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Introduction
On this assignment, the researcher has made a list of Do´s and Dont´s regarding the cultural background of an international tourist. It doesn’t matter where people come from, but is important that in a hotel each country, each tradition and behaviour, are well known and also respected when they are not being harmful for someone else. 
According to (Seo,Yeji 2012) the hotel industry should realize that even though the world has been globalized, the culture background of all the countries are not taken in mind every time a service is provided. This is mainly because what is quality for one guest might not be the same for the other, depending on their culture and preferences, therefore is important for the hotels to identify the critical factors of cultural discoveries and incorporate this into their service to provide a more culturally diverse customer satisfaction within the hotel.
The researcher has selected the main countries that have the highest levels of travel and tourism to other countries. Is needed to explain a little bit why the behaviours or some things that the staff can do in a determined moment might be offensive for someone else or viceversa. This aide memoire has been created with the purpose of creating an atmosphere of tolerance and respect amongst all the cultures from all arround the world that are more than welcome in our premises. We want everyone to feel on this hotel like they were at home.

List of countries considered on this Memoire
	
	1. China

	
	United States of America 

	
	Canada

	
	India
Germany



China
	☐	1. DO. It is crucial that you show respect to the seniority, age, and educational background
1. DO NOT. Criticize or insult an individual in front of other public.
1. DO. Show respect and make compliments when you see something is great in someone, it will increase their self pride. 
1. DO NOT. Exagerate when doing compliments. It should be with sincerity and honor.
1. DO. Try to create activities that are collectivism oriented. In Chinese culture the group is always honoured
1. DO. Greet them sincerily and with respect
1. DO NOT. Shake hands too hard or intense. With lightly handshaking should be enough
1. DO. Receive what they are giving to you with both hands
1. DO NOT. Look straight in the eyes when greeting
1.  DO. Take care of your posture, tone of voice and facial expresion.
1.  DO NOT. Frown while someone is speaking, it might be interpreted as a sign of disagreement from your side
1.  DO NOT. Stare into another person´s eye. Is considered disrespectful.
1.  DO NOT. Introduce yourself in a personal space. Over familiairity is not welcome
1.  DO NOT. Touch them too much. This is only acceptable between family and close friends.
1.  DO NOT. Give gifts like clocks or flowers as they associate this with death
1.  DO NOT. Wrap gifts on blue, white or black paper.
1.  DO NOT. Give four of anything, Four is considered an unlucky number, while eight is the luckiest number and brings happines to the recipient.
1.  DO NOT. Arrive late when meeting someone.


United States of America 
1. DO NOT. Create many group activities for them, as their spirit is more individualistic, and they feel proud about individul accomplishments. 
2. DO NOT. Classificate them in a specific economic or social class. As per their typical American Dream, they think that anyone with any background can achieve all their goals.
3. DO. Have available food for them like Hamburgers, Hot Dogs and Fast food in general, as this is the most typical diet followed in USA, very high in fat salt and sugar.
4. DO. For regions like Philadelphia, they are more likely to eat Cheese Steaks, while New Mexico is more fancy of Fajitas and chillies.
5. DO NOT. Use professional titles when introducing yourself, but when introducing someone else yes
6. DO. In formal situation use the name and surname of the person, or maybe Mr or Ms followed by the surname. 

Canada 
1. DO. Create group activities as they have the family as a collective.
2. DO. Have well prepared food, as they are known as very good agriculturers and they normally have their three meals on a day.
3. DO. Have prepared for them their typical Poutine from Quebec which is frech fries with cheese and gravy, or Canadian Peameal which is bacon rolled in cornmeal. 
4. DO NOT. Forget to include in their breakfast their amazing Maple Syrup along with doughnuts and pancakes, they love that and will never forget!
5. DO NOT. Use their first name unless invited to be less formal, always use last name and the appropriate title when needed. 
6. DO. Shake hands as normal greeting, when less formal, they use one kiss on each cheek. 
7. DO. Maintain eye contact when greeting someone 
8. DO. Expect open disagreement from them when they see it necessarily, always with tact and diplomacy, but openly.
9. DO NOT. Interrupt them until you are sure they have finished their statement on a discussion. They might get offended
10.  DO. Speak in a straightforward manner as this is what they are going to be expecting from you.
11. DO NOT. Point at people, they consider this rude.
12. DO NOT. Confuse them with United Stated of America citizens
13. DO NOT. Come along with conversations about Quebec Separatism, politics or religion
India
1. DO. Create group activities, as family is fully respected and fundamental in daily life.
2. DO NOT. Offer them products from Cows, as for them is sacred. 
3. DO. Serve their food in a “thali” which is a kind of plate or tray that can hold more than one dish
4. DO. Have available for them dishes made with their favourite spice “Curry”
5. DO. Have food very spicy prepared for them. They love that!
6. DO. Have Chawal which is rice, or Roti which is a flat bread to accompanie their meals.
7. DO. Have spices on their meals such as tumeric, cardamom, coriander, cumin, etc
8. DO. Have prepared a “Bollywood” show for entertainment, this is an artistic tradition that all of them really like. 
9. DO. Be prepared to see a given name and a nickname, don’t use the nickname until invited to do so. 
10. DO. Greet them using “Namaste” and place both hands together, bowing slowly. This is a sign of peace and happiness. 
11. DO. Shake hands between men, is not that usual to do it with women.
12. DO. Greet elders and superiors, first, as they have hierarchical culture
13. DO NOT. Stand too close to others.
14. DO NOT.Communicate so straightforward, sometimes you will read between lines and interpret gestures. 
15. DO. Use your right hand to touch or receive something.
16. DO NOT. Beckon with your hand or snap your fingers
17. DO NOT. Point with your fingers
18. DO NOT. Do public affections encourages
19. DO NOT. Touch anyone with your feet, they are considered unclean, apologize if this happens accidentally.
20. DO NOT. Avoid colours like black or white when giving gifts.
21. DO NOT.Box or pull on someone else’s ears, they are sacred.

Germany
1. DO. Expect from them that you have all planned, they are considered the Masters planners
2. DO. Have everything organized for them to know specifically what they will do each day on a specific time, this provides them a sense of security
3. DO. Have for them a neat and tidy guest room, as this is how they organize their proper life, everything in an appointed place
4. DO. Greet them with a quick firm handshake.
5. DO. Use the title and surname until invited to use the first name. 
6. DO NOT. Arrive later or earlier than agreed, arrive on time
7. DO. Maintain eye contact while speaking, this denote frankness 
8. DO NOT. Create many group activities as they don’t have a very collectivism spirit on their families, they are more individualistic and emancipate very early.



Conclusion
	


With this assignment the objective of the researcher has been to create and embrace the positive indiference which is the ability to overlook on the cultural differences while remanining of the process of the culture seen as foreign.After doing this assignment, the researcher has noted that there is many different preferences regarding each country that the customers are coming from, however, with the knowledge of their cultural background the staff can be more prepared to deal with all the possible situations that can someone approach.
[bookmark: _GoBack] It has been proved that the more a hotel knows from different cultures and tries to do everything possible to make them feel like they are at home, the better is the experience lived from the guest and also, the guest satisfaction within the product and service provided is higher. This is why this aide memoire has been created for. To understand better and get to know each guest and what they would like us to do or not do, in order to make their journey the best they might have and as well, make them feel that there is not boundaries between the good service and the cultural background which can be very comprehensive from the staff from the bottom until the head of the hotel. Everyone wants to make you feel at home!
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