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Introduction
The tourism industry is one of the most integral parts of the multi-national integrated economy. This is due to the fact that the travel and tourism industry firmly provides employment opportunities to around 380 million jobs in the year 2019 (Orîndaru et al., 2021). The tourism sector regards the corporate participants who are engaged in different categories of economic activities which directly and indirectly deliver the tourism product (Cooper, 2022). In contemporary times, the concept of sustainability in tourism is becoming popular equivalently with awareness regarding environmental conservation. The term sustainable tourism connotes the adoption and execution of business activities related to the tourism industry which neither depletes the natural diversity of the tourist destination nor the needs of the future generation (United Nations, 2023). 
Main Body
These activities may further include administrative enactments and the firm assistance from the stakeholders of this industry. The term corporate social responsibility means a set of various kinds of business practices and the organisational formulations that a business firm adopts and executes in order to propel the welfare of its stakeholders and the community (Zaman et al., 2022). The term hospitality industry connotes the group of business organisations that provide food and lodging facilities to their customers (House of Commons Library, 2022). The essay prioritises its focus on corporate social responsibility and the sustainable practices which are being adopted by the Marriot Hotel. The main theme of the essay is the business actions based on sustainable good practices in the tourism and hospitality industry.   
European Tourism is one of the most important segments of the global tourism sector as 48% of the business activities related directly and indirectly to tourism are being held on a continental basis in Europe (Abbas et al., 2021). The continental tourism of Europe accounts for 50% of multi-national tourism. Hospitality and tourism are one of the major economic contributors to the national economy of any nation. The pandemic of one and a half years has laid down various adverse impacts on the hospitality and tourism sectors. These impacts can be evaluated on the SMEs which were being engaged in the different business activities. The most adverse impact of the pandemic era on the hospitality industry was the extended social distancing as it led to an upsurge in operating costs as well as customer prices (Baum and Hai, 2020). 
The different business organisations which were being engaged in the hospitality and tourism industry firmly propel the financial credibility of the domestic as well as the national economy (Crespí-Cladera et al., 2021). These have led to the emergence of significant business ideas which will strategically as well as innovatively assist in overcoming the adverse impacts of the pandemic period. The strategy of the industry resilience was one of them which was being adopted as well as executed by the corporative participants of the tourism and the hospitality industry. It regards the calibre of an individual company where they primarily united their efforts in order to cope with the uncertainties of the business environment (Ntounis et al., 2022). The preliminary priority of industry resilience was the sustainable development of the tourism sector. The concept of sustainability is becoming rapidly popular throughout the industry. 
Sustainable tourism development firmly promotes the idea of sustainable good practices where business activities are being adopted as well as executed in order to satisfy the contemporary demands of the tourism market without compromising the needs of future generations (United Nations World Trade Organisations, 2023). The principles which are being followed are on the heads of the economy, and community as well as the conservation of the environment. These all act as the guidelines which must be followed by the corporative participants of the tourism and hospitality industry. The corporative participants of the tourism segment are engaged in a variety of business establishments like the transport sectors, food beverages through high streets etc. Transport is one of the most important business activities as it is directly as well as indirectly interlinked with the tourism and hospitality sectors. 
One of the most significant reasons behind the popularity of transport facilities in the hospitality and tourism segments throughout the world is the cost efficiency for tourists which encourages the pupils to engage in this economic activity. The tourists who come to visit their desired destinations find the transport facilities, especially the usage of electric vehicles etc. This has further led to the diminishment of the tourist product and equivalently raised the ambit of the tourist market (Cooper, 2022). The tourist market has become more flexible as well as approachable for visitors and the stakeholders in context of transport tourism. The employment opportunities like the guide as well as the other transport services have firmly assisted in raising the domestic economy of the tourist destinations. The transport segment of the country envisages the collaborative approaches of the participants of the tourism and the hospitality industry as well as the stakeholders of the segment.
Despite the fact that transport firmly assists the overall growth and development of the tourism and the hospitality industry as well as the residential economy, tourist destinations play a very significant role in it too. These destinations can be broadly categorised under the three main heads i.e., rural, urban as well as the marine or the coastal areas. The tourist destinations of the rural areas are being categorised with the enrichment of natural resources which is one of the initial focuses of the visitors (Cooper, 2022). The other factors which are one of the prior fascination points of the tourists are the fields of farming as well as the forestry in the rural areas. The tourist destinations of the urban areas include the areas where the level of the population as well as the buying power of the consumers is very high. 
The main focal points of the visitors are the markets of the metropolitan cities, the shopping complexes as well as the high streets. The tourism engagement in the coastal areas is popularly known as marine tourism and the main source of the fascination for visitors is marine life. The coastal regions of the countries or the island nations are the main source of marine tourism. The various organisations are being engaged at the national, continental as well and international levels. For instance, the various standards of the Green Globe which are being formulated in order to attain the agenda of sustainable tourism prioritises its focus on the conservation of marine diversity (Green Globe, 2023). Marine tourism has raised the degradation of the life of marine species as well as diminished the quality of the water reservoirs. 
The main reasons behind sea pollution are the consumption of water as well as energy at an enhanced level which consecutively degrades the water quality. These pollution levels further lead to the emergence of other health issues as they directly as well as indirectly depend on seafood for the satisfaction of subsistence needs. The urge was being felt by the administrative authorities as well as their subsidiary agencies to adopt and execute the innovative business strategy of corporate social responsibility (Gonzalez-Morales et al., 2021). Different kinds of CSR policies have been adopted as well as executed in order to attain the pace of sustainability for the conservation of marine diversity. In the year 2018, the tourism and hospitality industry subscribed around £72 billion to the national economy (Study UK, 2023). The contemporary business organisations of this segment of the economy employ a significant proportion of the national population of the UK. 
Around 3 million people were employed according to the statistical data of the Department for Digital, Culture, Media and Sport in the year 2019. The Marriot is one of the leading companies in the tourism and hospitality segment in the United Kingdom. The company possess around 8,300 properties as well as 1,000 hotel across the territorial boundaries (Notified, 2023). The company operates its business at the national, continental as well as at multi-national levels. Marriott is one of the corporative participants of the tourism and hospitality segment of the country that has been actively participating in the attainment of sustainable development goals. Marriott has firmly assisted the business strategy of corporate social responsibility. This has been proved by the fact that the company has adopted as well as executed a variety of sustainable strategies in an innovative way which firmly assisted them in tackling their visitors.
This has further led to the satisfaction of their customer bank and the timely accomplishment of their pre-assigned goals. The company has firmly assisted the government in the attainment of a net zero carbon nation by 2030 by eradicating all the means that directly as well as indirectly lead to the wastage of organisational resources. The diminishment of the wastage of the organisational resources as well as the enhancement of the optimum utilisation of these resources leads to the conservation of the environment dualistically (Marriott, 2023). The company has prioritised its efforts in reducing the wastage of energy and water in its consecutive business activities. The company further has prioritised its focus and united its efforts in order to design its hotels on sustainable themes. The third aspect which directly as well as indirectly shows that corporate social responsibility can be determined from the fact that the company has been actively participating in socio-cultural activities which lead to the welfare of the entire community.
The UK government introduced the Tourism Recovery Plan in the year 2021 which the administration proposed at the national level to cope with the market uncertainties as well as the adversities that arose due to the pandemic period. Around 230,000 SMEs are being engaged in the tourism and hospitality industry at the contemporary time. The foremost priorities of the legislation are providing recovery advantages to the corporative participants who are being engaged in business in the segment, making the country a leading nation for holding business events etc. This has led a pressure on the companies from the government as the maximum participants are the SMEs who do not have sufficient resources to attain the expected administrative outcomes (GOV.UK, 2023). Marriott further faces stringent competition from their competitors who have better economic as well as organisational approaches as compared to the company.
For instance, InterContinental Hotels Group Plc is one of the main competitors of Marriott giving them a cutthroat competition in accomplishing their desired business objectives. These have further encouraged Marriott to enhance their sustainable business strategies in order to maintain their customer share as well as the market ambit. The business model of the circular economy connotes the contemporary solution for all kinds of unsustainable practices which have been adopted as well as executed by the other business organisations of the tourism and hospitality industry. Here, the model firmly assists in the fulfilment of the market demands of the customers (Corvellec et al., 2022). The triple bottom line connotes the grounds or the parameters on which the organisational growth and the achievement can be easily measured like the profit, people and the planet (Goh et al., 2020). The pillars of sustainability envisage the various heads like nature, and community as well as the economics or the profitability of the business organisation.
Conclusion
Lastly, it may be said that the tourism and hospitality segment is one of the fundamental pillars on the basis of which the multi-continental economy is being operated. It is one of the most significant economic levers of overall growth and development globally as it provides job opportunities to billions of pupils. The models like the circular economy, corporate social responsibility, and triple bottom line as well as the governmental agenda of making the entire nation carbon-free by the year 2030 firmly lead to the transformation of the entire segment. This has been done to achieve the corporate business agendas like the achievement of the goals not at the cost of environment degradation. The main benefits can be understood from the diminishment in the level of marine pollution, wastage of the natural resources as well and the progressive achievement of the different milestones on the path of a carbon-free economy.  
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