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UK Tourism Essay
The purpose of this essay is to focus on the tourism and leisure sectors in and around the United Kingdom. The essay will show a clear understanding of general tourism, it will also show an insight into a specific case study. The essay will also show an understanding of what the UK tourism is and what is in line for future developments and to outline the global pandemic we are facing COVID-19.
The United Kingdom has one of the biggest tourist destinations with 37 million people visiting in 2018. In 2017 the United Kingdom had over 39.2 million travellers. In July 2019, the amount overseas residents spent in the UK is an estimate of £2.9 billion. The tourism industry contributes to the UK government nearly £106 billion and supports 2.6 million jobs. We expect by 2025 UK tourism to be worth over £257 billion which is nearly 10% of the UK GDP and aims to support 3.8 million jobs. We receive mainly international travellers from united states of America and France. London being the capital, tourism in London demonstrates how popular they are in comparison to other areas or the UK. 53% of the inbound visitor spend is accounted for in London, the rest of England accounts for 35%, Scotland 8% and Wales 2%. A table below shows recent figures for tourists in 2019
	Numbers of Visitors to London
	Figures

	Number of visits
	21 million

	Total visitors spend
	£2,104 million

	Number of overnight stays
	1.3 million

	Number of day visits
	19.7 million

	Number of visits to City attractions
	7.42 million

	Number of businesses in tourism
	1,800

	Number of jobs in tourism (FTE)
	19,930



From UK nationals we tend to go aboard on holiday and to soak up the sun. Spain was the most popular country for brits to visit attracting 22% of all visitors. All types off travellers visit the UK to see family, friends, have to attend meetings, university, educational and even employment. Tourism first began to increase during the 17th century when the Europeans would follow the Grand Tour. This would normally start in the United Kingdom before making its way to Italy. Throughout the industrial revolution tourism spiked as more members of public had a lot more disposable income to spend on holiday in the UK or aboard. The United Kingdom government has always recognised the importance of tourism. Since the 90’s all UK travel and tour operators that offer package holidays have been subjected to the package regulations ensuring safety of customers who wish to book holidays. The UK tourism has developed over the years and is still developing with more of a wide variety for customer. Between 1945 and 1960 holiday camps were catering for 60% of the UK’s population. As the tourism product continued to grow with modern technology, this enabled tour operators to expand their brands. Five reason why tourist visit the united kingdom are firstly because of the history behind the UK, secondly because of the different types of cultures and history from visits to British museums, art galleries and our historical buildings such as Westminster abbey, St Pauls cathedral and Buckingham place, thirdly because of the outstanding scenery the UK has the offer, fourthly because of the different types of foods, and lastly is sports and events this includes all types of events held at the London o2 arena. [image: ]
England is the most populated country joined by Wales, Scotland, and Northern Ireland. United Kingdom as a whole as loads to offer in all parts of the country. England - The capital is London. Scotland - The capital is Edinburgh. Wales - The capital is Cardiff. Northern Ireland - The capital is Belfast; however, the capital is of UK is London and is the most visited part of the country. England also includes many small areas like the isle of wight. England has loads to offer tourist from overseas & UK tourists, England is very easy to get around with todays current offering of public transport in order for tourist to reach their destinations. The most top rated tourist attractions in England vary from Stonehenge which is a prehistoric monument to main areas of London like the tower of London, the British museum, big ben part of the houses of parliament, lake district parks, zoo’s and even the London eye. People also visit England especially London for the west end experience and shopping adventures such as oxford street, also visits to the Buckingham palace the queen welcomes visitors every summer. Tourist can take an opportunity to visit the magnificent state rooms, royal mews, weens gallery and the gardens for a view of the British monarchy. There are many key trips to ensue tourist can view and get the full experience around London. Four out of five visitors already say that culture and heritage is their main reason of travelling to London. Cultural tourism generates £3.2 billion a year for London’s economy and supports around 80’000 jobs. London are always looking for ways to widen their offering to remain competitive with the rest of the world. London is a gateway to the rest of the UK, so it encourages visitors to stay longer and to visit another UK city. [image: ] Stakeholders in tourism can be anyone who is involved with a particular project, organisation, or industry. A stakeholder in tourism can be an individual such as a tourist or even a taxi driver. The tourism stakeholders vary from UK government, tourism organisations & operators, employees, suppliers, education, and transport. The UK government are the key role in tourism industry. The government will put rules, requirements, and practices in place for all to adhere too. This can include visa policies. Travel agents, airlines through destination management organisations all play a key part in tourism. Tourists play the biggest impact to the tourism areas because without tourists there would be no tourism. The workforce in tourism also is a key stakeholder. In order to get from one destination to another we reply on transport which allows tourist to travel England. Making airlines, trains, buses, taxi important stakeholder in tourism. Front office operations would be the core operation for UK tourism as front office which is customer facing part of any business within the tourism sector includes creating bookings, managing customers, website or travel shop, market literature and advertising/campaigns. Back office operations also play a part of core operations as bookings need to be managed once booked, managing travel suppliers, managing the finances and to ensure a profit, also managing employees. The main factors for issues and concerns regarding the UK tourism are maintaining a sustainable tourism development, ensuring safety and high security is very important for the UK, concerns such as a global pandemic such as COVID-19 is always a concern for the UK tourism industry as tour operators are forced to not operate their holidays aboard. Resolving restrictions put in place for travel like visas, passports, flight delays. And also seeking an experience and positive balance for both local residents and tourists at a destination. And educating users about optimizing and usage of new technologies in the tourism sector. Also, there is concerns for lake of capital investments from UK government and shareholders. Another concerns for the UK tourism we face is Brexit challenges and how this will impact tourists and regular travellers.
In conclusion the UK tourism industry has shown to be very important to the UK government and tourists from overseas. How tourism has been managed over the years and shown to be successful and is still continuing to grow and widen. UK tourism will continue to the become the largest part of the United Kingdoms much needed revenue. Due to covid19 we are unsure of how the future of the UK tourism will stand and in hope we can return to normal operations shortly. The aim for the tourism sector by 2025 UK tourism to be worth over £257 billion which is nearly 10% of the UK GDP and aims to support 3.8 million jobs. UK tourism needs to review policies to ensure the safety of tourists and customers due to the global pandemic covid-19 to ensure a swift and stable relaunch. 
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