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In 2013, travel and tourism played an even more vital role in the global economy. The industry grew faster than the overall economy and several other established industries, including manufacturing, banking, and retail (Della Corte et al., 2019).
The tourism industry has bolstered local economies by providing a huge number of jobs due to its reliance on human labor. Young individuals, women, and migrant workers can all quickly enter the workforce through the tourism industry.  This emphasizes the significance of sustained expansion for the sector.
Moreover, tourism planners around the world are making significant advances in sustainable tourism development, which benefits the economy by creating jobs, reducing poverty, and safeguarding the environment (Saarinen, 2020). Complaints from tourist hotspots concerning significant negative impacts on the local environment, culture, society, and residents' daily life highlight the need for more sustainable tourism development.
In Bangladesh, sustainable tourism development is a novel concept. Sustainable tourism development includes travel and tourism that seeks to lessen the detrimental effects of visitors on their destinations, encourages the protection of both cultural and natural heritages, protects the environment and its biodiversity, flora, and fauna, and creates long-term opportunities for social and economic growth for locals (Maxim, 2016). However, sustainable tourist growth requires the active engagement of all concerned parties. 
In order to develop and promote Sylhet as a sustainable tourism destination, this study seeks to identify tourists' actual experiences in the city, their sensitivity to environmental pollution, and the positive and negative factors that affect their visits. The research will also reveal potential strategies for advertising Sylhet as an eco-friendlier alternative to other tourist hotspots in Bangladesh.
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There has been a rise in consciousness about the importance of putting the idea of sustainable development into practice, and this has coincided with the rise in the popularity of alternative types of tourism. The word "sustainable development," like "ecotourism," is used in environmental policy, although no one knows exactly what it means (Kişi, 2019). Sustainable tourism is defined as trips that don't negatively impact locals, wildlife, or historical landmarks, while yet providing enjoyable experiences for tourists. Its goal is to help the local population while also giving visitors a memorable and instructive experience. Moreover, the process of developing sustainable tourism in a site involves the ongoing coordination and development of amenities, infrastructure, products, and services that aid host communities in giving high-quality experiences to visitors while enhancing the well-being of locals.
Since the global population is a primary predictor of human impact on the globe today and in the future, peace is considered a global signal of effective social organization and governance (Wood, 2017). As an added bonus, prosperity can stand in for per capita resource use when numbers are used. The safety of the environment and other protected areas is put at greater risk when pollution is present. Tourism activities that negatively impact air, sea, and land must be subject to strict regulation and legislation because sustainability is the key to solving these issues.
Guidelines for sustainable tourism development and management can be applied to any sort of tourism, from mass to niche. To keep tourism growing sustainably over the long haul, it's important to keep these three factors in check. Sustainable tourism takes into account the ecological, economic, and social contexts in which it operates.
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The basis of this research is the descriptive method. Descriptive research and statistics are concerned with the nature of the research question, the methodology employed, and the data analysed, as opposed to inferential statistics, which seek to show causation, effect, and solution. The final survey questionnaire includes 26 variables (items) constructed after reviewing the literature, analysing data from the first round of in-depth interviews, and reviewing results from similar studies. There were two parts to the survey questionnaire. Respondents (tourists) were asked to fill out a list of 26 topics, ranking their importance on a Likert scale from one (not important) to five. Our research included both original and supplementary materials (Saarinen, 2020). Publications from governments and international organizations (UNWTO, WTTC, UNEP, UNDP, USAID, and so on) on sustainable tourism development in Bangladesh and other nations were used as secondary sources of information. Questionnaires and in-depth interviews with experts in the field were the primary means of gathering information. In addition, 329 complete surveys were utilized to verify that the sample is demographically representative and that the results may be extrapolated to the full population. 
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Current research employing "Index analysis" found that tourists to Sylhet care about the development of ecotourism. If Sylhet is to become a major STD in Bangladesh, however, there is still room for improvement (Ruhanen et al., 2019).
Therefore, the following table displays the positive and negative factors that have been shown to influence tourists' perceptions of Sylhet's potential as an STD in the future. 
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Figure 1: Variables having positive and negative impacts

Sylhet's future potential to become a notable STD was evaluated by including all variables having a future potentiality index value below 0.6007 in this study, both positive and negative. 
We found a number of important factors that will determine Sylhet's future potential to be a severe STD. Sylhet is home to a plethora of natural and cultural treasures, but without proper protections and oversight, they are slowly deteriorating. Authorities should be more stringent and cautious while making changes and adopting policies to maintain the long-term viability of Sylhet's social, cultural, and natural attractions. Water, gas, and other natural resources should be used sparingly (Ruhanen et al., 2015). Educating tourists and locals alike on the need of conserving natural resources is crucial if Sylhet is to maintain its delicate ecological balance.
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Locations and industries often get their start in the experimental period. At this early stage, communities and governments begin to assess how they might best take advantage of and capitalize on the tourism industry (Roy and Roy, 2015).
A great example of a site from the Age of Exploration is "Soyar" in Parbatipur upazila, Dinajpur district. A few years back, many riders stumbled upon it. Only a handful of locals make a monthly visit. The only way to get there from the surrounding neighbourhood is on a muddy road. In addition, it is not a publicly traded company.
The "engagement" phase of tourism development is the first step. At this point, a destination's popularity among tourists is rising. Hotels with guest rooms could open. Transportation and community amenities such as hospitals, airports, and roads may be demanded of governments (Poudel et al., 2016).
The Agora Road in Mithamoyen, Kishoreganj, is where you may see this show (rain or shine). It gained tens of thousands of views in a single year after going viral. Most of the locals are service industry workers.
The influx of tourists to a location started at this point and only increased. It requires a major investment in infrastructure. During busy times, companies and service providers often fall short of customer expectations. There are probably more visitors than natives right now (Mondal, 2017). Top-down processes, multinational organizations, and tourism management are becoming increasingly important as local control declines. Cox's Bazar is a prime illustration of this era. Although it is Bangladesh's number one tourism destination, it can constantly be improved upon.
When an economy is consolidating, travel slows down. This could happen deliberately, to restrict the flow of visitors, or to create a scarcity of products and services catering to the tourism industry, or it could happen unintentionally (Maxim, 2016). Typically, the tourism industry and the local economy are intertwined. In certain places, tourism has surpassed other industries as the primary economic driver. The best representation of this era is found in Venice. There has been no discernible increase in visitors to Venice during the preceding five years.
It's possible that the maximum number of guests or visitors has been reached at this moment (Manzoor et al., 2019). The site has just lost its relevance and appeal. Overtourism has already begun to show its detrimental effects. There will be unavoidable negative effects on the economy, the environment, and society.
Once upon a time, Sopnopuri in Rangpur was a popular tourist spot. Its initial appeal, though, is dwindling. Interest is beginning to fade. From here on out, a place might either revive itself or fall into disrepair.
Revitalization is possible with significant enhancements. This could mean anything from refocusing on a different demographic to introducing eco-friendly practices or adding a new attraction. The vacation town of Vinno Jagat in the Dinajpur district used to draw many visitors (León-Gómez et al., 2021). However, at the present time, it is obsolete. The proprietor is making changes to accommodate the growing number of customers. The Gaibandha district's Bahadurabad Ghat used to be a major draw for vacationers. However, river erosion had long before wreaked havoc on the area.
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More than half of those surveyed in the study agreed that Sylhet had great potential as a bustling ecotourism hub. Sylhet has great potential as a destination for eco-tourists, but more work needs to be done to promote sustainable tourism and increase the city's profile as a green destination. The writers identified a series of key factors that govern Sylhet's potential. More importantly, Sylhet needs to promote these qualities to become a significant sustainable tourist destination. To help Sylhet develop into a long-term tourism attraction, we offer the following suggestions:
1. Tourism-related support services, including lodging, food, and transportation, must be improved in order to provide better service and suit the needs of all sorts of visitors (Kişi, 2019). These ancillary offerings frequently make a huge difference to a visitor's time in Sylhet. This means that these supplementary parts must operate their businesses in a way that helps the host community and the environment in the long run.
2. Businesses that cater to tourists and provide a wide range of services and goods must be established in a way that protects the environment, and this includes those run by locals. Nothing they do should endanger the planet's ecosystems or deplete its natural resources (Guo et al., 2019). To prevent further pollution and ecological decline, new management techniques must be put into place.
3. Support from the local community in protecting the area's natural and cultural assets is essential to the growth of a sustainable tourism industry in every destination. Sylhet may be promoted as a sustainable tourism destination if the local population is involved in policymaking from the very beginning.
4. Concerned Authority Caution The concerned authority, which is responsible for overseeing the administration and management of all tourism-related activities and other natural resources in any region, needs to be more cautious when it comes to protecting cultural, natural, and resource assets (Della Corte et al., 2019). They need to make plans to promote Sylhet as a sustainable tourist destination and implement policies that will protect the city's natural and cultural landmarks for generations to come.
5. Involvement of the Private Sector: When marketing Sylhet as a Sustainable Tourism Destination to domestic and local tourists, NGOs, SHOs, and other parties including tour operators, travel agencies, and suppliers should take more precautions. They need to start working with other government agencies to improve Sylhet's reputation with tourists and to promote campaigns that teach people, both locals and visitors, the value of safeguarding the city's natural resources and cultural artifacts for the future (Budeanu et al., 2016). 
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Table 6: Variables having positive and negative impacts
on tourists’ perception

Positive impacts

Negative impacts
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Taking destinations and tourist
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