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There is a problem in the current e-commerce, digital innovation and entrepreneurship sector. Despite the great relevance of e-commerce, digital innovation and entrepreneurship, especially during the pandemic where most businesses have moved to online selling (something that should be happening) there is lack of understanding of the nature, ethicality and serviceability (Anwar and Daniel, 2016). (Provide supporting evidence.) This problem has negatively impacted the current e-commerce market and entrepreneurs  (who or what has been affected) because there has been little focus to promote digital innovation and e-commerce selling through advanced business model designs (Trimi and Berbegal-Mirabent, 2012).

A possible cause of this problem is it is a topic that requires extant research to further knowledge to enhance extensive opportunities offered by e-commerce businesses and the market. However, present study and research into digital entrepreneurship is still in its early stages, from a recent analysis of only 35 publications on the subject (Reuschke and Mason, 2020). This dissertation evaluates, analyses the drawbacks and advantages of e-commerce, entrepreneurship and digital innovation, the role, engagement and management of e-commerce micro businesses in the technological era by qualitative methods - interviews, questionnaires, observations, design based research, interpretive methods (research method) in the hope of understanding more about entrepreneurialism, promotion of business management and innovation in the context of e-commerce in the digitalized era, such as ethical issues, online frauds, trends, recommendations and possible issues to avoid for the near future. (issue/problem).
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Introduction
[bookmark: _Toc44916776]E-commerce, digital innovation and entrepreneurship through digital platforms and infrastructures have been an emerging trend in businesses (Hinings, Gegenhuber and Greenwood, 2018). Through e-commerce, digital innovation and entrepreneurship, a significant transformation has been evident in many societies. Entrepreneurs are widely seen as an innovator which propels for the economic growth and advancement of society (Zhu and Lin, 2019). Best examples, such as Jeff Bezos, founder of Amazon and Jack Ma co-owner of Alibaba Group are amongst the most successful people of the decade, who had primarily established from e-commerce and digital start-ups. More so in this technological era, online innovations are changing the essence of entrepreneurship, entrepreneurial structures and the manner in which entrepreneurship is practiced (Hatthakijphong and Ting, 2019). However, present study and research into digital entrepreneurship is still in its early stages, from a recent analysis of only 35 publications on the subject (Reuschke and Mason, 2020). Exploring this field can help further knowledge for making informed decisions in the context of e-commerce, digital innovation and entrepreneurship.













1. Statement of Research Rationale, Problems and Questions
According to (Nambisan et al., 2019), current research has attempted to unpack implications in organisation and policy, especially companies, in more specific ways. The E-commerce market have contributed significantly to many business economies such as the UK (Anwar and Daniel, 2016), representing about 50-60% of all businesses (Mason et al., 2011). To increase competitiveness and innovation, entrepreneurship should be encouraged. The purpose and goal of this research is to address entrepreneurialism, promotion of business management and innovation in the context of e-commerce in the digitalized era. It is a topic that requires extant research to further knowledge to enhance extensive opportunities offered by e-commerce businesses and entrepreneurship. There has been little focus to promote digital innovation and entrepreneurship through advanced business model designs (Trimi and Berbegal-Mirabent, 2012). 

Technology is rapidly growing, necessitating businesses to discover the emerging trends, which can promote growth, advancement, and competitiveness. The idea of innovation in economic activities has attracted much attention, due to the notable impact of technological advancements and the use of internet apps in our everyday activities. Entrepreneurs are not exempt of this trend and have introduced technological changes and products as a way to gain advantages against the competition (Pérez-López, González-López and Rodríguez-Ariza, 2019). 
In a rapidly changing technology and innovation, businesses need to have supportive environments in which they can support e-commerce innovation and entrepreneurship. However, fuzzy environments have promoted failures to many start-up businesses (Trimi and Berbegal-Mirabent, 2012). The emphasis for this research is on the implications of digitization upon how entrepreneurship is practiced. Particularly, to what degree are emerging digitalized innovations making it possible for e-commerce businesses to become a place for entrepreneurialism. 






2. Proposal for this research seeks to answer the following questions.

RQ1. How Do Online Sources Shape Innovation and Entrepreneurship?
Researchers suggest that online businesses give entrepreneurs the opportunity to move beyond traditional low margin sectors (Anwar and Daniel, 2014; Van Gelderen et al., 2008). Such findings could help in identifying how competition can enhance innovation and entrepreneurship through online sources. The response contrasts current strategies, structures, policies, and processes that have been known to inspire and influence innovation and creativity. 

RQ2. What is the Business Environment in Which E-Commerce Entrepreneurship Exists in Terms of Growth, Competitiveness, Technical Advancement, Capital Input and Convenience to Innovation?
E-commerce entrepreneurship is crucial in the facilitation of innovation (Satalkina and Steiner, 2020). The purpose of this question is to identify the critical outcomes for enhancing incremental/disruptive innovation in the selected market to stimulate innovation and entrepreneurship (Serneels et al., 2018). The funding and capital restraints that are faced by home-based e-commerce businesses will be examined. 

RQ3. What are the societal systems challenged and encountered by such entrepreneurs? 
[bookmark: _Toc44916777]The social context in which economic processes occurs plays a key role in understanding the formation of businesses and hence the reason in which businesses encounter the uncertainties, risks, tools and expertise necessary. Is there a disparity in skills, qualifications and practice for e-commerce entrepreneurs that reduces their innovation? The social structures of the e-commerce entrepreneurs and the biases encountered will be assessed.

RQ4. What is the core reasonings of the entrepreneur’s inventive ideas?
The response could show the distinction between incremental/disruptive innovation entrepreneurs on the basis of their degree of expertise, knowledge and form of profession. Moreover, the core reasoning of the entrepreneur’s inventive ideas and purposes will be evaluated.
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