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SUSTAINABLE
BRAND EXTENSION / BHP CIRCULAR
From Mine to Meaning. COLLECTION

From Waste to Worth.
J 1l ith .
BHP RECYCLED METALS JEWELLERY R 2 S

that once were waste.

Precious. Responsible. Circular.

BHP - a global leader in resources and innovation -
is extending its purpose beyond mining by
transforming waste metals into beautiful,
sustainable jewellery.

Because a better future is worth more.

'MADE FROM LOWER ETHICALLY SUPPORTING A
RECYCLED ENVIRONMENTAL | SOURCED & CIRCULAR

SUSTAINABLE CIRCULAR EMPOWERING TRUSTED COPPER, PLATINUM | FOOTPRINT RESPONSIBLY ECONOMY
BY DESIGN VALUE COMMUNITIES BYBHP &MINING METALS CRAFTED

BRAND EXTENSION

m INTRODUCTION

BHP is a leading global BHP Circular Collection
resources company with
operations in mining,
processing and

metals production.

Anew sustainable jewellry line madiefrom recycled
‘copper, platinum and mining metas by-products.

‘@ Designed for moder, conscious consumers

 Repurposes mining wast nto timelss peces
With innovation and 0 Y 3

sustainabilty atits core,
BHP s turing waste
into value through
responsible design
and circular thinking,

© Reflects BHP's commitment to  circularfuture

® Combines innovation, craftsmanship and
environmental responsibity

This extension strengthens BHP's brand
purpose while opening a new space
in the sustainable luxury market.

BRAND EXTENSION AND BRAND EXTENSION AND
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MARKET TRENDS AT A GLANCE

BHP Circular Collection
SUSTANABLE | CONSUMERSWFT  GRCUUR  RESPONSBLE  supports sustainablty by:
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@ Rising demand for sustainable:
Betnical luxury

CIRCULAR
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@ Circular economy and recycing
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@ CONCLUSION REFERENCES

BHP Official Websito

BHP Circular Collection is a meaningful

brand extension tht ransforms waste (] o | 2

into beauty.support  cicuar scanomy:
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World Economic Forum - The Future of
Sustainable Consumption
e weforum.org

Ellen MacArthur Foundation - Circular Economy

o slanmacaririoundation org
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o with a big impact.
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