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[bookmark: _Toc106469780]Introduction 
Cultural difference involves the integrated and maintained system of socially acquired values, beliefs, and rules of conduct which impact the range of accepted behaviours distinguishable from one societal group to another (Hofstede, 1986). In other words, cultural differences indicate the set of rules, beliefs and values which are different from the other socio-economic group different by geography or nation. Behaviour refers the way one conducts another person in a particular situation and custom indicates the common way to interact or greet someone. Different pattern of customs and behaviour are found on different cultural group which makes difference between their values and attitude.


[bookmark: _Toc106410186][bookmark: _Toc106469781]Key Cultural Difference, customs and behaviour between Chinese and Spanish
Chinese and Spanish cultural are different at many points. As these two countries are geographically and ethnically distant, they have several dissimilarities in their norms, values, belief and cultures. 
[bookmark: _Toc106410187][bookmark: _Toc106469782]Key Cultural differences, customs and behavior of China
China is the largest country in the world according to their population. At least 55 ethnic groups live in China. For this reason, China has some versatile cultures in every aspect.  Mandarin is the main and mostly used language in China. Beside mandarin, Wu, Yue, Xian and haka dialect are also used in China (Ramsey, 1989). Chinese food habit is also different than the other regions of the world. Like most other Asian countries, rice is the main food of China. Like other sectors of Chinese culture, Chinese foods are also influenced by geography and ethnic diversity. Among the main styles of Chinese cooking are Cantonese, which features stir-fried dishes, and Szechuan, which relies heavily on use of peanuts, sesame paste and ginger and is known for its spiciness. Spice is another particular of Chinese food culture. Type and the use of spices in Chinese food are unique than the other regions (Littlewood, 2001). Hot water is also an important part of Chinese meal habit. They often drink hot water with their meal and its very common practice of Chinese restaurants to serve hot water for their customers. Chinese people eat dumpling during the winter. They have a superstition about cutting the pears, as the meaning of cutting pears is dividing two persons. For this reason, they don’t cut pears in two pieces (Zigang, 2004). Receiving business card in two hands is a very common practice in China. All Chinese people give and receive business cars in two hands. Receiving or giving business card in one hand is offensive to the Chinese people.
[bookmark: _Toc106410188][bookmark: _Toc106469783]Key Cultural differences, customs and behavior of Spain
Spain is a country from southern Europe but its cultural factors are different than most other European countries. Like other coastal European countries, Spanish is also very casual, friendly and jolly (Baltes, Hernandez and Collins, 2015). Double cheek kissing is the most common norms of Spanish culture to greet someone. Spanish people put their hand to another person’s shoulder to show their cordiality and hospitality (De Sivatte, 2012). Coffee and beer are two most popular drinks in Spain. Spanish people drink these two drinks a lot. Their food habit is also different than the other regions. They do late lunch and late diner than the other European countries. Moreover, they are very jovial people and do party till late night (Bustelo, 2006). Late night parties also become very common custom to the Spanish life. Another common tradition of Spain is Spanish Siesta which is mainly midday nap. In Fact, shops remain closed after the lunch for two or three hours.
[bookmark: _Toc106469784]Expected Services for the Guests from employees
	For Chinese Guests
	For Spanish Guests

	Try to give bow and greeting while receiving a Chinese guest
	Give a warm handshake and greeting to a Spanish Guest. 

	Try to offer Rice, fish and Spicy foods to a Chinese guest as these are their favourite foods. 
	Spanish people like fast food and they frequently drink coffee (Rata, 2017). So, offer according to their choice and suggest best coffees from your café. 

	Try to keep hot water for Chinese guest as they frequently drink hot water

	Spanish guests like to do parties. So, give them proper suggestion for the parties and clubs nearby. 

	Use both hands in case of exchange business cards with a Chinese guest. 
	Try to complete room servicing before lunch because Spanish guests might take a midday nap.

	Chinese are early sleeper and early riser. So, make sure that your service is available at their expected times. 
	Make your service available till late night as these people are used to party till late nights. 



[bookmark: _Toc106469785]Behaviours to avoid for employees
	For Chinese Guests
	For Spanish Guests

	Don’t make a late while they call for any service.
	Spanish is very friendly in behaviour. So don’t be too much formal to communicate them.

	Don’t receive their business cards in one hand. It’s offensive to Chinese people.
	Don’t get bothered if they keep their hand on your shoulder. They do it to show their care and cordiality.

	They have different food habit than others. Don’t suggest anything which is not familiar to them
	They don’t eat too much spicy foods. So, avoid suggesting them those types of food.

	Don’t discuss about their internal political issues.
	Avoid the room servicing time after lunch as they take nap on that time.

	Don’t keep them awake till late night for your room or other service.
	Don’t close your service before they return from the night parties. 








[bookmark: _Toc106469786]Conclusion 
This study shows us the common factors of cultural differences, customs and behaviours and refers the importance of identification of cultural diversity for better business communication and business relationship. It gives us adequate ideas about Chinese and Spanish culture and the norms which to perform. This cultural differences, behaviour and customs have a great impact over the business communication to. For a precise business relationship among different cultural groups or international clients, different approaches are used. For this instance, adequate knowledge about cultural diversity, different behavioural pattern and customs are needed. Without perfect approaches, it’s almost impossible to satisfy international clients or clients from different cultures. In hotel management, perfect understanding of cultural diversity plays a vital role to satisfy the customer, as this sector has to serve clients from different cultures, customs and behaviours.
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