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[bookmark: _Toc132992675]Introduction
Entrepreneurship is highly directed to be the process of developing, organising and running of new business, which tends to allow the owner n generating profit while undertaking certain types of financial risk as well. This is highly being run by tube entrepreneurs who are typically described to be the person that has an idea to be working with for creating a product or service which people will be initiating to buy such things as well as organisation to support the effort that is being out in. it is seen that the entrepreneurs typically take a lot of risks and initiatives in forming a new business which is quite visionary or can be demonstrated as the innovator (Doern et al. 2019). This research shall be analysing the prospects of the entrepreneurship, which will be critically applied, and evaluate the concepts and knowledge about in regards to the enterprise and entrepreneurship from a range of perspectives that might be including, for example, as an entrepreneur, entrepreneur, support provider or policy maker. For this, technical sources of entrepreneurship traits, characteristics, attributes and motivations of entrepreneurs shall be analysed followed by the prospects of the differentiating between for profit and not for profit aspects largely. 
[bookmark: _Toc132992676]Traits of entrepreneurs 
There are certain traits that entrepreneurs typically work with. The trait theory typically explains such concepts where the entrepreneurs, through greater trust, tend to achieve success in the business, which can be personal and market driven traits for managing work elegantly. These traits are: 
[bookmark: _Toc132992677]Strong leadership qualities
Entrepreneurs are considered to have a strong leadership quality since the person is entitled to manage the business in the most professional mane and is highly responsible for managing such a position as well. According to Olanrewaju et al. (2020) it generates the prospects of creating better relationships with the investors, overseeing employees and monitoring operations at large. This requires strong leadership aspects. For instance, learning about leaders from the industry can be a good example of following the path that the leader has gone through. 
[bookmark: _Toc132992678]Highly optimistic 
Optimism typically means being positive and looking towards the negatives. Kraus et al. (2020) stated that entrepreneurs who are responsible of organising, managing and promoting the business need to be optimistic and face setbacks over time. For instance, starting a business requires a lot of paperwork which eventually might be delayed due to some issues that might create delays elegantly (Wadhwani et al. 2020). Therefore, staying optimistic will be helping to overcome those issues largely quickly, which will motivate the workforce around the entrepreneur too. 
[bookmark: _Toc132992679]Strong sense of basic ethics and bang confident
Ethics is always being concerned with the prospects that the entrepreneur will be ethically valuing the work that is being done by home/her. This calls for higher integrity to be maintained, which is a subjective perspective of enabling higher confidence levels largely (Wadhwani et al. 2020). These higher confidence levels will be the founding stones laid by higher ethical aspects, which are more likely to imprecise the relationships with the stakeholders and other people committed towards the business at large.
[bookmark: _Toc132992680]Serial innovators
Innovation is the key to entrepreneurship success. According to Liguori and Winkler (2020) entrepreneurs are highly defined as the part of the constantly developing new ideas and improving the existing business opportunities through constant innovations and high driving factors. This will be helpful for finding the improvements ways to existing ideas into a business format for generating a winning situation. 
Competitive spirit
According to Audretsch and Moog (2022) entrepreneurs love challenges, and they like to win since starting the business class for greater challenges to be met effectively, which they will be taking on their lifetime aspects largely. This is because it is more of a personal challenge that they typically undertake for growing market share. For this, they focus on inward progressions, which will help in mapping decent progress abut the business largely. Thereby helping to sell products in an adequate manner and generate a good profit margin out of it. 
[bookmark: _Toc132992681]Creating strong network 
It can be seen that the creation of a good network helps in improving the business largely. Entrepreneurs never get the success alone since the entrepreneurs focus on the creation of a network of contacts, business partners, financial partners and other, which will be providing valuable resources for the business to drive success ahead. This allows for drawing better support for the entrepreneurs largely. 
[bookmark: _Toc132992682]Characteristics of entrepreneurs 
There are certain personality characteristics that entrepreneur typically bestows upon. These are described below:
[bookmark: _Toc132992683]Need for achievement
Entrepreneurs firmly focus on having something for themselves through launching ventures. This will act as the tangible symbol of their abilities to draw innovation and create better business culture. For instance, Dhirubhai Ambani is considered a greater entrepreneur who initially started to sell traditional snacks to religious pilgrims and grew his business empire to different domains, largely diversifying the business aspects (Diandra and Azmy 2020). This is undertaken as means of marketing factor for gaining significant wealth largely. 
[bookmark: _Toc132992684]High independence
Entrepreneurs often call for being independent and tend to be independent in their thought and action for moving forward and making decent progress largely. This will help them in making progress on their own largely. This typically includes the capacity to think and make the action so the capacity to make progress ahead can be achieved elegantly. However, these skills should not be influenced by others.  
[bookmark: _Toc132992685]Internal locus of control 
According to Ratten and Usmanij (2021) it is one of the most important skills of an entrepreneur, which destines to be believed that the entrepreneur is trying to keep since an individual's destiny or achievements are solely responsible for their hard work. This is because success is not by luck but rather by hard work or having the right set of contacts. For this, the entrepreneur needs to keep faith in themselves to be successful ahead. For instance, Dhirubhai Ambani benefited and backed himself to be successful ahead. 
[bookmark: _Toc132992686]Energy and Motivation 
Entrepreneurs need to be energetic and highly motivated, which will be further make the employees to be staying positive and motivated to achieve success ahead. According to Berger et al. (2021) highly motivated entrepreneurs tend to get such motivation to work for long hours and bring in the positive energy within the working culture, which will be defining the success ahead. Thus, decreasing the chances of faltering later.  
[bookmark: _Toc132992687]Resilience
Uncertainties are part of the business world. Baker and Welter (2020) projected that an entrepreneur needs to be highly resilient and have the capacity of bouncing back to overcome the disappointments and failures. The main thing is to learn from mistakes and proceed further. The spirit should be higher and find ways to succeed ahead, which will be helping to stay positive and bring success for which the new business idea has been created. 
[bookmark: _Toc132992688]Willingness to take calculated risks 
It is seen that taking calculative risks often makes the business to stay on hard times, and successful entrepreneurs are calculated risk takes. They have the required character to think about balance about all the costs and be aware of surrounding market conditions so that flexibility can be infused. This is a well-versed ability to take calculative risks and gain perspectives into the market elegantly. 
[bookmark: _Toc132992689]Attributes of entrepreneurs 
Entrepreneurs have certain attributes which they typically follow to have successfully ached. According to Bradley et al. (2021) a successful entrepreneur poses the attributes of being highly innovative, where they try to differentiate themselves from others and form the market as well. This is done through many ways where different products are being offered or bringing in variations into existing products largely. Thereby, the entrepreneur tries to set part form that attracts and tries to attract new customers. For instance, many small and medium enterprise dealing in fashion product typically tries to bring innovative fashion products at a lower rate, which many large fails to deliver by keeping the price here. This is exclaimed by the psychological trait approach, which describes that proactivity, achievement orientation and commitment to others will bring out the innovativeness within the entrepreneur itself. This is one of the personality traits that they can possess about. However, Alsafadi et al. (2020) countered such this where the author is, stating that entrepreneurs aren’t afraid of taking any kind of chance which is thrown in their way. This is because in the initial days might be a risk for the business, and there is always a chance of the business getting failed. Thereby, if the entrepreneur is afraid of taking risks and not trying to expand the business during the growth stage, it Weill not be able to make the business further grow. This typically bestows about the attribute of a calculative risk taker, which entrepreneurs needed to have set at some point in time. This is the attribute of taking a certain risk to expand the business elegantly for a bright future ahead, which is the essence to bring success. Similarly, Stoica et al. (2020) countered such prop sets by initiating that doing hard work is the essence of any success to be bringing in. This implies that entrepreneurs work with hard aspects, and this hard work will be resulting to bring changes within the business ahead. This is where the leadership attribute of the entrepreneur typically comes into play. This is because the main motive should not be earning money but rather to tackle the hardships during the business phases too. This will initiate the higher energy for working hard and the required motivation to bring in greater emphasis on doing work. The entrance should be ready to work in all circumstances despite the business has been established. The route for any backlog should be undertaken and prepared, which will initiate the yardwork that entrepreneurs can put in behind. This is examined by the social behavior approach elegantly since entrepreneurship busies are suited for people that do not have the habit to fit into the large organisation. Thereby helping to overcome the perceived prospects of personal attributes and roles they typically held in the employment for motivating themselves elegantly. This is also being analysed by Stoica et al. (2020) that passionate attributes since running the business require a lot of ideas and hard work. This comes from the hard work that entrepreneurs might be putting themselves into for generating success for the business ahead. Thereby describing the success full entrepreneurs’ verse largely. This describes the attribute of venturing alone where the entrepreneur takes long-term planning and is perfectly goal oriented for analysing their strategic aspects largely. This will be helpful in generating further success with such attributes largely. 
[bookmark: _Toc132992690]Motivation for entrepreneurs 
It can be seen that without motivation, an entrepreneur cannot run a business or bring things into their existing idea, which can be fruitful for various gains. According to Alsafadi et al. (2020) projected that monetary gains are the main motivation which the entrepreneur might be undertaking to have a decent financial health prospect for him. For instance, in 2008, that tesla launched the first electric cars industry largely. Their main motivation was to bring environmental changes with respect to financial gain too, which would benefit them largely. Similarly, Bradley et al. (2021) contradicted that more freedom and authority over the business that will be established by the entrepreneur make their motivation high for undertaking entrepreneurship prospects. This is because conventional business prospects are not followed, which might give severe problems for the business to run with. Therefore, the entrepreneur might be very much authority and makes them self-accountable where they can stay involved in every aspect. This allows the entrepreneur to be highly accountable for bringing success, and it's his/her own idea which is being formed into a shape for enabling better success ahead. This is explained by characteristics of flexibility where despite knifing the future is uncertain, the entrepreneur typically always stays open to change and plans strategically as a result for making the business to dwell in a good manner. Further, they are also entitled to make unexpected things happen to be happening for making their ideas more progressive (Berger et al. 2021). Thereby, for these things, they are highly entitled to making a decent progress towards their goal elegantly. The motivation to being creative control is highly visible through these things largely. 
[bookmark: _Toc132992691]Differentiates between ‘for profit’ and ‘not for profit’ small organisations from the perspectives of entrepreneurs 
There is certain difference that exists within the profit and non-profit organisations. Firstly, non-profit organisation society comes first and personal motive next. Whereas, for profit organisation is just opposite where the motive is to earn profit followed by societal benefit too. This makes the entrepreneur belief of changing the societal problems and bringing profit for them also. For instance, Tesla brought the electric cars which is venture if Elon musk for overcoming the hardships of the environment’s pollution to a greater level (Ratten and Usmanij 2021). This analyses the power to think and belief of being successful when a major environmental driver is being triggered by Tesla. 
Secondly, the use of subscription, member fees, grants form governments and other are major source of revenue for them. However, the major source of finance is through sales and other things which can generate revenue is the only source of revenue in terms of for-profit organisation (Diandra and Azmy 2020). This can further be increased through the likes of capital investments made by the partners or others for making the business more progressive and generate major prospects of making the business more progressive elegantly. 
Lastly, the financial statement used by the for-profit organisation, the use of cash flow, income statement and balanced sheet are used elegantly (Liguori and Winkler 2020). These are statements that depicts about the current financial positions which are in regards to the regulations that are being issued elegantly. For non-profit organisations the use of receipts and payments accounts is diligently to showcase the current financial positions. This is diligent done by the use of expenditure accounts and balance sheets. 
The difference has showcased the belief of following the passion and regulations to establish a business unit by an entrepreneur (Audretsch and Moog 2022). It can be in the form of profit or non-profit too. This also exemplifies that the entrepreneur with his/her creative idea particularly in modern days tries to bring the higher prospects of generating good amount of revenue largely. 
[bookmark: _Toc132992692]Conclusion 
The research concludes in the overall aspects of the entrepreneurship. The major skills, characteristics and others. The major prospects are to being creative and analysing the creative ideas into better form which will help in having better and integrated financial gains. The major prospect is about overcoming the societal problem through such entrepreneurship business aspects that can provide greater benefits and financial gains too. Further, the difference of for –profit and non-profit also dictated about the innovative and regulation benefits that entrepreneur might be following for establishing the noble idea largely. 
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