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Section 1 – Usability


	Question 1a - How quickly and easily does the website load? 


	Answer: 
Yoga Reading site loads in both desktops and mobile devices in a timely and interactive manner. The home page is loaded in a couple of seconds and photographs and text are loaded without delays. Quick loading ensures that the users can find valuable information like the time they have classes and prices in a short period of time. The speed of the web site enhances user experience and motivates the user to keep browsing the site instead of dropping out because of slow pace.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has a series of sub-pages in the form of timetable, classes, teachers, pricing, workshops and contact information. These pages are navigable by customers by use of the main menu at the top of the home page. Each section of the page is well labelled by the navigation bar and therefore visitors would find the information they are in need of. This design enables the users to navigate between pages in a fast and efficient way.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
Yes, there is an option of customers booking yoga classes through the website. The site has an online reservation facility, which allows its users to choose the desired type of classes, time and date. With this system, the customers can book their spot prior to the class. The reservation system makes it easy and efficient with regard to the size of classes to be handled by the studio.

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
The inclusion of more explicit Book Now buttons on various pages as a way of making booking quicker is one of the improvements that might be made. The second feature that should be added is a live chat option to make sure that the visitor can ask questions about classes or schedule as soon as possible. The use of features in accessibility like more text-size or easier navigation would also make the website easier to all users.

	Section 2 – Pleasure – Customer Experience


	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
The site is simple and serene in its design that is indicative of the relaxing aspect of yoga. The page itself is visual and easy to read due to soft colours and simple layouts. The site automatically seems to adapt to smaller screens on mobile phones. The design remains the same but is on a smaller scale so that it can be easy to navigate through the various devices.

	Question 2b - How does the website use imagery, video and colour? 


	Answer:
The site includes the pictures of yoga lessons and the calm surroundings to mirror the attention of the studio towards the wellbeing and relaxation. These images can assist a visitor in getting the sense of the yoga studio. The natural and soft colouring gives the effect of being relaxed and inviting, which is in line with the theme of health and wellness of the business.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The site is lacking an online chat tool at present. Rather, it offers contact details like email or contact-forms where one can make an enquiry. Although the possibilities mentioned enable the customers to reach out to the business, a live chat tool might react faster and enhance the customer support. Potential customers would find it easier to get quick answers on instant communication.

	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media connections also enable the clients to subscribe to the studio and keep track of classes, workshops and events. These links will be used to market the business and get more customers involved. By integrating the site and the social media, the company will be able to reach more people and stay in touch with the existing and prospective customers.

	
Section 3 – Perceived Value


	Question 3a - How are the services offered by the company made clear to customers?


	Answer:
The services are well spelt on the various portions of the site. The data on yoga classes, workshops and teachers are presented on special pages. The schedule includes the information concerning the classes and the kinds of yoga to attend. Customers gain knowledge of the services provided and pick classes that suit them with the help of this information.

	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews and testimonials would be used to demonstrate the experience of individuals that have visited the studio. The reviews provide potential customers with the idea of the quality of service offered. External review sites like Google also aid in the authority of the business and can be used to establish a trustworthiness with the new visitors.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
The quality of the service is displayed in terms of professional classes description, competent instructors and the comfortable atmosphere. The site features various yoga types and organised classes. I would encourage the service since yoga has the potential to enhance physical fitness and mental wellness and offer a supportive community to the participants.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the site informs about the pricing options, i.e., drop-in classes and introductory packages. Before booking, customers can see the price of the classes. The prices seem fair given the quality professional teaching and well-structured classes provided by the studio. Good pricing allows customers to make decisions.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Yoga classes Reading

	
	2. Yoga studio Reading 

	
	3. Beginner yoga Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes, the Yoga Reading site is in the top list of search results when a user is looking to find yoga classes in Reading. This means that the site is well-searched. The inclusion in the top results would help the business to attract local customers who are searching online to find yoga classes.

	Section 5 – Reflection and conclusion


	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
The importance of websites in the contemporary UK business cannot be overestimated since the sites serve as the main hub where clients are able to get dependable information regarding services, prices and contacts. Professional site also assists the businesses in gaining trust and credibility among the potential consumers. The websites are utilized by many companies to advertise services and offer online booking systems and update news that are important to communicate. Terziu, (2020) state that websites are essential in online marketing and interaction with customers. Moreover, online presence is enhanced by websites, and businesses can reach more people by use of the search engines and digital marketing techniques (Ryan, 2017).

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The Yoga Reading website could be enhanced by adding a live chat feature as one of the recommendations. This would enable the visitors to request questions in real-time concerning the schedules of the classes, the prices of the classes, beginner classes or a membership. Live chat might offer instant services to many prospective clients who might have urgent inquiries before registering a lesson. The quicker services can make customers more confident and persuade them to book. Live chat is also effective in enhancing customer-business communication as it provides real-time customer support. It has been proposed that interactive online communication tools enable organisations to serve customer demands better and enhance customer satisfaction overall (Sun, Chen and Fan, 2020).
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