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The vibrant world of the hospitality industry cannot be complete without Corporate Sustainability Responsibility (CSR) championing the cause of sustainable development. This essay discusses in detail the significance of CSR to the hospitality sector; focusing in particular, on its use in the most prominent hotel in the world, Hotel Marriott. From this perspective, CSR is understood as the commitment of a company to behave ethically and promote better living conditions for both human and natural environments (Dahlsrud, 2008). Hospitality-specific actions of CSR at its core are mostly to avoid environmental damage, improve social performance and achieve economic success. In contrast to sustainability, it means taking care of the present without depriving the coming generations of the probability of satisfying themselves. Hotel Marriott as one of the main global hospitality brands gets a major advanced say in determining the rules of the game. This study will elucidate whether the use of the CSR policy can be a case of the amelioration of the sustainability practices of hospitality in general. Thus, this assessment shall focus on the pillars which may be, greening, resiliency and stewardship, community, employees, and ethics. Besides, there will be provided overview of the difficulties and benefits concerning the employment of effective CSR policies in the hospitality framework. 










In the bigger picture, embracing a CSR mindset becomes a compass for the hospitality industry through which organizations can integrate social and environmental aspects into their day-to-day activities. In the hospitality industry, which is hotels, restaurants, travel agencies and related services, CSR is an elusive factor in implementing sustainability (Nzuva, 2022). This sector will be automatically dependent on natural resources, cultural heritage and local communities and since they are important to businesses they therefore need to be involved in their operations and add positively to their environment. Environmental responsibility becomes a key part of CSR as it is used by the hotel industry to promote sustainability (Green Initiatives, 2022). On the other hand, hotels are among the biggest culprits in their consumption of energy and water, and conversion of waste into carbon emissions. By introducing various environmentally friendly practices such as high-end lighting, water conservation measures, waste reduction and recycling the hotels can reduce their carbon footprint. In addition, ecologically friendly products are used in construction and operation and therefore renewable energy sources are adopted and biodiversity protection efforts supported are also considered contributors to preserving earth life (Nzuva, 2022). Community engagement is another key consideration when implementing CSR initiatives in hospitality sustainability. By long odds, most of the time, the table, the hotels and other hospitality businesses may be responsible for a big change in a local community, socially and economically (Fatma, Rahman and Khan, 2016). The vigorous community involvement through philanthropy, the purchase of local enterprises’ goods, employing locals and execution of community development projects builds positive relationships and shared value (Babajee et al., 2021). The other thing is the effective partnership of community actors, including cultural preservation, heritage conservation and tourism development programs is essential to equitable and sustainable distribution of the benefits of tourism. The implementation of a good welfare package for employees and ethical business practices are the next important components of CSR that sustainability in the industry depends a lot on (Srivastava and Singh, 2020). That the employees' satisfaction and loyalty are achieved by safeguarding fair labour rules, creating a non-discriminatory working environment, offering educational materials and training, and developing a diverse and inclusive workforce. Therefore, besides ethical sourcing along the food, beverages and other product supply chains, from production until distribution, producers are likely to reduce the negative social and environmental impacts. Through the act of publicizing business operations and CSR processes, from the outcome to performance, with stakeholders come transparency, accountability and trust (Siguaw, 1999).
Finally, it will be important to apply these principles to the selected hotel, Marriott and see how they implement sustainable practices through Corporate Social Responsibility. The world-renowned brand of Marriott International, which provides hospitality services all over the world, with its sustainability commitments linked to the environment and community, as well as with the ethical rules of the business, ranks high among hotel chains. Through its "Serve 360: Marriott’s sustainability and social impact platform "Do Good in All Directions" concentrates on five key areas: Enriching Our World, Operating Sustainably, Achieving Through Opportunity, Inclusive and Dignity, and Responsible Hospitality (Kim and Kim, 2016). One such instance is to mention that Marriott has set ambitious goals to cut down carbon emissions, water usage and waste for its entire properties. Community engagement is regarded as a priority by the company, which allows it to invest in programs like youth empowering organizations and disaster relief activities. Not only that, the Marriott group provides its staff and partners with diversity and inclusion targets for employment and supply that instil a sense of belonging within the company culture (Green Initiatives, 2022).
In the field of hospitality, CSR programs have the potential to bring about change in the way sustainability is practised in the major sectors, such as responsible treatment of water, and waste management among others. The fact that it is the CSR efforts that bring about all these aspects, such as environmental conservation, community engagement, employee welfare and fair business practices within the hospitality, becomes clear after all the areas are assessed well in the case of Hotel Marriott (Moosa and He, 2021).
Upholding environmental conservation or sustainability as a primary area of CSR practice emerges as crucially important when supporting the hospitality sector. Hotels indeed guzzle an extraordinary amount of energy and water and they produce considerable waste, hence the issue of environmental degradation (Fonseca and Carnicelli, 2021). Sustainable focus for CSR may range from installing LED lights for maximum energy efficiency to implementation of smart HVAC systems, and renewable energy sources such as solar power. Marriott is committed to reducing its carbon footprint and water consumption by using energy-saving technologies and water conservation programs amongst its properties at all ways around the world. Waste reduction and recycling programs on the other hand will go a long way as far as minimizing the ecological footprint of the hospitality fraternity is concerned. The second part of CSR is where community engagement will come into play (Keerpaul, 2010). This initiative can cause more ripples within the locality. A hotel can impact the local community dramatically as it has a different impact on the structure of the city as per its activities. For instance, the CSR operation where the business supports local businesses, and sources products locally, may include investing in community development. Marriott's "Serve 360" model places a higher priority on community engagement through programs for youth skills development, aid during disasters, as well as partnering with other local organizations focusing on community gaps (González-De-la-Rosa et al., 2023). One way of doing this is by being socially responsible and lending support to the local communities in which hotels operate. hotels, in this way, can contribute to the formation of sustainable communities. And also thirdly, the hospitality industry CSR programs which parent on employee welfare will be important towards the promotion of sustainability. The job of the employees is very important for hotel operations and if they are suffering from any problems the hotels will lose a lot of money because customers won’t be satisfied (Atlı, Vidović and Omazić, 2018). CSR actions in this case might be giving fair wages, covering the total cost of benefits (welfare resources), promoting gender equality and maintaining tolerance and, finally, employee training and development. Marriott prioritizes employee welfare through initiatives like the "Marriott Careers" program, which offers training and advancement opportunities for employees at all levels. The work environment can be made congenial by the hotel owners and the effort to develop human resources can be taken to improve employee satisfaction and retention which can contribute a lot to the sustainable growth of hotels. (Islam et al., 2022) This covers everything from the observance of the principles of fair labour recruitment, the practice of fair sourcing of supplies and services, as well as transparency and accountability in company practices. Marriott promotes ethical business practices through its social responsibility which include human rights initiative, promotion of ethical sourcing of goods and services and practices of ethical labour. Through the fulfilment of ethical obligations, hotels can develop trust with consumers and its stakeholder activists to some extent, to secure their image and enable a more economically and ethically conscious environment (Sarwar, Ishaq and Franzoni, 2022).
The corporate social responsibility (CSR) policy of Hotel Marriot is a case study, which has many positive implications and can be analysed in depth particularly its significance for the entire hospitality industry and sustainable development. Marriott's CSR policy can be evaluated by focusing on Carroll's CSR Pyramid which views CSR as bearing economic, legal, ethical, and philanthropic responsibilities (Ethie, 2016). The implementation of CSR strategies by the Marriott organization remains in line with this framework, as it involves a myriad of measures that take into account key dimensions of wealth inequality. From the economic standpoint, the main priority of Marriott's CSR is to maintain well-functioning and responsible operations as a means to stay marketable and competitive for a long time. This covers activities to reduce the company's expenses through installing energy-efficient lighting and waste managing measures which leads to increasing hotel profits (Mahmood and Humphrey, 2012). Sustainable tech and practices represent one of the key means- Marriott is not only impacting the environment by reducing its footprint but creates also lower operating and maintenance costs resulting in CSR's economic determinant. As a corporate Marriott ensures the ethical way of the business by following all the laws and regulations in the counties it also operates in. This is done through maintaining lawful conduct in the workplace area, applying human rights codes, and adhering to environmental laws (Tanveer, Yusliza and Fawehinmi, 2023). 
Integration of good CSR policies has several risks as well as abundant benefits for companies, such as Hotel Marriott, to take advantage of. Staffing, supervising and training are the other side of the coin, which entails changes in job descriptions and an increase in technological needs such as ICT. Marriott, an international player, is challenged to maintain a universal CSR initiative capable of preserving their unity and alignment throughout the varied collection of hotels around the globe (Mahmood and Humphrey, 2012). Also, it is difficult to come up with a balance between corporate social responsibility enhancing and profit maximizing objectives as getting into green practices will require paying extra money at the beginning. In the same line with the dilemma above, Marriott as a corporate citizen also has the chance to take benefits from the robust CSR policies. By giving priority to CSR Marriott can raise its brand reputation as well as that of the socially aware customers and finally in a competitive market. CSR initiatives can also be an efficient way to manage costs in the long run and facilitate innovation which will help the business efficiently save money and remain profitable. Engaging such parties as employees, customers, and the local community to develop a CSR attitude and infrastructure in the organization will build ties as well as create shared value (Ahmad, Ahmad and Siddique, 2023).




















As a conclusion, the examination of CSR within the Hospitality Industry with the example of Hotel Marriott focuses specifically on the impact and benefits that CSR has as a tool promoting sustainability. Grounded on efforts that focus on environment conservation, community involvement, employees’ welfare, and ethical business practices, the case with Marriott International explains how CSR provides rich sources of social amenities alongside its stride towards building a positive brand name and competitive advantage. Regardless of difficulties like complexity and cost, the resultant body of CSR programs can not only support the institutionalization of professional ethics in the corporate sector but also help in the creation of a more sustainable and pristine environment followed by value addition for the major stakeholders globally.
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