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Introduction

 ‘Fair Harbor’, the sustainable swimwear brand founded in 2015 by brother and sister, Jake and Caroline Danehy, use discarded plastic bottles and turn them into Men’s and Ladies swimwear. (About Us, 2019).
Jake and Caroline spent their childhood summers at Fair Harbor, a beach town on Fire Island. They spent a lot of time surfing and swimming allowing them to see, firsthand the amount of plastic that washed up on the shores. Jake Danehy had also studied the negative effects of plastic waste in the ocean which led them to the idea of turning plastic into swimwear. 
Westchester, New York is where their team are based and where they send product orders from. The Swimwear is made in Factories in China that hold a WRAP certification. (Danehy, Meet The Swimwear Brand Saving The Ocean One Swimsuit At a Time, 2019) 
In an Interview, Jake Danehy explains what their aim is and what they hope to achieve. “Fair Harbor’s mission is to keep shores clean, to keep plastic out of waterways, and to offer customers an amazing product at a great price! “. (Danehy, Meet The Swimwear Brand Saving The Ocean One Swimsuit At a Time, 2019). 

Defining Sustainability and Green washing 
To distinguish what Fair Harbor’s contribution to advancing sustainability is, it is important to first understand what sustainability is. The Brundtland Commissions defines sustainability as, making sure that our generations needs are met but without the compromise of our future generations. (Commision, 1987). To break it down further sustainability has 3 pillars to illustrate the concept. These pillars are Environmental, Social and Economical. The Graph below furthers explains these pillars. 
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 (getrealscience, 2019).
In contrast, it is important to define the term ‘green washing’, this according to (Inc., 2007). is when organisations give inaccurate or bogus information regarding their green/sustainability claims or in other words say they are doing more than they are to be environmentally/economically/socially friendly. False advertising isn’t wise for any organisation but as sustainability isn’t something that isn’t legally enforced it may be tempting for some organisations to tell little ‘green’ lies in order to be more appealing to mindful consumers. This isn’t fair for companies that are positively keeping and delivering their environmental promises nor the consumer and this is what creates reactions such as ‘the six sins of greenwashing’ report. 

Fair Harbor’s Contribution to Advancing Sustainability
Many companies have jumped on the band wagon of being ‘Sustainable’ but Fair Harbor started with sustainability at the forefront of their existent reasoning. Their central premise for starting Fair Harbor was based on trying to help keep plastic out of the ocean (to have a greener world). 
To date Fair Harbor have upcycles 512500 bottles into Swimwear. On average they use 11 plastic bottles to make one pair of men’s swim trunks. Technology helps them turn the plastic into yarn which creates the fabric mixed with cotton and spandex which is then cut and sewn into clothing items. Their process entails, collecting bottles that have been discarded of all over the world, they are then sent to Fair Harbors facility to be washed and shredded into flake, after, the flakes need to be melted and extruded before being spun into the yarn that can then be woven in to the desired fabric and dyed or printed on. (fairharborclothing, 2019).
After issues arose with the first WRAP factory appointed to make their performance shorts, they switched to a new one and decided to discard of the gluing element that fastened the trunks and now use buttons made from recycled ocean plastic from Haiti. (youtube, 2018). 80% of one-use plastic makes up Fair Harbors swim shorts and in addition coconut waste is also used. The husks from the coconut are broken down into fibres and then spun into a yarn which is then converted in the polyester. As it is naturally microbial, it is perfect for outdoor activites.  
Other ways Fair Harbor contribute to advancing sustainability is through collaborations, with the likes of Harry Potter star, Bonnie Wright to create a ladies’ swimwear range. (thehollywoodreporter, 2019). This spreads the message they are trying to convey further through both of their social media channels. Fair Harbor believe their marketing strategies work as they are advertising to like-minded people of similar ages, with similar hobbies or as Danehy put it “we are somewhat advertising to ourselves”. (Danehy, Meet The Swimwear Brand Saving The Ocean One Swimsuit At a Time, 2019). 

Brand ambassadors such as students on college campuses help to promote the brand and raise awareness of its ethos. This could be putting the next generation is good stead as they are becoming aware of the need for a circular economy and how Fair Harbor acted on their want to make a difference and the entrepreneurial way they went about it when they were at uni and high school. This is inspirational and would allow more young adults students to take the leap and be a part of making change and maybe leave a sentiment of hope for future generations. 
It is obviously having an impact as the business has grown by 1000% year after year.  
Fair Harbors ‘Round trip Initiative’ is an incentive that they explain the process of on their website which encourages consumers to send off their old swimwear to be upcycled and given a second life and in return they receive $20 off of their next purchase with them. (fairharborclothing, 2019). This could be seen as another effort to being sustainable or it could come across as using the sustainability movement to obtain further revenue from consumer purchases. 
WRAP stands for Worldwide Responsible Accredited Production. 
In theory, the labour used by Fair Harbor that comes with certification is above board, but caution should be taken, and good judgement is vital to ensure that the factories are compliant with the requirements of holding certification. Jake Danehy states that they have visited the factories on several occasions but this does not necessarily ensure everything is above board as due to the long haul journey from america to china, visits are more than likely scheduled in and therefore time could be given to prepare the factory for inspection. This could make it possible to hide any flaws in the system such as forced labour, child labour, and long work hours. 

CONCLUSION
Organisations in general are much more aware that sustainability is a growing concern rather than a fad that will pass. Not only is it profitable for companies to Instill the principles of sustainability into their organization but it is something that provides a feeling of comfort and security to consumers as they can see the ‘powerful people’ are doing their bit for the planet and they would rather spend their money with organisations that share their values and make them feel valued. It is vital that all factors of sustainabililty are met together as there can be knock on effects of mistakes or poor decision making. If organisations have been called out for green washing, it could result in loss of profits as consumers would lose trust and it may also affect future business.

In conclusion, Fair Harbor seem to be a good if not excellent example for advancing sustainability as their whole business model was designed to upcycle the plastic in the ocean. Converting plastic bottles into a useable yarn and then converting it into swimwear is a prime example for advancing sustainability, one could say. Fair Harbor take full advantage of social media and its power and continue to spread the message of their mission. Innovation is ongoing as Jake and Caroline Danehy continue to source new ideas and materials they can use and reuse to contribute to their efforts in sustainability. 
Going forward, Fair Harbor may want to look at how they monitor the factories that manufacture the clothing as it is vital to ensure good labour standards are being kept. It would be crucial for any organization to pay attention to more than just the environmental aspect of sustainability as focusing on one factor could become a detriment to other areas of sustainability and could trigger accusations of green washing even if it is unintentional. 
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