	
	
	



TELI Presentation Notes Penderyn Swansea


Overview of Destination
The destination chosen for this presentation is Penderyn Distillery in Swansea, Wales. This destination was chosen as it is a newly developed tourism attraction that opened in July 2023 situated at Hafod Morfa copperworks which offers Welsh Whiskey and tours of the distillery (www.visitwales.com, 2024). Penderyn distillery is a food and drink attraction where visitors can try different whiskeys from the distillery which are authentic to the business and is a distinct feature of the business. Penderyn falls under many tourism subtypes which include food and drink as visitors travel to experience and appreciate the famous spirit.  Another is leisure due to people loving certain whiskeys, they visit for a tour to find out about how the  whiskey is made and the history behind it, visitors would attend in their spare time with friends and family.

Type, Scale and industry context
This attraction holds lots of history due to it being the powerhouse of the Hafod & Morfa copperworks which has now been transformed into the distillery area. Visitors travel for the history and architecture of the attraction and also for the whiskey tasting too. On site there is a distillery where the copper stills are, with a gift shop, small bar and copper tunnel which is an amazing experience which competitors don't offer (Penderyn, 2025). Looking at the competitors being Cotswold distillery (2020) they do not have unique services which makes Penderyn tour different and whiskey lovers may consider Penderyn due to more services to offer. Penderyn offer an immersive experience talking about the copperworks and how they distill their whiskey.

Consumer profile
The typical visitor to Penderyn is whiskey lovers or people who have never tried whiskey before. They have tours so both whiskey and non whiskey drinkers can taste the wide variety that Penderyn offer. Research shows that according to Summer Stirs (2025) trends shown that the demographics of Gen Z and millennials have been liking whiskey with a 39% of age 21 to 35 drinking age. These visitors needs will be met through quality of the items such as the whiskey or the tours that are offered and did it satisfy the customers needs to their expectations. Leisure needs will be met as Taylor and Torkildsen (2011) states that ‘Leisure is not a trivial luxury but an essential part of people’s lifestyles.’ which people visit Penderyn as an enjoyment from day to day life and for leisure purposes. Educational enthusiasts visit due to the heritage of the copper works and history of the grade 2 listed building has information behind the coppers works being used along the river.  






Type of attendees
The type of attendees include Local people as they may be in the area and have an interest in whiskey and would like something different to do other than taking in Swansea's scenery . These local people include families and couples as found from a visitor survey which was taken in 2022 by Swansea council (Swansea, n.d.) Linking to type of attendees as families may be looking for activities to do whilst being in Swansea and may consider Penderyn . Penderyn (2025) informs us that Children over the age of 14 are allowed to visit the Penderyn site but aren't aloud to taste for legal reasons and must always be under supervision. But this allows families to attend as a leisure activity for the day and accommodating for both types of age.
 According to Trip Advisor (2025) many international Visitors attend from Countries such as America and Germany due to the Symbolic Meaning behind the whiskey at Penderyn as the ‘Welsh Dragon’ being on front of each bottle. A heritage theory acknowledges that an attraction or place of heritage ‘create meanings and national embodiments’ (park 2015, p93) which links to Penderyn's Whiskey as they have the Welsh dragon symbolizing their items. Tourists' destination choices are thought to have an important effect on the competitiveness and life cycle of the actual destinations (Plog, 1974) this demonstrates that due to personal preferences from an individual will depends on their visiting reasons. 

Consumer Satisfaction
Consumer satisfaction is met through good experience and exceeding customer expectations. information given by tour guides at the Distillery and visitors enjoying the feel they have once completing their activity. Tours include an interactive immersive room with scents and depth given to customers to understand the copperworks in Hafod Morfa. Visitors are satisfied by the information such as historical knowledge given by the tour guides as found from Trip Advisor (2025).  

Sustainability considerations
Sustainability plays a massive role in modern society. Penderyn contributes to this through many factors, one being giving back to the local area, after the whiskey is stilled they give the east back to the farmer to give to the animals. This is important due to them reusing rather than disposing and contributing to waste. Another consideration for future sustainability would be to offer a reduced rate incentive if returned empty bottle of whiskey from Penderyn. By having this incentive helps recycling whilst enticing customers to the business. For future customers to be attracted to the destination through sustainability, could be suggesting sustainable travel to the destination as strong impacts such as global warming and pollution is impacting the choice of travelers said Talalova, L.N., Chu Thanh, H. and Gardiennet, A. (2021). This suggests for future tourists to travel to the attraction, green travel needs to be considered to make it a cleaner environment. Car sharing and using public transport could be suggested. 





External influences 
Moving onto the external factors which include political, economic and environmental. Starting with political Penderyn distillery is a grade 2 listed building making it a special interest and efforts being kept to reassure the ‘old’ look is kept giving customers both whiskey journey and heritage of the building (“Penderyn Distillery | GJP”). Economic influences that would impact the future of Penderyn include building a coffee shop on site to create extra income for the future whilst Penderyn have stopped ‘mashing and distilling’ for a while by opening a coffee shop will attract customers and lead to further purchases in the gift shop if they attend (“Tours Swansea Copperworks”). There isn't a café at Penderyn due to the smell of food and drink can outweigh the whiskey aroma. Environmental factor that may affect the future of Penderyn is not having easy accessible road structuring to it due to it being on a dual road so visitors can't walk to it. To meet future demands having a river boat bringing visitors along the river tawe to entice visitors in if they don't drive. By introducing this idea generates income for the local area and also Penderyn bringing different types of customers due to it being accessible. 

Conclusion
To conclude this presentation, from research and data Penderyn has shown to be a popular attraction offering unique whiskey and an attraction like no other. with history, immersive tour and sustainability practices. attracting a wide variety of customers and with future growth within the business there will be something for a wider audience.
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