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Proposed Research

	Current Proposed Title (20 / 30 words):

	
Exploring the extension of Jingdezhen blue-and-white porcelain patterns (from the late Ming Dynasty to the Present) in local urban cultural innovation brand design based on symbolic visual analysis


	 
Background & Context (approx. 500 words) 


	In this section you will need to:
· Place the research topic in its historical, cultural and social context.
· Explain why the research is significant and important.
· Place the research in the current academic context.
Blue-and-white porcelain, as a hallmark of traditional Chinese ceramic art, embodies a profound historical legacy, intricate craftsmanship, and rich cultural significance. Jingdezhen, known as the "Porcelain Capital," emerged as China’s preeminent center for ceramic production during the Song Dynasty. By the Ming and Qing Dynasties, the distinctive blue-and-white tones and delicate patterns of its porcelain had achieved global renown, serving as a critical medium for cultural exchange between East and West. These artifacts not only symbolize Chinese cultural identity but also carry historical memory (Huang, 2008). In the context of globalization and the rapid evolution of modern design, an important research focus lies in integrating Jingdezhen's blue and white porcelain patterns into contemporary urban brand design to achieve both cultural preservation and innovation. By embedding blue-and-white porcelain elements into Jiangxi’s tourism-related designs, the objective is to create a distinctive urban cultural brand that enhances its visibility and appeal. Leveraging social media platforms like Douyin (TikTok), creative content will emphasize the connection between blue-and-white porcelain and Jiangxi’s cultural landmarks, illustrating its historical significance alongside its modern design applications to attract younger audiences.
This research explores three key questions:
1.Which specific cultural, aesthetic, and symbolic elements of Jingdezhen blue and white porcelain patterns can be effectively incorporated into urban cultural branding to engage contemporary audiences?
2.How can these patterns be adapted to create innovative and modern brand identities that honor cultural heritage, appeal to contemporary consumers, and address challenges related to preserving and modernizing traditional symbols?
3.Why is it crucial to extend Jingdezhen blue and white porcelain patterns into modern brand identities, and what unique value does this fusion bring to both traditional culture and modern branding?
The global influence and symbolic significance of blue and white porcelain highlight its potential to bridge cultures, making its reinterpretation in contemporary design a compelling area for exploration.
Semiotic theories provide valuable frameworks for analyzing blue and white porcelain patterns as cultural symbols in visual communication. Peirce's (1958) triadic relationship of the sign—comprising representation, object, and interpretation—offers insights into how these patterns function as symbols. This model helps uncover the cultural messages embedded within blue and white porcelain across historical periods and their relevance to modern design. Barthes’ (1972) theory of the dual structure of signs—signifier and signified—further elucidates this process. The signifier represents the external form of the porcelain patterns (their shapes and motifs), while the signified refers to the deeper meanings they convey, shaped by cultural traditions and social identity. A semiotic perspective thus allows a reinterpretation of blue and white porcelain, uncovering its potential as a rich source of inspiration for contemporary visual design.
Eco (1997) emphasized that symbols are not merely cultural carriers but also generators of meaning. Blue and white porcelain, as a visual symbol, encapsulates not only aesthetic values but also ancient Chinese philosophical, religious, and social dimensions. Its historical, social, and artistic significance makes it an invaluable resource for modern design. Smith (2017) highlighted that in a globalized context, designers can create works of both historical depth and contemporary appeal by combining traditional symbols with modern techniques. Blue and white porcelain patterns, when reimagined, can serve as a bridge between tradition and modernity, enriching both.
Urban cultural brand design, as a tool for visual communication, demands both innovation and cultural depth. Reinterpreting blue and white porcelain patterns through semiotic analysis and modern design techniques imbues contemporary designs with unique cultural resonance. Keller (2013) argued that successful branding requires a balance between tradition and innovation to achieve distinction in a competitive global market. The universal appeal of blue and white porcelain as a cultural symbol positions it as an ideal element in modern urban brand design.
In conclusion, this study investigates the integration of Jingdezhen blue and white porcelain patterns into urban cultural brand design, leveraging semiotic theory and modern design approaches. The research not only seeks to illuminate the cultural significance of these patterns but also aims to explore their potential to enhance brand identity and digitalize traditional symbols. By bridging semiotics and brand design, this study offers an innovative path for urban cultural branding, breathing new life into blue and white porcelain as a vibrant cultural symbol in the global market.

	
Aims and Objectives (approx.. 250 – 500 words) 


	In this section you will need to:
· Explain what you want to achieve through the research.
· Outline the aims of the research. 
This study employs symbolic visual analysis to identify and interpret the visual elements and symbolic patterns of Jingdezhen blue and white porcelain. It explores the cultural values embedded within these patterns and applies them innovatively in urban cultural brand design. By conducting an in-depth analysis of the symbolic system and aesthetic value of blue and white porcelain, the research integrates traditional cultural connotations into modern design. This provides both theoretical and practical support for enhancing the communication and innovation of blue and white porcelain as a traditional cultural symbol in contemporary design, endowing it with renewed cultural and commercial value.
At the core of this study is the connection between symbols and cultural values. The symbolic nature of blue and white porcelain extends beyond being a representation of traditional art forms—it encapsulates Chinese history, philosophy, and aesthetic principles. By critically interpreting these symbolic systems, this research extracts their cultural essence and transforms them into design concepts with contemporary relevance. This process infuses modern brand design with historical depth and cultural resonance.
1.Identification the core visual elements and symbolic patterns of Jingdezhen blue and white porcelain
-Conduct a systematic analysis of the visual elements (color, motifs, and patterns) and symbolic characteristics of Jingdezhen blue and white porcelain.Examine the evolution of these elements from the late Ming Dynasty to the present, establishing a theoretical basis for subsequent cultural and design applications.
-Collect and categorize historical documentation and imagery of blue and white porcelain decorations. Employ semiotic frameworks, such as Peirce’s triadic relationship and Barthes’ dual structure of signs, to deconstruct these visual elements and uncover their cultural significance across historical contexts.
2.Exploration of cultural connotations and values of blue and white porcelain decoration
-Investigate the historical and cultural symbolism embedded in blue and white porcelain decorations, with a focus on their roles in identity formation, philosophical thought, cultural representation, and aesthetic significance during different eras.
-Analyze literature and historical documents to interpret the cultural meanings of these symbols, particularly within the frameworks of ancient Chinese philosophy and religion, forming the foundation for design applications.
-Examine the urban cultural value of blue and white porcelain as a symbol of urban identity and memory. This includes exploring its role in linking tradition with modernity and local heritage with global culture, thereby enhancing the cultural depth and social identity of urban brands.
-Centered around Jingdezhen, we aim to build a globally recognized regional brand by integrating blue-and-white porcelain heritage. By incorporating blue-and-white porcelain elements into Jiangxi's tourism and city brand designs, we will enhance the city's cultural significance and create unique urban experiences that blend tradition with modern aesthetics. 

-We extracted the patterns of Jingdezhen porcelain and combined them with traditional Chinese stories to design a modern semi-real and semi-virtual porcelain pattern, building a bridge between traditional and modern design and promoting cultural innovation. Using digital platforms such as Douyin(TikTok), we will use creative videos to show the connection between blue and white porcelain and Jiangxi cultural landmarks, attract young audiences, and enhance the global influence of Jiangxi cultural tourism.

-Assess the potential of blue and white porcelain decorations to serve as cultural symbols for cities, with a particular focus on Jingdezhen as the birthplace of this art form. Study how these symbols can strengthen a city’s uniqueness and symbolic significance in contemporary society.
3.Innovative Applications in Modern Urban Cultural Brand Design
-Explore the integration of blue and white porcelain patterns into modern urban cultural brand design, creating innovative elements that combine cultural depth with visual appeal while embodying symbolic significance.
-Use symbolic visual analysis, case studies, and data collection approaches to design blue and white porcelain-inspired visuals that align with brand needs. Evaluate the outcomes through design samples and user feedback.
4.Cross-Cultural Applications in Modern Design
-Analyze the symbolic value of blue and white porcelain in the context of globalization, assessing its acceptance and appeal in diverse cultural markets.
-Conduct surveys and case studies to identify application scenarios and explore the adaptability of blue and white porcelain patterns in cross-cultural brand design. This will elucidate the reasons behind their widespread appeal in the global market.
5.Cultural and Commercial Value in Modern Design
-Evaluate the cultural and commercial potential of blue and white porcelain decorations, focusing on their roles in cross-cultural communication and visual storytelling.
-Summarize insights from design outcomes and data feedback to analyze the cultural depth, commercial appeal, and communication power of blue and white porcelain symbols in urban brand design. These findings will provide theoretical guidance and practical strategies for future applications.

	
Proposed plan of work including timetable 


	Proposed plan of work

In this section you will need to complete a proposed plan of your work explaining the timeline for key elements of the thesis. This can be set out as a table like below or as a gantt chart (for example)

This plan should indicate that the research will be completed by the end of the fee paying period (the minimum period of candidature.


	Planned Development (e.g. submission of form, completion of chapter, submission of thesis)
	Target Date

	PG1/PG2 Draft
	January 2025

	Step to Part 2
	February 2025

	PG1 submitted
	March 2025

	PG2 submitted
	April 2025

	Initial Literature Review Completed
	June 2025

	Research Proposal Submission
	July/August 2025

	Methodology Design
	September 2025

	Fieldwork Preparation (Interview& Survey design)
	December 2024- January 2025

	Collect Data (Interviews & Online Questionnaires)
	November 2024- January 2025

	Research trip to China for porcelain research
	December 2024- June2025

	Data Analysis and Coding (Qualitative research)
	June 2025- December 2025

	First Draft of Core Chapters (Data analysis )
	August 2026

	Supervisor Feedback on First Draft
	September 2026

	Revision and Redrafting of Porcelain  Chapters
	April 2026- September 2026

	Final Draft of Thesis
	October 2026

	Final Supervisor Review and Revisions
	November 2026

	Thesis Submission
	December 2026





	Proposed methodology (approx. 500 words):

	In this section you will need to explain how you will achieve your aims and objectives:

· Explain your disciplinary orientation/ approach
· Describe the methods you will use to carry out your research: (eg library-based research, on-line research, fieldwork (interviews/ participant-observation), analysis of visual data, combinations of these)

This study employs an interdisciplinary methodology, combining semiotic analysis, interpretative phenomenology, and visual communication design theory to investigate the symbolic applications and cultural heritage of Jingdezhen blue and white porcelain in modern urban cultural brand design. By integrating the cultural symbolic analysis of semiotics with the subjective experiential insights of interpretive phenomenology, this research offers both theoretical foundations and practical strategies for applying blue and white porcelain patterns in contemporary design contexts.
[bookmark: _GoBack]
Semiotic analysis serves as the core theoretical framework of this study, focusing on the cultural and symbolic characteristics of blue and white porcelain patterns. As Gombrich (1987) observed in The Sense of Order, all patterns are initially conceived as symbols, even though their meanings may diminish over time. Semiotics provides a lens to understand how blue and white porcelain patterns function as cultural symbols in visual communication.
Through semiotic analysis, this study examines the visual elements of blue and white porcelain, such as color, motifs, and forms, treating them as components of a visual symbol system. These elements are analyzed to uncover how they convey cultural meanings and evoke emotional resonance. Cassirer (1953) emphasized that symbolic thinking is a defining characteristic of human life, as symbols transmit embedded information through tangible or visual stimuli. The dual structure of signifier and signified further reveals the historical and cultural layers of blue and white porcelain symbols. By applying this framework, the study explores how the "signifier" (visual form) conveys the "signified" (cultural meaning) and assesses the capacity of these symbols to adapt and regenerate in modern design contexts.
Interpretive phenomenology provides an additional perspective, emphasizing the emotions and cultural identity evoked by blue and white porcelain among contemporary audiences. Husserl’s concept of “returning to the things themselves” (2009) refers to the focus on lived experience. This study employs interpretive phenomenology to explore the cultural identity and aesthetic resonance that blue and white porcelain, as a cultural symbol, elicits from different audiences. Blue and white porcelain patterns are not merely visual symbols; they encapsulate historical memories and emotional narratives. By analyzing these dimensions, this research seeks to uncover the emotional responses evoked by these patterns and to provide deeper interpretations of the cultural values they convey.
This study examines how blue and white porcelain patterns, as cultural symbols, can bridge tradition and modernity in urban cultural brand design. According to Hegel (1835) in Aesthetics, beauty comprises both internal content and external expression. Blue and white porcelain patterns embody a distinctive visual beauty while carrying significant cultural connotations, making them integral to China’s traditional cultural identity. Hodge and Kress (1988) emphasized that cultural symbols are not merely conveyors of information but also repositories of historical and social significance, serving as bridges between the past and the future. Through semiotic deconstruction and visual communication design methodologies, this research revitalizes the symbolic characteristics of blue and white porcelain, imbuing urban cultural brands with historical depth and visual appeal.
This study adopts a multifaceted research approach that includes:
1.Data Collection and Analysis: Library research, image analysis, and systematic classification of blue and white porcelain patterns are conducted, integrating semiotic theories to interpret their visual and cultural significance.
2.Survey and Feedback: Questionnaire surveys target groups such as designers, consumers, and urban residents to assess their perceptions, attitudes, and acceptance of blue and white porcelain patterns in urban brand design. This evaluates the cultural resonance and communicative power of these symbols.
3.Field Research in Jingdezhen: On-site surveys and observations in Jingdezhen provide insights into the historical context, cultural connotations, and innovative uses of blue and white porcelain patterns by local designers. This fieldwork captures the local cultural atmosphere and artistic practices, offering real-world feedback for design research.
4.Visual Data Analysis and Design Practice: Visual data analysis examines the application and symbolic representation of blue and white porcelain patterns in modern brand design, evaluating audience responses. Design samples are created and analyzed to verify the cultural and communicative effectiveness of these symbols in contemporary design.
By employing this interdisciplinary approach, the study comprehensively explores the symbolic applications and cultural innovations of Jingdezhen blue and white porcelain in modern urban brand design. The findings aim to provide both cultural insights and practical guidance for enriching urban cultural branding with historical significance and modern visual appeal.
 

	Introductory bibliography:

	In this section you should list a minimum of 30 titles that are relevant to your research. 
You should include all works cited in this form. 
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	Facilities and resources available for the investigation: please indicate if you expect to need any special resources

	In this section you should indicate:

· What facilities you will need access to including libraries, archives, institutions, specialist IT facilities
· Whether you have permission to access the facilities and resources
· Whether you need to travel to access the facilities and resources – where do you need to go, for how long, and how will this be financed
· Whether you will be carrying out fieldwork or interviews and whether you have followed the correct protocols, secured permission and ethical clearance.

This study will utilize a wide range of resources, including the university’s library, digital academic databases, the archives and collections of the Jingdezhen Ceramic Museum, and Jingdezhen’s local cultural materials. These resources, combined with multi-faceted research methods, will provide both theoretical and practical support for the application of blue and white porcelain symbols in contemporary design. The research will encompass literature reviews, field studies, and design practices to ensure a comprehensive approach.
1. Library and Literature Resources
To build a solid theoretical foundation, I will extensively consult academic literature on Jingdezhen blue and white porcelain, semiotics, and modern design.
-University Library: The university library offers a wealth of resources, including books, journals, and academic databases in the fields of semiotics and design theory. These materials will form the core of my literature review, addressing both foundational and advanced topics.
-Digital Academic Databases: I will access platforms such as CNKI, JSTOR and Google scholar to review online literature and stay updated on the latest research findings and theoretical advancements.
-Jingdezhen Ceramic Museum Archives: The museum provides specialized resources on blue and white porcelain, including historical records, craftsmanship documentation, and design materials. These archives are invaluable for understanding the symbolic and cultural significance of porcelain patterns. I have secured access to these resources and coordinated with relevant departments to facilitate smooth research progress.
2. Museum and Archival Resources
The Jingdezhen Ceramic Museum and local archives will serve as key sources of historical and visual information.
-Jingdezhen Ceramic Museum: As a central repository of blue and white porcelain, the museum houses numerous artifacts and decorative materials. These provide direct visual references for analyzing design characteristics and historical evolution. I will coordinate with museum officials to ensure efficient access to the relevant collections.
-Local Archives: Visiting Jingdezhen’s local archives will provide supplementary historical documents detailing the development of blue and white porcelain. This will enrich the historical background and contextual understanding of the study.
3. Field Research and Interviews
Field research in Jingdezhen is planned to deepen understanding of the cultural and practical aspects of blue and white porcelain decoration.
-Visits to Workshops and Institutions: I will visit ceramic workshops, museums, and research institutions to gain insights into the production processes, historical development, and evolving cultural significance of blue and white porcelain symbols.
-Interviews with Artists and Designers: Engaging with local ceramic artists, designers, and scholars will provide practical perspectives on the contemporary reinterpretation and application of porcelain patterns in modern design.
-Community and Audience Surveys: Surveys targeting local residents and tourists will explore perceptions of cultural identity and the symbolic value of blue and white porcelain. This will evaluate the resonance and communicative effectiveness of porcelain symbols in modern contexts.
-Duration and Coordination: The fieldwork will span 2–3 months to ensure comprehensive coverage. Arrangements with relevant institutions have been made to facilitate a smooth research process.
4. Ethical Approval and Participant Protection
The study adheres to strict ethical guidelines to ensure participant privacy and data protection.
-Informed consent will be obtained from all participants before interviews and surveys.
-The purpose of the research, data usage, and participants’ rights will be clearly communicated.
-Ethical approval has been obtained from the university’s Ethics Review Committee. Confidentiality of collected data will be rigorously maintained.
5. Design Software and Tools
Advanced design software will be employed to support the practical aspects of this research.
-Adobe Photoshop and Illustrator: These tools will be used for digital processing, innovative design of porcelain patterns, and poster creation.
-Technical Preparation: My computer is equipped with the necessary software and hardware to ensure the efficient execution of design tasks.
By leveraging these diverse resources and methodologies, this study will thoroughly investigate the cultural value of blue and white porcelain and its innovative application in modern brand design. The findings aim to provide practical guidance for enhancing the cultural depth and commercial appeal of urban cultural branding.
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