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According to Caixin (2020), Chinese e-commerce has achieved tremendous financial success and the live streaming industry has seen a spurt of growth and development in recent years especially during the pandemics and dynamic clearing policy in China (Si, 2021). As a crucial part of the live stream, the personal style of the live streamer in the live room also plays a decisive role in influencing the audience even the live platform (Han, 2020). The contemporary literature lacks in-depth research on the impact of changes in marketing style by the live streamers, including ethical considerations and the synthesis of composite abilities.

This research aims to analyse the different live streamers’ marketing methods and show the influence about the transformative way in the live room in order to give a constructive evaluation and reflection on the future action of live streamers, consumers, and related stakeholders in both academic and practice field.

As an adaptation of the qualitative study, the research will use single-case study design and data will be collected through a series of semi-structured interviews among some influential live streamers, typical live consumers, and relevant internal directors or managers. Through analysing the consumers’ online behaviour intention, to examine the important role of live streamers and to identify implications regarding the transformational changes in live marketing.
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