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[bookmark: _Toc118960945]Introduction
Among the most well-known hotels in the United Kingdom, the Berkeley hotel is probably the most significant one (Pero et al., 2012). That's why it's so important for hotels to train their personnel to understand and respect guests from different ethnic backgrounds. All international guests are given the utmost respect and special attention by the hotel's staff, who make a point to accommodate their specific needs. This assignment will explore the importance of cross-cultural communication in accommodating international visitors, with a focus on visitors from the UAE. The culture in the UAE is very different from that in the UK. Also, a handbook outlining what staff members should and should not do while interacting with guests from the UAE will be included in this assignment.


[bookmark: _Toc118960946]The United Kingdom (The Berkeley London)
The United Kingdom is home to people of many cultural backgrounds. Migrants from all around the world have settled in harmony in this country. Hello and a firm handshake and often the nod of the head are the most popular method of greeting people in the UK (Campbell and McLean, 2022). In the UK, English is spoken by about 98% of the population, with a subtle accent by native speakers. Individualism is highly regarded by the country's population. Christmas Day, New Year's Day, and Easter are some of the most widely celebrated occasions here.
UAE (Guests’ home country and culture)
[bookmark: _Hlk118955025]There are seven small emirates that make up the United Arab Emirates. It includes the emirates of Abu Dhabi, Ajman, Dubai, Sharjah, Fujairah, Umm Al-Qaiwain and Ras Al-Khaimah (Al-Khazraji, 2019). Cultural traditions in the area were shaped by two factors before the emergence of the oil industry and these are the nomadic lifestyle of the Beduin community and trading based on the sea.
The UAE is a sanctuary to a vibrant cultural landscape which respects as well as promotes the country's ancient Islamic and Arabic values. Among the most highly valued characteristics in the United Arab Emirates are hospitality and friendliness (Waal and Frijns, 2016). Despite Islam's prominence in this region, other faiths are represented too due to the influx of immigrants from all over the world. Many establishments in the region do not even serve meals with pork meat because it is against the principles of Islam. Additionally, devout Muslims consume Halal food, which mandates that the meat must be processed in a specified manner. The official language is Arabic while immigrants often speak English, Bengali, Hindi, Filipino etc. English is used widely in business activities. Both As-Salaam-Alaikum, as well as Marhaba, are commonly used as forms of greeting in the country. 

[bookmark: _Toc118960947]Country analysis (The UAE and the UK)
 A key tool for comparing the cultural conditions of different countries and analysing the cultural characteristics of individual countries is Hofstede Insights (Fang, 2013). This tool will be used to examine both UAE and the United Kingdom.
[image: ]
Figure 1: Cultural situation of the UK and the UAE (Huang and Crotts, 2019)
Power Distance: Power distance measures the inequalities in power distribution within a society. Power distance is different in the UAE and the UK. UAE scores 74 here meaning the power is centralised and the power gap between the managers and the employees is huge (Behery and Paton, 2018). Employees are bound to follow the managers in the organisations in the UAE. With a score of 35, power is decentralised in the UK and the power gap is significantly lower than in the UAE. 
Individualism versus collectivism: A society's level of interdependence is the central issue this metric attempts to address. With a score of 36, UAE can be considered a collectivist society (At-Twaijri and Al-Muhaiza, 2016). This society encourages close bonds, with members looking out for one another. Loyalty Is valued by these people. However, with a high score of 89, the UK can be considered an individualistic society.  
Masculinity versus Femininity: This criterion indicates the things that people in society value the most (Dhaundiyal, Chakravarty and N. Joshi, 2020). Both countries can be considered masculine in this criterion as the UK scored 66 and the UAE scored 52 in this. People in these countries value professional achievements, ambitions and also material success. The people are driven by success and work. 
Uncertainty Avoidance: The concept of uncertainty avoidance examines how different societies cope with the reality that the future is unpredictable (Khan, 2014). The United Arab Emirates gets a 66 on this measure, indicating a strong avoidance of uncertain situations. However, The UK with a score of 35, the UK society can be considered a society where people are adaptable and tend to take risks. 
Long-Term versus Short-Term Orientation: This criterion measures the extent to which members of a community choose immediate gratification over the prospect of future success. UAE with a score of 22 in this can be considered a normative society. They value stability in society and resist change, preferring to stick to established norms and customs. With a relatively higher score of 51, the UK can be considered a pragmatic society (Smith, 2016). Pragmatic societies place a greater emphasis on competition, market focus, and measurable outcomes. 
Indulgence versus Restraint: Indulge societies allow the fulfilment of basic and natural desires of people related to enjoying life while restrained societies strictly regulate and control people's gratification of human needs (Maseland and Van Hoorn, 2019). A score of 22 indicates that the UAE is a Restrained society. On the other hand, a relatively higher score of 69 indicates that the UK is an indulgent society where people focus more on their needs and their desires to enjoy life are prioritised.



[bookmark: _Toc118960948]Employee handbook of The Berkeley London (Front-office department)
Dos
· Always employ proper etiquette while welcoming someone, and whenever possible, use the native greetings of the visitors.
· Always exhibit a professional and positive posture when engaging with visitors.
· Be respectful to the guests.
· Be sensitive to the cultural sensitivities of the visitors.
· Learn every detail regarding the hotel's services.
Don'ts 
· Do not appear overly excited
· Avoid disputes with the visitors when communicating with them.
· Do not seek irrelevant or inappropriate information.
· Never keep guests waiting for longer than required.
· Do not behave in a manner that could be construed as an infringement on the cultural views of the visitors. 

[bookmark: _Toc118960949]Conclusion 
Berkeley's management is aware of the cultural gap between the two countries, and they account for it whenever they draw out plans or strategies. This aids in resolving any intercultural issues that may arise in the workplace, as well as providing better service to guests. They have managed to stay competitive by placing importance on cultural understanding and valuing the differences among their staff.
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