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TASK 1: Job Adverts and Identify Key Skills
In order to critically evaluate the contemporary graduate labour market within the UK retail and business sectors, two distinct job advertisements for marketing-related positions were selected and analysed. Vacancy 1 is a Marketing Assistant role at a boutique law firm in London, sourced via Tiger Recruitment (see Appendix A). This position operates strictly within the Business-to-Business (B2B) sector, focusing on corporate reputation management, drafting client pitch documents, conducting market research, and executing professional networking initiatives through LinkedIn. Conversely, Vacancy 2 is a Digital Marketing Executive position at Fortnum & Mason, based at their iconic Piccadilly flagship headquarters in London. Operating within the luxury Business-to-Consumer (B2C) and premium retail sector, this role shifts the operational focus toward high-end brand heritage, multi-channel digital marketing execution, and supporting the delivery of the firm’s complex consumer digital strategy.
Despite the structural contrast between corporate professional services (B2B) and luxury heritage retail (B2C), both advertisements share critical requirements in terms of transferable attributes. Both employers explicitly emphasize the necessity of excellent attention to detail, exceptional written communication, tight deadline adherence, and high digital literacy.
The most prominent common denominator across both roles is Digital Communication Literacy, which requires strict compliance with organizational deadlines (Armstrong and Taylor, 2020). In the contemporary business environment, digital literacy is a core employability capability necessary for strategic value creation. In the context of Vacancy 1 (the boutique law firm), I would apply this skill to manage and schedule specialised B2B content for the firm's LinkedIn page, design professional email newsletters, and monitor analytics to track prospective corporate clients. In Vacancy 2, within the Fortnum and Mason framework, this same literacy translates into supporting the senior digital marketing team, coordinating cross-functional campaigns, and interpreting consumer engagement data to drive brand profitability. Utilising digital communication channels effectively allows a marketing professional to minimize communication gaps, reach targeted audiences accurately, and ensure that all external materials align with the firm's specific brand identity and tone of voice.

TASK 2: Self-Assessment and Evidence of Readiness
SWOT Analysis
A structured SWOT analysis was conducted to critically evaluate my current academic and professional profile against the rigorous requirements of the premium graduate employment market (Cole,2019).
Strengths
Solid foundational understanding of B2B communication channels, professional networking, and digital branding developed during the CertHE program (Cottrell, 2021). Deep knowledge of corporate social responsibility (CSR) and sustainability frameworks, such as B Corp standards. High digital and tech literacy, including practical skills in structured data analysis and visual formatting via Canva, MS Excel, and PowerPoint. Fluency in English (B2) and native Ukrainian, providing strong cross-cultural communication capabilities. In addition, I have a very strong motivation to learn new things and quickly adapt to changes. I am always open to developing new practical skills and learning about the UK business environment. I enjoy working in a team, and my personal enthusiasm helps me stay focused and complete university tasks on time.
Weaknesses
Limited direct corporate work experience within the UK professional services or luxury retail sectors. Moderate anxiety regarding public speaking and delivering formal analytical presentations to senior corporate stakeholders. Lack of hands-on experience in independently managing corporate digital platforms and coordinating large-scale client networking events from scratch. Furthermore, presenting my ideas can be stressful because English is my second language. Sometimes I worry about making grammar mistakes or losing confidence when speaking to a large audience. Because of this language barrier, I need more time to prepare for formal presentations or group debates.
Opportunities
Active utilisation of UWTSD London career development workshops, presentation initiatives, and individual consultations with career advisors. Access to certified professional courses through university partnerships (such as LinkedIn Learning and HubSpot Academy). Monitoring how iconic heritage brands like Fortnum and Mason utilise digital channels for storytelling to gain industry insights.
Threats
High saturation and intense competition within the London graduate labour market. Rapidly evolving software requirements, AI tools, and algorithms across digital marketing platforms, demanding continuous technical adaptation
Evidence of Readiness
To validate my readiness for employment and personal advancement, clear evidence can be drawn from my active academic performance and independent practice during my first year of the CertHE Business Skills for the Workplace program at UWTSD London.
Firstly, my academic focus has been strictly dedicated to developing commercial awareness and professional writing standards. Through the Digital Skills and Business Communications modules, I explored the core principles of audience engagement and structured data analysis. This academic exercise has directly equipped me with the analytical mindset required to handle the responsibilities outlined in both advertisements, specifically in researching prospective clients and identifying new market opportunities based on data rather than assumptions (Dench, 2021).

Secondly, a significant artifact demonstrating my practical evaluation of employers and readiness for the industry is my previous Mock Interview Preparation Document (Assignment 1). In my professional Cover Letter drafted for Tiger Recruitment, I successfully connected university academic concepts with real-world corporate values. Specifically, during university seminars, I focused heavily on corporate responsibility and market positioning. My analysis of Tiger Recruitment's B Corp Certification—which marks an organization's commitment to improving social and environmental conditions worldwide—proves my ability to evaluate firms from a macro-environmental perspective. This directly aligns with the job requirement to assist with legal directory and award submissions, where corporate reputation and ethical standing are paramount.

Finally, I have independently developed my technical capabilities to meet strict industry standards. As a proactive learner, I have mastered the use of digital tools like Canva to design professional visual materials, which directly mirrors my ability to prepare pitch documents or support digital content creation. Furthermore, my readiness in terms of collaboration, time management, and professional communication is supported by formal and informal feedback from module tutors and peers during my studies from September 2025 to the present. 

Working on collaborative group challenges allowed me to demonstrate strong organizational skills, active listening, and strict deadline adherence, proving my capability to successfully draft and coordinate office newsletters and internal communications in a professional workplace environment.

TASK 3: Set Employment Goals and Personal Development Plan (PDP)
Career Goals
Based on the gaps identified in my SWOT analysis, my short-term employment goal is to overcome presentation anxiety and significantly enhance my public speaking and pitching capabilities within the next six months. My long-term career aspiration is to secure a permanent, full-time role as a Digital Marketing Specialist within a premium or luxury brand in London within two years of completing my higher education. These goals are essential to bridge the gap between academic theory and practical corporate execution.








Personal Development Plan (PDP)

	Action Steps
	Timelines
	Resources Needed
	Success Criteria

	1.Enhance Public Speaking: Register for and complete university-led workshops on effective business presentations and active pitching.
	October — December
(2025)
	UWTSD London career support services and peer review sessions.
	Delivery of a confident module presentation with minimal anxiety and clear articulation.

	2.Professional Certification:
Complete specialized courses in Premium Brand Management and advanced MS Excel analytics via LinkedIn Learning.
	January — March
(2026)
	University library electronic databases and online platforms.
	Attaining official industry certifications to add to my professional portfolio.

	3. Practical Digital Campaign Management: Volunteer to support student-led networking initiatives or create a mock digital campaign layout for a premium brand.
	April — June
(2026)
	Collaboration with the UWTSD student union, analytical tools, and module leaders.
	Successful execution of a digital media or networking project, measured by positive mentor feedback.
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APPENDICES
Appendix A: Job Advertisement for Tiger Recruitment (Marketing Assistant)
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Appendix B: Job Advertisement for Fortnum & Mason (Digital Marketing Executive)
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Fortnum & Mason - London Area, United
Kingdom

1week ago - (® Be among the first 26 applicants

See who Fortnum & Mason has hired for
this role
® No longer accepting applications

At Fortnum & Mason we are passionate about
the search and provision of extraordinary food,
joy-giving things, unforgettable experiences and
exceptional service.

First founded in London in 1707 after Queen
Anne gave her footman, William Fortnum,
permission to sell on discarded candles from St
James's Palace, Fortnum's has been privileged
to hold several Royal Warrants and to uphold
many traditions, while embracing innovation on
a highly entrepreneurial basis, in a bid to not
only make every day special, but to stay
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only make every day special, but to stay
relevant and true to its extraordinary and highly
distinct, imaginative and playful brand.
By joining us, you'll be part of an ambitious
team focused on creating original and joyful
experiences, making the everyday special for
our guests and customers.
In return, Fortnum & Mason offer exciting
opportunities within a wholly unique and
rewarding place to work.

Job Overview

As our Digital Marketing Executive, you will play
an important role in supporting the delivery of
Fortnum & Mason's digital marketing strategy.
Working closely with the Senior Digital
Marketing Manager, you will be responsible for
the setup, management and optimisation of
Paid Social campaigns across platforms
including Meta, Pinterest and TikTok.

This is a fantastic opportunity for a hands-on
digital marketer looking to develop their
performance marketing expertise within a
premium retail brand. You will gain exposure
across multiple acquisition channels including
Paid Search, Affiliates and Paid Social, helping
drive awareness, traffic and revenue while
developing valuable cross-channel experience.

Responsibilities:
Paid Social Campaign Management: Set up,
manage and optimise Paid Social campaigns
across Meta, Pirrerestemeshieforto deliver
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€ £35000 - £40,000 per annum
© City of Londan, London
© Permanent, full-time

Apply now Q save

Full job description
Marketing Assistant
* City of London
* 3days in the office, 2 days from home 9.30am -
6pm
 Upto£40K

Aboutique law firm s secking a Marketing Assistant to
ininite | ondon office Thic ic an excellent anportunity
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Aboutique law firm is secking a Marketing Assistant to
joinits Landon office. This is an excellent oppartunity
for a proactive and creative individual looking to
develop their career within a professional services
environment,

Key Responsibi

Preparing pitch documents, presentations, and
marketing materials for prospective clients
Managing and scheduling content for the firm's
Linkedin page

Drafting and coordinating office newsletters and
communications

Researching prospective clients and market
opportunities

Assisting with legal directory and award
submissions

Organising and supporting client events and
networking initiatives

Coordinating and recording podcast content for
the firm's website

Liaising with external publications to arrange
features and coverage

Researching new tools and technologies to
enhance client services and office efficiency

Requirements:

Apply now Q save




