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[bookmark: _Toc123741701]Introduction 
Business communication can be defined as a process of exchanging information between employees or those who are outside an organisation. International business communication (IBC) can be considered as a challenge as it includes expectations and cultural norms varying from one country to another. The current report includes an analysis of specific factors related to IBC in the chosen country China. Further it also includes a critical analysis of cultural sensitivity that can help in understanding and communicating with people belonging from different cultural backgrounds. 
[bookmark: _Toc123741702]Overview of developing country 
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Figure 1: China’s GDP growth rate 2021
(Source: Statista, 2022)
China is considered as a developing country as despite having the world's largest assets of military and being the second largest economy it carries a low GDP per capita from most of the other nations. The GDP of China in the year 2021 was $17.73 trillion. There was a growth of China's GDP by a rate of 3.2% in the year 2022 (Statista, 2022). GDP of China is specifically derived from agriculture. The present population of China is 1,453,204,909 (Gov.cn: The Chinese Central Government's Official Web Portal, 2022). Being a socialist country China gives importance to all the interests of people as a part of their domestic policy. The best choice for safeguarding the national interest includes the peaceful development of the country's people. The country is highly inclusive and open minded and never hesitates to gain knowledge from others. However China includes a culture keeping a faith in fundamental collection with others.
[bookmark: _Toc123741703]Application of theories of international and intercultural communication
Hofstede's theory of cultural dimensions
[image: ]
Figure 2: Hofstede’s cultural dimension theory 
(Source: Inspired by)
The theory of Hofstede’s cultural dimension is a framework that can be used for cross-cultural communication. As per this theory the culture of a society impacts the value of its members. Hofstsede has been identifying five specific areas of problem representing differences among different cultures (Cejka and Mohelska, 2020). They are uncertainty avoidance, power distance, collectivism or individualism, long-term orientation and femininity or masculinity.
In the dimension of power distance the distribution of power is unequal. The characterization of culture takes place in which organisations include a strong hierarchical structure. China is a country of high power distance. Inside China the organisations are highly centralised in which employees prefer an autocratic style of leadership (Erden and Otken, 2019). Whereas in the cultures that are low in power distance cultures employees is a part of the decision making process. The organisations inside low power distance cultures are highly resourceful and include a democratic leadership.
Uncertainty avoidance can be considered a culture in which its people feel threatened or uncertain inside situations that are unfamiliar to them. China includes a culture of high uncertainty avoidance in which people prefer an environment that is structured with specific policies and rules in its preferred place (Dang et al. 2022). In China, hard work is praised that creates a sense of anxiety through its organisational workforces. However as per theory of Hofstede people inside an organisation that includes weak uncertainty avoidance culture are highly relaxed working at a low pace. Hofstede in his theory also stated that collectivism and individualism can be referred to as the preferences of those people who like to belong inside a culture that includes giving importance to self autonomy. The Chinese population is generally believed to carry a culture of collectivism. For instance, in the traditional Han culture of China the goals and interest of an individual member in the family is subordinate to that of the goals of lineage and their family. 
As per theory of Hofstede masculinity has been representing culture with gender roles that are distinct. This includes men keeping their focus on competition, rewards and success. Women are required to keep focus on values. Inside organisations a preferred masculine culture includes managers to be highly assertive. Organisations that include feminine cultures encourage employees in the participation throughout the decision making process. China is a country that includes a masculine society in which people is success driven and oriented (Bukowski and Rudnicki, 2019). This is because in China the people have been sacrificing their family and leisure for giving priority to their work life. People in China have been working for long hours. This is for higher wages and promotions in office. 
Long term orientation as per theory of Hofstede includes a culture in which the people have a perspective that is future oriented rather than keeping their focus on the present and past events which is the short term orientation. Specifically the Chinese population are highly long term oriented in which they plan ahead of their current and past situations (Fang et al. 2020). Further the population in China maintains and develops a long lasting relationship with their business partners. Hofstede in its theory stated that cultural differences remain present creating challenges for the companies that are multinational. Firms are required to implement specific inter-cultural strategies that can help them to exchange their sources across borders. This requires an enhancement of cultural diversity by emphasising one cultural difference.
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China has the world's second largest economy. As per the report of the national bureau of statistics the highest proportions of China's GDP includes agriculture which is 8%, manufacturing and construction which is 38% and other services includes 54% (Chen et al. 2019). During the time of high crisis in the period of Covid19 pandemic economy of China has demonstrated its resistance and stability. However, conducting business in China is highly challenging. This is due to the huge language barriers and high cultural differences. 
A significant cultural difference of China includes hierarchy in the Chinese business culture in which most of the local businesses in China are owned either by the government or by the head of a family. The social structure of China is strictly formal and hierarchical. Therefore each and every citizen of the country is aware of their own position in the social system and does not cross their limitations and boundaries. The rigid hierarchies inside Chinese society are also present inside the culture of its local businesses (Atherton, 2020). Most of the companies in China are run by the government or by families for which having an organised structure makes sure and efficient work flow. Due to the strict hierarchies the junior employees inside an Organisation cannot keep a direct communication with those present inside the top of the organisation. As a result the senior leaders operate as mediators between those present inside the top and bottom inside the hierarchy.
In order to conduct a business in China it is required to understand the etiquette of the local businesses. The social norm is required to be adhered to otherwise a deal can’t be cracked in China (Schneier, 2021). To prevent this it is necessary to understand the importance of efficient communication along with its key factors according to Chinese beliefs and traditions. An individual is required to keep in mind that when socialising with Chinese business partners there is a prevalence of politeness. Respect and politeness at the two important aspects are required to be shown. If there is no presence of these two key factors there can be high risk for doing a business in China.
Elderly people in China are considered as a sign of wisdom. The family in China is highly attached to the elderly members in their family and shows respect by taking good care of them. A business trying to expand in China is required to always ensure in avoiding conflicts. Inside Chinese nature being impolite is showing a lack of respect. The organisations and people in China believe in efficient teamwork for achieving anything (Kumar, 2020). Therefore a business is required to keep a focus on the team rather than focusing on an individual worker or an employee. Pride and honour is considered as another important aspect for conducting a business in China. There is a specific misunderstanding that the people in China can complete a business deal with a handshake rather than with a legal contract or a signature. This is because right and honour are considered as strong senses for which as per the Chinese believes there is no requirement of contracts to keep their promise. 
China includes an innovative economy in which the people value technological advancements. The families in China have been investing their money specifically in new gadgets and education (Ferri et al. 2020). Electronic products are highly and frequently purchased by the customers in China, besides beverages and foods. Overall the people in China value innovation and education despite their hierarchical attitude. This is because the population in China is highly willing to gain novelty and knowledge.
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Figure 4: Conceptual framework of Networking
(Source: Influenced by van Burg et al. 2022)
Networking can be referred to as building connections with other professionals belonging from other businesses. It is highly beneficial to both the parties involved in a business. A significant importance of networking is that it increases reputation and visibility and creates a much stronger network (van Burg et al. 2022). This in turn improves the growth of the business by creating many impactful connections. Another important reason for which networking is highly important is that it opens up new opportunities of employment.
Networking in China includes a very few cultural differences. However there are various benefits of learning the Chinese language for conducting a business in the country. One of the world's largest and dominant languages in the world of business is Chinese. It is taking a very big share of the business communication apart from the English language. A significant benefit of learning the Chinese language provides a high competitive advantage (Scalera et al. 2020). This is because a business trying to expand in China speaking fluently in Chinese can connect much better with the Chinese economy and its potential partners. 
For conducting a business with Chinese partners or customers it is required to speak in Chinese. This is because even if there is a persistence of the culture of speaking in perfect English, knowledge of their mother tongue helps to gain trust and build a more personal connection. Learning Chinese can help in increasing the opportunities of networking that can bring a potential success throughout the business. 
[image: ]
Figure 4: Types of Chinese languages
(Source: Influenced by Lai and Lu, 2020)
There are many aspects of Chinese business etiquettes. These are highly important in creating a network while conducting a business in China. Learning the language of Cantonese for a business along with other customs can help to be highly polite, which includes the communication of ideas much more clearly with transparency (Lai and Lu, 2020). Learning Chinese can also provide new ideas. If any individual lunch Chinese for a business then they can receive a much deeper insight regarding the Chinese economy and how Chinese people conduct their business inside the country. This can further inspire one to come up with one’s own ideas by mixing the best strategies and practices from different cultures.
The Chinese language also includes various challenges. This is because the language is specifically considered as one of the most difficult languages in the global context for learning. The system of writing makes the language of China difficult to learn. There are various Chinese characters within the language each with its unique pronunciation and meaning (Wei and Hua, 2019). The writing of Chinese characters is also highly tough. This is because the Chinese language is written using a very beautiful and delicate series of strokes that are specifically derived from the techniques of calligraphy which was once used to paint characters on scrolls and buildings.
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Successful expansion of business in China includes efficient communication. A significant barrier that can be faced by international businesses while expanding itself in China includes a requirement for localised insight and knowledge. There is a presence of a vast number of customs and dialects within China that can make obstacles for conducting a business (Bodomo, 2020). This requires a business to implement a strategy of localisation. Foreigners without proper knowledge regarding the Chinese language face difficulties in communication. As a result the organisations trying to expand their business in China can face a very fierce competition. 
The issue of differences inside the social environment of China creating cultural differences has been creating challenges for the foreign businesses in attracting talented and qualified staff from the Chinese Market. Therefore the government owned corporate companies of China have become important competitors to international companies in terms of attracting Chinese skilled and qualified workers and employees (Tang, 2019). Earlier the human resource management in China was very poor. This is because the common practices of the HRM during the period of industry included the government in managing and controlling operations of the company. The managers were only provided information with how and what to produce regarding the products only required by the government. At present the HRM in China is only administrative in nature and does not function well. This has been contributing towards a low efficiency of working among the employees.
[bookmark: _Toc123741707]Appropriate communication strategies and other relevant recommendations 
Implementation of Localization strategy 
The strategy of localisation can be considered as a unique approach of the market that can be implemented throughout an international organisation for addressing the overall cultural behaviour of the country in which it is operating. It is also used for evaluating the consumer purchases and preferences inside the chosen country of international expansion. A business entering a new foreign market faces challenges of providing an appropriate consumer experience that can be demanded (Witell et al. 2020). This can become highly efficient if localisation strategy is formed country wise. This is to provide a highly quality experience to customers that they expect from local businesses. 
International organisations can keep a foreign translator 
International Organisation faces high obstacles without interpreters or translators. In all sizes and forms an efficient business runs on effective communication. For bridging linguistic and cultural gaps interpreters and translators are highly important for international businesses (Köksal and Yürük, 2020). Interpreters and professional translation services can ultimately help to uncover the potentials inside the foreign markets. This can also help self improvement as a business entrepreneur. Hiring an interpreter or translator from a professional translation agency can be the best option for international businesses. This is because the professional translation agencies already carry a pool of highly skilled interpreters and translators working throughout the world.
[bookmark: _Toc123741708]Conclusion 
Efficient communication between foreign businesses is highly critical for gaining success in the global context. This requires a high international business communication that enhances collaboration and teamwork. The current report has included an analysis of specific factors related to international business communication. It also has included an application of specific theories to underline the cultural differences in the relationship of international businesses. This can help the management of the organisations with an idea of expanding inside a developing country by further helping them in understanding the effectiveness of communication and the development of international relationships.
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