation (Smith, 2022). To evaluate my readiness for the role of Digital marketing executive, I have undertaken SWOT analysis. This analysis has allowed me to evaluate my capabilities and weakness against the real-world demand of the modern marketing landscapes. The evaluation will help me to build the path towards professional development.
Strengths: 
Data literacy and web analytics:  Data literacy is the ability to read, analyse and communicate using the data (Theodorakopoulos, and Theodoropoulou, 2024). Whereas web analytics helps to transform the raw metrics into actionable digital marketing strategies. Modern digital marketing requires a dual approach in which the creativity must be validated by the quantitative metrics. I can navigate Google Analytics to interpret and evaluate the core user metrics such as user sessions and bounce rates. This strength allows me to move beyond descriptive reporting and helps me to perform diagnostic evaluations and undertake strategic actions for the underperforming assets.
Clear written communication skills: digital marketing requires seamless cohesive messaging across digital platforms and my written communication skills allows me to draft email campaigns, collaborative project documentation and long articles. I make sure that my messages are user-centric, engaging and aligned with the brand’s objectives.
SEO- optimised content creation: it refers to creating content that is SEO optimised and this strength serves as baseline for user acquisition.  I possess understanding of on-page optimisation patterns and strategic keyword placement. I can draft content that is specifically tailored according to reader’s personas and this helps to improve organic visibility and drives relevant traffic to organisation’s web page.
Weakness:
Over- analysis: I have tendency to over-analyse details because I value strategic data-driven decisions. I spend excessive time over-analysing details and campaign metrics and refining the alternatives. In fast changing corporate environment where fast execution is necessary, this over-analysis can delay the deployment of digital marketing and can present bottleneck in operational flow (Kedziora, Siemon, and Kedziora, 2026).
Limited paid advertising exposure: I have limited understanding regarding paid advertising, while I understand theoretical concepts of paid advertising, I lack practical knowledge of managing live ad spend,  running complex configurations within platforms like Meta Ads Manager and Google Ads and  tracking bidding logic.  This limits my value to growth oriented marketing teams that rely on paid advertising.
Marketing automation infrastructure: Modern digital marketing relies on customer relationship management to nurture leads at scale (Oumaima, and Lamari, 2024). I have zero experience regarding building automated email workflows or configuring backend trigger logic sequences within platforms like HubSpot. This infrastructure gap separates creation skills from the broader automate marketing funnels used by modern businesses (Kemp et al. 2025).
Opportunities: 
The digital landscape presents pathways for professional acceleration, the availability of professional platform certifications provides a route to patch my technical skill gap. Growth of AI- assisted analytics tools offers opportunity to scale my data for evaluation efficiency and can automate reporting tasks. Moreover, increasing demand for the multi- channel video content facilitates me to scale my writing skills into scriptwriting for emerging platforms.
Threats: 
Several market forces present threat to my career progression as a digital marketing executive. The unannounced updates to search engine ranking algorithms means that SEO strategies require adaptation to avoid traffic drop. Furthermore, there is high competition for digital marketing executive roles and the candidates need to demonstrate commercial viability to remain competitive in the market (Kaufman, Horton, and Soltanifar, 2023). Moreover, saturation of text-based content marketspaces means that basic copywriting is commoditised and this forces me to elevate strategic depth of my work to provide value to clients.

[bookmark: _Toc235448323]Evidence of readiness
To demonstrate my readiness for the employability and personal advancement I have certain experiences that enhance my value as a digital marketing executive. My academic records demonstrate my cognitive abilities and work ethics. I have achieved good marks while developing end-to-end digital marketing strategy for local enterprise. This task was given as a summer project and it required analysing consumer demographics data and then matching it against regional competitor data.  The project accomplishment validated my capacity to handle complex project guidelines and translate academic theories into organised professional business reports. Formal peer and mentor evaluations further validate my readiness for collaborative professional environment. During recent cross-functional group simulation, my team members provided me feedback regarding my professional values in feedback survey. The feedback underscores my application of personal responsibility and emotional intelligence in group settings, and these skills are necessary to thrive in high-pressure corporate marketing team. I have further developed my digital marketing skills during university enterprise workshops and the results of the workshop demonstrated that I can engage users and drive traffic.
[bookmark: _Toc235448324]Task C: Personal development plan 
[bookmark: _Toc235448325]Employability goals
· To enhance my paid advertising exposure in the next 3 months.
· To decrease my marketing automation infrastructure gap in the next 6 months.
· To reduce my behavioural over-analysis and maintain continuity in upcoming modules.
[bookmark: _Toc235448326]Personal development plan 
	Skills 
	Actions
	Required resources 
	Success metrics 
	Timeline 

	Limited Paid advertising exposure 
	I will enrol in advanced Google Ads Search and Digital marketing associate training pathways.
	Google skillshop modules and Meta e-learning resources
	To achieve score of 80% on platform examinations.
	3 months 

	Marketing automation infrastructure gap
	I will take training in customer relationship management systems to understand email-trigger logic workflows.
	Free student access to HubSpot Academy digital marketing certification program. 
	To build and execute 3-stage lead nurturing email sequences within live practice portal.
	Next 6 months 

	Behavioural over-analysis 
	 I will implement time-boxing framework during asset and copy- sprinting pipelines
	I will utilise automated Pomodoro tracking software and time management dashboards.
	Restrict raw metric evaluation to maximum 30 minutes prior to executing asset deployment.
	Immediate effect and maintaining continuity across different projects.



[bookmark: _Toc235448327]Conclusion 
The portfolio highlights about the job role of digital marketing executive and the skills and competencies required for the job role. This portfolio limits my readiness to transition into the role, evaluation of strengths and weakness have established a baseline for my professional value. Acknowledging the skill gaps has allowed me to construct a targeted personal development plan. Ultimately combing the existing capabilities with upskilling will ensure I maintain adaptive and data driven marketing career path.
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Enterprise League e

Digital Marketing
Associate

United Kingdom
Apply on employer site @

The mission of our Digital Marketing Associate is to
improve the online presence of Enterprise League. To
achieve that. he is involved in creating exciting. original and
engaging business related content for our website and
blog. Work together with the team in planning and
executing all digital marketing campaigns.

Understand SEO and how to create SEO optimised
content. One thing essential for our Digital Marketing
Associate is that he is always be researching and thinking
about new ways to achieve the goal. In this role you'll need
to research topics and develop interesting posts that will
appeal to our target audience.

To succeed in this. you need to be a skilled writer with a
main focus to create valuable & SEO friendly content for
our audience.

You should be creative. adaptable. and analytical with
excellent writing skills and a professional but caring and
unique tone of voice. It is vital to interact with the readers
as much as possible. usually in the form of comment
exchanges as well as publication of posts based on the
requests of the readers.

What We Value

+ Knowledge of email marketing campaigns

+ Having extensive knowledge in social media and
development of blogs and forums

+ Possess strong verbal and written communication skills

+ Understanding of web analytics software to monitor the
performance of our website and make
recommendations for improvement

+ Sawvywith digital trends and developing and integrating
content marketing strategies

+ Lead Generation skills

+ Adobe llustrator skills will be considered an advantage

This area of work is open to all graduates. but the following
subjects may be particularly useful: advertising. media and
communications. business and technology. creative
design, e-business. journalism and marketing
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Application House Limited

Digital Marketing Executive - (Part
time)
Remote
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Job ite:“Digital Marketing Executive ™

Other Job Tite: SEO & Digial Marketing Executive, Digial Marketing and SEO
Execuive, Digial Marketing Specialist.

Location: Workfrom Home [Remote)
Job Timing: Part-Time
‘About Application House

‘Application House is a Salesforce Consulting & nnovation Partner developing
enterprise-grade appiications, Al-powered platiorms, cloud-based products

Our ecosystem includes Salesforce-naive apps. SMS/WhatsApp messaging
‘appiications, fundraising and payment applications and roadmap of implementing
apps fike Uber, Airbnb, and Booking com including LLM hosted services.

Job deseription:

We are seeking a Digial Marketing Executive with a minimur of 2 years of
experience. This role requires a blend of strategic thinking and creativty that align
With our business goals. You'llbe instrumental in enhancing our SEO and digital
marketing efforts.

Digital marketing professionals are responsible for developing. implementing and
managing marketing strategies to promote a brand, product, or service through
online channels.

Key Responsibies

+ Aminimum of 2 years of experience in digital marketing

+ Strong understanding of digital markefing channels and strategies, with proven
Success in driving brand awareness

+ Must have experience with SEO, SEO/SEM, and analyics todks.

+ Support in executing comprehensive digital markefing campaigns across
various channels (SEO, SEM, social media, display advertising).

+ Identiy target audiences and create buyer personas.

+ Perform reguiar site auits using toolslike SEMrush, Screaming Frog, or Google
‘Search Console to identiy technical ssues. Address issues fke broken fnks,
dupiicate content, missing meta tags, and crawi errors.

+ Experience creating and optimizing landing pages to improve lead generation,
conversion ates, and campaign performance.

+ Good understanding of technical SEO, including XML sitemaps, robots .
structured data/schema markup, indexing, crawiabilty and page speed.

+ Implement SEO best practices fo boost organic traffic by optimizing website
structure, metadata, content,files, headings, meta descriptions, at texts,
internal inking, navigation, and site speed for search engines, target keywords,
user experience, and search engine rankings. Update and refresh older content
to maintain relevance and rankings, and monitor rafic trends to efine
strategies based on performance data.

+ Track KPls such astraffic, engagement, conversion rates, and revenue. Track
and analyze website traffc using tooks ike Google Analytics. Use Google
‘Analytcs, SEMush, or other analytics tools to monitor traffc sources, user
behavior, and engagement.




