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The aim of this module and assignment is to equip individuals with the skills and knowledge needed for career planning and professional development through skill auditing, identifying training needs and exploring industry opportunities (See Appendix A).
With the learning outcomes honing into successfully securing a placement and enhancing industry understanding and professional growth (See Appendix A).
“No amount of classroom study can ever prepare a student for the infinite variety of experiences they may come across in the work context” (Eales-Reynolds et al., 2013, p.104). This reiterates the importance of opportunities like placements to help strengthen an individual’s industry experience. 

I am uncertain on what exactly I would like to do in terms of my career, however I know that I want to work within the travel and tourism sector. This has sprung from family holidays growing up, which has taken my interest. A role that I could see myself doing is a TUI Children’s rep as it offers progression and travel opportunities! 
I am hoping that by completing this degree and immersing myself within placement opportunities, I will develop a better idea of what I’d like to do.
One thing that I am hoping to get out of this degree is to build up my skills, knowledge and confidence so that I can take these skills into the workplace.

The following stages aim to evaluate my skills, qualifications and experience, while highlighting the areas of improvement to ensure that I reach my potential. Therefore, a skills audit will be conducted, followed by a personal training needs and skills gap analysis and finally a placement development plan. A range of theories will also be used to support.

[bookmark: _Toc860145674]Stage 1 – Personal Qualifications & Skills Audit
This section involves assessing my current strengths and weaknesses in three key areas; Personal Skills, Professional Skills and Academic Skills.
The purpose of a skills audit is to evaluate current skills that you have and identify the missing skills that you need (Mangham, 2024). 
This will offer me an opportunity to seek the necessary action or training needed and ultimately aid my growth in all personal, professional and academic areas.
	                                                                  Personal Skills:
Strengths
· Creativity – In a recent marketing assignment, I had the role of designing promotional content including a video in order to promote as part of our campaign. 
· Self awareness – I understand the areas that I excel in but also lack in, so I can improve these. I often use the SMART objective framework to create concise and achievable goals when planning (Boogaard, 2023).
· Planning – I ensure to create a plan before writing my assignments and keep a personal planner.
· Self motivation – I am highly determined and give my all to any task I take on to ensure the best outcome. This links to Douglas McGregor’s X & Y theory, where I would fit into the Y category of self-motivation (Mind Tools, 2024) (See Appendix B).
· Listening skills – I actively listen to the ideas and opinions of classmates. (Cottrell, 2015, p.140) highlights the importance of this skill, “Good listening skills are invaluable to establishing rapport and building trust” which is especially important in the workplace. 

Weaknesses
· Time management – I don’t allow myself sufficient time to get a draft of my work in, meaning I am not reaching my potential from possible feedback to improve.
· Confidence – I don’t put myself forward in class discussions or express my opinion.
· Working under pressure – I find this highly stressful and is not something that I thrive in.
· Multi-tasking – It has proved challenging trying to balance uni assignments.

	                                                         Professional Skills:
Strengths 
· Teamwork – I especially developed this skill through my first part time job in which a team of us needed to collaboratively work together in order to clean the hotel rooms in a set time limit. The Tuckman’s Team Development model shows the process in which a team typically experience & the typical challenges faced throughout (West Chester University, 2024). 
· Digital skills – I have learnt to use different software's that I have not used before attending uni (e.g Hwb, Teams).
· Motivation – I reward myself to keep me on track to achieve my goals.
· Work experience – I have previously volunteered at a local animal sanctuary. Maslow’s Hierarchy of Needs model ties into this as once my basic needs are met, I find seek and find fulfilment in activities like volunteering (self-actualisation level) (Holloway and Humphrey, 2022) (See Appendix C).

Weaknesses
· Networking – I don’t yet have any experience in this.
· Leadership – I opt out for any roles that involve me being the leader. 

	                                                            Academic Skills: 
Strengths
· Hospitality & Guest Service – I attended an introduction training session of this, in addition to having worked within a hospitality role previously.
· Placement – On track to meet my 100 hour Arena Placement goal (approximately at 52 hours).
· Social Media – Had Lucy B TikTok Training, as well as personal experience of being immersed within modern day social media. 
· Events Experience – Attended/helped out at multiple events in Swansea arena (Jane Mc Donald, ABBA Tribute).

Weaknesses 
· Marketing/Application of theory in Practice – need to apply my academic knowledge of this topic and put it into practice when on placement.

Qualifications
· 8 GCSE’s (ranging from A* - B) - including Maths & English
· NCFE Extended Diploma in Travel & Tourism – Distinction*



The Honey and Mumford model states there are four different learning styles; Activists who learn by doing, pragmatists who seek practical and experiential learnings. Theorists find the logical reasoning behind things, while reflectors thrive when allowing time to gather their thoughts (See Appendix D) (BiteSize Learning, 2023). 
When I completed the test, my results showed that I scored high for both reflector and theorist, which I would agree with, as I tend to observe situations then concisely form my judgements (Mint HR, 2024).
I would consider self awareness to be my best strength as it enables me to continually assess where I am currently at, what is working and find solutions to areas of improvement. This transferrable skill can be used across personal, professional and academic settings. For example, I recognise that I struggle with time management, so I have started to use a planner to stay organised and proactive. 


[bookmark: _Toc594117409]Stage 2 – Personal Training Needs Analysis & Skills Gap Analysis
	Identify Skills Gaps
1. Public speaking and confidence
2. Networking
3. Time-management

	Identify Training Needs
1. I could do a confidence building course (High Speed Training, 2025). As well as practicing positive affirmations to build up my self-belief and confidence. 
2. Attending an event like the World Travel Market where I could practice my networking skills and find possible opportunities from this (WTM, 2025).
3. Take the Time-management fundament course (LinkedIn, 2022).

	                                   Develop Placement Development Plan

Placement Aims & Objectives – Gain industry insight and experience.
Personal, Professional & Academic Development – To remain consistent, dedicated, develop confidence and my knowledge.
Learning and Development Aims and Objectives – Achieve 100 hours at Swansea Arena (approximately at 50 hours so far).
Measurable Learning Outcomes – A reference letter from James can be used as evidence from the placement.



As mentioned previously, a job that I am interested in is a TUI Children’s rep. I feel that my skills are aligned with the requirements (See Appendix E) (Target Jobs, 2023). 


[bookmark: _Toc1443746506]Stage 3 – Placement Development Plan
“Placements are designed to give you experience of being a member of your profession and to enable you to put into practice some of the knowledge and understanding you have gained from your academic studies” (Eales-Reynolds et al., 2013, p.103). This demonstrates the reasoning behind placements and the profound effect that it can have on an individual like myself.

                                                    Placement Development Plan

Name: Susie-May James (2404489)
Programme and Level Placement Details:
International Tourism Management – Level 4 
	Key Placement Aims & Objectives
	Planned Placement Experiences / Training to achieve Learning Outcomes
	Measurable Learning Outcomes
	Practical Application of Academic Theory

	Improve my confidence and public speaking abilities (practicing through placement at Arena)
	This requires making a concious effort to get involved and engaged in class and talking with customers at the Arena.
	I will have developed this confidence and can measure progress by testing my ability to talk in front of a crowd.  
	I can apply the confidence cycle (of practice, apply, assess, modify) to help me follow the steps to overcome this challenge (Dr Pete, 2014).

	Do Camp America this summer as being a General Counsellor
	Practice my interview skills so that I can be chosen for the role
	I will have secured a spot for my summer placement by 12/4/25
	The Cohen & Plog theory links to this as while I am out in America I will have to immerse myself within their culture & customs. This means I would fit into the category of an explorer/drifter by seeking new experiences away from tourist places (See Appendix F) (Tourism Teacher, 2022).

	Explore career opportunities through placement opportunities (e.g TUI Children’s Rep Job)

	Placement opportunities like Camp America will give me an insight into whether I could see myself doing a similar role as a Children’s Rep. 
	By the end of the Camp America summer placement (25/08/25) I will gain a clear vision of whether the Repping role is something I would want to do.
	Kolb’s Experiential Learning Cycle ties in as I will have immersed myself within the role, reflect upon this experience, take in the learnings, then assessing whether I could do this as a career or not (See Appendix G).



The SMART objective framework was used above and aided in structuring this development plan to ensure each goal are specific, measurable, achievable, relevant and time-based (Boogaard, 2023).

Overall, after undertaking these sections, I feel that it has given me an insight into my key strengths to put forward when approaching a job opportunity but also the weaker areas that I need to take action to improve and considerations for possible placements I would like to do and career options for the future.
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AIM(S)

« o introduce the student to the key concepts of career planning and professional
development through auditing and analysing their professional skills and training
needs to effectively consider a range of suitable industry opportunities, along with
providing students with the knowledge and understanding to organise an operational
placement or volunteering experience within travel, tourism, hospitality, events, or
leisure resorts to develop their industry understanding professional skills.

LEARNING OUTCOMES
Upon the successful completion of this module, the student should be able to:

identify opportunities for personal and professional development in terms of specific
learning outcomes and professional career development;

successfully consider a range of industry opportunities to secure and undertake a stiitable
operational placement within the travel, tourism, hospitality, events, or leisure resort
sectors.
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The drifter

No connection to the tourism industy; get as far
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