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Business ethics and Corporate Social Responsibility (CSR) has taken a centre stage in the current organisational strategy, especially at a time when the stakeholders are becoming more demanding in transparency, accountability and sustainability. Business ethics is defined as the moral standards that guide the choices and conduct of businesses in organisations whereas CSR is some of the voluntary activities that businesses engage in to give back to society and the environment (Crane et al., 2019). This essay aims at defining and explaining these concepts in relation to well-known theoretical frameworks like the Triple Bottom Line (TBL) and CSR frameworks and critically reviewing how these two relate to business performance.
It will be shown that ethical practices and socially responsible behaviour are not only in the moral reforms, but also a strategic tool to increase a long-term competitiveness. To back up this analysis, the organisational examples such as Unilever, Patagonia, and Starbucks will be provided to explain how ethical and responsible activities can impact financial performance, reputation, and trust by stakeholders.
[bookmark: _Toc224843189]Business Ethics and CSR definition.
Business ethics is the use of moral values and norms in business behaviour and it helps organisations to determine what is right and what is wrong (Ferrell et al., 2019). It includes such issues as fairness, integrity, transparency and accountability in decision making processes. Ethical practices affect such aspects as corporate governance, staff relations, and protection of customers.
Corporate Social Responsibility (CSR), in its turn, goes beyond legal compliance and is concerned with voluntary activities that help society, stakeholders, and the environment (Carroll, 2021). CSR is the process that entails organisations being accountable of their social, environmental and economic effects, in order to keep the business operations in line with the general expectations of the society.
The CSR Pyramid of Carroll is a commonly known model that divides the responsibilities into four layers, including economic, legal, ethical, and philanthropic (Carroll, 2021). According to this model, the businesses should not only be profitable but also be able to comply with the laws, be ethical, and benefit the society.

[bookmark: _Toc224843190]Models and Theoretical Frameworks
The Triple Bottom Line (TBL) model is one of the most dominant that is employed as an explanatory approach to CSR, coined by Elkington. According to the TBL framework, the performance of an organisation should be evaluated in relation to three factors: economic (profit), social (people) and environmental (planet) performance (Elkington, 2018). The method spurs businesses to prioritize their profitability with sustainability and social impact such as Unilever which has chosen to implement the TBL approach through its Sustainable Living Plan, which aims at decreasing its environmental impact and enhancing social outcomes. This shows that combining ethical and sustainable practice might lead to shared value to both the business and society because stakeholders, including all stakeholders, should be considered (Freeman et al., 2020).Another theory that is relevant is the Stakeholder Theory that suggests that business ought to take into account the interests of all stakeholders, and not just shareholders only (Freeman et al., 2020). Some of the stakeholders are employees, customers, suppliers, communities, and the environment. To make the ethical decisions, these interests need to be balanced in order to make sure that the company is long-term sustainable.Patagonia is a good example of the stakeholder-oriented ethics. The company is concerned about environmental sustainability with the use of recycled materials and promoting products repairing instead of changing. This would be an ethical position that enhances brand loyalty and meets the expectation of the stakeholders.
[bookmark: _Toc224843191]Correlation of Ethics, CSR and Business Performance.
It is becoming clear that ethical behaviour and CSR have positive effects on the performance of business. Ethical practices also improve the image of the corporation, which subsequently increases trust in the stakeholders and results in customer loyalty (Aguinis and Glavas, 2019). Trust is a most important intangible asset that would lead to long term profitability such as in the case of Starbucks Coffee and Farmer Equity (C.A.F.E.) practices that treat farmers fairly and produce sustainably. This does not only enhance stability of the supply chain, but also builds brand image and consumer confidence. Consequently, this has put Starbucks in a good position amid the market and in terms of financial performance, employee satisfaction and retention. When organisations demonstrate their ethics, talented employees are likely to be attracted and stay long because they are motivated by purposeful work (Kim et al., 2019). An increase in employee engagement means better productivity and organisational performance, but not in a direct correlation. The opponents claim that CSR programs may raise the expenses of operation and lower the profitability in the short term (Brammer et al., 2020). As an example, the investment in sustainable materials or ethical supply chains can lead to the increase of costs in the short term but offer long-term financial advantages (such as decreased risks, increased efficiency, and better brand differentiation) that may be generated in the long run (Aguinis and Glavas, 2019). Ethical failures can be disastrous to performance as companies that do not adopt ethical practices may suffer reputational damage, legal fines, and lack of trust on the part of stakeholders. An example is that the companies that have been engaging in unethical activities like harming the environment or exploiting the labour force will incur financial losses because of their fines, legal suits, and diminished consumer trust. This emphasizes the fact that unethical behaviour may weaken business sustainability. All in all, one can describe the mutual dependency and reinforcement between ethics, CSR and performance. CSR initiatives are enhanced by ethical behaviour and the combination of the two helps to lead to long term organisational success through development of reputation, relationship with stakeholders and resilience in operations.
[bookmark: _Toc224843192]Conclusion 
To sum up, business ethics and Corporate Social Responsibility are fundamental elements of the contemporary business strategy that helps organisations to develop responsible and sustainable business operations. Business ethics is the ethical basis of making decisions, whereas CSR carries this duty to social and environmental issues in general. The use of models like the CSR Pyramid of Carroll, the Triple Bottom Line and the Stakeholder Theory show that organisations can incorporate ethical and responsible behaviors into their strategies. It is established in the analysis that ethics, CSR, and business performance are directly and positively correlated with each other especially on reputation, stakeholder trust, and long-term profitability. Whereas CSR might be associated with short term expenses, the end results such as long-term benefits supersede these difficulties. Finally, organisations with emphasis on ethical behaviour and social responsibility have better chances of succeeding in a business environment that is highly competitive and socially aware in the long run.
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