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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer:  the website loads quickly and efficiently when it opens even when selecting different screens from the website. It took less than 2 seconds to fully load the website’s content with a stable internet connection. 


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Compering to different websites it doesn't have as many, it contains necessary information such as serveries, prices, contact details and so on. Customers use subpages to find specific, detailed information about a business's products, services, and expertise, with the goal of confirming if the business can solve their problem or meet their needs.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, it is. And it not difficult either, you must select what exactly you want to clean and the website will give you a price based on the service you want. (the benefits of using online booking system)

	Question 1d - What improvements could be made to the usability of the website?


	· Answer: The website’s usability is nice as it easy to access information, but it could improve in adding some drop bars on the price section as it would be easier to access the service price. Clear menus are the key to an easy-to-use website.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The theme of the website is simple. Which makes nice to look at as it. There is not difference between a phone or a computer apart from the fact that there are 2 completely different shapes.

	Question 2b - How does the website use imagery, video and colour? 


	Answer: they use images to show what their services is about and, but they also show imagines from the previous services. This helps make the users more interested of the website as it gives prove of their services.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, it has not got a chat tool, it has got contact details where customers can access to contact the company if needed. A chat tool is useful as it gives immediate customer service.


	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links are easy to access. They use social media icons to click them when the user wants to access their social media. Which makes it more professional as is for the website.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: Cleaners of London clearly presents its services through a dedicated “Services” menu on its homepage. They list a variety of cleaning types, including:
· End of tenancy cleaning
· Domestic cleaning (weekly / fortnightly)
· One-off cleaning
· Deep cleaning
· Carpet cleaning

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews are prominently displayed via their Trustpilot rating. On the homepage, they show an image indicating a “Rated Excellent – 4.5 out of 5 stars” on Trustpilot, based on “280+ reviews.”
Looking at the Trustpilot page for Cleaners of London, there are very recent reviews for example, from October 2025.This suggests that their reviews are quite up to date, and they are actively collecting customer feedback.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  Cleaners of London present themselves as a high-quality and trustworthy cleaning company for several reasons:
1. Vetted & Insured Cleaners: They say that their cleaners are vetted, insured, and have experience they emphasise “vetted local cleaners” and “fully insured.” 
2. Consistency and Excellence: Their marketing argues they apply the same high standard “whether maintaining a penthouse or a Zone 3 flat no shortcuts.” 
3. Direct Communication: They claim no call centres or automated systems you speak to real management who understand your property. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, prices are made quite clear: there is a “Prices” page dedicated to their rates.
· Regular domestic cleaning: from £20/hour for weekly/fortnightly. 
· One-off cleaning: from £22/hour, with optional detergents for £10 per session. 
· Deep cleaning: from £25/hour. 
· End of tenancy cleaning: flat-rate starting from £230 for a studio flat, scaling with larger flats. 

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. London house cleaning

	
	2.Domestic cleaner London

	
	3. End of tenancy cleaning London

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When I search those terms on Google, the company doesn’t always appear right at the very top, but it does seem to show up quickly usually somewhere within the first page or two of results. Because cleaning is such a competitive service in London, there are many companies bidding for the same keywords, so it’s not surprising that the rankings can shift around. Still, the website is visible enough that a typical customer could find it without too much effort.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites remain highly relevant for UK businesses, even in 2025. They’re often the first point of contact for potential customers, especially for service-based companies like cleaning. A well-designed website builds trust (through information on insurance, vetted staff, reviews), enables easy online booking (as Cleaners of London does), and provides transparency in pricing. Moreover, a website helps with search engine visibility, allowing a company to be found by people searching for local services.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
I would recommend adding video content (for example, short “before and after” cleaning videos or a walkthrough of a typical clean). This would help showcase the quality of their service, give potential customers confidence in their professionalism, and differentiate them from competitors. Video is more engaging than text or images alone and could boost conversions by showing exactly what a clean look like in reality.
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