Employability and Career Development Assignment
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1. Task 1 – Comparison of Job Adverts
In order to understand what employers expect from graduates in the business and marketing field, four job advertisements for Marketing Assistant or Business Assistant roles were reviewed. The job adverts were taken from common recruitment websites such as LinkedIn and Indeed. Looking at real job adverts is useful because it shows the skills, knowledge and personal qualities that companies look for when hiring new employees.
The first job advert focused on supporting marketing campaigns. The employer expected candidates to have strong communication skills and creativity. The role involved helping with social media posts, creating marketing content and supporting the marketing team with campaign planning. This shows that creativity and communication are important in modern marketing roles.
The second advert highlighted teamwork and organisational ability. The successful candidate would help organise marketing activities and assist with administrative tasks. The employer also expected the candidate to analyse campaign results and prepare simple reports. This shows that analytical thinking and organisation are also important skills in marketing roles.
The third job advert placed more emphasis on technical skills. It required knowledge of Microsoft Office, digital marketing tools and content management systems. The candidate would help update the company website and assist with online advertising. The employer also mentioned problem‑solving skills and the ability to work under pressure.
The fourth advert highlighted customer awareness, adaptability and presentation skills. The employee would communicate with clients and support brand promotion activities. This indicates that marketing roles often involve interaction with customers and other stakeholders.
After comparing all four job adverts, several common skills appeared in each of them. Communication, teamwork, organisation, digital skills and creativity were mentioned frequently. These are known as transferable skills because they are useful in many different jobs. This comparison shows that employers expect graduates to have both technical knowledge and strong interpersonal skills.
2. Task 2 – Self‑Assessment (SWOT Analysis)
Self‑assessment is an important part of career development because it helps individuals understand their strengths and identify areas that need improvement. One common tool used for this purpose is the SWOT analysis, which looks at strengths, weaknesses, opportunities and threats. By reflecting on these areas, students can better understand their employability and prepare for future careers.
2.1 Strengths
One of my main strengths is communication. During my studies I have taken part in presentations, group discussions and workshops which helped me become more confident when sharing my ideas. Being able to communicate clearly is important in business because employees need to work with colleagues and interact with customers.
Another strength is teamwork. Many of the activities in my course required group work. Working with classmates helped me learn how to listen to other people's ideas and contribute my own suggestions. Teamwork is very important in the workplace because most business tasks involve cooperation between different departments.
I also believe that I have good time management skills. Managing multiple assignments and meeting deadlines has taught me how to organise my work effectively. I usually create a simple schedule or list of tasks which helps me stay focused and complete work on time.
2.2 Weaknesses
Although I have several strengths, there are also areas where I need improvement. One of my biggest weaknesses is the lack of real work experience in the business industry. While I have gained theoretical knowledge through my studies, I have not yet had many opportunities to apply these skills in a professional environment.
Another weakness is my limited knowledge of advanced digital marketing tools. I am comfortable using basic programs such as Microsoft Word and PowerPoint, but I would like to improve my skills in areas such as digital analytics, social media management tools and Excel.
I also sometimes feel nervous when giving presentations to large groups. Although my confidence has improved during my studies, I still want to develop stronger public speaking skills.
2.3 Opportunities
There are many opportunities that can help me develop my employability skills. My university offers career workshops, networking events and internship programmes which can help students gain valuable experience.
In addition, there are many online learning platforms where I can complete courses in digital marketing, business communication and data analysis. These courses can help me improve my knowledge and make my CV stronger.
2.4 Threats
One potential threat is the high level of competition in the graduate job market. Many students apply for the same positions, so employers usually choose candidates who have strong skills and relevant experience.
Another challenge is the fast pace of technological change. Businesses constantly adopt new digital tools, so employees must continue learning to keep their skills up to date.
3. Task 3 – Employment Goals and Personal Development Plan
Based on my SWOT analysis, I have identified several short‑term and long‑term goals that will help me develop my career. Setting clear goals is important because it helps individuals stay motivated and focused on improving their skills.
3.1 Short‑Term Goals
My first short‑term goal is to gain practical work experience in a business or marketing environment. I plan to apply for internships or part‑time roles within the next six months. This experience will allow me to apply the knowledge I have learned during my studies.
My second short‑term goal is to improve my digital skills. Many employers expect graduates to understand digital marketing and data analysis tools. Therefore, I plan to complete online courses in digital marketing and Microsoft Excel.
3.2 Long‑Term Goals
My long‑term goal is to work as a Marketing Executive or Business Development Executive. In this role I would help develop marketing strategies, support promotional campaigns and analyse market trends.
In the future I would also like to progress into a senior management role where I can lead marketing projects and contribute to business decision‑making.
3.3 Personal Development Plan
To achieve my goals, I have created a personal development plan. First, I will apply for internships or part‑time jobs to gain practical experience. Second, I will complete at least two online courses related to digital marketing and Excel within the next year. Third, I will continue practising my presentation skills through class activities and group discussions.
I will measure my progress by reviewing the number of job applications I submit, the courses I complete and the feedback I receive from lecturers or mentors. Reflecting on my progress will help me stay motivated and continue improving.
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