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Home postcode of 2025/26 Business Carmarthen students
Undergraduate 
Cardiff Metropolitan University BA Business and Management 
Entry tariff: 112 UCAS points
Year One (Level 4)
All modules are compulsory (120 credits) and designed to give you a sound grounding in business and management studies and your personal development.
Compulsory modules for all pathways (20 credits each)
· Ethics Sustainability & Social Responsibility*
· Analytical Tools for Competitive Advantage
· Finance for Sustainable Business Performance
· Introduction to Marketing
· People Development within Organisations*
· Entrepreneurial Approaches to Business
Year Two (Level 5)
In your second year, you will study five compulsory modules (100 credits) and select one optional module (20 credits). The optional module is the first stage of your pathway choice.
Compulsory modules for all pathways (20 credits each)
· Business Transformation
· Experiential Work or Volunteering Opportunities*
· Global Challenges for Business
· Ethical Business Operations & Supply Chain Resilience
· Business Research and Reporting*
Optional modules (20 credits each)
· Managing Change & Risk (Generic degree - No pathway)
· Business Development & Intrapreneurship (Entrepreneurship Pathway)
· Money & Markets (Finance Pathway)
· People Management & Employee Experience (Human Resource Management Pathway)
· Sustainable Procurement & Effective Strategic Relationship Management (International Supply Chain and Logistics Management Pathway)
· Digital Marketing Communication for Managers (Marketing Pathway)
Internship year in industry
You have the option to spend a year in industry on a work placement after successfully completing your second year of study. We have a dedicated work placement team to support you in securing a placement. An internship year in industry can boost your career prospects and give you an advantage when applying for jobs after graduation.
Year Three (Level 6)
In your final year, you will study two compulsory modules for all pathways (40 credits), two compulsory pathway modules (40 credits) and two optional modules (40 credits).
Compulsory modules for all pathways (20 credits each)
· Operationalising Strategy*
· Leadership in Practice*
Business and Management with no pathway (20 credits each)
Compulsory modules
· Contemporary Issues in Innovation and Entrepreneurship
· International and Global Marketing
Optional modules
· Wealth Management
· Global People Management
· Global Logistics Management
Entrepreneurship pathway (20 credits each)
Compulsory modules
· Venture Creation and Growth
· Entrepreneurial Cultures
Optional modules
· Contemporary Issues in Innovation and Entrepreneurship
· Sustainable Supply Chain Management
· International and Global Marketing
Finance pathway (20 credits each)
Compulsory modules
· Investment Management
· Contemporary Finance
Optional modules
· Wealth Management
· Contemporary Issues in Innovation and Entrepreneurship
· Global Logistics Management
Human Resources Management pathway (20 credits each)
Compulsory modules
· Talent Management in the Digital Age
· The Future of Work and Employee Relations
Optional modules
· Contemporary Issues in Innovation and Entrepreneurship
· Global People Management
· International and Global Marketing
International Supply Chain and Logistics Management pathway (20 credits each)
Compulsory modules
· Risk Management and Supply Chain Vulnerability
· Global Logistics Management
Optional modules
· Sustainable Supply Chain Management
· Contemporary Issues in Innovation and Entrepreneurship
· International and Global Marketing
Marketing pathway (20 credits each)
Compulsory modules
· Strategic Brand Management
· Corporate Communications and Reputation Management
Optional modules
· Sustainable Supply Chain Management
· Global People Management
· International and Global Marketing
Optional Final Projects (40 credits each)
You also have the choice of selecting one 40 credit optional module:
· Dissertation (40 credits)
· Marketing Plan (40 credits)
· Launching an Enterprise (40 credits)
· Internship (40 credits)

University of South Wales – BA Business and Management
Entry tariff: 96 UCAS points
Year 1
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Year 2
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Year 3
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Manchester Metropolitan University – BA Business and Management for Sustainability
Entry tariff: 104-112 UCAS points
Year 1
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Year 3
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UWE Bristol – BA Business and Management
Entry tariff: 112 UCAS points
Programme doesn’t have a responsible business focus but has sustainability, ethics and social responsibility embedded throughout.
Year 1:
· Business and Economic Environments
· Entrepreneurial Decision Making
· Principles of Marketing
· Professional Knowledge: Management and Organisational Behaviour
· Using Financial Information for Business.
Year 2:
· Applied Human Resource Management
· International Business
· Professional Skills: Business Research
· Strategy, Innovation, and Operations.
Plus, one optional module from:
· Digital Age: Ethical Decision-Making and Sustainable Practices
· Employment Law and Employment Rights for Managers
· Entrepreneurship Thought and Action
· Management Accounting in an A.I. World
· Marketing Innovation and Influence
· Perspectives on Social and Organisational Behaviour.
Year 3:
· Social Value and Sustainability for Business.
Plus, one optional module from: 
· Cross Border Trade Development and Migration
· Global Supply Chain for Advanced Strategy
· Humans vs AI: Leading and managing change for future organisations
· Marketing in a Digital World.
Plus, one optional module from:
· Brand Evolution: Identity, Values and Market Edge
· Coaching and Mentoring in Organisations
· Financial Management and International Finance
· Project Management with Data Analytics
· Transformation of Work.
Plus, one optional module from:
· Cross Cultural Learning
· Work Based Learning.
Plus, one optional module from:
· Professional Development: Business Simulation
· Professional Development: Consultancy
· Professional Development: Contemporary Enterprise and Innovation.

Swansea University
BSc Business Management
Entry requirements: ABB-BBC
Level 4
· Accounting for Business
· People in Organisations
· Finance for Business
· Data-Driven Operations
· Rethinking Business
· Marketing Essentials
Level 5
· Economics for Business
· Strategic Analysis
Options:
· Corporate Governance and Ethics
· Corporate Finance 1
· Digital Marketing
· Change Management
· Information Systems
· Organisational Behaviour
· Management Science
· Global Business Environment: International Political Economy
· Critical Thinking in Entrepreneurship
· Contemporary Issues in Tourism
· Business and Employment Law
· Investments: Assets, Equities and Bonds
· Principles of Management Accounting
· The Customer Experience
· Marketing Research
· Decision Making and Analysis
· Opportunity-driven Enterprise
· Financial Markets and Institutions
· Maths for Business
· Human Resource Management
· Management Consulting
· International Business
· Supply Chain Management
· Business Information Systems
· Statistics for Business
· E-Business
· Business Analytics
· Social Aspects of Organisation
· Entrepreneurship for Tourism Experiences
· International Marketing
· Principles of Financial Accounting
· Integrated Marketing Communications
· Programming for Finance
· The Entrepreneurial Workplace
Level 6
· Final Year Project
Options:
· Financial Market Efficiency
· Investment Banking
· Financial Services
· International Human Resource Management
· Power and Organisation
· Innovation Management
· Project Management
· Lean Operations
· Data Mining
· Application Development
· Strategic Implementation
· Sustainable Tourism
· Tourism Planning
· Digital Marketing Management
· Asset Management
· Financial Economics
· Derivatives and Risk Management
· Risk Management in Banking
· Business Ethics
· Leadership
· Corporate Social Responsibility
· Information Technology Service Management
· International Standards
· Sustainability and Environmental Management
· Spreadsheets and Databases for Business Analysis
· Business and Employment law
· Law of International Corporate Governance
· Forensic Accounting
· Strategic Sales Management
· Enterprise Life Cycle
· Contemporary Issues in Marketing 
· Managing Crisis in Organisations

University of Cambridge – Cambridge Institute for Sustainability Leadership
8-week, cohort-based programmes | Cambridge Institute for Sustainability Leadership (CISL)
Self-paced sustainability courses designed for business leaders and professionals | Cambridge Institute for Sustainability Leadership (CISL)
Online short courses available (8 weeks synchronous):
· Business Sustainability Management
· Business and Climate Change
· Sustainable Supply Chain Management
· Governance for a Sustainable Future
· Sustainable Finance
· Sustainable Marketing, Communications and Brand Management
· Leading Sustainability: High Impact Leadership
· Communicating for Influence and Impact

Self-paced asynchronous:
· Sustainable Business Foundations
· Sustainable Finance Foundations
· Sustainability Innovation Strategy
· Sustainable Marketing Foundations
Postgraduate 

University of Cambridge – Cambridge Institute for Sustainability Leadership
Master's-level Sustainability graduate programmes; part-time
MSt Sustainability Leadership
Foundation concepts
The programme begins with an exploration of critical global pressures and trends relating to climate, nature, and society - particularly the complex and 'systemic' nature of such challenges - and engages with conceptualisations of what a sustainable future looks like. We establish that such a transformation will necessitate a radical, structural shift from business-as-usual, and build the case for business/organisations having a key role to play in this system-level transformation. Indicative themes include:
Concepts for a sustainable future
Global pressures and trends
Sustainability models
Systems thinking
Economic actors leading system change
A new narrative for the economy
Building the business case
Business leading system change
Leadership capabilities for a sustainable future
The leadership and change curriculum includes a blend of scholarly research into theories of leadership and change, practical exercises and workshop sessions. Indicative themes include:
Foundations
Leadership characteristics
Leadership purpose and performance
Leadership in place/context
Mindsets and practices
Connected leadership
Collective leadership
Creative leadership
Courageous leadership
Acting and reflecting on leadership for a sustainable future
Specific leadership responses / levers for change
The programme covers a broad spectrum of leadership responses or 'levers for change' in more detail. We explore the way in which these responses or levers can be deployed to address the most urgent and critical social, environmental, ethical and economic challenges facing the world. Indicative themes include:
Levers within organisations: strategy, governance and culture
Purpose
Organisational strategy and business models
Organisational culture
Corporate Governance
Levers within organisations: operational practices
Operational practices
Human resource management and employee engagement practices
Levers within organisations: corporate philanthropy
Reasons to engage in corporate philanthropy as part of a sustainable transition
Modes of corporate philanthropy
Strategic corporate philanthropy
Enabling levers: sustainable design and technology
Sustainable design
Sustainable technology
Technological innovation
Levers beyond organisations: value chains and collaborations
Value chains, especially engaging suppliers and consumers
Collaborations and partnerships
Communication and stakeholder engagement
Enabling levers: sustainable finance
Sustainability and banking, including central banking
Sustainability and investment
Sustainability and insurance
Levers beyond organisations: policy and governance
Government policy and regulation
International governance
 Academic skills
The academic skills curriculum includes a blend of taught material, practical exercises and troubleshooting clinics. Indicative themes include:
Development of a research question
Academic writing
Academic literature reviews
Research methodologies and skills
Research ethics



Swansea University
MSc International Business
· Managing Financial Resources in a Digital World
· International Business Environment
· International Business Consulting
· Innovation, Enterprise and Strategy in International Contexts
· Leadership
· Digital Marketing
· Dissertation or Business Project

University of Southampton
Master in Management (MiM) Business Sustainability
2 years, online part-time
· Academic and Professional Skills for Managers (15 credits)
· Accounting for Management (15 credits)
· Managing People and Organisations (15 credits)
· Strategic Management (15 credits)
· Strategic Operations Management (15 credits)
· Contemporary Marketing Practice: Ethics, Innovation, and Social Responsibility (15 credits)
· Quantitative and Qualitative Research (15 credits)
· Pathway module: Sustainability Accounting and Reporting (15 credits)
· Pathway module: Sustainable Business Operations (15 credits)
· Dissertation (45 credits)



Open University
MBA (Master of Business Administration) | Open University | F61
MBA
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Oxford Brookes University
MA or PGDip or PGCert in Coaching and Mentoring Practice at Oxford Brookes University
MA Coaching and Mentoring Practice (distance)
Coaching and Mentoring Practice Fundamentals (20 credits)
Transformational Learning and Adult Development (20 credits)
Psychotherapeutic Dimensions of Coaching and Mentoring: (20 credits)
Advanced Coaching and Mentoring Practice (20 credits)
Psychology of Coaching and Mentoring (20 credits)
Coaching and Mentoring in Organisations (20 credits)
Research in Coaching and Mentoring
Dissertation (60 credits)

London School of International Business 
MA Coaching and Mentoring (distance)
• Coaching and Mentoring Theory
• Coaching and Mentoring Practice
• Leadership and Management in Coaching
• Ethics and Professionalism in Coaching
• Diversity and Inclusion in Coaching
• Reflective Practice in Coaching
• Research Methods in Coaching
• Coaching Supervision
• Personal and Professional Development in Coaching
• Coaching and Mentoring Project

Newcastle University Business School – Work-based learning
Strategic Leadership MSc
The Strategic Leadership MSc is aimed at established business leaders. It supports personal and professional development. The 24-month part-time programme fosters inclusive, critically reflective and collaborative leadership practices. It deep-dives into leadership theory through the lens of individual leadership practice. Learners develop their professional identity and strategic knowledge.
The Strategic Leadership MSc offers a transformative learning experience. It integrates discipline, knowledge and critical thinking aligned to your needs. You will engage in real-world challenges relating to your organisation, enabling you to make an immediate impact.
You will:
· develop skills in critical thinking, analysis and reflection
· champion social justice
· embrace sustainability
Your increased skills and knowledge will help you tackle complex business challenges with confidence.

Bayes Business School London
Executive Master’s in Leadership
1. Leading People and Change
2. Personal Leadership Development for Experts and Professionals
3.Principles of Marketing & Strategy
4.Accounting and Finance for Business Leaders
5. Advanced Strategy Analysis
6.Work-Based Leadership Impact Project (Part 1)
7. Managerial Economics and Human Resource Management for Leaders
8. Operations and Supply Chain Management
9. Digital Technologies and Business Innovation
10. Work Based Leadership Impact Project (Part 2)
Apprenticeship End Point Assessment - Leading to Chartered Management Status with CMI.
Work-based Leadership Impact Project
All students will undertake a dissertation in the form of a work-based leadership impact project, which brings together elements of the programme, demonstrates their accumulated knowledge and understanding of management and leadership, and addresses a business issue of direct relevance to their employer.
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Core modules

Critical Perspectives on Management and Entrepreneurship

Technology Skills for Professional Excellence

| Sustainable Innovation
| Business, Government and Governance
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Core modules

Connectivity, Partnerships and Transformative Systems

Sustainability Management Project

| Civic Action for Sustainable Communities
| Environmental Ethics
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Modules Credits
You'll study the following:

Managi a changing world (B870) 30
Creating and sus value (B872) 30
Effective strategic management in business and 30
the public sector (B873)

Finance for strategic decision-making (B874) 15
You'll choose three from:

Sustainable creative management (BB842) 15
Supply chain management (8B849) 15
Entrepreneurship in context (8B851) 15
Leadership and management of public services 15
(BB862)

Contemporary issues in organisations (BB853) 15
Management of uncertainty: leadership, 15

decisions and action (BZVM801)
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Management of change: organisation 15
development and design (BZVM802)

Leadership and management in intercultural 15
contexts (BZVM803)

Subject to regulations, if you've passed the discontinued module E
BB846, BB347, BB848, BXM8T1, BZFM801, BZFM302 or 822,
more instead

‘A maximum of 30 credits can be from the microcredential modules
and BZVM803

You'll complete your masters degree with the following:

MBA project: leaders of change (B875) 30
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Launch your Leadership Journey

Build confidence as a university student and future leader. Develop
academic, teamwork and communication skills while exploring ethical
leadership, sustainability and the realities of modern business.

Managing People:Harnessing HRM

Explore how workplaces really work. Examine ethics, fairness and wellbeing
while learning how people management decisions shape organisations,
communities and the future of work.

The Founder’s Playbook: Build Your First Business

Experience the start-up journey from idea to growth. Work with others to
solve a challenge set by USW and an industry partner and build the mindset,
confidence and skills of an entrepreneur.

The Marketing Mindset
Learn how to make ideas stand out. Apply marketing thinking to real

scenarios while building planning skills, creativity and a strong personal
brand to support your future career.
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The Hidden Engine: How Supply Chains Power Sustainable Business
Explore how procurement, logistics and operations drive modern business.
Apply carbon literacy and sustainability thinking to optimise supply chains
while balancing efficiency, value and global responsibility.

Applied Accounting
Develop financial confidence to interpret, manage and influence business
outcomes. Analyse real-world scenarios, make strategic decisions, and
understand how finance drives both organisational and societal impact.

Change the World: The Charity Challenge (Optional)
Workin teams to tackle real societal challenges. Collaborate across courses,
solve problems for industry partners, and showcase innovative, practical
solutions in a professional setting.

The Workplace Experience (Optional)
Gain authentic workplace experience through a five-week placement. Apply
your learning, develop professional skills, and tackle a real business challenge
while building confidence and employability.

System Error: Rebooting Economics
Understand how economic systems shape business and society. Explore real-
world business problems, link theory to practice, and consider how
businesses can create sustainable, positive impact.

Experience Year (Optional)

Spend a full year in the UK or abroad gaining workplace or international
experience. Build global perspective, develop professional networks, and
reflect on your growth as a future leader.
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The Impact Ecosystem: Business for Social Good
Tackle complex societal and environmental challenges. Apply business
knowledge to ethical, sustainable solutions, engage with stakeholders, and
explore how decisions can positively impact people, planetand profit.

Avoiding Business Failure
Discover why businesses fail and how to manage change. Analyse real case
studies, identify root causes, and develop data-driven strategies to help
organisations survive, grow and thrive in uncertain environments.

Business 4.0: Disrupt or Be Disrupted
Explore how emerging technologies transform industries. Learn to evaluate,
adopt, and apply innovations strategically, preparing to disrupt markets or
ensure your business thrives amidst disruption.

The Consultancy Challenge
Step into the shoes of a business consultant. Analyse client briefs, solve:
complex problems, present recommendations, and merge theory with
practice to build consultancy and leadership skills.
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Core modules

Sustainability and Grand Challenges

Fundamentals of Sustainable Enterprise

| Developing Professional Competencies
| Sustainable Leadership
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