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[bookmark: _Toc143975729]1. Introduction
Entrepreneurship can be defined as the process of building a new business, which has been possible through the implementation of innovative ideas, and business planning in motion. Persistence, networking and management skills have also contributed to the cause of entrepreneurship. However, this study is going to focus on the analysis of traits, characteristics, attributes and motivations of entrepreneurs prevailing around the world by adopting a case study analysis method. Apart from this, differences will also be established between profit and non-profit organisations in the field of values and beliefs. 
1.1 [bookmark: _9v8w5x1jxxoy][bookmark: _Toc143975730]Conceptual foundation to enterprise and entrepreneurship
Enterprise tends to refer to the establishment of organized effort given by various members to identify manager risks required to grow and develop a certain business venture. On the other hand, entrepreneurship tends to define the ability of an individual to acquire opportunities to develop products, ideas or solutions. In this case, enterprise indicated utilisation of resources technology and effective management system while entrepreneurship suggested creativity and the ability to transform ideas into action (Jones et al. 2019). For example, Steve Jobs is one of the famous entrepreneurs who have been able to establish the enterprise known as Apple in the US back in 1976. In this domain, Steve Jobs being the mastermind behind the business have been able to introduce an effective management system within the firm along with inducing innovation products and solutions required to initiate the business venture in the marketplace.     
1.2 [bookmark: _Toc143975731]Analysis and critical evaluation of concept of enterprise and entrepreneurship from the perspective of entrepreneur
According to the perspective of an entrepreneur, entrepreneurship can be defined as the ability to facilitate solutions required to fill up gaps or mitigate issues existing in the business world. On the other hand, the enterprise is the result of successful entrepreneurship which involves the establishment of new production and services, exquisite business processes along with advanced technologies. Reports have also suggested that risk factors are involved in entrepreneurship where entrepreneurs tend to invest a certain amount of resources in new business ventures with the sole aim of building a successful business operation in the future (Herlinawati et al. 2019). As per the perspective of entrepreneurs based around the world, the ability to identify and the potential opportunity to start a business operation is also a sign of an entrepreneurial spirit. 
[image: ]
Figure 1: Business opportunities for entrepreneurs around the world 
(Source: Statista.com, 2023)
According to the above graph, 55.1% of the entrepreneurs prevailing in Indonesia have developed a willingness to start a business within the nation and thus portraying a certain of entrepreneurial spirit required to establish an enterprise. The risk taking factor is also involved in such spirit and thus influencing the overall entrepreneurship rate within the respective country. In this case, the entrepreneurs can adopt frameworks and concepts available in the business world to ensure that the respective enterprise tends to gain a competitive advantage in the international marketplace. It has also been found that entrepreneurship is not only a limited profit-making enterprise rather it can result in the formation of social enterprise which tends to play an essential role in addressing the environmental and social causes of the respective community (Munim et al. 2020). The perspective of entrepreneurs has also stated that CSR activities as well as sustainable business practices tend to act as the primary objective of social enterprise based around the world. 
1.3 [bookmark: _Toc143975732]Conceptual foundation of personal trait theories
Personal trait theories have been able to identify the behavioural pattern of entrepreneurs, which has helped in proper nurturing in the business world. In this case, the senior leadership team of multinational companies to determine the entrepreneurship spirit among the team members has adopted such theories. For example, there is the social cognitive theory, which has allowed the individual to form a connection between personal factors, behavioural patterns as well and environmental factors. According to the framework suggested by this particular theory, entrepreneurs tend to learn from their respective role models. Such learning processes have resulted in the development of suitable entrepreneurship traits for the respective individuals (Jayawickreme et al. 2019). On the other hand, the Five-factor model has also demonstrated the traits possessed by various entrepreneurs prevailing around the world with the help of the dimensions including openness, conscientiousness, extraversion, agreeableness and Neuroticism. Leaders to determine the personal characteristics of entrepreneurs and thus assess the ultimate entrepreneurial spirit have also used this framework.  
[bookmark: _Toc143975733]2. Evaluation of traits, characteristics, attributes and motivations of entrepreneurs 
[bookmark: _Toc143975734]2.1 Evaluation of traits of entrepreneurs 
Entrepreneurship is considered a product of quality leadership and a wide range of skills, which has been used to implement ideas into actions. In this case, creativity and innovation have served as one of the main modes of entrepreneurship prevailing around the world. It can also be said that the creative aspect of entrepreneurs has also helped individuals acquire business opportunities and thus use innovative ideas in the marketplace (Akhmetshin et al. 2019). In this case, Jeff Bezos, the CEO of Amazon has been considered one of the examples of successful entrepreneurship who has been able to improve business performance in the last two decades (Stall et al. 2020). 
In this domain, one of the major traits of the respective business leader has also indicated the potential to induce innovation within the firm required to improve the quality of the respective product and services (Hameed and Irfan, 2019). Moreover, the entrepreneur have also taken risks in the years of leadership of Amazon, which have helped the respective individual to expand the product offerings in the market (GORGULU, 2020). Moreover, the respective entrepreneurs have also adopted the trait theory to acknowledge the concept of innate personality traits. 

Figure 2: Trait theory
	(Source: Developed by the learner)	
It has also been observed that the framework suggested by this particular theory on the potential of the leader to follow the need for achievement (Jayawickreme et al. 2019). On the other hand, the respective theory has allowed the entrepreneur to focus on personal traits as well required to enhance the impression during board meetings and public meets. In order to determine the needs of quality leadership in Amazon Jeff Bezos has also adopted McClelland's theory of needs. In this case, the framework has suggested the requirements of effective leadership, which tends to consist of three needs including achievements, affiliation and power (Acquah et al. 2021). 
[bookmark: _Toc143975735]2.2 Evaluation of characteristics of entrepreneurs 
On the other hand, the leadership characteristics of the entrepreneur also played an essential role in finalising the business sustainability rate in the end. According to reports, Jeff Bezos has also been able to develop the characteristics of successful leaders. It has been found that entrepreneurs have shown a passion for their respective businesses, which is fuelled e, by the motive to improve people’s lives in the future. Focus on products, services, and other characteristics of the respective business leader. This particular characteristic also tends to represent the core of entrepreneurship, as the quality of products and services tends to determine the success rate of the business organisation. Jeff Bezos has also proven to be a major risk taker and thus presenting the characteristics of a successful entrepreneur who has been able to cross setbacks and failures in the past (Akimov et al. 2021). Apart from creativity, the entrepreneurs have also proven successful in establishing networks with both social and professional contacts in the market allowing the individual to stimulate the performance of the company based in the US. 
[bookmark: _Toc143975736]2.1 Evaluation of attributes of entrepreneurs 
It has also been noticed that the founders of Amazon have also been able to portray certain attributes that have included the entrepreneurial spirit for the leader. Such attributes have also contributed to the growth and development of the company. In this domain, Jeff Bezos being one of the most successful entrepreneurs in the 21st century has been able to take bold decisions regarding business proceedings to prove the effectiveness of innovative ideas. This tends to prove the fact that the leader is a major risk taker, which is being followed by the formation of a curious mind. Such a mind-set developed by the respective entrepreneur has led to investments in technologies. 
Apart from this, Jeff Bezos has also used resourcefulness to leverage opportunity in the market by creating unique solutions to mitigate issues prevailing in major business operations. The leader has also been able to improve communication allowing the entrepreneur to create a successful business by efficiently communicating with board members and the investors of the company. Since the entrepreneur has been proven a major risk talker, the business leader has been able to adopt an effective risk management system, which has been capable of mitigating major risks and improving the outcomes of the respective company based in the US (Pauceanu et al. 2021). 
[bookmark: _Toc143975737]2.1 Evaluation of motivations of entrepreneurs 
Some of the key motivational factors that have influenced the entrepreneurial journey of Jeff Bezos tend to indicate innovation and customer centrepieces of the company. Moreover, the entrepreneurial passion has driven the potential of the respective business leader to create technology-based solutions to mitigate issues prevailing in business operations such as logistics, production and customer service (Burfeind, 2019). It has been observed that Jeff Bezos has portrayed the Entrepreneurial spirit by adopting new business miniatures. Moreover, the leader has also represented such polity by inducing innovation within the firm to simplify business proceedings such as logistics and production. However, an entrepreneur like Jeff Bezos has been able to foster an innovative environment at the workplace along with supporting the organisational staff as well (Gardiner et al. 2020). 
On the other hand, the policymakers present within the entrepreneurial ecosystem also have the responsibility for influencing business growth and development in the future. In order to do so, the policymakers have encouraged the young entrepreneur to take part in various learning programmes. Such initiatives taken by the policymakers have driven innovation, job creation as well as the development of the entire economy. 
[bookmark: _3atsu9mokxiy][bookmark: _Toc143975738]3. Difference between profit and non-profit organisations
[bookmark: _Toc143975739]3.1 Conceptual foundation to for-profit and not-for profit small organisations
The purpose of the small-profit organisational is to generate profit for its stakeholders while the small non-profit or social organisational aims to fulfil a mission indicating social or environmental cause. In this case, profit has served as a key performance indicator for the profit-based organisation allowing the members of the firm to determine revenue growth and profitability structure (Cabral et al. 2019). For example, Imaginera, which is one of the famous small and medium enterprises based in the UK, aims to deliver profit to its investors by gaining a competitive advantage in the international marketplace. This has been possible after the firm has been able to create innovative solutions and thus acquire a turnover of around £10 million by the end of 2022. On the other hand, the non-profit organisation has focused on fulfilling its humanitarian mission with the help of various funding sources including donations as well as government support (Kober et al. 2021). For example, the Community Care Foundation is a non-profit organisation that tends to facilitate free healthcare services to the people living in the respective community. Such organisations have also focused on improving the quality of health and well-being of the respective community members.    
[bookmark: _Toc143975740]3.2 Analysis and critical analysis of for profit and not for profit small   organisations
There is a major difference prevailing between profit and non-profit organisations based around the world.  In this case, the primary goal of a profit organisation is to attain financial success by meeting the market demand level while the non-profit organisation aims to serve for the welfare of the common people and thus serve a social cause (Ataseven et al. 2020). For example, Revoult is one of the popular small profit-based companies based in the UK, which has been able to improve its revenue level by inducing innovative ideas within the business proceedings. In this case, the leaders of the firm have been able to increase the annual revenue generation of the company by around 30% in 2022. Reports have also indicated that the firm has been able to generate total revenue of around £850 million by the end of 2022 (Revolut, 2023). 
On the other hand, non-profit organisations based around the world have believed in creating a social impact by addressing the issues prevailing within the respective community, society or environment. Moreover, the leader of such an organisation has engaged in activities that have led to the establishment of a positive relationship with the community members, beneficiaries and stakeholders of the respective company (Miković et al. 2020). On the other hand, UNICEF is another non-profit organisation that tends to focus on providing healthcare assistance to children all around the world especially in developing countries. It has also been revealed that the primary goal of this particular organisation tends to indicate the health and well-being of children and thus fulfilling its charitable mission all around the globe.    	
[bookmark: _Toc143975741]3.3 Critical analysis of entrepreneurs values and beliefs in for profit and not for profit small organisations with applications
The values and beliefs of a profit organisation are inclined towards the market orientation where the leader tends to attempt to deliver goods to the customers required by the demand level prevailing in the market. Moreover, these companies also tend to use technology-based solutions to gain a competitive advantage in the respective marketplace. Reports have also indicated the fact that the profit-based organisations also aim to gain brand value in the future of that entire profit being distributed among the shareholders of the company including the investors who have invested in the company in the initial stage of the business (Suykens et al. 2019). 
On the other hand, the values of non-profit enterprises tend to put emphasis on social and endometrial causes. The values of such organisations also involve community engagement level, along with gaining financial resources to meet the ultimate objective of the respective social or non-profit organisations (Willner, 2019). Apart from this, the senior members of the non-profit organisation have also acquired stakeholders such as the community, donors and beneficiaries (Brieger et al. 2021). It has also been found that the value of such organisations also depended upon the ability of the firm to establish transparency in business operations required to fulfil social objectives. Moreover, such a firm has also used both qualitative qualities measures to determine the social impact level and thus determine its success rate in the future. 
[bookmark: _1pbzqajd0z6q][bookmark: _Toc143975742]4. Conclusion 
It can be concluded that innovation and creativity have served as the two main traits of successful entrepreneurs. In this case, Jeff Bezos, the founder and CEO of Amazon is a major risk taker, which has led to the growth and development of the company based in the US. Apart from taking risks, the leaders have also been able to focus on improving the quality of products and services, which has served as a major characteristic of a profound entrepreneur. It can also be concluded that the profit organisations have only focused on increasing gains while the entrepreneur behind the non-profit firms has emphasised improving societal impact level.     
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