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Comparing and Contrasting Richard Branson’s Digital Identity
Digital Identity 
[Williams et al, 2010] states that digital identity is a ‘new concept’ that is developed online. [P.J. Windley 2005] describes digital identity as ‘collection of data about subjects that represent attributes, preferences and traits.’ Digital identities are constantly spread online through various social media platforms such as Facebook and Instagram where users are able to comment on events, share posts and like photos. Digital Identities are now used to find job opportunities through LinkedIn.  [P.J. Windley 2005] mentions that internet user are ‘striving to share their digital identity with others to re-enforce their online presence.’
Importance
It is incredibly important to have a consistent digital identity as it is considered a serious matter as the use of social media platforms are consistently rising every year [Costa, C., & Torres, R. 2011.] It is stated there are two macro areas: presentation and reputation. Presentation is based on how we present ourselves online and the ‘persona’ we create. Reputation is the online judgment that is made from the persona created. However, the macros: presentation and reputation both can have implications through face-to-face altercations to job applications as our digital identities are often left ‘open’ to be examined by potential managers to strangers.
Implications
There are many implications to having a digital identity, one being that often businesses will ignore a customers’ decision thus breaking data regulations. According to [Eliezerov, R. 2018]   the BBC reported that in March 2017 … that Flybe had been fined £70,000 as they had been continuely sending out emails to their customer database in August 2016 suggesting customers to ‘amend out-of-date’ personal information and also update their marketing preferences. However, the 3.3 million emails were considered ‘marketing’ emails as they had advised customers to enter a prize draw. This went against the customers right to opt out of marketing email, which led them to be sued. 
Identity Privacy and Protection
[Eliezerov, R. 2018] describes digital identity privacy as having ‘control’ over who sees your digital identity. There are various privacy regulations in place to secure and protect our digital identity. In May 2018 ‘organizations serving residents of the European Union must comply with a far‐reaching set of regulations, the General Data Protection Regulation (GDPR.)’ The new set of guidelines gave individuals more power over their data saved as while as the ability to erase their data saved in certain situations. Not complying with the ‘General Data Protection Regulations’ can cost businesses up to £10 million or 2% of their global turnover according to [Burgess, M 2018.]



Identity Theft
[Bellah 2001] describes identity theft as ‘unlawful use of another’s personal identity.’ This can involve the misuse of an individual’s name, address, phone number and any other data that is personal to an individual. [Newman 1999] found that stealing identities is usually to commit an ‘array of financial crimes from taking out loans, cash advances, and credit applications to more extreme cases such as taking control of entire financial accounts.’ [Allison, S et al 2005] found that identity theft resulted in ‘corporate and consumer losses of $56 billion dollars in 2005, with about 30% of known identity thefts caused by corporate breaches.’
Digital Identity Within Brands
Brands need a strong social media presence as [The Guardian 2016] reported that Facebook had reached 1.71 billion users. [Hartman and Price 2018] announced that Instagram had surpassed 1 billion users. Twitter [2016] released that they have obtained 320 million users, whilst LinkedIn according to Gallagher [2017] has over 500 million users.
By a brand creating a digital identity it can lead to many positive aspects, one being engagement with customers [Meghann Elrhoul 2015] reported that 77% of twitter uses felt an increased amount of positivity about a brand when their tweet had been replied to which in turn made them 76% more likely to recommend the brand to various other people. By a brand having a digital identity it can massively impact their customer service aspect. “[Lithium 2013] found that 72% of people who complain to a brand on twitter expect a response within an hour, however if the brands are able to fulfil the customers’ needs by giving a fast response the customers become 34% more likely to purchase from the brand, 43% more likely to encourage the brand to friends or family members and 42% more likely to publicly praise the brand through social media.” Baker [2016]
Richard Branson
Richard Branson is considered to be on of. ‘Britain’s best known entrepreneurs.’ According to [Dearlove] Branson has been a natural entrepreneur since 16 years old, by 24 years old Branson was a millionaire. His ongoing success was recognised in March 2000 when Branson was knighted on behalf of the ‘New Year’s Honour List’ for entrepreneurship. Branson is considered by [Dearlove] to be a ‘driving force’’ for entrepreneurship. 
[Virgin 2018] is one of the world’s most ‘irresistible brands’ that is constantly expanding into different sectors. Virgin currently employs over 71,000 people in over 30 countries.
LinkedIn
[Steimle, J 2018] reports that LinkedIn was founded in 2003. LinkedIn combined a social media and a recruitment site, LinkedIn was once known as the ‘place where you can put your resume online.’ However, LinkedIn as continuely grown over the years and is the ‘undisputed king of professional social networking.’ It has expanded rapidly and has over 546 million users across over 200 countries. LinkedIn is especially popular in the United States of America and contributes largely to work enforcement as over ‘146 million workers in the United States have LinkedIn profiles.’ With over 20,000 businesses using LinkedIn for recruitment purposes.
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Appendix 3
[image: Screen%20Shot%202018-11-15%20at%2021.59.00.png]Appendix 1 shows a LinkedIn account, featuring 1 connection and a small brief bio. Appendix 2 shows the work experience, a manager at Millie’s Cookies from February 2018 to present. The section also includes an education sector featuring the university that is attended, University of Wales Trinity Saint David, the course taken, Business and Management and the future graduation date, 2019.The Profile is very bare, with a very small amount of connections and an equally small bio. The profile picture can be considered ‘professional’ to an extent as it is very simple. There is only one example of work experience, however the education section is detailed. Appendix 3 shows the skills in which the user possesses which are Microsoft office, customer service and management. The profile also includes a ‘tools and technologies’ section which advertises the various IT based platforms the user can use correctly. Finally, the profile has an interest section featuring just the university attended.
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Appendix 4 shows the profile of Sir Richard Branson, the profile features a banner image promoting his book, his job as ‘founder at Virgin Group’, his previous university Stowe School and a very lengthy bio which mentions Branson’s desire to make a ‘positive difference’ through his various support in different economic sectors. Appendix 5 features a section on ‘articles and activity’, this shows the articles that Branson is interested in – climate change with Bill Gates, it also shows his interaction with other articles as he has commented and replied to various articles. Appendix 6 features his current job description – founder of Virgin Group and time there – 50 years and 11 months. It also mentions like Appendix 4 his previous education at Stowe School. Appendix 7 shows Bransons ‘Skills and Endorsements’ which are entrepreneurship and Dyslexic Thinking. Appendix 7 shows Branson’s interests which range from his own business, Virgin, to the CEO of Thrive Global, Arianna Huffington.
Comparison 
Both Baker and Branson use LinkedIn in a different way. Baker’s profile is very plain which can be seen in Appendix 1, whereas Branson’s is more detailed which is shown in Appendix 4, featuring a lengthily bio and a very vibrant profile picture. Branson’s cover photo features self-promotion for his book, showcasing rating and comments. Appendix 2 shows Baker’s work experience and education background. With only one work experience with a length of 10 months, it is recommended that Baker adds more work experience as it limits her potential to showcase other job roles. Bakers education sector is very detailed however, showing her graduation date and her course. In Appendix 6 we can see Branson’s work experience also only having one, however Branson’s is for a considerably longer time of 50 years. Branson’s education sector is very plain; it features no graduation date and no major. This misses an opportunity for Branson to interact with students who studied or are studying the same major as him. Branson has a section that Baker does not which can be seen in Appendix 5, this section includes articles that Branson has interacted with through ‘liking’ and ‘sharing’. This is a very good opportunity for Branson to showcase even more of his interests to his following as they may perhaps read the article purely because Branson has acknowledged it. Appendix 3 and Appendix 7 showcase Baker and Branson’s skills, endorsements and interests. From Appendix 3 it is obvious that Baker’s skills are more IT based with a variety of Microsoft programs mentioned, there is also a skill in customer service and management, Appendix 7 shows just two of Branson’s skills which are entrepreneurship and dyslexic thinking, this section could be more detailed as Branson possess more skills than advertised. Appendix 3 shows Baker’s interest as only being her university – University of Wales Trinity Saint David. This is a missed opportunity as she would gain more connections through expressing interests in different sectors like Branson has in Appendix 7.
Baker and Branson use LinkedIn for different purposes, Branson uses it to promote his brand and promote himself, as he is considered a ‘LinkedIn Influencer’ whereas, Bakers LinkedIn profile is very new and missing vital parts which are limiting her growth of connections. Branson uses LinkedIn to promote Virgin whereas Baker uses LinkedIn to promote herself and employment purposes.
Instagram
Instagram was created by Kevin Systrom and Mike Kiergon in October 2012. Instagram has grown immensely over the years [Instagram 2018] masses over a billion users, with 500 million active users. Systrom believes the success is due to it being a ‘gap in the market’ as there was no other social media purely for sharing photos. Systrom said in an interview with Schwbel [Forbes 2012] that ‘‘If you build a solution to a problem lots of people have; it is so easy to sell your product to the world.’ Instagram’s success was instant with it obtaining 25,000 users on its launch day [Blystone 2015]. The success was ever-growing as Systrom reported on [Quora 2011] that they ‘never expected the overwhelming response’ as Instagram became the ‘#1 free photography app in a matter of hours.’
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Appendix 8 shows the Instagram account of Autumn Baker, her following amounts to 797 followers, whilst she follows 686 users. Baker’s profile consists of 8 images of herself. The Instagram can be considered unprofessional as it doesn’t showcase any images to promote her worklife.
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Appendix 9 features Branson’s Instagram. The Instagram bio describes Branson as a ‘thrill seeker’ who turns ‘dreams into reality.’ It also features ‘mini Instagram stories’ these give his followers a ‘behind the scene’ as to what his personal and work life is like. Branson’s 2,307 posts feature a variety of motivational quotes, promotion for Virgin and self-images. Branson has 3 million follows, while following 205 profiles. Branson’s profile also features a direct link to his LinkedIn page.
Comparison 
Appendix 8 and 9 show the difference between Baker and Branson’s Instagram. Branson’s Instagram has a more professional approach as it has a balance of work life and personal life. Branson can use Instagram as a free advertisement method as he promotes Virgin through various posts and on his ‘mini story’ section. While Baker’s Instagram features only self-images, it is recommended that Baker adds a LinkedIn link to her profile and builds a more diverse profile to promote herself better. Another recommendation for Baker is to be more consistent across her profiles, Branson uses the same image for both his LinkedIn and his Instagram, Baker does not.


Conclusion
Baker and Branson differ in their use of social media; Branson uses Instagram to promote Virgin and to also show his ‘thrill seeker’ side to his 3 million followers. Branson uses LinkedIn for recruitment purposes, and again to promote Virgin. Baker uses Instagram for fun, her profile does not feature any advertisement or promotion and it is made purely as a ‘browsing’ social media platform, Baker’s LinkedIn is for employment purposes. Baker uses it to promote herself in order to attract jobs. In Conclusion, Branson uses social media to promote his brand and his business, it is used as a free marketing tool to interact with potential and existing customers. Baker uses social media to promote herself and interact with peers and family, Bakers does not create a professional approach, whereas, Branson’s does. It is throughougly recommended that Baker does adopt a ‘business’ approach and create a more professional version of herself.
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