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 The background to the interest in the topic and the purpose of this as the research area is that it would be interesting to understand how popular the main four US sports are in the UK, these being: American Football, Baseball, Basketball and Ice Hockey. Being a fan of Baseball myself; it always intrigued me on how the rest of the UK thought about these sports and if something needs to be done to promote them. This topic would be of the interest to the business community mainly due to the marketing side of things for example, whether it is a good idea to have NFL or MLB games in the UK each year or if there could be a possibility of having a team based in this country. An example of this is when back in the 90’s; the NBA played some pre-season games in the UK (Cool Things, 2021). 
 
The study fits into this field because I feel that there is a potential for these types of sports in the UK to become very popular spectator wise, maybe not as popular as football; but potentially on par with cricket or rugby league. Before the Second World War, Baseball was much more popular in the UK than it is today; the professional football team Derby County started out as a baseball team and their old stadium which closed in 1997 was even called the “Baseball Ground” (Derby County FC, 2021).
 I also think it’s interesting as since there hasn’t been many studies of this kind; it would be nice to see the results from this to see if there needs to be more done to popularise these kinds of sports. I feel that researching this can be really beneficial for the future when it comes to marketing sport such as these to the general public and will give organisations ideas on how they can promote brands, teams etc to this country. 

The industry that this is related to is the sports marketing sector, specifically US sports marketing. 
 
The research question that I will be choosing for the study is “How can the popularity of US sports in the UK can be increased?”

The aim of the research is to investigate the current popularity of American sports such as Baseball and American Football in the United Kingdom. 

Objective 1: To find out the demographics for example ages and gender that prefers American sports over another

Objective 2: The reasons behind this and finding out why this could be.

Objective 3: To find out what is being done currently to market them. 

Objective 4: To find out what can still be done.


The research methods


The research that will be taken will be mostly be quantitative and this is because there will be the use of numbers because the results from surveys are other information gathered will be presented as statistics. There will also be some qualitative research too as it is important to collect information from journals, articles and books too.  

The approach that this study will have is a mixture of primary and also secondary research. There will also be both qualitative and quantitative used as it is important to gather statistics to determine if or not that a certain marketing technique will be beneficial for the topic and also information from articles and books and questionnaires are also valuable in the research to get the best possible information when going forward. 








Research questions 

Do you consent to take part in this questionnaire?
What is your age range?
Are you male or female?
Do you enjoy American sports? 
On a scale of 1-10 to what extent is US sports being promoted in the UK?
Do you think US sports have had an increase in popularity in the UK in the last 5-10 years?
What else can be done to promote US sports in this country?

Study Population

This is where the group of people that will be recruited to answer my questions for my study. Whilst preparing for the study, it is important that I can specify the characteristics of the eligible participants or any characteristics of anyone that would make them illegible for taking part in the study. 
As the study is not controversial, it would take a lot for someone to be making illegible to take part in my study. 
The types of people that will be involved in the study will vary. Firstly I will gather data with the general public and this is because in order to have a general understanding on the topic, I will need information from random people to determine roughly how popular these sports are and maybe come up with ways it can be more popular with the general public using the data that I will gather. I will do via different means such as surveys on social media and by interviewing different types of people.
I will also gather information and data with people who already are fans of such sports and I will do this by mostly on Facebook groups and other forms of social media. The data and information that will be gathered will be important for the study because it gives an understanding of how popular the sports are currently and also it gives different ways on how to approach the ways on how to make them popular for example what marketing techniques can be used to get more people interested. 

During the study, there will be risks and ethical issues that I should deal with and this includes things the leaking of names and email addresses of any of the people that have taken part in the research. The ways that I will be dealing with this is by not having any personal information being leaked to any third party or anyone else except myself. 

Resources that will be needed
 
The resources that I will need for the study will be things like computer systems so I can research what has already been found regarding this topic. Another thing that will be needed will be the use of books and other physical material that could be of use for the study. 
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The reason why this study is taking place is that American sports do not get enough attention compared to traditional sports in the UK such as football, rugby and cricket. The study will be talking about why this might be any what can be done in the future in order to grow these sports and make them more mainstream for the British public. There will be a questionnaire asked in order to find out if this can be done and the researcher will be doing some research on why some people carry this perception on some American sports.
This study will start with an introduction of what is to come and there will be an explanation of what the aims of objectives of the study will be. There will be a literature review and this will contain what current research there is already of this topic and will also cover what gaps are there in the market. This will be followed by the methodology section where there will be an explanation of what methods of research that will be taking place; there will be a questionnaire where the answers will be shown via a pie chart and a line graph. In the analysis section, there will be an analysis of what data and information that was found by doing the research and how the data can be used to implement marketing techniques in the future and lastly a conclusion where the researcher will reflect on the study and will talk about what the plans are for the future when it comes to using the data for future research. 


Introduction

To introduce this independent project, the aims of this study are to find out to an extent how popular American sports are here in the UK. The first section will be about what is available to the public already and the information that will be looked at is what is currently popular in the United States and this is because it is important to know the popularity of these sports in the country where they are most famous in to paint a picture of what is to come. The information that will be gathered will be what is played the most in High Schools, TV viewers and also attendances in stadiums. There will also be an explanation why this is too and then move over to the UK and find information on what is popular over here and why. There will then be a comparison between the two different countries and explain why there are any differences and then critique an already existing study relating to this topic. 
Next will be the methodology where this study will be explaining the methods of finding information and data, then will move onto explaining the different reasons of why these approaches will be taken and will cover the questionnaires and an explanation on why these questions have been chosen. 
The analysis will then be covered and there will be an explanation what has been found and will analyse it by comparing the answers to find out the results based on the participants of said questionnaire. The project will then be finalised with a conclusion explaining what has been found and if there can be anything that can be done to improve in the future if there is anymore projects of this kind. 
The main aim of this study is to investigate the current popularity of American sports in the UK and this will be done by looking at different relevant literature and by constructing a questionnaire to find out what perception people have regarding American sports and if they are actually more popular than first expected.
There are four key objectives for this study. The first objective is to establish what demographics such as ages and gender that prefers American sports over another roughly and this is important to know because there can be many different marketing techniques that can be deployed with this information at hand. The second objective of this study is to figure out why the popularity has changed if it has. This will be done by looking at current literature of relevance to this topic. The third objective is to determine what is currently being done to market American sports and this will be done by researching the relevant up to date sources and by conducting a questionnaire so that the general public can share their own opinion on the topic in general.  The final objective is to determine what can still be done when the results of the questionnaire gets worked out. This will give a decent indication on what steps in a marketing point of view can be taken to grow these sports in the UK. 

Literature Review

To introduce this literature review, this report will first be looking at the different literature that there is out there right now that is relevant to this study, there will be a discussion to firstly establish what sports are mostly popular in the United States by looking at information and data supporting what will be written by looking at participation figures, figures on crowd attendances and also TV viewing figures and an explanation why this is. Once this information has been found and concluded, the literature review will then focus on what’s popular in the UK and will gather information and data from reliable sources and further into the literature review, there will be an explanation on why certain sports are popular in each country and find any similarities in any of the reasons included in this literature review. It is important to identify any differences and similarities between what is popular in each country and find out why this could be. The focus is trying to see what the different cultures there are in different sports and weather this can be because of how each country sees sports and if sports are important within someone’s life.  
The first thing this literature review will be covering is the discussion of which sports are the most popular in the United States. When it comes to participation, the most participated sport in American High School’s is American Football, with these mostly being male, while looking at the data, it can be said that American Football which had 1,108,286 participants in High School’s in 2007-2008 is by far the most superior sport when it comes to participation as the second most popular played sport is Basketball is half of that at 552,935 (National Federation of State High School Associations, 2008). The reason for this is that is in most high schools and colleges in the United States, there will be an American Football pitch where people can usually use them. Comparing to other sports, these sorts of pitches are much more accessible to use than basketball courts or football (soccer) pitches are. The literature that gives this information is relevant to this study because it comes directly from National Federation of State High School Associations therefore the statistics have come from their own research and everything seems unbiased. Even thought this research is fairly outdated, it can be said that it’s still relevant as there isn’t any study that can be found that is arguing against this study. Another reason that American Football is a popular playing sport is that in some cases, not a lot of equipment is needed especially for “flag football” which is essentially the same as touch rugby where no padding or protective equipment is needed and so the main thing that is needed is a ball. 
When it comes to other sports, such as basketball; the main object needed except for a basketball is a hoop. These can be seen in a lot of front gardens all around the world and especially in the USA where they can be bought very cheaply which means that they are affordable for most people. 
When it comes to speciation sports in the USA, it comes to no surprise to learn that American Football is by far the most popular sport when it comes to average attendance figures. In 2021, the NFL itself average 67,254 fans in each game including all teams which ended a three year decline and a 0.9% increase from the pre-pandemic era of 2019 (Fischer and Broughton, 2022). One key finding is that the Tampa Bay Buccaneers saw four years of decline from '15-19, but have sold all available tickets since Tom Brady was signed (ESPN, 2021). One of the main reasons for this is that the NFL and College Football are covered all over the media including news channels, radio and social media where the fans are up to date with what’s going on with their favourite team which can increase the desire for supporters to watch their team. College Football teams in the USA are typically based in towns and cities where there is a lack of a full time major league sports team so are loyally followed by ex-alumni and people in the towns and cities that they are in. One example of this is the Alabama Crimson Tide Football Team that represents the University of Alabama based in the city of Tuscaloosa that play in a 100,000 capacity stadium and regularly draws crowds that rivals most NFL teams.  When it comes to TV Viewing Figures, the top three sports in the USA are American Football, Baseball and Basketball with the TV viewing record being 111.9m, 30.8m and 40m respectively (Das. 2022). There are many reasons for this, one being baseball is the oldest professional sport currently being played in the United States with the MLB being formed in 1903 and therefore has had all this time to grow audiences and fan bases, and through its history, there have been many important figures such as Babe Ruth and Jackie Robinson (Jacobs, 1994). Another main reason why viewing figures for these sports are so high in the USA is because of media coverage. The majority if not all major sports outlets report on each major sport to some degree, so the traffic of news going from one place to another on a certain team or player will lead to a higher interest in their next game. Another example of how the main sports are as popular as they are is because they usually offer a subscription service which allows any subscriber to watch any game they want at any time. This is a big difference when it comes to sports viewership in the UK and this is because of there being a rule that people in England and Scotland can’t watch football matches beginning at 3PM on TV however viewers outside of the countries can. When it comes to football participation figures in the UK, using data from all four Football Associations; the number of people playing football on a weekly basis would be over 2 million. The reason that football is by far the most popular participation sport is because firstly, the laws of the game were written in Sheffield and therefore the UK has had the most time out of all countries to grow a football following including players and having being the birthplace of modern football, it certainly has done that. Another reason why playing football is really popular in the UK is similar to the US with American Football; all that is needed is a ball and two objects being used as goalposts. Football has always been known as the Working Class game where there have been many opportunities for players from a Working Class background to become successful in the sport. In most towns and cities in the UK, there are many opportunities to have a game of football as there are football pitches everywhere. Comparing to the US, there are many differences in the sense that playing soccer in the US can cost around $2000-$5000 per year while in the UK; you may only need to pay a fraction of that. However, in the UK, there are only 3,000 registered baseball players all around the country and since there are only a few clubs, trying to gain more players can be quite a challenge. It is also worth pointing out that there is only one purpose built baseball pitch in the entire UK which does suggest that baseball needs to be more accessible for more people. Spectator sports is not much different, football is by far the most watched sport in the UK, where figures from an average of 73,114 for Manchester United to 16,875 for Brentford FC which can compare to average crowds within the top three Major Leagues in the US. As well as high crowds in the Premier League, the 3PM blackout rule allows people to watch their local teams in the lower leagues and it certainly works as teams in League One and League Two attracting crowds comparing to teams in the Championship. The other reason why there’s a big attendances at games is due to the media. The top four divisions of England football is heavily covered in media where that being the news, newspapers or social media, so that the latest up to date news is being reported on. Comparing this to the American sports, and it can be said that on American Football, there is very little coverage except during the super bowl or play offs, and it’s even worse in baseball where it’s even worse as there is little to no coverage on any news even during the World Series. 
Conceptual framework
Human Relations Theory
One theory that will be used in this study is the Human relation theory and this was first created by Elton Mayo and it is it all about treating people well and looking after their needs. It means improvement on the working conditions will result in higher working productivity with workers (Mayo E. 1933).
The reason why this was chosen is because looking at a marketing point of view, if the marketing techniques being used are useful and relevant, then people will want to get involved and would want to know more about what’s being offered to them.
Audience Response Theory
Audience response theory is the way an audience responds to a media product and also why they decide to engage with it in the first place. Audiences can be split into two different groups; one is called passive audience where they accept what they are being told without questioning it. An active audience may question some of what they’re being told or reject it outright. This is being chosen because it can be used to show who is engaging with the questionnaire and if they are being truthful with their answers. 
One key source involving this topic is from a YouTube channel called “Ninh Ly” where there are short videos involving an explanation on the history of sports and specifically American sports and how they compare with each other. The assumptions that are being made in the research are that most American sports do not have a great deal of popularity in the UK and this is mainly because of the lack of participation and the lack of media coverage, along with other reasons such as the cost of participation, better alternatives and the negative perception British people have on these sports. 
The methodologies that are being used are quantitative data and this is because the data that is being shared are expressed via numbers. One example of this is in one video about Ice Hockey, it is stated that the professional Ice Hockey team based in Manchester only attracts 900 per game (Ninh Ly. 2020). The author of these videos, goes by the same name as the YouTube channel is not exactly an expert in this field however a lot of research has been done to be able to make these videos, and no one has seemed to contradict his words in any way. The purpose of the research was to share to the viewers of the videos why he thinks these sports aren’t having a great deal of exposure in this country. The gap in the research is that he doesn’t actually state which age bracket are more interested in American sports than another. Nor does he give any recommendations to what can be done in order to improve on these statistics. It is not believed that there is any bias in these videos and this is because in most of them he states he is a fan of the sports he’s talking about and to critically analyse them in the way he did doesn’t sound like someone being biased at all. The research itself is fairy up to date where the videos are around two years old and so the things he covers won’t have changed too dramatically over the last two years. At the end of the videos, he sums the research up and it can be said that what he is saying is true and the data he is sharing is something that can be agreed on as this does reflect what was anticipated before looking at his research. 
The gap in the research in which the researcher will try and cover is weather American sports is an older person interest or the opposite; there is also no explanation of what marketing techniques can be utilised in order to grow the popularity of these sports in the UK all year round as opposed to just when the Super Bowl is around the corner for example. 

Conclusion
The points that have been picked out from the texts that have been researched is that there are defiantly more differences than similarities for when it comes to both countries’ sports culture and that is because of the number of high school children playing basketball and baseball in the USA whereas in British schools, football is very much the most played by school children. Another reason why this has been concluded is because of the amount of TV viewers that football gets in the UK compared to American Football in the US. 

Methodology
The following study is based about everyone’s thoughts and perception on American sports and if they are particularly popular with the general public in the UK and what could be done from a marketing point of view to raise the popularity in the future. An online questionnaire will be completed by people of all ages and background so there will be fair results being worked out. Primary information will be collected and this will be done by creating a questionnaire which will be sent out to the public and will get responses from mainly people based in the UK as this study is based on a British point of view rather than a worldwide perception. 

Selection of research methods
When considering the different methods of research to conduct this study, the research method that was selected was a questionnaire and this is because of the nature of the study meaning that it can be filled in by anyone that comes across the questionnaire and also the fact it can be passed around to anyone quite easily (Rahman M. 2020). 
Most information can be put into two different groups; those are quantitative and also qualitative. Quantitative data are things like collecting data relating to numbers for example information that can be counted and get given a numerical value like centimetres or revenue in any currency (Stevens E. 2021). Whereas qualitative data means that is doesn’t have to be in numerical form and so it can come from descriptions and expressed in language rather than in numbers (Stevens E. 2022). 

The Research Onion

The research onion is a framework that was created by Saunders which outlines the numerous numbers of the components of research that will need to be considered and looked at and illustrates the stages that must be covered when developing a research strategy (Saunders et al., 2007).
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Research Philosophy

Interpretivism is when researchers integrate human interest into a study (Dudovskiy J. 2022). 
This point of view is mostly all about people’s thoughts and feelings in a social and economical context. This theory is requiring the researcher to take a more active role in the research and the investigation in order to get a more of the participants along with their ideas and behaviours. This study would fall under interpretivtism and this is because it is based on collecting questionnaire answers from people and using the information found to come to conclusions. 


Research Approaches

The study will be adopting an inductive approach and that is when there is very little information on a certain topic, so any information that is gathered can be used and transformed into theories based on the results of the study (Thomas D. 2006). This approach would be perfect for this study as there is very little information relating to this field and so there really isn’t much to go off for when it comes to coming to conclusions in this study. The questionnaire answers that will be received will be analysed and the result of the study will be based on the finding of it. As the theories are going to be based on the result of this study, there won’t be any hypothesis during the initial stages and this is because of the nature of the research and so any deductions will need to wait until the study has ended. 
Research Strategies

When it comes to gathering data for a study, it can be said that there are a lot of ways to collect data that has their advantages. One of these is asking questions during an interview and one of these advantages is that you can determine if they are being genuine and can get more information on some answers in order to have more realistic information to go off for when it comes to finding the results. However, it can be said that questionnaires are better for when it comes to collecting as much information as possible and this is because they can reach a wider audience than interviews however you can’t change questions if the questionnaire has already been sent out and if people have already filled them in (Picincu A. 2018). 
When this study was being conducted, it was decided that questionnaires would be the best way to collect data and this is because that it is easier to get participants since they don’t take too long do to whereas interviews can take longer and it would only be in one area and this would not be reliable data. The questionnaire was created using Google forms and shared onto social media such as Facebook groups, Twitter and Reddit forums. The questionnaires were private and anonymous so users remained unknown to anyone else filling the questionnaire in meaning they could put down what they wanted without feeling judged. 




Choice 

The main approach that this study will take will be a mono method questionnaire and also the study will be survey based. Since there are still some obstructions regarding the Coronavirus pandemic meaning it is likely that people would be uncomfortable with speaking to strangers up close and are still afraid of potentially catching the virus so it would be for the best that the research online via a questionnaire where there won’t be any contact between the researcher and the person filling in the questionnaire. Because of this, it would be for the best if only qualitative data was being used and this is because of the questions that is being used and the topic that is being researched led to people giving their answers based on their opinion and then making conclusions based on what information that has been given by the participant. However, one drawback is that there is only one piece of data being that there needs to be a lot of thought into each of the questions and would take it bit of time and since a lot of questions are based on opinion, some results are hard to replicate. Another drawback is that the quality of the research is depending on the knowledge of the researcher, meaning that the researcher would have to have a great amount of knowledge in order to complete the questions for the questionnaire so that they are written well and professionally (Regoli N. 2019). 



Time Horizon

Time Horizon is the time framework for a study for which the project is intended for completion (Saunders et all, 2007). 
The amount of time that this study will take is around 4-6 months and it has been decided that the best time horizon would be cross section and this is where it allows the researcher to look at different characteristics at one time (Simkus J. 2021).


Data Collection

The study will be primary research and this is when there is data being collected based on a pre set question and the data is being collected for the first time and is specific to the researcher’s objective or purpose (BBC. 2022). 
In this study, the primary research is going to be via a questionnaire and will be shared online to social media free for anyone to complete. One advantage of a questionnaire is that they are generally easy and quick to collect information regarding them and that responses are normally standardised. However, one disadvantage is that sometimes participants may forgot some vital information after completing the questionnaire therefore the results at the end might not reflect the actual feelings of the participants. Another advantage is that some open ended questions may lead to a large amount of data that can take a long time to process (Milne J. 1999).

Design of the questionnaire and why were those questions chosen

When designing a questionnaire, it is really important to know how many questions there are needed and also how many different types of questions for example Open, Closed or Rating. The questionnaire that has come with this study have used mainly closed questions to determine who the person filling in the questionnaire is but there are also open questions there too for them to give their opinion on something specific. The reason why this approach was taken is because it is felt that these questions were the best to be asked as it is felt that the best possible answers would come as a result of these questions as it would allow the researcher to analyse the results easily. 
All questions were presented to a group of random people in order to make sure they looked presentable and professional ready to be handed out to the public. 

Questionnaire 

Introduction

The questionnaire that has been designed is to help the researcher figure and find out general points of view people generally have about American sports. The questionnaire is anonymous and the participants can fill in the questionnaire as privately as possible however there is an option to give their email address if they wish to. 
Question 1   

“Do you give permission to allow the data of this questionnaire to be used in an undergraduate project? Everything will be private and confidential”

This question is simply reassuring the participant that if they do decide to complete the questionnaire, then there won’t be any data of theirs given to any third parties and all information and data collected will only be for the study only.




Question 2

“What is your email address? (Not a requirement)”

As explained in question 1, this question is purely optional for the participant and it gives them another chance to choose if they wish to be anonymous of not. 
Question 3

“What is your age range?”

This question will help in determining the ages of the participants and will make the process much easier and this is because it will be easier to analyse the data since there isn’t much to go by without the participant sharing their age group. 

Question 4

“Are you male or female?”

This question is important for the study because it can determine which how many people per gender is taking part in the questionnaire and find out which gender is more interested in American sports than the other. There is the option of selecting the “Prefer not to say” option but this would make the findings more difficult to work out. 



Question 5

“Do you enjoy American sports?”

The reason that this question was asked is because it allows the participant an early opportunity to express if they have an interest in any sport played mainly in the United States. It gives a clear answer and when collecting the data, it makes it easy to come to conclusions when finding the results. 


Question 6

“Are any US sports being promoted enough in the UK?”
This was asked because it gives an indication on people’s perception on the current state of the marketing for US sports and it gives a clear view of how well the current marketing strategies are doing if they are going positively well or if they need a change of strategy. 

Question 7 

“Do you think any US sports have had an increase in popularity in the UK in the last 5-10 years?”
This makes the participant think and even if they have never actually watched a game of baseball or basketball in their life, they can still answer this question as they can answer based on their own experience rather than their own opinion. 

Question 8

“What else can be done to promote US sports in this country?”
This question is an open end question and this is because it allows the participant to enter their own opinion of the progression of American sports in this country. Also, there isn’t a required to enter a response to the question and this is because there isn’t a need to pressure the participant in giving an answer to the question. If this question had been requirement, it would cause more uncertainties and this is because the answers given would not be the true answers that the participants would just write anything in order to get to the next question of the questionnaire. 

Question 9 

“Have you ever watched any American sport on TV or in person?”
This question is useful for the study of the questionnaire because it gives an indication on how many people around the country have watched an American sport weather that is on the TV or in person. It would be a benefit for one of the objectives and this is because it gives a good view of who is watching US sports and who isn’t

Question 10

“If you answered yes, which one? Write N/A if you haven't”
This last question is only aimed at the people that answered yes to the previous one. It gives the researcher a good view in to which US sports are being the most watched and it gives the researcher a good way of finding out how can these sports be marketed to a bigger audience, this would apply for the most popular in the questionnaire and also the least popular too. The question allows the participant to write as much as they want as there is the chance of them having watched more than one sport. 

Pilot Study

The pilot study is the first steps when it comes to research gathering. This is when there are a smaller group of people involved in the study which they assist in the planning of the modification of the actual main study (Arnold DM, Burns KE, Adhikari NK, Kho ME, Meade MO, Cook DJ). 
The information that the researcher will receive from doing this is how long the questionnaire took to complete giving them an understanding on how many questions to actually have in the questionnaire. This pilot study was conducted by 5 different people so there was a balanced pilot study which led to a slight change of the questions in the final questionnaire. 
Analysis
The data will be analysed afterwards by using two theories called “Human relation theory” and also “Audience response theory” in order to identify the findings of the questionnaire and then complete the aims of the research and also the study.

Sample

To have a questionnaire completed by everyone in the world is something that is completely impossible and so a smaller sample would be used to come to conclusions based on the larger populations in order to increase the reliability of the study. The population that this study will target will be people who already have a slight interest in American sports by looking at different forums on social media. There will also be a bigger focus on the general public too since those are the people the researcher would like to learn from in order to develop new marketing techniques. The sample population was 100 for the study to be considered realisable. (Morgan D and Krejcie R. 1970) states that the sample size for 9000 school teachers is 368 and this is done by a formula which calculates the required sample size and the population size.  
The participants for this study were recruited on social media and this is because the traction social media can cause is huge where things posted on there can the other end of the world so the researcher can have a large sample of participants. 

Reliability and Validity

Reliability means the data and statistics collected by the researcher is accurate. When conducting research, it’s really important that all of the research is reliable and this is because it will all be useless if someone hasn’t answered truthfully or answered more than once. In order to make the questionnaire completely reliable is by conducting a pilot test of a smaller group of people and check afterwards if everything went fine. 

Limitations

One limitation the questionnaire has is that as soon as it’s posted online, anyone in the world has the ability to complete it. Even though this may sound a positive, it is only aimed at British people and their perception on American sports so the researcher has posted the questionnaire on British based forums where most of the people on these forums are UK based. Another limitation is it isn’t possible to determine if someone is being genuine when it comes to completing the questionnaire which could lead to inaccurate data (Flood P. 2021).



Ethical Considerations

The ethical considerations that would need to be looked at were that the participants were able to remain anonymous throughout the entire process; the only information about them is their age and gender. The questionnaire was also voluntarily too and this means no one was forced into filling the questionnaire in and they completed it because they decided to and all participants were over the age of 18 because safe guarding laws are required to allow children to partake. The data collected won’t be given any third party and will only benefit the researcher and all information will be stored on their personal device and not any public device such as a library computer. The ethics form was also filled in before the study took place where both the researcher and the supervisor were both pleased and concluded no one was in any harm when the study will take place. 

Conclusion  

This section has now been completed which covers the research aspect of the study. This section covers what research techniques will take place and this was identified by conducting a questionnaire and will justify all of the research taken by an explanation why this study is needed. The next section of this study will be an analysis of what the study found in the research. 

Analysis 

Introduction
To introduce the analysis section of the project, the main focus is to analyse the data that has been received by a number of participants of the questionnaire that has been given out and examine what perception people have for American sports and to see if they believe that if anything can be done to promote American sports in this country. 


Data Analysis
Data analysis is the process of collecting and analysing data in order to support decision making. There are many types of ways to perform data analysis and this is depending on what industry and what the aim of the investigation is. 
One way of showing data is by using Bar charts. The reason why that was chosen to represent the data is because it gives a clear insight on the results on that particular question and this is because a circle with the different figures divided is an easy concept to understand since it can be compared to an actual pie or a pizza in regards to which piece of data is larger than the other (Calzon B. 2022).
Another advantages to say why this chart was chosen for the questionnaire is because it has the ability to show data that can change over time meaning it allows people to recognise the trends in data (Dragani R. 2018).
Another form of data representation that has been used in my questionnaire is bar charts. Bar charts have the ability to show percentages, totals and other things so it would be useful in this context. 
The data that will be collected will be analysed on Google sheets and this is because it’s an easy way to share and complete questionnaires.  

Methods 

The questionnaire questions that were sent out were chosen to make sure that each participant was over the age of 18 and this is because there are certain safe guarding laws in place which requires the researcher to ask permission for the participation of a child. This won’t be necessary for this study as all questions will be aimed at adults only. The questionnaire will be sent out to adults of all ages and both genders in order to get accurate results on the results. There aren’t many questions in the questionnaire and this is because the researcher thinks that if there are too many questions, the participant may get bored of the questionnaire and will start to answer untruthfully and so would lead to inaccurate data. 
 
Demographic and described statistics

In the questionnaire, there was a total of 20 participants and the questionnaire was sent out online to many different forms of social media including Facebook because it is the most used social media website in the world where I posted it publicly to the researchers personal profile for any person to participate in and it was also posted on different forums including NFL and MLB groups based in the UK since the people on there would have knowledge on the topic already and will give honest answers about something that they care about. 
The questionnaire was also shared onto the twitter page of the researcher and this is because the researcher’s has over 1,100 followers and so the traction the questionnaire would get would be rather high. This means that the post is more likely to gain traction than if the researcher’s page had only half that amount. 

Questionnaire Answers
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Discussion

When colleting the results for the questionnaire, it has been found that much more males have an interest in American sports over women, the figures for the amount of men take took part in the questionnaire lies at 65%, as opposed to 35% of women. This question is relatable with another question that asks the participant “Do you enjoy an American Sport(s)?” the answer was that 55% said yes and 45% said no. It can be said from this that men do prefer American sports to women and this also backs up the literature found when completing the literature review. 
Regarding the age questions, these needed to be asked because the results will be more in depth and will provide better an analysis and conclusion. The age which answered the questionnaire the most was 18-24; this might have been because this is the age bracket which may spend the most time online and would be more likely to come across the questionnaire. The figure for that was 40% whereas the age that took the questionnaire the least the over 55 section and this could be because of the fact that over 55s are more likely spending time away from social media. 
The first aim of the study was to find out what demographics are more interested in American sports over another. Looking at the statistics from my questionnaire, one of the questions that was asked was about what gender the participant is, the results was that since there were more men filling the questionnaire in which gives an indication that when coming across the questionnaire online, men are more likely to fill it in and are more likely to be interested in this topic. This is backed up by the results from another question that asked if the participant had an interest in American sports and the results came back that there were more people that did indeed have an interest, which gives out the impression that men are more likely to have an interest over women. This is not too surprising to the researcher and this is because men typically have a more general interest in sports that are popular in the UK such as football, rugby and cricket. 
The age section is that according to the study, 40% of the participants are from the 18-24 bracket and this is because people those ages tend to spend more time on social media and this is reflected on people who are aged over 55 where the statistics for the amount of participants is 10%. This is because people over 55 are less likely to be on social media than any other age group. This could also be because of the researchers age as they are in the 18-24 bracket and so is more likely to have people in that age bracket that are following him on Twitter and therefore more likely going to see the questionnaire. 
The second aim of the study was to find out why this could be. As previously mentioned, the popularity of typical sports in the UK is tend to be mostly be from men and this is backed up by the stats from football attendance figures from both Manchester City’s men’s team and their women’s team. The men’s team average attendance figures lies for the 21/22 season at 52,702 and the women’s team lies at 1,988 people. Even though this is about the particular teams rather than the spectators themselves, it’s still worth noting since it still proves which gender goes to the games more often. 
The third aim of this study is to find out what marketing measures are currently being done to market American sports. One question from the questionnaire asks if the participant has watched an American sport on TV or in person. 55% of the people who responded replied with “No” and this is something that isn’t surprising before this study took place. This might be because of the perception British people have on American sports, such as American Football players wearing protective gear when playing unlike rugby players who wear the bare minimum and is one of the most popular sports in the UK. This was covered in a source from the literature review and gives a good insight to why British people may have a negative perception on American sports. 
The fourth objective of this study is to find out what can still be done to market these sports in the UK and how can their popularity grow. One question from the questionnaire asks what the participant thinks can be done to market any US sport and grow their popularity. Almost every response that was given stated that they should receive more media coverage. This is a big factor because most major UK sports news sources show very little American sports coverage such as BBC Sport and major newspapers. The only decent form of coverage American sports gets is from Sky Sports News when they do their weekly highlights of the NFL each Sunday but show no baseball and very little basketball. Another factor to consider is the time difference and as the UK are 5 hours ahead of the East Coast US and 9 hours ahead of the West Coast. This could affect viewership of UK audiences and so having NFL games in Wembley and The Tottenham Hotspur stadium was crucial in reaching the UK market and has increased viewership each year there have been games. More recently, the MLB has announced that it will host regular season matches of the baseball season in London for the years 2023, 2024 and 2026. 
This was announced after a successful two games in two days between the New York Yankees and the Boston Red Sox at West Ham United’s football stadium in 2019. Another response for the question was to increase participation in these sports. As there aren’t many American sports teams based outside of London, and also travel issues if there aren’t enough clubs around a certain area, people just don’t bother and participation rates go down (Ninh L. 2020).

Human relation theory means productivity is strengthened in the workplace (Gordon J. 2022). 
This is relevant to this study and questionnaire because during sports news channels such as Sky Sports News, there could be a segment outside of what is normally covered and there could be a segment on other sports such as baseball where there are games played every day, and they can show highlights from the day before to show UK audiences the best hits and pitches in order to grab their attention and possibly get engaged and watch more of the same segment. The segment can be hosted by a former player who can explain to the viewers what’s going on and where they can check out the latest news from. The same can be applied to the other sports such as the NFL where the only major coverage happens when the Super Bowl is around that date (BBC. 2022). 
Audience response theory is the theory of how different people view something and if they would question it or not. In the questionnaire, one of the questions was if they enjoyed American sports with an answer of 55% of yes to 45% with no. This is relevant to the question of if they believed any American sport has had an increase in popularity in the last 5-10 years. This question has exactly the same response of yes 55% to no 45%. These results suggest that the same people have had an interest during the last 5-10 years and even though it can’t be said for certain that the same exact people answered yes for both questions, it does certainly gives an insight to what people feel about the growth of American sports. Watching the rare highlights on Sky Sports News may have caught their attention and given them a sport to follow or their interest may have gone even further back to 1982 when Channel 4 started programming weekly NFL highlights in a way to broaden their knowledge on a sport they would have never seen before and also the novelty of watching another sport whilst at the time Association Football in the UK was marred by hooliganism and Channel 4’s broadcast may have boosted people’s interest in American Football.


Conclusion

To conclude the analysis section of the study, this section looked at the results of the questionnaire that was undertaken and found and analysed the results based on the questionnaire. 
It can be said that men are more likely to enjoy American sports over women and that many members of the general public think it would be a good idea to have more advertising for exposure and this could range from segments on sports news shows and more live games on TV. The main stat that was found out was that all of the participants of the study thought American sports were not being marketed enough and this is a clear insight to the views of the public’s view of this matter. 

Conclusion and Recommendations
Introduction
The previous section of this study analysed the data that was found based on the questionnaire that was conducted whilst trying to find out the general public’s perception on American sports and what marketing techniques that should be in place in order to grow the sports in this country with the aim of possibly having an NFL or an MLB team based in the UK. 
In this section, the study will be concluded and there will be a reflection from the researcher and looking back at the research that was done and if the main aims and objectives of the study was met. This section will recommend things for the future in order to make sure that any study conducted in the future will be a more successful one. 
This section will also cover the limitations that this study had when it came to the questionnaire and also discuss what would happen in the future with this research. 

Main findings
The main findings that this study had found was that the general population generally would be open to the idea of having American sports more marketed in the UK and this was concluded by the responses that the open end question of what can be done to grow American sports in the country. 
Limitations
The main limitation that this study faced was the lack of participants for the questionnaire. There were only 20 participants when there was an expectation of around 100, this was due to the fact that only 20 people openly decided to complete the questionnaire as the researcher decided not to force people to fill it in due to that being not ethical.  It was concluded that people would only decide to take part in a questionnaire if they had the time to or really wanted to share their opinion on the matter. Even though this isn’t the best number of participants, it is felt that this is enough to conduct a study with. 
Further research
In the future, the researcher would like to continue with this study as it interests him a lot personally and would like to develop marketing techniques in order to pitch them to higher authorities with the hope of implementing these techniques in the real world. The researcher would like to conduct more questionnaires in the future but with a higher sample than 20 as this would make the research more reliable in the future and will hopefully bring more ideas to grow the sports that have been mentioned in this study. 

Achievements of objectives
The first objective of determining what demographics enjoyed American sports was achievable as according to the study, 55% of the respondents replied with yes, but as more men took part in the study, this suggests that it’s likely that more men selected yes for the question of if they enjoyed American sports.  Also, as younger people responded to the questionnaire with 40%, it is quite likely that younger people stated that they enjoyed American sports. 
Aim two was to find out why different demographics preferred American sports over another and according to research written in the analysis section, this could be because due to the popularity of sports traditionally played in this country and these two statistics could be linked to one another. 

Self reflection
To reflect on this study, the researcher would like to start this reflection by saying how he has enjoyed conducting this study as this is a topic that he enjoys so much and would like to continue on conducting studies of this nature in the future. 
He has also stated even though he has enjoyed conducting a questionnaire based on this study, he would like to increase the number of participants in the study and this is because it would make the data and information that comes out of it much more reliable and there more representative of the general population. The researcher felt that this study won’t have been this long if the study was based on something that the researcher has no knowledge or interest of so it was important that this study was based on an interest of the researcher.
The researcher also feels that the questions for the questionnaire may need a little bit of tweaking for the future. This is because there could’ve been a question on why people don’t enjoy American sports and this could’ve led to an explanation on why some people have negative feelings about American sport first hand rather than relying on research. 
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APPLICATION FOR ETHICAL APPROVAL

In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  

SECTION A: About You (Principal Researcher)
	1
	Full Name:
	Samuel Hill

	2
	Tick all boxes that apply:
	Member of staff:
	☐
	Honorary research fellow:
	☐

	
	Undergraduate Student
	☒	Taught Postgraduate Student
	☐	Postgraduate Research Student
	☐


	3
	Institute/Academic Discipline/Centre:
	Business school 


	4
	Campus:
	Swansea 


	5
	E-mail address:
	1703116@student.uwtsd.ac.uk


	6
	Contact Telephone Number:
	


	
	For students:

	7
	Student Number:
	1703116

	8
	Programme of Study:
	BA Business Management 

	9
	Director of Studies/Supervisor:
	Gareth Hughes






SECTION B: Approval for Research Activity
	1
	Has the research activity received approval in principle?
(please check the Guidance Notes as to the appropriate approval process for different levels of research by different categories of individual)
	YES
	x☐	NO
	☐
	
	
	Date

	2
	If Yes, please indicate source of approval (and date where known): Approval in principle must be obtained from the relevant source prior to seeking ethical approval
	Research Degrees Committee
	☐	

	
	
	Institute Research Committee
	☐	

	
	
	Other (write in)

	☐X	19/11/21



SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.

	1
	UWTSD Research Ethics & Integrity Code of Practice
	X☐
	2
	UWTSD Research Data Management Policy
	X☐

	3
	[List any other relevant documents here]
	☐



SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
	1
	Institution
	


	2
	Contact person name
	


	3
	Contact person e-mail address

	

	4
	Is your research externally funded?
	YES
	☐
	NO
	☐

	5
	Are you in receipt of a KESS scholarship?
	YES
	☐
	NO
	☐

	6
	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
	☐
	NO
	☐

	7
	
	Employed
	YES
	☐
	NO
	☐

	8
	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
	☐
	NO
	☐

	9
	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
	☐
	NO
	☐




Where research activity is carried out in collaboration with an external organisation
	10
	Does this organisation have its own ethics approval system?
	YES
	☐
	NO
	☐

	
	
If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).




SECTION E: Details of Research Activity
	1
	Indicative title:
	An investigation of the Popularity of American Sports in the UK

	2
	Proposed start date:
	01/12/21
	Proposed end date:
	15/05/22

	
	Introduction to the Research (maximum 300 words per section)
Ensure that you write for a Non-Specialist Audience when outlining your response to the points below:
· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 

	3
	Purpose of Research Activity

The background to my interest in the topic and me pursuing this as my research area is that I would like to understand how popular the main four US sports are in the UK, these being: American Football, Baseball, Basketball and Ice Hockey. Being a fan of Baseball myself; it always intrigued me on how the rest of the UK thought about these sports and if something needs to be done to promote them. This topic would be of the interest to the business community mainly due to the marketing side of things for example, whether it is a good idea to have NFL or MLB games in the UK each year or if there could be a possibility of having a team based in this country. An example of this is when back in the 90’s; the NBA played some pre-season games in the UK

(this box should expand as you type)

	4
	Research Question

How popular are American sports in the UK?


(this box should expand as you type)

	5
	Aims of Research Activity

The aims of research activity is to find out how popular US sports are in the UK and how they compare with the sports that are already mainstream in this country. 

(this box should expand as you type)

	6
	Objectives of Research Activity

To work out the ways and techniques that can be done to promote sports such as baseball, basketball and ice hockey

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a brief summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here, but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	
Firstly, I will research current data and compare it with the data I will be finding in order to make a judgement if the sports are getting popular or not.
I will then research how popular the sports are currently and also how they can be promoted more.
I will also conduct a survey to people on the internet and see how the sports can become mainstream and if they are getting popular, these people could be current fans or non-fans.

(this box should expand as you type)

	

	Location of research activity
Identify all locations where research activity will take place.

	8
	Mostly on the internet through social media, but also in public which would be the South/West Wales areas

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
	


(this box should expand as you type)



	10
	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☐x

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☐x

	13
	A resilient Wales
	☐
	☐x

	14
	A healthier Wales
	☐
	☐x

	15
	A more equal Wales
	☐
	☐x

	16
	A Wales of cohesive communities
	☐
	☐x

	17
	A Wales of vibrant culture and thriving Welsh language
	☐
	☐x

	18
	A globally responsible Wales
	☐
	☐x

	19
	If YES to any of the above, please give details:

	
	


(this box should expand as you type)



SECTION F: Scope of Research Activity
	
	Will the research activity include:
	YES
	NO

	1
	Use of a questionnaire or similar research instrument?
	☐x
	☐

	2
	Use of interviews?
	☐x
	☐

	3
	Use of focus groups?
	☐
	x☐

	4
	Use of participant diaries? 
	☐
	x☐

	5
	Use of video or audio recording?
	☐
	x☐

	6
	Use of computer-generated log files?
	☐
	x☐

	7
	Participant observation with their knowledge?
	☐
	☐X

	8
	Participant observation without their knowledge?
	☐
	x☐

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	x☐

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	x☐

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	x☐

	12
	Investigation of participants involved in illegal activities?
	☐
	x☐

	13
	Use of procedures that involve deception?
	☐
	x☐

	14
	Administration of any substance, agent or placebo?
	☐
	x☐

	15
	Working with live vertebrate animals?
	☐
	x☐

	16
	Procedures that may have a negative impact on the environment?
	☐
	☐

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	x☐

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☐x
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☐x
	☐

	3
	Vulnerable adults?
	☐
	x☐

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	x☐

	5
	Prisoners?
	☐
	x☐

	6
	Young offenders?
	☐
	x☐

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	x☐

	8
	People engaged in illegal activities?
	☐
	x☐

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	x☐

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	
This number is unknown because of the uncertainty of how many people will answer survey questions
(this box should expand as you type)

	11
	Who will the participants be?

	
A general mix of the public and also people who are already fans of US sports

(this box should expand as you type)

	12
	How will you identify the participants?
	
By social media for example groups on facebook and also anyone who happens to be on other social media platforms such as twitter as anyone can access the surveys
(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	x☐
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	x☐
	☐
	☐

	15
	Will you obtain written consent for participation?
	☐X
	☐
	     

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	x☐
	☐
	☐

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☐x
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☐x
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☐
	☐
	x☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	x☐
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	x☐
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☐x
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☐x
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☐x
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☐x
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☐x

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:
There won’t be a risk to participants because no personal information will be given out to any third parties 

(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	There won’t be any embarrassing information being asked of the participants as the research doesn’t require this information  


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:

They’ll be no risk as the research isn’t going to cause any of the above 

(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:

No risk to the University because the research won’t cause the above 

(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:

No pollutants will be used and no reason why there will be damage to local ecosystems 

(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☐x
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
I will give back the data from the research by posting it to them on the relevant social media channels. This will include how I am going to use the data in the future, how it will benefit my study and any methods that will be used to promote brands, teams etc in the future by looking at this data.

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	
I will explain before taking the questionnaire of what will happen and how the data will be used afterwards and make sure that they know what the questionnaire is about. Before the questionnaire starts, they will get asked if they will want to participate.  
(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
There isn’t a need to provide email addresses if the person doesn’t want to

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☐x

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☐x

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐x
	☐

	6
	University computers?
	☐
	☐x

	7
	Private company computers?
	☐
	x☐

	8
	Home or other personal computers?
	☐x
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐x
	☐

	10
	“Cloud” storage or websites?
	☐
	x☐

	11
	Other – specify:

	☐
	☐x

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☐
	x☐

	15
	Sharing of data with other organisations?
	☐
	x☐

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	x☐

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	x☐

	18
	Publication of data that might allow identification of individuals?
	☐
	x☐

	19
	Use of data management system?
	☐
	x☐

	20
	Data archiving?
	☐
	x☐

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	
The data that will be collected will be only be seen by myself and no information will be given to any third parties so everything will be stored confidentially 

(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	
Me

(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	Me


(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
They will be stored on my personal laptop which I only use, along with a USB stick in order to save copies of the data in case something like accidental deletion occurs. It will be stored for how long the research goes on for. It will be achieved because it might be of use in the future.  

(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	


(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	x☐

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	x☐





SECTION K: Declaration
	
	The information which I have provided is correct and complete to the best of my knowledge. I have attempted to identify any risks and issues related to the research activity and acknowledge my obligations and the rights of the participants.

In submitting this application I hereby confirm that I undertake to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice which is published on the website: https://www.uwtsd.ac.uk/research/research-ethics/ 

	1
	Signature of applicant:
	[image: ]
	Date:
30/11/21




For STUDENT Submissions:
	2
	Director of Studies/Supervisor:
	
	Date:

	3
	Signature:
	

	



For STAFF Submissions:
	4
	Academic Director/ Assistant Dean:
	
	Date:

	5
	Signature:
	

	



Checklist: Please complete the checklist below to ensure that you have completed the form according to the guidelines and attached any required documentation:
	☐x
	I have read the guidance notes supplied before completing the form.

	☐x
	I have completed ALL RELEVANT sections of the form in full.

	☐x
	I confirm that the research activity has received approval in principle

	☐x
	I have attached a copy of final/interim approval from external organisation (where appropriate)

	☐
	I have attached a full risk assessment (where appropriate)  ONLY TICK IF YOU HAVE ATTACHED A FULL RISK ASSESSMENT

	☐x
	I understand that it is my responsibility to ensure that the above named research activity will meet the University’s Research Ethics and Integrity Code of Practice.

	☐x
	I understand that before commencing data collection all documents aimed at respondents (including information sheets, consent forms, questionnaires, interview schedules etc.) must be confirmed by the DoS/Supervisor, module tutor or Academic Director.



	RESEARCH STUDENTS AND STAFF ONLY
All communications relating to this application during its processing must be in writing and emailed to pgresearch@uwtsd.ac.uk , with the title ‘Ethical Approval’ followed by your name.
You will be informed of the outcome of your claim by email; therefore it is important that you check your University and personal email accounts regularly.

	STUDENTS ON UNDERGRADUATE OR TAUGHT MASTERS PROGRAMMES should submit this form (and receive the outcome) via systems explained to you by the supervisor/module leader.



This form is available electronically from the Academic Office web pages: https://www.uwtsd.ac.uk/academic-office/appendices-and-forms/
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