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[bookmark: _Toc193891531]Introduction: 
In the following assessment, the major focus will be imposed on three tasks that will perform different activities that are associated with a new business named Night-Star Shuttle. The business will aim to offer people minibus services the whole night to help people who face challenges while accessing public transport at Midnight to reach their desired destinations. First market research will be done by crafting the questionnaire through Microsoft Forms. Next, a website as well as marketing materials for Night-Star Shuttle will be created with Weebly and Canva along with financial projections. 
[bookmark: _Toc193891532]Task 1
Questions
1. How often do you travel at night between England and West Wales?
· Daily
· Weekly
· Monthly
· Rarely
2. What is your primary reason for traveling at night?
· Work
· Leisure
· Emergency travel
· Other (please specify)
3. What mode of transport do you currently use for night travel?
· Taxi
· Private car
· Carpooling
· I avoid traveling at night due to lack of options
4. Have you ever faced difficulties finding transport at night in this region? If yes, what were the biggest challenges?
· High cost
· Safety concerns
· Lack of availability
· Unreliable service
5. What price range would you consider reasonable for a one-way shuttle service between England and West Wales at night?
· £10-£20
· £20-£30
· £30-£40
· More than £40
6. What would be your preferred method of booking a night shuttle?
· Mobile app
· Website
· Phone call
· Walk-in booking
7. What amenities would you expect in a night shuttle service?
· Free WiFi
· Charging ports
· Comfortable seating
· Onboard security/camera system
8. Would you be interested in a subscription or discount plan for frequent travelers?
· Yes
· No
· Maybe
9. How important is an eco-friendly transport option (e.g., electric or hybrid shuttles) to your decision?
· Very important
· Somewhat important
· Not important
10. If a night shuttle service launched, how likely are you to use it?
· Very likely
· Likely
· Neutral
· Unlikely
Analysis of findings
The method used in this market research is a survey which is considered as one of the most effective primary research methods (Dadwal, 2019). Ten questions have been constructed in a form. Creating a form for a survey is a vital process in survey research (Pinto and Guarda, 2020). Different kinds of questions have been asked in this survey wherein the most vital question is the 10th question. The other three selected questions are 1st, 4th, and 9th. These four selected questions will be the main components of decision-making. 
Question 1
[image: ]
Analysis of the first question has found that 50% of the respondents travel at night between England and West Wales. While 20% travel weekly and 20% monthly. This has found that a large amount of the population uses public transport at night regularly.
Question 2
[image: ]

Analysing the second question has found that 40% of the respondents travel at night between England and West Wales just because of their work or job. 40% of respondents also travel for leisure purposes and 20% travel for emergency situations. This has found that a large population does their job in West Wales. 
Question 3
[image: ]
The findings of the third question have found that 60% of them use private cars to travel between England and West Wales. 30% of respondents also use taxis and the remaining 10% use carpooling. This has made clear that private car users are high. 
Question 4
[image: ]
The findings of the fourth question have found that 40% of respondents face difficulties due to the high cost of travelling. Another 40% of respondents face safety concerns which are not good for people. While 10% of respondents have stated that they are concerned about the lack of availability of transport options and the other 10% have had a bad experience travelling. As stated by McCallum, (2022), travelling cost impacts the budget of people in the UK.
Question 5
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The fifth question found that the cost of travelling between England and West Wales is high as 50% of respondents have voted for 30-40 pounds. On the other hand, 30% of respondents showed their concern by saying the cost is higher than 40 pounds. As said by Jorden, (2025), travelling expenses directly reduce the income of an individual. 
Question 6
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The answers to the sixth question have found that most people prefer to book their public transport through websites as 40% do. 30% of respondents stated that they are comfortable booking through mobile apps. While 20% book their services through phone calls and the rest 10% use walk-in booking. 
Question 7
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In the seventh question, people mostly demanded free Wi-Fi amenities as 50% voted for them. While 30% of respondents showed their interest towards charging points and the rest of the 20% would like to expect comfortable seating. Offering amenities like Free Wi-Fi improves the overall passenger experience (Friendly WiFi, 2024).
Question 8
[image: ]
The 8th question asked for interest in discounts for frequent travelling wherein 70% of respondents have shown their interest in discounts or subscriptions. While 20% said no and the rest 10% were not sure about it. Therefore, discount offers can be marketed through digital media (Byrd, 2021).
Question 9
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The findings of the 9th question have found that respondents showed their interest towards eco-friendly transportation options. 50% of respondents have said that eco-friendly is very important and the other 50% have stated that it is somewhat important. When focusing on secondary information then it has been found that people are willing to pay 9.7% premium prices for sustainable travel (PricewaterhouseCoopers, 2024).
Question 10
[image: ]
This is the final question which aims to understand whether the upcoming business will perform better or not. The results are very positive as 70% of the respondents have said that they are very excited about a night shuttle service launch. On the other hand, the remaining 30% are also likely to see this service. There are no negative responses which clearly indicates that there is a huge demand for a night shuttle service between England and West Wales. 
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1. Designing Website and Marketing Materials:
While defining the notion of digital entrepreneurship, it can be stated that it is the way of establishing as well as running a business while leveraging digital technologies (Soltanifar et al. 2021). In the digital era, where almost every organisation is significantly dependent on digital technologies, business organisations are trying to adopt the most updated technological tools within their business functions to stay ahead of their rivals (Sandhu, 2020). As per the views of Pinto and Guarda (2020), it can be stated that the activities that take place in the domain of digital marketing use the internet along with different digital channels with the aim of promoting a brand and connecting with potential or targeted consumers.
In the digital era, an official website for a business is very important, especially for new business ideas like the Night-Star Shuttle service which is evident from one of the key insights extracted from the responses of the participants who answered the questions set for the market research questionnaire. The majority of the respondents stated that they would prefer a website while booking a night shuttle. That is why a two-page website will be created for Night-Star Shuttle Ltd. while utilising a platform named Weebly, a website builder that is significantly user-friendly. The website will be designed by considering every detail that was extracted from the questionnaire data or the market research. While designing the website, major emphasis will be placed on making the website significantly user-friendly to offer the customers of the services that will be offered by Night-Shuttle, a smooth experience while booking their rides easily. 
The questionnaire data indicated that most of the people travel between England and Wales Daily. So this insight will be used to shape the website by highlighting the ‘daily services’ term in the website to draw the attenuation of the daily travellers through the website. As most people face difficulties in travelling due to safety concerns and high costs, the website will highlight the terms like ‘affordable services’ and will feature Night-Star’s major focus on safety. As most of the people found 30-40 pounds reasonable to book a ride using Night-Star, the website will keep the booking price between 30-40 pounds. In the amenities section of the website, which will describe the amenities that Night-Star will offer to the travellers, free wi-fi will be placed at the top position because most people find it necessary. The website will have a separate section for subscription plans for the users, as most of the daily travellers are interested in such a model for their rides. Almost every respondent indicated that the eco-friendliness of the transport option is important, so the website will highlight the eco-friendly practices of Night-Star such as providing shuttle services through electric buses. The marketing materials will also put emphasis on words like affordable, eco-friendly, safe, etc, to appeal to most of the customers. 
Segmentation: 
While describing the process of segmentation, it can be stated that it divides a specific group into different small parts on the basis of certain shared characteristics. This process plays a crucial role in marketing a business as it helps a business to divide its target market or customer group into small groups that involve similar needs. This process helps a business recognise the profitable groups of customers while creating more targeted and effective campaigns for marketing (Larsen, 2010). From the gathered data through market research, the targeted customer group of night travellers between England and Wales, some particular segments from the target audience are easily recognisable. From the extracted data or insight,s it is clear that most of the travellers travel daily, mostly for work or leisure-related purposes and are concerned about safety and cost. So, the segments that will be targeted will be the middle-class income range as they demand affordable cost, people who fall under the age group of 20-40 as a large proportion of them are out at night due to work purposes, and female travellers as safety concerns at night are significantly associated with female individuals. 
According to a survey, 86.3% of respondents, who are female, felt unsafe while being alone at night in a city in England named Exeter, which describes the nightlife scenario of England from the perspective of a woman (College of Policing, 2025). Another segment is recognised, which is eco-conscious travellers. They will be targeted through promotional material, which will aim to cater for their needs by promising to fulfil their different preferences associated with different characteristics. 
SEO: 
While describing SEO, it can be stated that SEO or Search Engine Optimisation is the process that is associated with the actions to improve the visibility of a website across different search engines (Enge et al. 2012). Optimising a website is a significant job to enhance the website traffic as well as revenue (Site Improve, 2025). The website of Night-Star is optimised along with the created materials for marketing of Night-Stars for the search engines while keeping the following aspect as the primary objective which is offering the best experience to the target customer segments as this approach can help the business to achieve long-term sustainable outcomes, while ensuring successful retention of the customers. The extracted data from the questionnaire significantly helped while optimising the website, so that it would gain visibility across the search engines among the targeted customers, by finding the keyword opportunities. The extracted data outlines that the majority of the travellers are interested in eco-friendly travel options, affordable rides, safety, etc, which are used in the marketing materials as well as websites, as the keywords. When a traveller puts these keywords along with their desired route, the chances of the Night-Star website on their screens will increase. This aspect will not just increase the website or marketing materials’ visibility, but this aspect will also increase the website traffic, as well as a number of visitors to the website, increasing the chances of successful conversion. 
2. Website Design
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[image: ]
3. Marketing Materials
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Projection of finances of a small business for One Year


Total Income Vs. Total Expenses in the First Three Months
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Importance of Excel in the digital era
The era in which people live is the era where every possible technique of collecting, handling or managing data has been digitized and which has introduced a good number of software. For this reason, organizations and individuals alike have been dipping more and more into the use of Excel in response to the demands of the modern day. In business and industry, no one can refute the fact that any activity ranging from calculating costs, preparing a marketing plan, and creating a building material schedule requires Excel in various ways. Such reasons make it mandatory for every worker to have knowledge of Excel so that they can be productive in their work. Whereas technological enhancement is propelling data analysis into strategic management, any business professional is able to appreciate the effective use of Excel. On top of that, one was able to enhance such productivity by incorporating technologies such as the cloud in their arsenal and more importantly by using AI in data search and organization (Candra et al. 2025).
Powerful analysis software features are built into Excel, capable of handling even the most complex tasks in generating, summarizing, and interpreting reports. According to an accountant or financial analyst, Excel works miracles, particularly when one uses it for forecasting and budgeting, inventory monitoring, measuring business performance with an executive information system or intends to make decisions (McFedries, 2022). With the application of specific functionality as the filtering or summing of calculated fields with pivot tables, highlighting cells matching any conditional miss and permitting entry of values alone, data could be transformed into a more sensible structure having meaning apart from the real interpretation. Due to Excel, which tends to manage an augmented amount of data by making use of features like Power Query and, specifically, Power Pivot, businesses will thereby advance in their hunt for records given the enhanced probability of reduction in data errors. This can be caused by Excel interpretation with reference to data collected, thereby making it acceptable and even necessary in some organizations that are oriented toward basing their planning on data (Greulich, 2022).
Excel has another ability it derived from: it carries the end-to-end process of intended automation and parts of integration with the most modern technological advancements on the market. Another set of statements that back this up is the launch of VBA or Visual Basic for Applications. As such, with the provision of such an amazing utility, the user can establish suitable macros for the routines that take up more time, are highly manual, and that may be perceived as dull." In addition to this, Excel operates with other software, including Windows-based software from Microsoft, such as Power BI, SharePoint, and other programs. However, such software programs are not necessarily created by Microsoft, the case of third-party programs. This further accords the efficiency of services. Having the growing integration of emerging technologies in various fields as AI and machine learning, the functionality and features of Excel also are implemented are broad-based working examples of its own, outside mere manual calculations, including developing predictive models and analytics (Lindquist and Sulewski, 2020). 
Even with all the world's companies implementing strategies in digital transformation, mainly due to the introduction of some new systems in their process, Excel has not really lost its importance in the capability to handle large amounts of highly analytical data. However, it is more an expansion of the office through effective interconnect with other principal software by Microsoft Inc. Such programs include Power BI, SharePoint, Teams, and associated software, thus smoothening the operational procedures. That's how Excel works connected to databases or cloud storage or ERP systems and hence allows effortless carrying and moving of data from one end to the other, thus contributing to amazing data exchange. Even further, with Artificial Intelligence (AI) and Machine Learning, Excel has spruced up its abilities to allow it to perform tasks such as predictive analysis, data modelling, and scenario planning. It is always just a tertiary application when work reaches a state today where everything goes beyond using Excel. In another post today, there is another foremost observation that digital transformation has hardly left Expanded space at its best and became very popular long ago (Djamila, 2017). 
The new age of technology came and went without interference from the age-old Excel sheet that previously survived the changes, nevertheless, it seems to grow in richness and more aspects. It is those who are enthusiasts of distinction in using Excel, supremacy and fact-based decision-making that reveal how advanced the digitalization of society has become. Excel is a tool that infuses itself in all these models and analytics of spending or even in the big matrixes incautiously used in numerous multi-national organizations, every person who knows Excel has always carried out such works. It is therefore not a shock to insinuate that such companies and individuals maximize and therefore shift the gear in providing services that are efficient in raw numbers and analytical as well when they have to make decisions. As in the practice of business, there becomes a sharp division of business disciplines, business intelligence and data management, and the leading course of these disciplines makes the two fall apart less (Loucks, 2022). 
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Introduction of the business
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The business concept is associated with public transport wherein the name of the company is NIGHT-STAR Shuttle Ltd. The firm has identified an opportunity to start a night shuttle bus service between England and West Wales. In this service, the organisation will run multiple buses between these two locations at night. Expert staff will be placed in this bus service so that no one will have to face difficulties while travelling at night. 
Marketing through social media platforms
[image: ]
There are so many ways of marketing in the digital world and this creates complexity to choose better ones. However, the company will be focused on marketing its upcoming bus service by using different social media platforms such as Facebook, Instagram, YouTube, and so on (Burgess et al. 2018). Promotional content will be created by the marketing team and they will be published on these social networking platforms. The organisation is going to run paid advertisements on these platforms and collaborate with influencers to spread awareness of the new night shuttle bus service between England and West Wales that is going to be launched (Radulescu, 2024).
Marketing through SEO
[image: ]
Search Engine Optimization is considered one of the most effective digital marketing strategies. The organisation will be focused on investing significant time and money in SEO marketing. The firm will increase the visibility of its night shuttle bus services on different search engines, especially on Google. High-quality content will be created by the marketing which will be relevant to the main keywords of this service (Hanna and Fogg, 2025).
Concept of storytelling
Storytelling has become one of the most popular concepts in the world of marketing. It is defined as the art or talent of sharing information by constructing them into a story. It is also considered as one of the forms of communication. It is widely used these days in marketing promotional activities (Marques et al. 2023). This art of storytelling has been used in this presentation while explaining the marketing strategies of the company that will be used to promote the new bus service. The first stage of storytelling which is Exposition is used in the introduction part where the reader is introduced to the story or overall concept. Rising action, the second stage of storytelling, has also been used where conflicts or confusion are stated in choosing marketing strategies (Blume, 2024).
[bookmark: _Toc193891536]Conclusion:
In this assessment, using Microsoft Forms, market research was performed. Using platforms like Canva, marketing materials had been created for a new business and utilising a platform like Weebly, a two-page website had been designed for the same along with a website summary. A projection of the finances associated with the business was presented through an Excel Spreadsheet. Lastly, an essay on the significance of Excel in the present digital era has been described.
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1. How often do you travel at night between England and West Wales? More details
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2. What is your primary reason for traveling at night? More details
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3. What mode of transport do you currently use for night travel? More details
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4. Have you ever faced difficulties finding transport at night in this region? If yes, what were the biggest challenges? More details
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6. What would be your preferred method of booking a night shuttle? More details
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7. What amenities would you expect in a night shuttle service? More details
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8. Would you be interested in a subscription or discount plan for frequent travelers? More details
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9. How important is an eco-friendly transport option (e.g., electric or hybrid shuttles) to your decision? More details
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10. If a night shuttle service launched, how likely are you to use it? More details
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Particulars January February March April May June July August September October November December

Revenue 20,000 £                   22,000 £                   25,000 £                   28,000 £                   32,000 £                   35,000 £                   39,000 £                   42,000 £                   45,000 £                   49,000 £                   52,000 £                   55,000 £                  

Commission 1,020 £                     1,360 £                     1,420 £                     1,500 £                     1,780 £                     2,050 £                     2,370 £                     2,580 £                     2,700 £                     2,820 £                     2,910 £                     3,080 £                    

Total Income 21,020 £                   23,360 £                   26,420 £                   29,500 £                   33,780 £                   37,050 £                   41,370 £                   44,580 £                   47,700 £                   51,820 £                   54,910 £                   58,080 £                  

Salaries 3,000 £                     3,000 £                     3,000 £                     3,000 £                     3,000 £                     3,000 £                     3,500 £                     3,500 £                     3,500 £                     3,500 £                     3,500 £                     3,500 £                    

Rent 1,800 £                     1,800 £                     1,800 £                     2,000 £                     2,000 £                     2,000 £                     2,000 £                     2,000 £                     2,000 £                     2,200 £                     2,200 £                     2,200 £                    

Electricity 680 £                        750 £                        800 £                        850 £                        820 £                        780 £                        790 £                        760 £                        790 £                        800 £                        820 £                        810 £                       

Utility  500 £                        550 £                        600 £                        650 £                        700 £                        750 £                        800 £                        850 £                        900 £                        950 £                        1,000 £                     1,050 £                    

Administrative Expenses 800 £                        830 £                        850 £                        870 £                        900 £                        980 £                        1,050 £                     1,120 £                     1,160 £                     1,230 £                     1,280 £                     1,320 £                    

Total Expenses 6,780 £                     6,930 £                     7,050 £                     7,370 £                     7,420 £                     7,510 £                     8,140 £                     8,230 £                     8,350 £                     8,680 £                     8,800 £                     8,880 £                    

Profit/Loss 14,240 £                   16,430 £                   19,370 £                   22,130 £                   26,360 £                   29,540 £                   33,230 £                   36,350 £                   39,350 £                   43,140 £                   46,110 £                   49,200 £                  

In the Books of NIGHT-STAR Shuttle Ltd.


Microsoft_Excel_Worksheet.xlsx
Sheet1

		In the Books of NIGHT-STAR Shuttle Ltd.

		Particulars		January		February		March		April		May		June		July		August		September		October		November		December

		Revenue		£   20,000		£   22,000		£   25,000		£   28,000		£   32,000		£   35,000		£   39,000		£   42,000		£   45,000		£   49,000		£   52,000		£   55,000

		Commission		£   1,020		£   1,360		£   1,420		£   1,500		£   1,780		£   2,050		£   2,370		£   2,580		£   2,700		£   2,820		£   2,910		£   3,080

		Total Income		£   21,020		£   23,360		£   26,420		£   29,500		£   33,780		£   37,050		£   41,370		£   44,580		£   47,700		£   51,820		£   54,910		£   58,080

		Salaries		£   3,000		£   3,000		£   3,000		£   3,000		£   3,000		£   3,000		£   3,500		£   3,500		£   3,500		£   3,500		£   3,500		£   3,500

		Rent		£   1,800		£   1,800		£   1,800		£   2,000		£   2,000		£   2,000		£   2,000		£   2,000		£   2,000		£   2,200		£   2,200		£   2,200

		Electricity		£   680		£   750		£   800		£   850		£   820		£   780		£   790		£   760		£   790		£   800		£   820		£   810

		Utility 		£   500		£   550		£   600		£   650		£   700		£   750		£   800		£   850		£   900		£   950		£   1,000		£   1,050

		Administrative Expenses		£   800		£   830		£   850		£   870		£   900		£   980		£   1,050		£   1,120		£   1,160		£   1,230		£   1,280		£   1,320

		Total Expenses		£   6,780		£   6,930		£   7,050		£   7,370		£   7,420		£   7,510		£   8,140		£   8,230		£   8,350		£   8,680		£   8,800		£   8,880

		Profit/Loss		£   14,240		£   16,430		£   19,370		£   22,130		£   26,360		£   29,540		£   33,230		£   36,350		£   39,350		£   43,140		£   46,110		£   49,200















Total Income Vs. Total Expenses in first Three Months



Total Income	January	February	March	21020	23360	26420	Total Expenses	January	February	March	6780	6930	7050	
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INTRODUCTION OF THE
BUSINESS

* The brand name is Night-Star Shuttle Ltd. which will launch a
night bus service.

* Multiple buses will be run and managed under the company
between England and West Wales.
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THROUGH - Promotional content will be created by the marketing
SOCIAL team and they-will be published.
MEDIA - Using different social media platforms such as

Facebook, Instagram, YouTube, and so on will be
PLATFORMS

beneficial.
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 The firm will be focused on investing significant
money and time in SEO marketing.

- High-quality content will be created and published on
search engines.




