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[bookmark: _Toc132103767][bookmark: _Toc132848764][bookmark: _Toc132920097][bookmark: _Toc133261720]Introduction
The paper discusses entrepreneurship and businesses. Although beginning and operating a firm is a component of both enterprise and entrepreneurship, there are significant differences between the two. As a result, this study attempts to critically explore the characteristics, qualities, attributes, and motivations of entrepreneurs as well as critically analyse both small for-profit and non-profit enterprises.
[bookmark: _Toc133261721]Definition of Enterprise and Entrepreneurship	
An enterprise is a company or institution that creates, trades, or offers services in exchange for goods with the goal of turning a profit. It involves identifying a market opportunity, bringing together resources like capital, personnel, and materials, and combining them in a way that benefits customers and generates revenue for the company.
On the other side, entrepreneurship is the process of spotting and seizing a chance to add value or address a market need. An entrepreneur is a person who decides to launch, plan, and run a business venture while taking on all of the accompanying risks and benefits. Entrepreneurship include identifying and evaluating opportunities, creating business plans, obtaining finance, assembling a team, starting the business, and overseeing its expansion and success. It can be a difficult but worthwhile path that calls for imagination, tenacity, and a readiness to take measured risks.
[bookmark: _Toc133261722]Conceptual Foundation to Enterprise and Entrepreneurship with Examples
Several fundamental principles and ideas shapes the intellectual basis of business and entrepreneurship. Here are some of the significant ones, each with an example to further clarify:
· Potential Identification: Entrepreneurs are adept at spotting market gaps or issues that can be resolved by creative thinking. For instance, the creators of Airbnb, Brian Chesky and Joe Gebbia, saw a demand for reasonably priced housing during a design conference in San Francisco and decided to build a website where people could offer their homes or apartments for rent to tourists.
· Risk-taking: There is some risk involved when starting a new firm because success is not guaranteed. To achieve their goal, entrepreneurs must be prepared to take calculated risks. For instance, Elon Musk made significant investments in Tesla and SpaceX, two businesses that encountered several difficulties and roadblocks but eventually resulted in ground-breaking advancements in the automotive and aerospace sectors (Lee et al., 2023).
· Innovation: Entrepreneurs that are effective are frequently known for launching innovative goods or services into established marketplaces. Innovation entails coming up with fresh ideas and providing customers with value. For instance, Larry Page and Sergey Brin, the creators of Google, created a new search algorithm that completely changed how people access information online.
· Acquisition of Resources: In order to launch and expand their businesses, entrepreneurs must acquire the essential resources (Goncearuc et al., 2023). To do this, you might need to raise money, hire people, and buy the tools and supplies you need. For instance, Jeff Bezos raised a sizable amount of money to launch Amazon, one of the biggest online retailers in the world, and made considerable investments in storage facilities and logistical infrastructure to promote the business' expansion.
· Scalability: Entrepreneurs that are prosperous must create enterprises that can expand and flourish over time. This entails creating techniques and procedures that may be used to many marketplaces or clientele groups (Anderson et al., 2019). For instance, McDonald's has scaled its business successfully over the world by putting in place standardised systems and processes for food preparation and customer service.

[bookmark: _Toc133261723]Analysis and Critical Evaluation Of Concepts Of Enterprise And Entrepreneurship From The Perspective Of An Entrepreneur 
From the perspective of an entrepreneur, business and entrepreneurship cover a wide range of concepts and techniques that aid in the creation of a new venture. Entrepreneurs need to focus on understanding the needs and preferences of their target market with a customer-centric approach. According to Mardikaningsih et al., (2022), a strong client focus is positively connected with the success of new businesses. This comprises conducting market research, getting feedback from clients, and adjusting products and services to meet client needs.
Successful businesspeople have an entrepreneurial attitude, which involves a readiness to take calculated risks, a love of invention, and a burning ambition to achieve as opined by Mansikkamäki, (2023). Constant learning and a readiness to change with the times are necessary to cultivate an entrepreneurial attitude. For entrepreneurs, networking is essential since it can open doors to opportunities, resources, and knowledge. It takes time to build trusting relationships with influential people, such as mentors, investors, and business leaders.
 Entrepreneurs need to be resourceful and come up with innovative solutions to problems and limitations. This entails making the most of already available resources, learning new skills, and looking for novel ways to solve issues. Entrepreneurship is a difficult road that calls for perseverance in the face of difficulty (Lindeque, and Samuel, 2023). Resilience is positively correlated with entrepreneurial success, according to research. This entails creating coping strategies, keeping an optimistic outlook, and persevering in the face of obstacles.
[bookmark: _Toc133261724]Conceptual Foundation of Personality Traits Theories 
The notion that people have constant, persistent attributes that affect their thoughts, feelings, and behaviours forms the conceptual basis for personality traits. The goal of studying personality traits is to recognise and quantify these characteristics as well as to comprehend how they collaborate to affect a person's overall personality.
The psychoanalytic theory put out by Sigmund Freud, which emphasises the significance of unconscious urges and conflicts in forming personality, is one of the earliest and most popular explanations of personality traits (Lee et al., 2023).
Trait theory places more emphasis on measuring and identifying particular, observable features that are thought to underlie personality than psychoanalytic theory does. According to trait theorists, personality traits can be assessed using standardised tests and are largely unwavering and dependable through time and in a variety of contexts.
One of the most widely recognised theories of personality traits is the Five Factor Model (FFM), which proposes that there are five fundamental components of personality: openness to experience, conscientiousness, extraversion, agreeableness, and neuroticism.  According to McMullen et al., (2021), these five characteristics may foresee an extensive variety of behaviours and outcomes, including work performance, academic success, and mental health. They are also reasonably consistent across cultures and age groups.
According to the HEXACO Personality Inventory, personality qualities can be classified into six dimensions: act with integrity-humility, emotionality, extraversion, agreeableness, conscientiousness, and openness to new experiences. For instance, people with high honesty-humility scores are typically sincere, modest, and independent, whereas people with low honesty-humility scores are more haughty and self-centred (Portuguez Castro et al., 2023).
This idea contends that people have particular emotional characteristics that influence how they perceive, express, and regulate what they are feeling. For instance, those with high emotional intelligence scores are often sympathetic, self-aware, as well as social capable.
[bookmark: _Toc133261725]Critical Evaluation Of Traits, Characteristics, Attributes And Motivations Of Entrepreneurs
The features, characteristics, attributes, and motives of entrepreneurs have been thoroughly examined throughout the years since entrepreneurship is a complicated phenomenon. 
Traits: Numerous psychological traits have been linked to being an entrepreneur by research, including a penchant for taking risks, proactive behaviour, imaginative thinking, and locus of responsibility (Renssen, and Van Delft, 2023). Although these characteristics may be useful in forecasting entrepreneurial behaviour, non-entrepreneurial people may also exhibit these characteristics.
Characteristics: It has also been discovered that some demographic and background traits, such as age, gender, education level, and previous employment history, are related to entrepreneurship (Tien et al., 2019). The degree to which these traits are directly linked to entrepreneurship success is still up for debate.
Attributes: Entrepreneurial qualities like self-efficacy, enthusiasm, and tenacity are also seen to be important factors in business success (Tonye et al., 2023). Uncertainty surrounds how much these qualities can be cultivated and trained, though.
Motivations: According to research, people are motivated by a range of factors, including a need for autonomy, a love of their jobs, and a desire to make money (Kristanti, and Ragita, 2023). It is unclear, nevertheless, to what extent these drives are essential or sufficient for entrepreneurship success.
Conceptual: Theoretically, entrepreneurs frequently launch their enterprises through discovering a market need or issue and coming up with a special solution to solve it (Wang et al., 2023). 
[bookmark: _Toc133261726]Conceptual Foundation Of For-Profit And Not-For Profit Small Organisations With Examples
Any kind of group can be a non-profit organization, including committees, clubs, trusts, and others. Selling goods or services, either directly or indirectly, is how profitable businesses make money (Lee et al., 2023). Non-profit organizations are able to generate revenue, mostly through membership dues, subscriptions, and donations. 
	
Comparative Framework
	

	Profit Organization
	Non-Profit Organization

	
	
	
	

	Concept 
	
	A for-profit or profit organisation is a corporate construct that runs in order to generate revenue for its proprietor.
	A formal organisation that operates for the good of society as a whole is known as a non-profit.

	
	
	
	

	Purpose
	
	Motive for making money
	Service Intention

	Structure of organization
	

	Business, collaboration, or sole proprietorship
	Club, Trust, Public hospitals, society, etc.

	administration
	
	Whether a sole proprietor, a partner, or a director.
	committees, boards of directors, or trusts.

	Income generation 
	
	Goods and services for sale. 
	payment for membership, subscription, etc.

	
	
	
	

	Established through
	

	Owners' capital contribution.
	income received by contributions, subscriptions, government subsidies, etc.

	Financial Statement
	

	Statements of Income, Balance Sheet, and Cash Flow Balance Sheet,
	Spending Accounts, and Receipt and Payment Accounts.

	
	
	
	

	Revenue generated 
	

	Revenues are added to the capital account.
	The surplus is added to the capital fund.

	Table 1:Difference between profit’ and ‘not for profit’ small organizations
(Source: Developed by author)


[bookmark: _Toc132920100][bookmark: _Toc133261727]Definition of Profit Organization
Profit organisations are any companies whose main objective is to increase the wealth of their owners through daily income generation. These businesses either keep their profits in-house, set aside money as a reserve for unforeseen events, or pay dividends to the shareholders (Renssen, and Van Delft, 2023).
[bookmark: _Toc132920101][bookmark: _Toc133261728]Definition of Non-Profit Organization
As the term implies, a non-profit organization is a recognized organization whose primary objective is the development of the common good rather than financial benefit. A group of people who came together to help their fellow members and the broader public founded them (Kristanti, and Ragita, 2023). The managing committee, which is composed of a collection of individuals selected by the members from among themselves, is in charge of supervising the administration. They aim to support a social cause or promote a particular point of view (Lee et al., 2023).
[bookmark: _Toc133261729]Analysis and Critical Analysis Of ‘For Profit’ And ‘Not For Profit’ Small Organisations With Relevant Examples
Several factors make it easy to distinguish between for-profit and nonprofit organizations:
A profit organization is a legitimate entity that is run only with the goal of turning a profit from its commercial endeavors. On the other side, a non-profit organization is one that prioritizes improving society as a whole. A for-profit organization works to increase its bottom line. A non-profit organization, on the other hand, aims to offer services and advance social welfare (Tonye et al., 2023).
A non-profit organization is a group of people as opposed to a profit organization, which can be a single proprietorship, partnership, body corporate, or business. Examples of non-profit organizations include clubs, trusts, public hospitals, cooperative societies, etc. The management of a profit organization is disregarded in situations involving a sole proprietorship, partners in a partnership, and directors in a company (Kristanti, and Ragita, 2023). On the opposing hand, a non-profit organization's boards of trustees, trustees, or governing body are in charge of overseeing the administration.
The selling of goods and services is the main source of revenue for organisations that are operated for profit (Wang et al., 2023). Whereas, a non-profit organisations receive a sizable portion of their funding from donations, subscriptions, membership dues, charitable contributions, etc.  The proprietors of the entity invest a significant amount of capital at the start of the entity to operate the firm. Contrary to non-profit organisations, contributions in the form of donations, grants, bequests, subscriptions, etc., are used to raise money for starting up. It can be understood that the major goal of for-profit and non-profit small organisations differs significantly. A for-profit small business is a legal entity whose main goal is to make money for its owners or shareholders (Goncearuc et al., 2023). 
A smallorganisation that is not-for-profit, on the other hand, does not prioritise making money, as the name suggests. Instead, serving a particular cause or society or carrying out a social or public mission is their main goal (Mansikkamäki, 2023). Small not-for-profit businesses sometimes depend on donations, grants, and fundraisers to fund their operations and initiatives. Small businesses, whether for-profit or non-profit, both strive to be economically solvent, but they approach the goal in different ways and with different priorities (Renssen, and Van Delft, 2023). While not-for-profit small organizations seek to fulfil their social goal or objective and depend on funding to maintain their activities, for-profit small organizations attempt to produce money and profits to benefit their owners. 
Mission: A small not-for-profit organization may be more appealing for entrepreneurs that value having a beneficial impact on society. While a for-profit small organization may place a greater emphasis on making a profit, the objective of a not-for-profit small organization often include uplifting the lives of individuals or communities in some way.
Risk tolerance: Entrepreneurs with lower risk tolerance can decide to launch a for-profit small business because they are more certain of their income and profit-making strategies. Instead, non-profit small businesses frequently depend on grants and contributions, which can be erratic and involve more risk (Goncearuc et al., 2023).
Personal values: Whether or not an entrepreneur starts a small business that is for profit may also depend on their personal principles. An entrepreneur might choose to start a small, for-profit company where they have more control if they desire both independence and control, for example (Du et al., 2023). 
Financial goals: Entrepreneurs who prioritise profit may be more motivated to launch a for-profit small business, while those who prioritize social impact may be more motivated to launch a not-for-profit small business.
Social Impact: For business owners that place a high importance on having a positive impact on society, a modest not-for-profit organization may be more appealing. The goal of a not-for-profit small organization frequently includes bettering the lives of individuals or communities, whereas a for-profit small organization may place a higher emphasis on making a profit (Tonye et al., 2023).
[bookmark: _Toc133261730][bookmark: _Toc132103769]Critical Analysis Of Entrepreneurs Values And Beliefs In ‘For Profit’ And ‘Not For Profit’ Small Organisations With Applications
Depending on the person and their own personal goals and values, entrepreneurs and small business owners may have different motives. Nonetheless, the following common causes are frequently cited:
Entrepreneurs' driving forces
Many entrepreneurs are motivated by the desire to be their own bosses and have control over their work and leisure. If there is a demand for new products, services, or processes on the market, entrepreneurs may be motivated to develop them (Mardikaningsih et al., 2022). 
Motivations of Small Business Owners
Entrepreneurs of small businesses may be motivated by a desire to lend a hand to and support their community through their business (Lindeque, and Samuel, 2023). Entrepreneurs in small businesses could be motivated by a desire for professional and personal control.
[bookmark: _Toc132920104][bookmark: _Toc133261731]Conclusion
The conducted study identified that risk-taking and acceptance of uncertainty are some of the key traits that define entrepreneurs. They are tough and see setbacks as stepping stones to prosperity in the future. Entrepreneurs' inventiveness and capacity to "think beyond the usual" are demonstrated by the novel company ideas and products that come from their heads. Successful business owners are highly motivated and have a strong achievement oriented. They push themselves to do better and are persistent in their attempts. 
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