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1. EXECUTIVE SUMMARY
TerraTeas is the tea shop situated in the center of Windermere and specialized in the selling of different teas from all over the world. Coffee and tea shop industry in the UK is growing again and especially there is read more demand for specialty tea especially among the millennial and Gen X. From the market analysis it has been identified that consumers are looking for varieties for differentiated quality teas for consumption, and this resonates well with the company’s products portfolio. The structure of the operational system of TerraTeas is designed to be effective and to satisfy customers. They will be key resources for the business; A perfect location because the business will focus on a family-like setting, Proper utensils for tea making, and strong bonding with the supply department to source fresh products. It is located on Victoria Street, which is just off the main road into Windermere and it is adjacent to Booths (Zoopla, 2024). This location is suitable for the family and have large space for the kids that play and parents also enjoy tea with themselves. The location has two rooms, where the downstairs one is a soft-play room for kids. The personnel employed in the team have significant working backgrounds in both hospitality service sectors and operations, which is vital for providing quality service. The marketing communication will use both the online and offline mediums with an aim of improving brand recall among the target market. 



2. THE BUSINESS IDEA
2.1 The Product/Service
TerraTeas is a cozy tea shop situated in Windermere with a stock of teas from many countries. It targets tea lovers, visitors and, the local people who looking for a place to chill. The shop is intended to be dedicated to having the best teas from China, India, Japan ,and other countries; with a calm and meditative atmosphere. In this venue, it is worth mentioning the kid’s corner, which allows parents to leave children under their supervision with an opportunity to a tea  quietly.
[image: ]

The product offering at TerraTeas which is centrally defined is the tea set menu from around the world accompanied by light meals, cakes, pastries and afternoon tea. With respect to its value proposition, it is possible to sustain TerraTeas family-oriented and provide a noiseless atmosphere, so all the customers can appreciate the variety of international teas in a picturesque area.
2.2 SWOT Analysis Summary
The business will differentiate itself primarily by both its global tea inventory and a child-friendly atmosphere since it has a designated area for children to play when their parents are shopping. There are an increasing number of consumers who seek wellness, and there is a tendency to drink tea (Su and Zhang, 2022; Yeap et al., 2021); the business involves targeting the family tourism segment in the Lake District. However, there is a threat from established tea shops and fluctuating number of tourists visiting the country pose a threat. 
3. THE TEAM
3.1   Key Personnel
Name and Company Position:
Nicoleta – The founder and the Managing Director
Skills and Experience:
Nicoleta has more than 4 years of experience in McDonald’s store, she is focused on customer needs. Used to work in a fast-paced and under-pressure environment.
Role and Responsibilities 
  Nicoleta manages the day-to-day running of the company, she is responsible for the supply chain and is in charge of business development.

Name and Company Position:
Claudia – Founder and Operations Manager
Skills and Experience:
Claudia has more than 4 years of experience in the hospitality industry and she comprehends staff management and customer service issues.
Role and Responsibilities:
Claudia is responsible for staffing, organizational responsibilities, and managing stock and day-to-day functioning.

Name and Company Position:
Elena – Founder and Marketing Manager.
Skills and Experience:
Elena has experience in digital marketing and has a focus on social media content creation.
Role and Responsibilities:
Marketing involves making advertising campaigns, engaging on social media platforms, and improving recognition.


Name and Company Position:
Zoi – Founder and Bar Manager
Skills and Experience:
Zoi has 3 years of experience working as a waiter in hotel and restaurant environments, with a focus on providing exceptional customer service, managing orders efficiently, and ensuring a welcoming dining experience.
Role and Responsibilities:
Responsibilities include taking and managing orders accurately, delivering drinks promptly, assisting customers with menu selections, and maintaining cleanliness and organization.

3.2 Skills Gaps & Key Partners
3.2.1 Additional Staff Requirements (Roles and Responsibilities):
· Every team member possesses skills that concern core business processes. For instance, operations and stock administration are under Claudia, and Nicoleta handles the overall supply chain and quality.
· Elena works on websites, social media, and other electronic sales and marketing while Zoi takes care of all communications and comments from customers. Combined, they address all the in-store physical and digital customer service.
· There is the opportunity to shift between roles within the team. Nicoleta handles the overall planning of projects while Claudia handles the day-to-day operations, eliminating any need for extra hires.
3.2.1 Outsourced Support / Key Partners: 
· A marketing agency will handle social media and digital marketing activities in order to increase the businesses’ online presence. Estimated cost: £500/month.
· IT Support will offer website support and will be in charge of POS system services. Estimated cost: £300/month.
· Legal Services will sign contracts, take care of the business-related issues and advise on legal aspects. Estimated cost: £150/hour.

4. MARKET RESEARCH
4.1 Market Information, Trends and External Factors
The growth rate of tea market on the UK has a constantly upward trend, as the revenue in tea segment in 2019-2024 is expected to increase by 1 billion £, in 2024-2029 by 0.01 billion reach 2.1 billion (Statista, 2024). 
[image: ]
Figure 1: Revenue of the tea market in the United Kingdom from 2019 to 2029
(Source: Statista, 2024)
The graph depicts that only 5% of the oldest generation and 4% of the youngest generation people in UK often take tea, however, 34% of Millennial and Generation X people often take tea (Statista, 2024a). Also, rising trend of wellness and healthy life, improving theme of family tourism in the Lake District, there is the demand for a qualitative, a wide range types of tea in conditions of family-friendly establishment.
[image: ]
Figure 2: Regular consumption of tea in the United Kingdom (U.K.) in 2024, by generation 
(Source: Statista, 2024a)
A specific trend is the need for health-oriented consumption, and buyers are already paying attention to the health benefits of the beverages they can consume (Hallak et al., 2022; Kowalska et al., 2024). TerraTeas’ portfolio will focus on selling quality and a variety of teas that help convey natural wellness to customers who are more aware of their health status than before. The growing trends of family tourism in areas such as the Lake District show emerging need for appropriate facilities (Statista, 2024b). This is an area that TerraTeas can exploit to the optimum level by providing specific children’s corner and games for families and as such parents with children enjoy meals and tea as they cater to their children’s needs.
4.2 Customer Profiles
1. Young Families
Age range: 25 - 45 years 
Today, families with children are always in search of entertaining events that can be interesting both for adults and children. They are always pleased with places that are relaxed enough to get good drinks and there are lean shots provided for the children (Nunes et al., 2020). This generation embraces the culture of taking healthy products and social places for families, and therefore, taking products like Terrateas’ for outing during the weekends or on school holidays is highly recommended (Ferraro et al., 2023).

2. Health-Conscious Millennials
Age: 25 - 35 years 
Millennials are aware of healthy living and are keen on products that will improve on their health (Jasrotia et al., 2023; Magano et al., 2022). They care for specialty teas that serve health benefits and they find warmth in places that they go to. 

3. Retired Individuals
Age: 60+
Old people look forward to places they can comfortably take a cup of tea and socialize freely with other people (Cui, 2024). This demographic particularly appreciates quality and choice of teas as well as the capability of conducting community affairs. TerraTeas can make arrangements for their needs with special tea afternoons or information on various types of teas.

4.3 Competitor Profiles
	Competitor
	Differences from TerraTeas
	Strengths and Weaknesses
	Unique Selling Proposition (USP)
	TerraTeas' Competitive Edge/Advantage

	The Café by the Lake
	· The Café by the Lake primarily focuses on coffee and light meals, with less emphasis on specialty teas compared to TerraTeas (The Cafe by the Lake, 2024).
	· The café has an established presence in the area and offers a diverse menu that appeals to a wide range of customers.
· However, it has a limited variety of teas and lacks a family-friendly atmosphere.
	· The USP lies in providing a broad menu of food and beverage options, including some tea selections.
	· TerraTeas stands out with its extensive selection of specialty teas and a dedicated space for families, creating a more welcoming environment for parents and children.

	The Tea Room
	· The Tea Room emphasizes traditional tea service and maintains a more formal atmosphere (The Tea Room, 2024), which contrasts with TerraTeas' modern and casual vibe.
	· It is known for its high-quality teas and has a strong reputation for offering exceptional afternoon tea experiences.
· However, its limited appeal to younger, family-oriented customers and higher prices can deter some potential visitors.
	· The Tea Room's USP is its focus on premium, traditional tea experiences that cater to tea connoisseurs.
	· In comparison, TerraTeas offers a modern twist on the tea experience, with family-friendly activities and affordability, attracting a broader audience.

	Davenports Tea Room
	· Davenports Tea Room primarily serve tea and have a minimal selection of teas, unlike TerraTeas, which specializes in a variety of teas (Davenports Tea Room, 2024).
	· Davenports Tea Room benefit from established customer loyalty and provide quick service for on-the-go customers.
· However, they generally lack a focus on tea and do not create a family-friendly environment.
	· Their USP revolves around quick and convenient options for busy individuals.
	· TerraTeas differentiates itself by providing a dedicated tea experience that emphasizes wellness and community engagement, making it an appealing choice for families and tea lovers alike.



5. MARKETING PLAN
5.1 Price
At TerraTeas, the price of products will be set in a comprehensive manner to accommodate all the customers but at the same time give the value of the product in the market. Organizational structure for pricing will be implemented by charging a slightly higher price for specialty teas and keeping basic varieties inexpensive. For instance, TerraTeas will cost the specialty teas between £3.50 and £5.00 per cup and the regular tea variants shall be around £2.50 to £3.00.
5.2 Product
The design of TerraTeas will be made to ensure that the environment is welcoming and cozy with corresponding characteristics of the brand. Interior living space decorated in the most natural colors and the furnishing will be comfortable and welcoming. TerraTeas take-home teas will be packed in biodegradable material with clear labeling that has the TerraTeas logo and a brief description of each tea type’s origin. 
[image: ]
5.3 Placement
TerraTeas’ products will be marketed online and physically. The business will open a physical shop in Windermere where consumers will be able to consume their tea alongside their family members. Local customers will be able to order the deliverance services which will make it easy for them to access the products the business offer.
[image: ]
5.4 Promotion
Instagram and Facebook will be used for advertisement of teas, sharing of client feedback as well as advertisement from the page. Moreover, TerraTeas will use local personalities and bloggers to reach out as many potential clients as possible and appeal to their trust. TerraTeas will also offer tea-tasting event and workshops to ensure that customers can get first-hand experience of the teas and give feedback as well. 
[image: ]
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6.  KEY RESOURCES
6.1 Premises
TerraTeas will expect to require between 1,200 and 2,000 sq ft so that there is adequate seating for all, a separate play area for children and a small kitchen to prepare tea. According to the existing market conditions, the average commercial rental rates with Windermere are expected to range from £1200 to £2,500 depending on the area of the property and the state of the property. Besides, the business rates that apply to such premises within Windermere average between £20,000 and £25,000 per year based on the rateable value of the property.
6.2 Equipment
	Items
	Description
	Price
	Website
	Screenshot

	All In One Cash Register with Built-in Receipt Printer POS
	Cash register with an integrated receipt printer, ideal for managing sales transactions efficiently.
	£893.97
	Amazon
	[image: ]

	Solid Wood Narrow Bar Table
	Durable and stylish bar table made from solid wood, perfect for café seating areas.
	£515.99
	Amazon
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	KARACA Saturn Coffee Cup Set of 6
	Elegant porcelain coffee cup set, ideal for serving coffee in a stylish manner.
	£19.99
	Amazon
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	PowerLix Milk Frother Handheld Whisk
	Electric milk frother for making foam for coffee drinks; includes a stainless steel stand.
	£7.94
	Amazon
	[image: ]

	British Berkefeld 12L Water Filter System
	12L stainless steel gravity-fed water filter system for clean and purified drinking water.
	£179.95
	Amazon
	[image: ]

	GYMAX Kids Bouncy Castle
	Inflatable 6-in-1 bouncy castle with double slides for children, enhancing family-friendly appeal.
	£229.90
	Amazon
	[image: ]



6.3 Key Suppliers
For TerraTeas to run, it is fundamental to get into contracts with significant suppliers of ingredients, materials, and services. Firstly, it will be important to have a supplier who can regularly provide superior-quality tea. A UK-based supplier which can be interested in a cooperation is Brewed By Hand which provides a large amount of specialty teas imported from various parts of the world. Besides tea, the business will need a supplier for organic milk and products made from it as well as for milk substitutes. Muller is a potential supplier of high-quality dairy products, with wholesale prices around £0.50 to £1 per Liter for milk. For sweeteners and flavourings, TerraTeas will consider Billington's, a supplier of unrefined sugars and sweeteners, with prices around £1.20 per kg.


7.  FINANCES AND START-UP SUPPORT
	EXPENDITURE
	Year 1 
£

	Company Registration
	100

	Rent/Rates
	22,000

	Staff Wages
	25,000

	Travel/Accommodation
	2,000

	Telephone (mobile)
	600

	Broadband
	600

	Utilities
	1500

	Marketing and materials 
	5000

	Insurance
	1200

	Capital Expenditure/Equipment
	

	All In One Cash Register with Receipt Printer POS
	£893.97

	Solid Wood Narrow Bar Table
	£515.99

	KARACA Saturn Coffee Cup Set of 6
	£19.99

	PowerLix Milk Frother Handheld Whisk
	£7.94

	British Berkefeld 12L Water Filter System
	£179.95

	GYMAX Kids Bouncy Castle
	£229.90

	Training & Development
	1500

	Accounting/Legal
	1000

	Outside Services
	2,000

	Stock/Materials Purchases
	8,000

	Bank Charges
	200

	Office Consumables 
	300

	Loans Repayments
	1000

	Total Expenditure
	£73,847.74


	YEAR ONE PROFIT/LOSS
	£

	Total Income
	90,000

	Total Expenditure
	73,847

	
	

	Profit/Loss
	£ 16,153

	
	









	INCOME
	Year 1 
£

	Sales A Teas
	50,000

		Sales B  Pastries & Snacks  	
	20,000

	Sales C  Merchandise
	10,000

	Funding
	5,000

	Loans/Borrowing
	5,000

	Total Income
	£90,000







	



7.1 Financial Summary
The total expenditure estimated of the business include basic overheads for starting as well as running the business. This budget will provide for preliminary advertising activities which will for the creation of brand image, advertising attraction of customers through internet advertising and other conventional methods. The Sales A will be £50,000 due to ascending consumer tastes in specialty teas among millennials and Generation X. Moreover, the capital introduced and funding sources add up to as £10,000, including efforts to secure local business grants and functional community development funds for small businesses.

APPENDICES
Appendix A – SWOT Analysis
	Strengths
	Weaknesses

	· TerraTeas offers a unique selection of teas from around the world.
	· TerraTeas is a new business with limited brand recognition.

	· The business provides a family-friendly environment with a dedicated kids’ corner.
	· High initial setup costs pose a financial challenge for the business.

	· TerraTeas offers a diverse range of products, including teas, snacks, and pastries.
	· Competing with well-established tea shops can be difficult.

	Opportunities
	Threats

	· There is a growing trend for wellness and tea culture, which TerraTeas can leverage.
	· The business faces competition from established tea shops in the area.

	· The increase in family tourism presents a valuable market opportunity.
	· Seasonal fluctuations in tourist numbers negatively affect revenue.

	· TerraTeas can partner with local producers and host events to attract more customers.
	· Economic downturns can reduce consumer spending on leisure activities.



	
	

	
	

	
	

	
	

	
	







Appendix B – PEST Analysis
	Political
	Economic

	· Brexit has impacted the cost of imported goods, including specialty teas.
	· Economic uncertainty may reduce discretionary spending.

	· UK government support for tourism in the Lake District is likely to increase.
	· Rising costs of imported teas can affect profitability.

	Social
	Technological

	· Growing wellness trends drive demand for healthier, diverse tea products.
	· Online sales platforms and delivery services are growing in popularity.

	· Generation X and Millennials show regular tea consumption, creating a core market.
	· Social media marketing can enhance brand visibility and customer engagement.







Appendix C – Copy of Pitch Supporting Material  

[image: ]
Slide 2: Introduction 
[image: ]


Terra Tea is familiar with a variety of international teas from China, India, Japan, and others. The placement of the company emphasis on creating a family-friendly environment with a kids' area. The company is located on Victoria Street, just off the main road into Windermere, adjacent to Booths. This location is suitable for the family and have large space for the kids that play and parents also enjoy tea with themselves. Moreover, the Terra Tea offers a peaceful, meditating space for those that enjoy tea. It also offers wellness trends in conjunction with an experience of unique tea.

Slide 3: Problem 
[image: ]
The problem of the idea include a lack of specialized tea-focused establishments in Victoria Street. There are limited options for family-friendly, wellness-oriented tea experiences. In addition, there is a growing demand for quality tea with a relaxing ambiance. Thus, this is the opportunity to create a unique space for tea enthusiasts and families.

Slide 4: Solution 
[image: ]
This taps into the love of tea by the visitors and the locals seeking a place of relaxation. The café include the family-friendly atmosphere that would focus on the wellness aspects. A wide range of experiences will be provided in teas to match up with different needs. Furthermore, the kid’s corner in this setting is a good space to leave children under watchful eye, and take quiet tea.

Slide 5: Market Opportunity 
[image: ]
Speciality teas are on the rise in the UK and across the world. Many health-conscious consumers seek after wellness beverages. Moreover, spaces such as tea cafes and wellness areas of increased popularity along with the premium, organic, ethically sourced lines that are increasing. Target audience of Terra Tea Company includes tea aficionados, families, and wellness seekers.

Slide 6: Business Model 
[image: ]
Sales arising from operation of own cafes, online store, and via associated outlets. A niche customer base mainly made of tea lovers who subscribe to monthly tea deliveries. Organic values for the premium priced fair-trade coffee blends and hosting of workshops and tea-tasting events to help raise revenue. Lastly, collaborations with wellness brands and local producers for special offerings is crucial to increase the brand awareness.

Slide 7: Competitive analysis 
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	Competitor
	Differences from TerraTeas
	Strengths and Weaknesses
	Unique Selling Proposition (USP)
	TerraTeas' Competitive Edge/Advantage

	The Café by the Lake
	· The Café by the Lake primarily focuses on coffee and light meals, with less emphasis on specialty teas compared to TerraTeas (The Cafe by the Lake, 2024).
	· The café has an established presence in the area and offers a diverse menu that appeals to a wide range of customers.
· However, it has a limited variety of teas and lacks a family-friendly atmosphere.
	· The USP lies in providing a broad menu of food and beverage options, including some tea selections.
	· TerraTeas stands out with its extensive selection of specialty teas and a dedicated space for families, creating a more welcoming environment for parents and children.

	The Tea Room
	· The Tea Room emphasizes traditional tea service and maintains a more formal atmosphere (The Tea Room, 2024), which contrasts with TerraTeas' modern and casual vibe.
	· It is known for its high-quality teas and has a strong reputation for offering exceptional afternoon tea experiences.
· However, its limited appeal to younger, family-oriented customers and higher prices can deter some potential visitors.
	· The Tea Room's USP is its focus on premium, traditional tea experiences that cater to tea connoisseurs.
	· In comparison, TerraTeas offers a modern twist on the tea experience, with family-friendly activities and affordability, attracting a broader audience.

	Davenports Tea Room
	· Davenports Tea Room primarily serve tea and have a minimal selection of teas, unlike TerraTeas, which specializes in a variety of teas (Davenports Tea Room, 2024).
	· Davenports Tea Room benefit from established customer loyalty and provide quick service for on-the-go customers.
· However, they generally lack a focus on tea and do not create a family-friendly environment.
	· Their USP revolves around quick and convenient options for busy individuals.
	· TerraTeas differentiates itself by providing a dedicated tea experience that emphasizes wellness and community engagement, making it an appealing choice for families and tea lovers alike.




Slide 8: Go-to-Market Strategy
[image: ]
Advertisements promoting wellness lifestyle and other socially relevant causes especially the protection of the environment. The company will focus on joint collaborations with Influencers for product advertisements and creating believability. Secondly, promotion of the product with cafes and wellness centers to have the product featured on their stores. Lastly, providing consumable products during fairs and carnivals so that people could taste the products and identify the company.

Slide 9: Financial Projections
[image: ]
The total expenditure estimated of the business include basic overheads for starting as well as running the business. This budget will provide for preliminary advertising activities which will for the creation of brand image, advertising attraction of customers through internet advertising and other conventional methods. The Sales A will be £50,000 due to ascending consumer tastes in specialty teas among millennials and Generation X. Moreover, the capital introduced and funding sources add up to as £10,000, including efforts to secure local business grants and functional community development funds for small businesses.

Slide 10: Team 
[image: ]

3.1   Key Personnel
Name and Company Position:
Nicoleta – The founder and the Managing Director
Skills and Experience:
Nicoleta has more than 4 years of experience in McDonald’s store, she is focused on customer needs. Used to work in a fast-paced and under-pressure environment.
Role and Responsibilities 
  Nicoleta manages the day-to-day running of the company, she is responsible for the supply chain and is in charge of business development.

Name and Company Position:
Claudia – Founder and Operations Manager
Skills and Experience:
Claudia has more than 4 years of experience in the hospitality industry and she comprehends staff management and customer service issues.
Role and Responsibilities:
Claudia is responsible for staffing, organizational responsibilities, and managing stock and day-to-day functioning.



Slide 11:Team
[image: ]
Name and Company Position:
Elena – Founder and Marketing Manager.
Skills and Experience:
Elena has experience in digital marketing and has a focus on social media content creation.
Role and Responsibilities:
Marketing involves making advertising campaigns, engaging on social media platforms, and improving recognition.

Name and Company Position:
Zoi – Founder and Bar Manager
Skills and Experience:
Zoi has 3 years of experience working as a waiter in hotel and restaurant environments, with a focus on providing exceptional customer service, managing orders efficiently, and ensuring a welcoming dining experience.
Role and Responsibilities:
Responsibilities include taking and managing orders accurately, delivering drinks promptly, assisting customers with menu selections, and maintaining cleanliness and organization. Additionally, Zoi focuses on ensuring customer satisfaction by addressing guest needs and providing a memorable dining experience.


Slide 12: Conclusion 
[image: ]

TerraTeas is an extraordinary tea company in Windermere that provides a tea service that is friendly for families. It emphasizes wellness and quality of tea, and the sources of the materials used. The friendly environment, variety of products and services, and incorporation of interaction with the community separates the company. Strategically liberal for marketing and to find scores of new partnerships from various stakeholders.
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INTRODUCTION

Familiar with a variety of international teas
from China, India, Japan, and others.
Placement emphasis on creating a family-
friendly environment with a kids' area.
Offers a peaceful, meditating space for those
that enjoy tea.

Offers wellness trends in conjunction with an

experience of unique tea.
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SOLUTION

This taps into the love of tea by the visitors
and the locals seeking a place of relaxation.
Family-friendly atmosphere that would
focus on the wellness aspects

A wide range of experiences will be
provided in teas to match up with different
needs.

The kid’s corner in this setting is a good

space to leave children under watchful eye,

and take quiet tea.
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MARKET
OPPORTUNITY

Speciality teas are on the rise in the UK and across the world.
Many health-conscious consumers seek after wellness beverages.
Spaces such as tea cafes and wellness areas of increased popularity.
Premium, organic, ethically sourced lines increasing.

Target audience-tea aficionados, families, wellness seekers.
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BUSINESS MODEL

Sales arising from operation of own cafes, online store, and via associated outlets.
A niche customer base mainly made of tea lovers who subscribe to monthly tea
deliveries.

Organic values for the premium priced fair-trade coffee blends

Hosting of workshops and tea-tasting events to help raise revenue

Collaborations with wellness brands and local producers for special offerings..
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COMPETITIVE ANALYSIS
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GO-TO-MARKET STRATEGY

Advertisements promoting wellness lifestyle and other
socially relevant causes especially the protection of the
environment.

Joint collaborations with Influencers for product
advertisements and creating believability.

Promotion of the product with cafes and wellness centers to
have the product featured on their stores.

Providing consumable products during fairs and carnivals so

that people could taste the products and identify the

company..
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TEAM

Name and Company Position:

Nicoleta—Founder and Manager Director

Skills and Experience:

Nicoleta has more than 4 years experience in a
McDonald’s store, customer focused and used to

work under pressure environment.

Role and Responsibill
Nicoleta manages the day to day running of the
company, she’s responsible for the supply chain

and is in charge of the business development.

Name and Company Position:
Claudia-Founder and Operations Manager
Skills and Experience:

Claudia has more than 4 years of experience
in the hospitality industry, she comprehends
staff management/customer service issues.
Role and Responsibilities:

Claudia is responsible for staffing,
organizational responsibilities, and managing

stock and day-to-day functioning.
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Name and Company Position.:
Elena —Founder and Marketing Manager.
Skills and Experience :

Elena has experience in digital marketing and
has a focus on social media content creation.

Role and Responsi

ies :
Marketing involves making advertising
campaigns, engaging on social media

platforms, and improving recognition.

TEAM

Name and Company Position
Zoi - Founder and Bar Manager

Skills and Experience:

Zoi has more than 3 years of experience working as a
waiter in restaurant cnvironments, focusing on
providing exceptional customer service.

Role and Responsibilities :

She is responsible for the satisfaction of all the
customers of TerraTeas to have a welcoming and

unforgettable experience.
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CONCLUSION

TerraTeas is a cozy tea shop located in Windermere that specialises
in offering a diverse range of teas sourced globally.

The business targets tea enthusiasts, visitors, and local residents
looking for a peaceful and family-friendly environment.

TerraTeas distinguishes itself with a child-friendly area, allowing

parents to enjoy tea in a relaxing setting.
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