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This report is written with emphasis on the needs of Business Intelligence trends and tools recommended and adopted by the businesses around the world. The first part of the report focuses on answering the question of where BI sits within a business whilst the second part describes the most used Business Intelligence tools and how these are impacting an organization whether positively or negatively.

[bookmark: _Toc152358982][bookmark: _Toc152421502][bookmark: _Toc152421590]Why Business Intelligence, Tools and Applications are the future for the business?

Business Intelligence is a fast-growing part of businesses which reportedly reached US$8 Billions in 2020 and is expected to reach US$47.9 Billion by 2029 on a global level, involving United States of America, China, Europe, Asia-Pacific, Japan. (NASDAQ OMX, 2021).
“Business Intelligence (BI) is any software and services that use data to create insights that inform business strategy, decisions and procedures.” (NASDAQ OMX, p1. 2021). The sole purpose of using BI software is for businesses to gain understanding of their robust business data and fetch customer-focused data from separate sources such as marketing automation software, social media platforms, email, CRM tools and online customer interactions. BI is not only used for customers but as well internally for businesses which want to improve employee satisfaction, teamwork and communication and organizational efficiency. The growth of this market is due to the high demand for data visualization dashboards which aid business decisions, especially in organizations which have a high demand for cloud business intelligence applications. Despite its use and positive outcomes, BI brings concerns over data security and privacy which in the long run may impact business development. (NASDAQ OMX, 2021).

Watson (2009), describes the concept of Business Intelligence (BI) as a broad category containing applications, technologies and processes for gathering, storing, accessing and analysing data to assist businesses to make better decisions. BI is constantly growing but to fully excel it is necessary to create an infrastructure that supports the needs BI has now and the future ones. The most know infrastructure currently created is “data warehouse” which is one of the most important components of BI but the negative side of it is the increasing maintenance costs. (Watson, 2009).

[bookmark: _Toc152358983][bookmark: _Toc152421503][bookmark: _Toc152421591]How can Business Intelligence trends can help to make timely and effective decisions?

Business Intelligence includes data analytics and business analytics, but these are only being used as parts of an entire process. Data scientists use specifics of data through advanced predictive analytics to forecast a business future pattern. This is being done through models and algorithms that break down data into relevant results which are thereafter used into feasible actions to improve business levels. 

Augmented Analytics (AA)

Augmented Analytics (AA) is a new concept that has lately gained a lot of interest and it is a “next wave” and a future trend in the analytics data market. Businesses have rushed to invest in AA and adopt this tool for their organizations to gain competitive advantage and obtain more strategic business benefits. (AA) encircles the use of Machine Learning (ML), Artificial Intelligence (AI), Natural Language Generation (NLG) and Natural Language Processing (NLP). 
(AA) behaves like a virtual data scientist that performs analysis task and transforms data into viable and practical actions. This system is expected to become more significant in the business intelligence (BI) solutions through its enhancing its capabilities of data science and machine learning which eventually could aid even users who are less skilled to gain understanding of this tool and use it effectively. Although it is a useful tool, it has many disadvantages such as:

· Overreliance on automation which could lead to a reduction of critical thinking and disconnection between data used and real-world context.
· Lack of Interpretability which means that transparency can be subdue. 
· Security and privacy concerns – organizations will require strong security systems to protect data and ensure that there is privacy regulation compliance in place. (Alghamdi et. all, 2022).

[bookmark: _Toc152421592]Data Democratization

Data Democratization (DD) aids organizations use data and information in a more effective way, but this is only achievable when IT leaders are pushing for the use of the correct technology and the right attitudes to pull data silos. (DD) covers many areas of an organizations such as human resources, marketing, sales, customer service, supply chain, etc. The lack of (DD) impacts negatively businesses due to the level of difficulty for accessing and analysing data. This is mainly due to political conjunctions, technological challenges and a lack of understanding of this necessity. (Bingham, 2016)


[bookmark: _Toc152421593]Google Analytics

Google Analytics is one of the most know Google product to date. It is a software that collects data for websites, and it helps users and businesses analyse data related to web traffic, customer behaviour, customer patterns and other statistics which are related to e-business and e-commerce. By using this tool, businesses can understand and develop digital marketing strategies which can be beneficial to their business and distinct them from their competitors. The software is considered relatively easy to use and access. The newest version called Google Analytics 360 comes with superior features which are available at enterprise level. Any user cand download real-time reports, audience reports, user behaviour reports, etc. (Indeed.com, 2022).


[bookmark: _Toc152421594]Artificial Intelligence (AI)

Artificial Intelligence (AI) has rapidly rose to fame in the last few years and quickly got adopted as a Business Intelligence (BI) trend; This tool is used to processes large data quantities much faster than humans and offers organizations unique perspectives and business insights which otherwise could have gone by unnoticed and uninspected. AI offers businesses the ability of turning granular level data into real time data which aids develop useful business decisions that will eventually improve business abilities. However, there are risks too with adopting this tool as AI can stale due to a reduced level of transparency. (FinanceOnline, 2023).


[bookmark: _Toc152421595]Mobile Analytics 

Brands operating in the mobile space have worked to this day with limited and basic data related to customer usage but in the era of Mobile Analytics, businesses can use tools for tracking customer habits, usage and products preferences. The number of mobile applications has surpassed 2 million but despite it all, there is little information available on how users choose to consume apps. These deficiencies are an impediment in understanding app usage patterns and maintaining good competition levels within the market. 
Using Mobile Analytics allows in depth insights into the use of applications, how much time is being spent on the application in comparison to others belonging to competition, purchase habits and preferences.
A real time example is Google Mobile App Analytics which tracks the users preferences, apps search and the apps which they choose to pay for. (Pil Han, 2016).


[bookmark: _Toc152421596]Conclusion

In conclusion, Business Intelligence is a set of powerful tools that could level up any business in the world, maintain a good place within business market, maintain good competition levels.
The available business tools such as Mobile Analytics can help smart phone providers and network providers understand the need of their customers, track their spending habits and gain awareness of their preferences and needs. Artificial Intelligence (AI) is one of the newest additions of the mark which has gained great popularity and is used by many organizations around the world. It’s no new news that Business Intelligence tools have taken over the business market but despite the constant growth we cannot ignore the negative part of these tools; These limit the depth of the information, they lack information provided by human interaction and customer service, they can overlook important data, they can affect data security and protection. It is recommended for businesses which adopt these types of tools to develop a robust security infrastructure where data of all kinds is well kept and secure.
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