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Design thinking is a method of problem-solving that encourages a designer to take a humanistic, proactive stance in order to better understand their consumers' wants and requirements. Using cutting-edge research methods and a multidisciplinary perspective, design thinking takes into account the wants and requirements of everyone involved. The idea and practice of empathy significantly specify a cognitive or emotional model, upon which design thinkers' awareness, sensitivity, reaction, and experience are found. As a prerequisite for customer-centric design, an empathic perspective serves as a bridge between the theoretical and the applied spheres of study. So, the purpose of this paper is to examine empathy and to stress its importance among other key components in design thinking. This, together with careful citation, will persuade me that empathy is one of the most important characteristics of a design thinker.
Adopting another person's point of view is a simple definition of empathy. Empathy is a fundamental kind of social cognition that involves "sharing, experiencing the sentiments of another person" (Greeson1960). As a result, empathy makes room for mental and emotional flexibility to see things from many points of view. The emotional aspect of empathy emphasizes the caring, sympathetic, and friendly reaction to other people's experiences. To be more precise, it is catching someone else's feelings. The cognitive aspect of empathy, on the other hand, stresses the importance of being able to put oneself in another's shoes (Hogan 1969). Hence, empathy is not about the response to another's predicament, but rather the effort to understand that person's point of view and how they feel about it (Köppen, 2015). So, I believe the goal of empathy is to build bridges of understanding between service providers and those they serve.
In design thinking, empathy is a driving force behind increased communication and connection between service providers and their end-users. The designer's capacity for understanding the user's perspective and making an informed decision is fundamental to the design thinking process. According to the widely known Stanford Design School (Stanfordd.school) paradigm of design thinking, the process can be represented in five different ways: The term "empathize" refers to the practice of considering the user's plight from several angles in order to arrive at a solution. It should serve as a foundation for setting data priorities and a roadmap for going forward with the design process. The next phase, "Define," takes what you've learned via empathy and utilizes it to narrow and concentrate your inquiry. The subsequent steps of the design-thinking process—"Ideate," "Prototype," and "Test"—play a critical role in synthesizing and molding the information gathered in "Empathize" and "Define" into viable solutions. Empathy's centrality is proclaimed not just in the procedure but also, in the views of writers like Brown (2008)
Thus, it's important to be tolerant to alternative points of view. To truly understand their customers, service providers must "disconnect from prejudices, biases, and judgments in order to observe or produce alternatives to their existing viewpoint on the issues" (Pasisi et al. 2014). This method, known as "human-centered design," allows for a shift of focus from the service provider to the end user (Brown 2009). When compared to conventional research methods like surveys and brainstorming, empathy-based methods like primary observations and problem-space mapping are able to capture a more comprehensive picture of the customers' requirements. It has been argued by Brown (2009) and Liedtka (2014) that improved data quality can open the door to new ideas for businesses and services. As an empathic mind seeks to put itself in the user's shoes, it makes sense that the resulting product will be more accurate and trustworthy.
As the senior folks are receiving the least gain from the technology as they are not using the new technologies extensively, they have confronted many sorts of challenges. It reduces their entire mental and physical wellbeing. On top of that, it promotes feelings of isolation and loneliness in the elderly. Moreover, they are unable to develop positive relationships with the people in their lives. They need to go out because they have electric bills to pay and groceries to buy. All of these things make living difficult for an elderly person. The persons who are not using technology are also confronting many health-related difficulties including depression and loneliness.z
An entrepreneur's success can be greatly enhanced by their capacity for empathy. The necessity of interpersonal connections for business success, such as networking, leadership, and teamwork, is highlighted by the link between empathy and entrepreneurship. According to Humphrey (2013), business owners with a strong capacity for empathy would pay closer attention to the wants and requirements of their target audiences. This is supported by the theory put out by Humfrey (2013), who states that business owners who score high on the emotional intelligence quotient are better able to bounce back from setbacks, deal with powerful emotions, and collaborate productively with their staff, clients, and other stakeholders. 2013; Humphrey)
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