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	Overview of the Project

	Consultants play an important role in the business world by assisting their customers in making better decisions. Consultants can provide established companies advice on how to improve their methods of operation during consultations. Financial backers may learn more about the project and its potential repercussions through consultation, which is why it is so important. They may assess the project team's dedication as well as the benefits they stand to gain by participating in the project.  The purpose of this consultation project is to explore the viability of approaching potential sponsors at a British company named "Migrateful" for financial backing.

	Brief explanation of the relevant theories adopted 

	Positioning Marketing
Positioning is the process by which a corporation differentiates its goods and services from those of its competitors within a certain market (Johar and Joseph Sirgy, 2016). It is the process of coming up with an item that is one of a kind and distinct from others in the hopes that it would appeal to a certain target market. Because it enables the company to concentrate its marketing efforts on a certain demographic of consumers, positioning is critical to the success of a corporation (Johar and Joseph Sirgy, 2016). Doing so will allow the organization to develop a distinctive solution that will resonate with customers in that sector. In addition, positioning can assist a firm in tackling the commoditization of its goods and services, which is another benefit.
Positioning marketing of ‘Migrateful’
The marketing approach that Migrateful employs is centred on the concept of utilizing food as a means to connect individuals who come from a variety of diverse backgrounds and to generate a more positive narrative around refugees and migrants (Millar, 2016). The organization has a robust presence on social media and employs a variety of marketing strategies, both online and offline, in order to communicate with the people, it is trying to reach.
The internet marketing approach of Migrateful places an emphasis on the creation of content that is both interesting and informative, showcasing the organization's work as well as the personal narratives of the individuals it assists. Additionally, the organization utilizes social media in order to increase awareness of the work that it does and to generate visitors to its website.
As part of its offline marketing approach, Migrateful collaborates with other organizations to host culinary lessons in public locations like community centers (Millar, 2016). To spread word of its good deeds, the group also participates in community events and runs traditional and digital ads.






	Reflection & advice to the organisation

	
Migrateful's continuing success depends on putting an emphasis on the same characteristics that set it unique from similar businesses. Every one of their future advertising and branding efforts should be built on this. Migrateful should also place a premium on forging meaningful connections of an emotional nature with its clientele. One strategy for doing so is to share stories and provide case studies of satisfied customers who have benefited from their products or services. Migrateful must establish a devoted client base that shares its mission to fulfil its aims.
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