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	BA (HONS) CREATIVE ADVERTISING
	Year 1, Semester 1

	MODULE: Copy and Type
	LECTURER: Martin Bush

	Copy and Type - Rap (Brief 3 of 4)




Introduction 
Many of todays’ rappers have the skills to write astonishing lyrics, and a select few have the ability to captivate the attention of the listener by developing an emotionally charged story that has the power to communicate emotions, inspire and alter perceptions. This is exactly the same as a talented copywriter! 

Brief
For this project you will be working individually or you can work in teams of two. You can choose who you wish to work with. You will also be given plenty of time to perfect your submission so do not underestimate the requirement. Your task is to write a rap. It can be about anything you wish - student life, college work, family life, pressure from your parents or lecturers, the good times, the bad times, beanz meanz heinz, just about anything you really want to write about. Only one stipulation: NO DISSING ANYONE! Work together as a team or individually to construct entertaining and meaningful lyrics. Be mindful however that this is not a quick fix of rhyming lines. It needs to be considered, relevant, clever and insightful – just like rap music. 
You then you need to think about how you will present it – in person, using an audio track, creating a promo video, using it as a soundtrack to picures, enlisting the help of someone else to perform it. Be brave and experiment. This is about the writing and delivery of the rap so you need to think creatively. You need to consider the delivery of your words, as well as the words themselves. You can use a speaking app or voice altering app, and/or a backing track if you wish. These may provide another unique creative dimension like those used regularly by rap artists!

Getting started 

You can record your rap audibly, visually or both. You can do this on a computer, on your laptop, use your phone, use an iPad or even film it on a DSLR if you wish (we have one you can borrow).  You will be doing all the recording/filming so choose your performer or performers, the location(s) and do any editing if required.

Start with ideas then a written rough draft of your rap and then build on it. You can also add a film grade or effect in iMovie if you film it. And don’t worry I won’t be posting the results on YouTube (unless of course you want them to be uploaded)


Rap battle
We will have the ‘rap battle’ on Monday 29th November to watch/listen to all of your inspired MCing.

What’s essential
• A final rap communicated in person, through audio or on video
• This is a copywriting brief so words must lead the creative idea, not the visuals. Think about what is culturally relevant and explore the potential of diverse messages using rhythm, melody and poetry
• Include all preparatory work including research, rough lyric drafts and any material used in the construction of your finished rap and/or film


Schedule 

Monday 15th November – Briefing, Rhythm, Melody and Poetry presentation
Monday 22nd November – Project development  and Production
Monday 29th November – Formative presentations


For assessment the overall work required will be: 
For the copywriting module you will need to submit ONE complete workbook, digital file or visual diary that contains ALL of the work for the briefs you have been set to work on, and the work for the projects that have been set during the lectures. At the end of each brief you will also be asked to present your finished work. Hand in date for the final completed workbook or visual diary will be Monday 10th January, 2022 at 10.00am. This is a summative deadline.

For this specific assignment: 
• Present your final finished rap to the year group. If you wish you can record and playback your finished rap with audio and/or video or you can perform it
• All research, preparatory creative work, conceptual development and draft copy must be included as part of your visual diary which will be assessed at the end of the module.
• For this specific brief you may duplicate any work you have done in conjunction with a creative partner. You should also include work your own individual elements, be they research, concept development, etc.
• Write a short rationale and be prepared to explain your project, as well as your thoughts on how well you feel this task has gone, and any reflections on what aspects of your processes that may be useful in the future.

Next steps:
One-to-one discussions will take place during the lecture sessions where you will have the opportunity to discuss your initial ideas with your lecturer. Please ensure you have ideas to share. There will then be on-going tutorials and a group critique leading up to the deadline.

Deadline:
Presentation of your finished rap to take place on Monday 29th November at 9.30am.

[bookmark: _GoBack]Summative deadline for the Copywriting Module is – 10/01/22 at 10.00am
For Learning Outcomes, Summative Deadline and Assessment Criteria see full module brief on moodle.
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