

Introduction 


This essay will be looking at information system within the hospitality and tourism industry.
The importance of marketing information gathering and communication and its effectiveness
Mis is a system used within organisation and are use for analysing storing and analysing storing and collating information for marketing decision making. The definition of mis is information technology
Were the industry processes and store record that can be use for decision makers and to produce
Information that would be useful for the industry.
In the hospitality and tourism industry is of an importance for an information system to be in place.
It would provide data for the industry this could be for internal and external.
It is import for industry such as the hospitality and tourism to have a system for information gathering and communication and for data.
Also, for the operations of the industry for directing and planning. 


















Main body 

The company I have chosen for this assignment would be Marriott international Birmingham.
Marriott hotel is using mis to mitigate climate related risk benefiting they business. And the communities in which they operate franchisees suppliers. and for business partners. The Marriott
Also use mis for they website. Also, because this hotel sustains operations global. Also, Marriott use mis by working with nonproper organizations to develop skills and opportunities for women. 
Mis is a management information system that provides business operation. Gouardus and Heijden (2009) said these companies are using it to attract new customers by promoting their services and products online.
Mis is use in the hospitality and tourist for data it helps with processes and procedures. In an accurate 
Manner.  (oz) 2008) as an application of computer system therefore it is used to manage primary 
Components of computer devices such as software. Hardware. Using of information and data for decision making.
According to the style of the hospitality their will use a database to their cost and needs.
Marriott international hotel. Offering the most powerful portfolio in the industry 30 brands and
7000 properties across in 31 countries founded by j. Willard and Alice Marriott and guided by Family leader ships since 1927 Offering unmatched choice for guest. The internal problem that was pick up Marriot hotel. That guest said it is difficult to Communicate for they need during their stay as they at need to wait to long at front desk. Therefore, while using mis Marriott have introduced a messaging app. To transform visiting the hotel this is a unique mobile this is Marriott strategy as it allows guest to chat to the hotel prior to their arrival. This is also convenient for on the go guest as it means being able to simply click on the app instantly connected to there chosen hotel rather than having to find the hotel and key in the digits so going in depth. To identify the problem and how Marriott solve it. I did a research on the internet and read the reviews from the guest. On Marriott web site so with Marriott applying mis they find out the problem and to fix it.  Markets therefore need to know customers and to provide that services that they require. Marketing is very importing many products are purchased because people believe these products will help to attain a related goal. 
Johan Strydom said so therefore the market must have an influence with the consume that their brand is great, and it is pleasing and appealing (2004)
Because of constant competition in analysing. The importance of marketing information system it is a must for this system to be in place within the hospitality and tourism industry. For information on customer needs and went.
According to the author for IGI global the main benefits of using a modern system for marketing 
Operations is for information and transformation. (2010) 
Strategic marketing (2015) guest need information 
So, with the hospitality using miss as a tool guest will receive the information their need and it is a way for the hospitality to post their products and services marketing (210) a marketing information system is a framework for the day to day management of information’s gathered 
This is an opportunity for the hospitality for marketing their products also to defining any problem by
Collecting data.it can be said that hotels like the Marriot using mis is the last stages for information and marketing.
So, mis are approach use by management it is design for marketing decision so the organisation will achieve their goal.
According to the author to be successful an mis must be designed and operated with due regard to organisation and behavioural. Principles management information systems (2005)
Communication and information are critical. The author of the book communication technologist tool (2008) technologist planning is the process of strategically to best a nation vision.so in analysing 
The importance of information system 
According to the author operations management (2017) the hospitality industry consists of a variety of service operations including lodging hotel. Restaurant tourism. With the fast growth of the globe and new communications.
So, in analysing information gathering and communications the principle is connections and feedback, and this will be consisting of marketing and social network as a tool that can be mis. So, with the effectiveness of mis Marriot will develops over the courses of time with emphasis with information gathering to have a relationship with customers.so with the hospitality and tourism industry using mis this will help with they analysis and to check performance. 
Yasuhiko Takahara Yongmel liv suggests an mis are a modelled as ac three-layer system. In the model theory approach were the lowest layer is the transaction processing system and the highest layer is the problem-solving decision support system. Foundations and applications of mis (2006) in order 
For moral to monitor and control they data is by ongoing use of mis. To organizational procedures and to deliver. The information system database for customers and for the economic needs as this will help Marriot interact with the customers. And to target new customers and collecting accurate data. Andrews Sudhir (2009) the role of marketing management is to bring the producer of goods and services and the buyer together the relationship should be sale. To succeed the marketer must understand the needs and wants of the target segments.  So, in analysing with the using of mis they are tools which are referred as the four ps.
1 place to make easy service and product accessible to the market
2promotion available channels for the customer to buy
3 price money the customer will pay
4 product and services organisation offer
Pizam Abraham (2005) the consumer compares various brands or hospitality and tourism products that he or she feels can meet their needs.
The use with mis as a tool for communicating with guest they are high tech. that emerges opportunity for the hotel products also it will help with the hotel having that relationship with guest. The hotel will process to all department for the hotel chain and to develop their agenda globalized.






























Conclusion 


In conclusion it as giver me a variety of meaning of the importance of marketing information systems and its effectiveness within the hospitality and tourism industry. Considering both issue 
Before reaching a conclusion, I see the importance of a system within this industry. About communication strategies and the effectiveness as a tool and knowing as mis I considering culture.
Is to provide the hospitality with elements of tools for gathering information and communication.
In summarising my main research was including an article of books. 
However, do feel that the hotel should analyse from time to time the effectiveness of they tool 
Such to ask customer to compete in survey however this may be a negative or a positive. with
Regard to marketing information system recognising the significance online such as social media would be an effective tool for the hospitality and tourism industry for communication plan. For the
Hotel is recognising customer comment this will help with communication and identify demands 
Also, in conclusion going back to Marriot hotel the why how they going to use mis. One would be for 
Reservations also for twitter they will also be using mis for traveller this hotel care about diversity inclusion so mis technological would be a tool for this hotel moving forward they will also fix strategic business goals and sustainability and social impact with the tool of mis also for new builds 
With franchise to access project files and designs. And the use of this tool will be for marketing information gathering and communication for the hotel. 
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