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1 Introduction
Digital media refers to any type of media that is stored, transmitted, or accessed digitally, typically through electronic devices like computers, smartphones, or tablets. This includes various forms of content such as text, images, audio, and video, which can be distributed and consumed through digital platforms. 
Social media, a subset of digital media, specifically refers to online platforms and websites that facilitate social interaction, content sharing, and collaboration among users. These platforms allow individuals and organizations to create, share and exchange information, ideas and multimedia content in virtual communities and networks. Examples of social media platforms include Facebook, Twitter, Instagram, and LinkedIn (Carr and Hayes, 2015). According to Investopedia (2023) the total number of digital and social media users are 4.7 billion that makes 60% of total population (Dollarhide, 2023). These stats shows that digital and social media can help businesses can target to market their products to bigger pool of customers and enhance their performance.
In today's digital era, social and digital media platforms have become powerful tools for businesses to connect with their target audiences and expand their customer base. These platforms can help businesses advertise, build online networks, promote products, and open communication channels to connect with customers (Adeola et al., 2019). Some of the benefits of utilising digital and social media are as follows:
· Establish a strong presence to increase customer reach.
· Content marketing such as articles blog posts, and videos to provide value to audience and slightly promoting their product or services.
· Engaging community to build trust and loyalty.
· Targeted advertisement.
· Hire talented employees through Linked In.  
· Increase traffic to business websites.
· Analyse competitors’ strategies and develop plan to compete with them (Tuten and Solomon, 2014).
2.0 Strategies to Utilise Digital and Social Media 
There are various digital and social media strategies businesses leverage to market their product and services to the customers. 
2.1 Build Online Existence
Businesses can utilise digital and social media to enhance brand awareness and reach target audience. The pictures and videos of products can be posted on Facebook, Instagram, and Twitter to attract new customers and enhance brand awareness (Selina and Milz, 2009).
2.2 Digital and Social Media Marketing
Sharing valuable and engaging content, such as articles, blog posts, and videos allows businesses to offer value to their audiences while slightly promoting their products or services. Content should be modified to target audience and encourage interaction and sharing (Tsimonis and Dimitriadis, 2014). 
2.3 Target Marketing
Some of the digital and social media platforms offer target marketing tools to ensure the product or services reach to the target audience. Google ads and Facebook ads are examples of target marketing which ensure the product reach to desire audience and enhance marketing campaign (Pan and Crotts, 2012).
2.4 Email Marketing
Email marketing is another effective tool to market product and services to the desired audience. Businesses can utilise email marketing for promotions, engaging with customers and create leads (Neti, 2011).
3. Challenges and Recommendations associated with Digital and Social Media Marketing 
 There are several challenges associated with digital and social media marketing and understanding these challenges can help business to utilise digital and social media strategies successfully. 
Identifying the suitable Platform  
Identifying the ideal platform to utilise is one of the main challenges in digital and social media. Mostly, marketers pick the wrong platform to leverage, and results in negative performance and wasting the budget of a company. Some businesses pay for the ads and picking the wrong platform for paid ads promotion results in waste of money. Therefore, it is significant for the businesses to research properly before selecting a platform to target perfect audience.
Stand Out in Crowd
It can be difficult for the business to stand out among several other brands trying to get attention of customers on the social and digital media platforms. These all brands mostly use similar strategies to engage customers therefore, businesses find it hard to differentiate in such an intense competition. In such a competitive marketing environment business can use animation videos, Gifs, and threads to engage the customers.
Trends 
One of the major challenges on digital and social media is constant changing trends. Therefore, businesses must keep themselves of new trends and develop strategies accordingly to target audience. In addition, digital and social media keep introducing new and enhanced features to market your product effectively therefore, business must keep themselves informed about these features and enhance skills to utilise them efficiently.
Conclusion
Digital and social media platforms can increase business reach to bigger pool of clients, achieve marketing goals, increase revenue, and enhance customers engagement. Therefore, utilising the digital and social media platforms can help businesses to grow and achieve their desired target. Marketers must keep researching and updating their knowledge according to current trends and features products and services. 
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