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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website allows the costumer to access the website with quick load times, simple navigation.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
There is quite a few subpages such as the type of  services they offer is end of tenancy cleaning, domestic cleaning, one-off cleaning, deep cleaning carpet cleaning, on a price tab shows on much they charge per hour and depend how many hours the client need, and the contact information where the client can call and ask for information. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes as there is a book as service by phone call or email option which is clickable and the customers can book and chose the right services and prices they need. 
And shows the opening hours and days of the week.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Rather than scrolling all the way down to find prices may be the company should think of options to the left-hand side of the screen to add all the services and prices they offer so the clients have a quick access to all services and prices. 



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website looks pleasant but if I had to remake it, I would add some extra colours to the background and a clearer font, and also accessible in other languages, and with a quick access to a table with all the prices and services.  There is no major difference compared to a mobile phone the access was quick and easy as the same on the computer. 



	Question 2b -  How does the website use imagery, video and colour? 


	Answer: There are good quality pictures image on the website that shows some of the services that has been rendered. They should add a Commercial Video to explain how the type of services they have, which would be helpful, and perhaps think about adding a range of different colours to make It more attractive and appealing when opening the website.



	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not have a chat option when the costumer open the home page, but there is an email address and a phone number that customers can use to contact the company about the services they need.  


	Question 2d – How effective are the social media links on the website?


	Answer: There is a range of social media such as Facebook, Instagram, YouTube, Tik Tok, Twitter, LinkedIn and they are all functionable 


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The information is quite descriptive and allow customers to choose from different services, access to range of prices and also packages are available on the website. 


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Trustpilot rate the website 4.5/5 and there is mention of 14000 plus people using the services and they are happy with the service but only shows the posit reviews but does not show the any negative or bad experience. However, it is not clear whether all 14000 people are happy about the services they offered.  


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member?

 


	Answer: 
Firstly, the rating of 4.5 is a motivating factor to book for a cleaning services, and different services and prices that customers can choose depending on their income and requirement and they have residential cleaning services around the capital. 
Whit this good reviews and differences prices and services I will recommend to my friends and families. 

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: 
Yes, the company have a price they charge per hour, so the client can chose how many hours and the service they need.
 Prices are available in different packages, and the quality of the services it is adequate for the value and the customers are welcome to choose the price and adequate services they need.



	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Cleaners in London

	
	2. Domestic cleaning services 

	
	3. cleaners near me 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes, when I type the words Cleaner of London, Domestic and professional cleaning services or Affording cleaning services near me, the company website appear on top of the search and differences cleanings websites. 


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Yes, websites continue to be relevant in modern UK business. Some business websites are limited by a lack of experience and understanding among both designers and managers. This can result in a stronger focus on technical features rather than user needs. According to Thelwall (2000) points out that companies should consider the internet as valuable marketing opportunity. Therefore, it is important that website designers prioritise usability, effective design, and how well the site supports the overall business objectives. 



	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: I would recommend that Cleaners of London enhancing the online image of London-base cleaning company requires building costumer trust, demonstrating professionalism, and optimising technical performance to effectively convert website visitors into client. Bonnardel, Piolat and Le Bigot (2011) stated that website colours have the potential to affect our perceptions, emotional reactions and behavioural intentions. 

	



Reference List 
	Bonnardel, N., Piolat, A. and Le Bigot, L., (2011) The impact of colour on Website appeal and users’ cognitive processes. Displays, 32(2), pp.69-80.

Cleaners of London (2026)Professional Cleaners London Trusts. Available at :www.cleanersofLondon.co.uk (Accessed on 2nd April 2026).

Thelwall, M., (2000). Effective websites for small and medium‐sized enterprises. Journal of Small) Business and Enterprise Development, 7(2), pp.149-159.











