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Strategic impact of business intelligence
Due to high level of competitiveness nowadays in business environment, firms try to examine the information they need in consolidation their conclusion making. And as we can see Business intelligence is very helpful in mixing management practices and technology to be able to make the right decision that will contribute to organizational performance. Business became a very dynamic environment, and it is crucial to learn and understand how important is to organize all the information together.
With the advent of "big data," business intelligence has grown in importance as a technology-driven process for evaluating data and presenting actionable information to aid management decision-making. Business intelligence is being integrated into everyday work processes as a useful tool for quickly extracting "big data" and making informed decisions. Data integration, analytical skills, content quality in business processes, and decision-making culture are all aspects of business intelligence. Although business intelligence is being implemented by larger organisations, such as publicly traded firms, it is unclear if these organisations will reap the full benefits of the technologies. This paper asserts that merely adopting business intelligence without putting it to constant use in critical business processes and decision-making would not result in commercial value. In other words, business intelligence's strategic influence can only be seen if it is used across the organization's functional areas.
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