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Introduction 
The present module has introduced us to the discipline of Marketing and allowed us to identify its value in today’s business world. As part of the assessment for this module, we have been tasked with writing a report in which we debate a number of key-concepts belonging to the Marketing discipline, such as Marketing Information system. We are also required to apply a number of theoretical aspects to a business part of the Hospitality and Tourism industry, with the aim of installing the knowledge on a deeper level.  The organisation I have chosen as a support case for the present report is Marriot. 
The Marketing discipline is an important part of today’s business environment, with the hospitality and tourism industry being particularly impacted by it. 
Literature review 
The present report was been compiled using a number of informative sources. We collected part of the information from verified online sources as well as journals and articles that are relevant to the field. The information utilised has been cited and referenced using the Harvard referencing system. The present report has been compiled after in class research paired with further reading done in our own time. 
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Marketing and the Marketing Information Systems 
Definitions
The concept of marketing has been widely debated, more in the last decade; the concept has been defined by various authors. 
Peter Drucker, an American management consultant, defined marketing as “not only much broader than selling; it is not a specialized activity at all.  It encompasses the entire business.  It is the whole business seen from the point of view of the final result, that is, from the customer’s point of view.  Concern and responsibility for marketing must therefore permeate all areas of the enterprise.”  
Professor Philip Kotler, the “father” of the modern Marketing, defined Marketing as a process “by which individuals and groups obtain what they need and want through creating and exchanging products and value with others.”
Jay Conrad, a well-known American business writer, defined Marketing as “the art of getting people to change their minds.  Marketing is an opportunity for you to earn profits with your business, a chance to cooperate with other businesses in your community or your industry and a process of building lasting relationships” (Thimmesch, 2019)

Marketing information system 
The concept can be defined as the software which allows marketing professionals to analyse information and transform it into data relevant for the marketing processes .MISs are also important tools that help organisations make choices and analyse consumer behaviours, the advertising blend, including items and how they are put, evaluated, and advanced. The more modern the administration data framework, the more data it can give. MISs are even more important when used in organisations which are part of very competitive industries.An interest in MISs frameworks is a successful method to enable organisations to sort out and set up promoting efforts. One of the key advantages of MISs frameworks is the knowledge they can generate about customers’ needs and preferences as well as their purchasing patterns. Through MISs, organisations will have the option to settle on better choices about purchaser conduct and decisions or item advancement.
MIS have the following benefits:
· Make the connection between different types of information - The data needed by an organisation working in a more local market level cannot be compared to the data and data volume of a multinational organisation. Advertising data framework gives data on the local market as well as the national and the global markets.
· Competition not based on prices – competition not based on prices is found to  promote value cuts, which normally bring about a misfortune not exclusively to singular organisation yet to the industry as well. Organisations like to contend over non-value factors, for example, item separation, picture, administration and advancement.
· Environmental purposes - continually screen the developments in the macro environment, especially concerning the financial, legislative and political conditions of the market. Changes in these values can be advantageous but also disadvantageous for the association. 
· Planning, evaluation and control phases – marketing is involved in a variety of business processes and therefore the need for relevant information is vital. (Marketinglord.blogspot.com, 2019)
Marriot is one of the leading hotel chains in the world and has premises in over 130 countries and territories, according to their Website page. The company has over 7000 properties in their portfolio, which is constantly expanding. (Marriott.com, 2019)
In 2016, Marriott International launched the M Live programme in Europe as well, after successfully tests in the US, Latin America, Caribbean and Asia Pacific regions. The programme uses information originating from conversations on social media platforms which is then analysed and synthetized by marketing professionals who are developing personalised and real-time content. (bighospitality.co.uk, 2019)

The components of an MIS are: 
1. Internal records held by organisations – information related to sales, past price levels, etc. The main part of internal records is occupied by order-to-payment data. 
2. Marketing Intelligence System – set of procedures part of a process of collecting information relevant for the marketing environment. Sources: external networks, data published by the Government, feedback from customers, etc. 
3. Marketing decision support systems – systems formed of software and hardware components which help decision makers in the decision making processes; the modern software assist in marketing research studies, processes concerned with setting up the selling prices, planning for future activities, etc.
4. Marketing research – can be considered to be an applied knowledge; can be a useful tool in providing a range of solutions to different specific marketing problems. (Your Article Library, 2019)
A MIS can also be defined as a combined effort of technology and professionals with the aim of assisting in the management of management decision and business processes. One of the most important benefits of a MIS is generating information for customers as well as gathering information from competitors, with the aim of converting these information into data useful for the organisation. 
The latest years have been spent on developing more advanced marketing communication systems which will allow organisations to sell personalised products, provide customer services but also provide after-sale services. 
The business market in hospitality and tourism is progressively aggressive and highly competitive. With a simple Google search, clients have remarkable chances to investigate options in contrast to what any organization offers. In like manner, organizations also have a chance to distinguish, track, and bait clients from their less-watchful rivals. A normal mixture of new client bits of knowledge can have a significant effect between keeping clients and losing them. Marketing data and research are tools for marketing professionals and management teams in their attempt of aligning products and customer’s needs. 

Marketing Information Systems and its role in communication and planning functions 
According to prof. Philip Kotler, a MIS is involved in:
· Data collection – role in communication between departments of an organisation 
· Creating a broader perspective – data collected can be analyses in independent processes. This is the result of the combined efforts of marketing researches and marketing intelligence. The information so collected is sustainable as it can be stored and used in the future as well.
· Planning and control processes: the information collected is used in the decision making processes and pricing which plays an important role in the future of the company. (Kotler, P., 2006)

Marketing research is the process of collecting, analysing, evaluating and interpreting data relevant to certain marketing conditions. The main aim of marketing research is to gather information which will be used in the Marketing mix in order to identify patterns in the consumers’ behaviour, changes related to competitors, etc. 
Marketing research starts with defining a problem, developing an action plan for the research, collecting information through various techniques (surveys, questionnaires, etc.), analysing the findings, concluding. (Business Jargons, 2019)
In order to gain competitive advantage and to improve their market share, Marriott makes use of latest technologies. In developing on a wider level, Marriott created advanced customer portals which allow them to collect information from customers and potential customers. These portals are helping managers in Marriott as well in various business processes, with tasks such as sharing materials, etc. (Carroll, B., et al., 2003)
Marriott uses data obtained from MIS in their pricing strategy. Their pricing strategy is to expand the closeout of the item and administration created in the organization. Their rationale is to offer the correct merchandise and enterprises to the correct clients at an opportune time. There are not many rules and standards as per which the valuing of the products and ventures happens that is identified with the Marriott lodging the executives and its coordinated properties. The rules for the estimating is benchmarking and institutionalized rate situating, the single picture stock, a great measure of markdown rates to the clients, and furthermore the normal execution following of the clients. The procedure and strategies of the valuing is happens is a way that it gives incomes to the organization and advantages to the clients too. (Vallen, G., et. al, 2009)
Conclusion 
The present module is an introduction in studying for the discipline of Marketing. We have briefly touched upon concepts part of this discipline in our attempt of understanding more about the Hotel Industry. The knowledge we gained during this module has been tested through its application in a real-life scenario – Marriott business particularities, the way they deal with their marketing information systems. The present module has been an informative one and I believe that marketing is the core of nowadays businesses, regardless of the industry they belong to. 
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