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Introduction 
[bookmark: _Int_IFzhCEfe][bookmark: _Int_di2yaVV9]In this report I will introduce and explain the effects that the 2012 Olympics had and its effects on areas like visitor numbers, the impact of future events such as visitor typology and expectations. I will also Determan the motivations, demands and leisure need that was demonstrated during the event. I will identify the short- and long-term impacts of the event and will offer some suggestions to help towards a more sustainable event for the event the next time it is held. And will offer a fair conclusion to summarize all the points I have made

Olympic impact
Tourists during the 2012 Olympics had a huge impact on the economy and the environment. The economic impact the games had on government was not good as there was an investment of 18 billion with only a return of 5.2 billion effecting the government spending due to the massive loss however for local business owners the effect was opposite to the government in which there was an increases in in visitor spending by 6% making it up to 18.2 billion with a record amount of visitors at the time of 12.3 million all coming to the Uk that year thanks to the traffic it drove in. So, over the coming years the “cover only a fraction of expenditures” of the Olympics eventually turned into a positive with a boost to the local economy and an increase in tourism to the Uk Aswell as a GBP 9.9 billion trade and investment boost from hosting the games.
The environmental impacts that the games had on the Uk were quite low as this was the first year that they aimed for the most sustainable games yet and that they did. With the aim to use recycled rainwater and a “zero waste” approach to the whole games. 1 thing they did was use 100% sustainably-sourced timber to build the velodrome while also covering the copper box in 100% recycled copper which helped with a further 40% reduction on water usage due to recycling. They also achieved their “zero waste” towards landfill as all of the operations were diverted away from landfill with 62% being reused, recycled or composted and any waste from the setting up or decommission of the whole games was reused or recycled. They saved the equivalent of 400,000 Tonnes of carbon dioxide due to sustainable practices.


Visitor typology/ needs and wants
[bookmark: _Int_Ar9C9hTG]The main tourist type that is attracted to the Olympics is for sporting tourism, sporting tourist can be defined as people who travel to see or participate in sporting events and that was the typology that fit in the most for these tourists as many of them came over specifically for the Olympics so knowing the typology for the tourist businesses could prepare to cater towards them with their needs and wants. The needs for the tourists as refed to in Maslow's hierarchy are food and water which was provided by local shops or food outlets or wherever they are staying for their time in the Uk that are already integrated in the economy, shelter which was provided by hotels, hostels and pop up campsites. As well as safety and feeling safe either while attending an event in general public or where they are staying, they need to feel safe.
The wants of a tourist are love and belonging, self-esteem and self-actualization and the self-actualization. Love and belonging lines up with who you go with, and the Olympics is an event for all to watch so it really brings a sense of belonging and love as you can go with people you are close to and not by yourself. There could also be a connection to the sports or events that are on and how they could be passionate about the sport or event in its whole. Self-esteem would have been achieved while there if they did any mini events or days out while the Olympics wasn’t on or on a break like visiting places to book stamps where they have been giving them a sense of achievement. And finally, self-actualization this will be from attending the event and being in the stadium taking in the atmosphere and the excitement that comes with it giving them a permanent memory of the experience and how it all makes them believe they are finally at the peak of their interest even though it's for a moment.

Motivations, demands and leisure
The motivations to travel tend to link in with the type of tourist listed above, in this case of sport tourism motivations can come from the littlest of things whether it being their first time at an event, they come every time and more focused on sporting side they support a specific team or person, a specific sporting interest or even just want to go with friends who are fans. There can also be other motivations not to do with the event but line up with timing such as sightseeing, food tasting, tours and other activity's.
Demands tend to play off the motivations as the tourists demands being met is what keeps them in business so if the motivation of a tourist is to sightsee, they may need to change their business model or strategy to suit all members such as vegans or lactose intolerant people. Just overal the demands must be met for tourism to be successful. The Olympics preformed this perfectly with its location (being at the capital of England), the event being London also makes it sustainable to travel between the stadiums as London is a really public transport heavy city with access to the underground, busses and taxis hitting the demand for sustainability.
And leisure tends to fit in along the whole thing where the hosting city of London was it was a perfect place to do so with a range of activities and days out the city offers leisure will be a simple but significant part of attracting tourists it also plays in with the ease of the event and vacation such as the hotel being easy to get to or offer free food or drinks or even something as simple as a pool.
Suggestions for sustainability 
There are not many suggestions for sustainability as this event was designed with sustainability in mind and has been extremely successful in carrying out that goal. With the few suggestions I can think of would to be to improve on the local buildings with recycled materials instead of building whole new buildings and to accommodate the event however with modern day London and England being quite good at being sustainable in areas.
Conclusion 
In summary of all that what was said the London 2012 Olympics was a great event that happened in the Uk for both touring and business personel as it supplied the needs and demands of all the tourists while also being beneficial for the business owners boosting the economy and the government over a longer period due to the repeating traffic from the event all while being sustainable. If it were to return to the Uk in the future, I believe there will be another spike and growth in the economy as it was so successful the first time.
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