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Abstract 
Marketing agendas and formulation of stable marketing strategies can help a company to involve in the long run. Consumers can rely upon such companies where their preferences can be fulfilled. Therefore identification of stakeholder requirements and channelization of the business values should be done on transparent and clear grounds. Marketing strategies and measures can help in setting up goals where the inclusion of the ideal consumers can take place. It is an intention to reach out to them. A plan of action and a blueprint is set out by every company to improve marketing activities. It will generate leads in the coming months and years toward business growth. Knowing the targeted consumer is very important for any marketer. Therefore every company should supervise its daily activities and critically document the things that are to be learned.
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[bookmark: _heading=h.wvls9pqy5k26]Introduction 
Every business has its uniqueness. Different companies all around the world are giving their best to handle consumers. The requirements of the customers can drive the business in the long run and therefore the relationship with the audiences must be stabilized. This will help any company to deal with huge competition in the market ground. Essential learnings and resources can make their employees work harder. Getting the requirements and demonstrating the needs of the consumers can provide them with more value. The customers should be heard and they should feel a sense of belonging. This is essentially quite sufficient and consistent for the long-term growth of the company. If the consumers can provide trust and loyalty towards the brand then the image of the business can go higher (Sepe, and Anzivino, 2020). The report has included different aspects of Gucci and how it is meeting consumer requirements and enhancing its brand image. 
The company has met the requirements of its consumers over the years and is trying its best to consistently grow in the competitive market ground. The company is trying its best to satisfy the requirements of the consumers and also uphold its values. It is the only way through which it can remain committed and true to its promises (Liu, 2022). It is further going to help the company listen to the feedback and also set up realistic expectations from the consumers. The report has undertaken beneficial grounds of business of the company and how it is trying to channel its scopes of business expansion through marketing strategies.
[bookmark: _heading=h.gmwgmgzeh4gr]About the company 
Gucci is an Italian high-end luxury fashion house. The company is based in Florence in Italy. It has a huge product line ranging from products like footwear, accessories, handbags, ready-to-wear, and even home decorations. The company has licensed its name for fragments as well as cosmetics under Gucci beauty. It was founded in the year 1921 and it is around 102 years old stop the founder of the company was Guccio Gucci. The reports of 2019 the company has operated itself in more than 400 locations all around the world. It has an estimated revenue of around 9 billion U.S. dollars and around 17,000 employees work in the company (Le Xuan, 2019). It has become a worldwide name and is an icon of the Italian Dolce Vita. 
[bookmark: _heading=h.s7lc4cppjc60]Channelization of marketing prospects by the company 
The company can reach its goals and build relationships based on its business ideas. It can look forward to engaging the consumers and its business perspective to get a long-lasting relationship. It can be achieved by forming connections based on conversions. 
Gucci needs to understand how it can stand out from its competitors and can grab the attention of the audience. It is likely to increase the image of the plant and can also generate more leads. There are creative ways that can help the company to engage its prospects as well as its consumers. The company has already created exciting as well as relevant content to grab the target market. It has generated thought-provoking articles along with videos and infographics. It is likely to help the company to promote its content where social media platforms as well as other channels. Once Gucci has caught the attention of the consumers, it can start conversations. It includes face-to-face interactions and online feedback interactions as well (Chen, Ma, and Xu, 2022). The company needs time to not sure the relationships and to bring forward better positions for the company in the competitive market ground. It can engage the consumers virtually. 
During the pandemic time, the business of the company required huge help. The marketers started wondering how they can engage all the prospects of the business. Therefore they started to engage their prospects virtually and this has attracted a lot of consumers. They have undertaken a blogging strategy which is very important to deliver value to its audiences. Based on the records it has been stated that around 40% of the consumer base of Gucci is very relevant during the pandemic situation. The company has focused on high-quality content so that the teams can stand above the noise. Consumers are going to feel more credible in this way and they can invest in the brand (Liang, 2022). Therefore content blogging is a very creative and cost-effective way of communicating and generalization the business process. 
It has been stated that approximately 31% of the marketers of the company have utilized its strategy to improve awareness of the brand. Gucci has also powerfully created to engage clients virtually. It has educated its consumers about its prospects and how the company has built up services and products by generating leads. Such virtual measures help the company to allow interaction with real-time data while engaging the consumers can become easier. The company can utilise scopes of management and diversify its growth accordingly. It is going to measure the strength of the company based on its competitive advantage. The company can easily compare the reports of its competitors and find out the loopholes within its business structure. It will enable the company to look forward to future growth by establishing unique operational activities. However, recognition of the brand is an important part of the business evaluation (Girlando, 2022). It must undertake scopes of business by reaching out to the consumers can be easier for the company and it can create grounds of trust and friendship with its audiences.
The social media grounds that the company has chosen include platforms like Twitter and Facebook. It has created huge opportunities to connect consumers and potential clients worldwide. Such strategies are unique and can widely help the company to strengthen its consumer base in the future. With the help of social media interacting with consumers on our level has been easier. It is a wonderful way to build deeper relationships with the audiences. The content creations have educated and inspired the consumer base (Dong, 2022). It is likely to help the company to retain a base of loyal consumers in the future. In this process, they can learn about high-quality content and how sorting of the content development process can take place. The marketing campaigns of the company have also promoted the ideas and services of Gucci. It has generated the best leads through content marketing.
[bookmark: _heading=h.ks2vvfzaqjvn]Strategies for raising brand awareness through marketing measures 
[bookmark: _heading=h.dbj9j9e3v2oo]Targeted campaigns and newsletters 
The company can utilize targeted campaigns or email campaigns to get in touch with the consumer base. This can help the company to understand the prospects of the business and also to fulfill the demands of the consumers. It can undertake a segmentation list and can send targeted emails that can be relevant as far as the preferences and interests of that particular consumer. In the pandemic situation targeted emailing has been more engaging. It has helped the company to interact with loyal consumers and to set up meetings. It can increase the marketing agenda of the company by around 65%. It will further improve and engage the marketing strategies with a rise of around 42% within 6 months. This can be considered the best way to nurture contacts and also to generate leads. In addition to this, the company can utilize educational marketing tools to position its brands through leadership (Liu, 2021). However, it should be aware of the marketing mix strategies and the resources that are relevant to include maximum engagement and conversions with its consumer base.
[bookmark: _heading=h.cbl4rzmvobvh]Curating relevant news 
The company can curate relevant news to understand the trends of the market ground. It will help to understand the prospects of the consumers and how the industry is working. It can be updated through social media, websites, and emails. The utilization of digital news can help the company to understand the competitive market age. Since it is a very reputable organization therefore definite resources need to deliver credible as well as thought-provoking insights to understand the marketing mechanisms. The company can leverage journalism through content marketing which will benefit the time and cost of different services (KUMAR, and MITTAL, 2021). The company can easily provide audiences with unique services and content that they will not get anywhere. It will make sure that the consumers are attracted to the products and services of Gucci and they are not likely to go anywhere other than this particular company. For this purpose, the company can utilize interactive tools. The creation of such tools can allow them to customize their experiences and also play around with various service options (Wang, 2022). It is going to attract more consumers in the future and will enable the company to have a stabilized financial ground.
[bookmark: _heading=h.bmprn64mawky]Licensed publications 
The company can utilize world-renowned publications by licensing aid. It will provide the audience of the company with high-quality content even if they do not have time to produce particular resources. This is considered as licensing of content stop it can be an excellent way to add credibility to the brand. It will help the audiences to understand the content of its products just with the click of a button. Knowing the information of the company that they are buying products from is very essential. Such exclusive content can help the company to assess information about its competitors as well. This could be done in the form of an e-book. Different webinars and blog posts can be analyzed to make sure that the prospects of the company turn out to be valuable for the consumers. In such cases, the company can get personal with the consumers as well. When it comes to engagement, personal touch makes a huge difference. Gucci can send handwritten notes or customized emails to show the consumers that they cared for the individuals. This will help to build strong relationships by maintaining the deals (PELTEKOGLU, 2019). The company can get closer to its engagement strategies.
[bookmark: _heading=h.u83ejwwosv32]Engagement of employees 
The engagement of the employees is very important for any organization through employees must be motivated in their work field and they should be trained properly to create scopes of marketing strategies. If the employees are satisfied and happy with their work then the productivity of the company will increase. The company must understand that employees are the pillars of success and therefore strong relationships between the leaders and the employees must be maintained. This will provide them with a comfortable work culture where they can understand the requirements and preferences of each other (Bauer, 2021). Happy employees are satisfied employees. If the employees are encouraged and provided with ample amount of knowledge then they can utilize such learnings and give their best in the work field. This will help the company to generate leads and maximize its profitability in a very short time frame. The employees should be trained and their strengths and weaknesses must be analyzed for long-term improvement. They can explode new solutions and create engaging prospects for consumers (Park, and Rhee, 2021). This will provide flexibility to scale up the business operations in the long run.
[bookmark: _heading=h.l3l3hzu30jzv]Creating brand values 
The company needs to understand and talk about the values of the brand. It will help to define who the brand is. Setting up clear goals is essential to understand the value of the brand and also the components that are important to build its recognition. There must be no hurry in understanding the ideas of the values. If corporate donations are made and charity work is done then it will help Gucci to have a sustainable recognition of its brand values. It will help the company to define the standard that can help it to interact with the consumers and the employees. The company must make sure that the values of the brand are aligned with the targeted audience (Lai, and Xian, 2021). It will help them to buy or advocate for brand-based products and beliefs. This can increase the consumer base of the company by around 60% in the long run. Telling a brand story is equally correlated. It will help in understanding the elements that are being talked about in the company. This will go a little further beyond brand values and voice. The brand story can be narrated by explaining how the company has got to be this particular way. The brand story can help in spotting the daily problems of the company and also inventing solutions to fix them (Zhang, 2021). For a business to grow conglomeration of the mission statement should be aligned with the history of the company. 
[bookmark: _heading=h.slj3whguorxg]Creating value beyond the products 
The company must make sure that it can create values that are beyond its products and services. It will help to create long-term brand awareness based on the value beyond the products. The thinking process of the company should be informative and entertaining. The employees must be provided with a chance to express their ideas and share their knowledge. Such ideas can be reached the targeted audiences through blogging, podcasting, newsletter, or channelization through YouTube. However, this process should not be about making the cells directly. Instead, a strong relationship should build up and create brand awareness practices (WANG, 2022). It will help the company to grab more opportunities for the audiences at large.
[bookmark: _heading=h.lxzq0mcsfs4l]Contribution to the community 
The company can include measures that can contribute to the local community. It can help in the establishment of brand awareness where concrete ways like sponsoring events, facilitating employees, offering corporate donations, and taking care of environmental hazards can be a part of the work. They can sponsor major events and help in community recognition. This will help it to contribute as a local fundraiser and people will look up to its activities for society. This is further going to attract more consumers wear a loyalty pyramid can be created. This can also be stated as brand recall (Picó Catalá, 2022). The consumers will be happy about what the brand has done for the community. This is likely to position Gucci in a very stable market ground free of excessive competition.
[bookmark: _heading=h.19wgy0hwhcau] Channelization of the consumer journey through communication to fulfill the expectations of the stakeholders present and in the future as well 
[bookmark: _heading=h.or7fg58f8z0y]Giving importance to feedback 
Feedback is a very important option that must be taken seriously by the company. This will help to understand the consumer journey and also to fulfill the expectations of the stakeholders. Feedback must be considered as options and suggestions that come directly from the audience. It will help the company to understand the measures that are likely to be improved in the long run to attract more consumers. The concept of feedback is very essential for continuous growth. It will help the business to get channelized and can also help clear interaction between the employees and the audiences. Empathy should be a starting point one should imagine oneself in the place of the consumers and understand their problems effectively. This can help the company to make stronger decision-making measures based on informed choices. The consumer can leave reviews of a particular product or service. It is a direct contact between the company and the consumers the brand should make sure that it gets ahead of consumer feedback and solicited it warmly. This will help the company to get easy to find consumers based on their choices and requirements. Social media posts are a very important part of the interaction between customers and employees. They can share their experiences about a product or a service on online platforms by tagging the company in its various posts. This is a way where they can voice their concerns and play for the company (WANG, 2022). The marketing team of Gucci should monitor the posts closely and provide valuable insights for the benefit of the company in the long run. On the other hand, it can also create surveys to measure the metrics of consumer satisfaction. They can invite their regular purchasers to take a survey and can also incentivize it by offering certain prices or discounts. 
[bookmark: _heading=h.e6n2wr1osw1x]Training consumer support 
Consumer needs analysis is very important. It includes an in-depth study of the requirements of the stakeholders based on their perception of the brand. Gucci should contact interviews to collect stakeholder data or to outsource the research based on an executive case study. Questions must be set up for the consumers to understand their attitude toward the brand. It can lead to both qualitative and quantitative approach training consumer support becomes very important in this case. Good customer support represents the brand image (Bilro, Loureiro, and dos Santos, 2022). If the marketing teams show compassion and respect toward the consumers then they will think highly of the brand. On the other hand, if the consumers are disrespected then they can move to any other competitor. This is the reason why employees should always offer clear communication to the stakeholders. Messaging can be consistent throughout organizational growth. It can lead to marketing creative analysis product development and a well-developed consumer service. The teams must align the features of benefits of a product and a service to the expectations of the consumers. This will further help them to be more excited about their purchase and they can find the visions to deal with their preferences. Gucci should always make sure that it makes the products easy to use (Aqeel, and Al-Hazmi, 2021). Therefore consumer experience and understanding of team support is a very important criteria.
Foster trust 
Trust is the base of any relationship. If the company makes sure that the customers are trusting the brand or the business then it can help them to become loyal over time. Trust represents a very important component, especially in customer-business relationships. It can make the business long-lasting as the consumers can seek value from the products and services. If the consumers feel valued then they will have high expectations from the company (Castillo-Abdul, Fernandez, and Romero-Rodriguez, 2022). By meeting the requirements of the stakeholders the business can make itself evaluate on larger grounds and provide better services to the people. The consumers need to feel heard. Search consumer-focused approaches can help the company to get set apart from its competitors. This orientation can help the business to differentiate itself from the market competition and to push the brand forward within the industry. The consumers need to be asked questions regarding how they feel about the products and services of the company. This will further help to get insights about their purchasing experiences the renewing of consumer data should be done from time to time. Such updates can provide a clear and comprehensive picture of how the stakeholder requirements can be met. Such insights develop plans for improving the ratings of the company on social media platforms.
[bookmark: _heading=h.bkr9vms0cqd6]Conclusion 
Gucci is one of the largest fashion brands in the world. The company has shown immense growth over the last few years and has gained the trust of consumers. However, it is yet to undertake essential marketing strategies to know the targeted consumers and to evaluate brand recognition. It will help the company to understand and to provide a competitive edge in the market ground and to develop its goals or stable ideas. The strategies and ideas to evaluate the brand image and recognition can set out essential goals of the business. It can help the company to understand its ideal consumers and how it can intend to reach out to them. For this purpose, a plan of action based upon marketing activities is essential to stop the comp company's need to provide importance on consumer support and feedback measures. This is an essential part of mark marketing to prevent any kind of marketing disaster. The consumer population must be segmented and essential scopes of marketing must be undertaken to generate sales. The report has analyzed the scope of brand recognition for Gucci and the strategies that it can undertake to measure its goals in the long run. In this process, it can also provide importance to the stakeholders and push forward their requirements the relationships between the stakeholders and the company can be stabilized by following such strategies. It can help to provide information, balance demands, and also supply improvement by achieving higher sales. 
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