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Development of technology has spread all aspects of culture to a much wider audience. Are the terms high and low culture now redundant?  


This essay has been formulated to discuss the previous statements to give clearer interpretation through the medium of print. Firstly to discuss the meaning of culture and the subcultures of High and Low culture and secondly to ascertain whether these subcultures are now redundant. 
Through this essay I aim to discuss the impact that technological advances within the 21st Century and how this has added to the way we view and use news articles. The distribution of news within the web-based platform has influenced in changing the ways we view high and low culture as a society. 
News formats can be dictated by whom the target audience is and the way the paper is executed to appeal to the higher culture markets by use of typography, content and language within the publications

[bookmark: _MV3BS_36]Each culture is a composition of beliefs and values and can differ from the different social opinions, depending on many differences in demographic and location. This can also change over time due to different trends within popularism within social class. Culture can be defined as “the characteristics and knowledge of a particular group of people, encompassing language, religion Cuisine, social habits, Music and Arts” The guardian reference. Paul Willis explains “Work is a part of culture, arguing that cultural patterns and symbols make us social beings and that ‘we are therefore most deeply embedded in our culture when we are most natural and spontaneous” (willis P 1979 p185exploring self and society)

Within ‘culture’ falls multiple subcultures of which high and low culture can be examined 
[bookmark: _MV3BS_17]
High Culture can be defined as the representation of “works of art, Literature Scholarship and philosophy that established a shared frame of reference among educated people”  print related quote   
Within a cultural context High culture magazine on view would be Vogue, Cosmopolitan and National Geographic, these publications are well produced with high quality imagery and the articles are aimed towards a higher societal group of people through their affiliation of wealth and an educated readership.
The high culture publications within the print media through the medium of newspapers such as the Telegraph and Independent would be aimed at higher society informing people of world news and prestigious public events this would include business and financial information this would be directed through a network of stores available in every high street creating a vast network of information to the educated public.
It can also be dictated by whom the target audience is and the way the paper is executed to appeal to the higher culture market by use of typography and content and language within the publications
High Culture within the higher class newspapers would be attained within the uses of typography in utilising the old English text to attract a more educated market of readers, Within the network of distribution as the motor industry evolved news was distributed from town to city’s across the nations but flight was slow so each country were spreading culture at a more national influence .
 

[bookmark: _MV3BS_38]The Marxist term (Cultural Capital Bourdie) is used to indicate that culture reflects the material inequalities of society and that some aspects of Culture (example, Education) may bestow a material advantage on people who have access to them” this leads intro division in social classes.
[bookmark: _MV3BS_39]


Traditional processes employed block printing, due to the length of time of the process time prestigious hierarchy 
Traditional production and typography is used to dictate a hierarchy of typeface with old traditional serif typeface being aimed at a mature audience and is based on traditional book readers and aims to convincing the reader that its old and reliably explained
As said by Tucker, D in the History of publishing 2018
 

“Technological advances were accelerated in the 1970s, especially through the introduction of computers and computer programs that were tailor-made for the newspaper publisher. Many newspaper companies replaced their 19th-century printing systems with the new technology almost overnight.”


Mass distribution is associated to popular culture and is there synonymous with capitalism having a commercial basis and is profit driven. However, there are exceptions or areas that blur these definitions. From analysis of Mass Culture the ideas from Marxist Theory's are attributed as highlighted from Brottman (2005,  p. xviii)

  Other Marxist critics have interpreted popular cultural artifacts such as magazines, comic books, and tabloid journalism, for example, as purposely “reconciling” the listener, reader, or audience to the dominant ideology or status quo, and making their role one of absolute passivity. Adorno, for example, in his famous essay “The Culture Industry” (1972), interprets culture as intentionally “integrating” its consumers from above, and through an ideology in which “conformity has replaced consciousness”



TV has been influential within movements towards populism within post modernism. The early tv stations chose what and when to broadcast and how through production and communication of the style of programs they believed the consumer would be interested in and the lack of choice and competition would give the broadcaster full control using the consumer as objects of discourses. Through analysis of times the observers would switch on they could find their optimum times to provide the broadcasters own viewpoints of worldwide events and could leak controlling and manipulative information hiding some truths but allowing truth that would be accepted by the viewer as a probable truth, from this method broadcasters could create waves of popularizes through selection of what they indeed did broad cast to the mass society thus creating Cult Series' that would leave you waiting for next week's episode, creating interest and hopefully making people talk to each other in trying to work out what would happen next thus creating popular culture that leaves an opening for social communication thus creating popularism within its market, many programs adopted this style of program format to leave the audiences to create the cultural spread of information on the program by using cliff hangers to end each episode.
[bookmark: _MV3BS_24]
Computer age as companies become massive through globalization due to the advances within global communication of information. 


Social media is a free platform to present news to mass society but in such a way as to give the user the platform to create their own channel, to show or story board of their own personal events through the advances in technology the social media companies give the user free use of their platforms whilst collecting data and analysis to pass the information onto other companies that would use the knowledge to target direct advertising to them.
Now with even more technological advances and as the global phone and social media companies devise ways of receiving data when you are not using your mobile phone and targeting marketing within this method of recording keywords though Artificial intelligent algorithms which in itself can dictate the products we buy and the things we deem as popular, our culture is not passed on from generation or indeed national influenced but more from what is seen and shared as the high and low classes have access to the majority of same information and marketing. Indeed the terms high and low culture do not apply to social standing as it was before the 20th century, however the products that were available to the higher societal people are now just as available to low society individuals with credit ratings and loans, no longer are the working class restricted as much as before and through the playing field of consumerism more higher commodity items and events are attainable to all ranges of societal standings 
[bookmark: _MV3BS_6]Quote 
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[bookmark: _MV3BS_27]Through social media Mr Donald trump, a leader of one of the largest populations of the world has used his high statured profile in connecting his views to the world wide general public, via social media and particularly his twitter feed, in using a highly controversial view point on most matters of interest he has commanded more attention to his commentary of world events thus making his direct target audiences larger than many online news sources. Indeed with this large percentage of online followers he has brought attention to the term “Fake News” (Trump, D date) fake news otherwise know as clickbait is propagated through social media by individuals for personal gains based on the amount of clicks attained.  Countries like Russia, North Korea and Iran have recently been accused of such media deception through creating unverified news articles on the internet. 


[bookmark: _MV3BS_30]Miss-information and fake news with the new age of the internet, communication has been accelerated throughout from country to country as we can share information trends and opinions much faster than travelling but with the social media aspect everyone can have their own platform to share their views. From posting comments or an image that could reflect their view, in this new viral age of reaching the world mass society if enough people pass the information on it could become popular analysis on the Internet. Through social media apps a greater proportion of people spend more time on this platform, as they now have the power to share their own cultural views to mass society. This does create culture, however, is it high or low culture? It is hard to say but the internet is changing the view of items or objects with the power of mass society though this platform at an incredibly fast-moving rate, as marketing and the corporate, including both ‘Information Technology and Business’ work with information gathered to potentially create posts of demographic interest geared towards the user's previous interests or last-actioned on the platform. This is supported by Furedi who states that “Friendship interaction and peer-to-peer relations are increasingly conducted online or through text messaging. Such interactions have had major cultural consequences.” (2015)
The new algorithms that Artificial Intelligence in the form of software programs, collect the recent information and suggests you look at this new advert or post is geared on your last purchase from another website app or company, with this kind of manipulation of our consumer interaction with the internet from the platform companies, surely we should be worried more, that we can be easily manipulated into creating forms of culture that is a business idea of mass marketing rather than a free flowing integration of Culture. This area is not dissimilar from the Dystopian society mentioned by Brottman, (2005) who stats “tend to share the Marxist principle that popular culture is one of the many detrimental side-effects of a dystopian society, the crude yet inevitable result of the repressions of consumer capitalism, an anti-revolutionary narcotic.”  



Indeed the new platforms of electronic socialisation with it being an escape from individualised direct reality it also leads to self projections of their desired representation of only the parts that are deemed socially acceptable. In this perception of self-projection the users of social media are more aware of manipulation to create misleading information to guide our views towards a particular agenda from personal, a company’s, governmental or indeed a nations own idea of what they might want you to believe. In this vast sea of unmonitored influences that were previously deemed as high or low culture, this can fluctuate for example is Facebook high or low culture with over a billion active users? Is the mass of people using the platform diluting the culture? or the fact that is free access surely would be classified as low culture as anyone has access to it for no money transferred or is the application Facebook so popular globally, it is deemed as high culture as it is proven to be mass culture and popular culture in the fact of it vast market share of consumers. However, it is not high nor low as some content may be created to target audiences looking for high cultural information, 

as books used to be high culture more text is being read every day online than in books as we are bombarded with multiple messages of information from up to 8 different sources in any one view of a web page 

 Terms high and low culture do find themselves lost in the void of the data electronic highway, with the technological changes in the way we live our lives, that forced the division from the 15th Century onwards of opportunity to change social class has diminished and is not restricted by education as it may have previously, in a slower developing world.  However, now with its viral attention to the mass society, news propelled movements like ♯METOO and certain sexual orientation or racial decisions within the structures of society, these can effect legislation and viewpoints of entire nations creating change through mass media that cost not one penny to start just some interaction with a self media platform. With all these variants of unpredictability within such a plethora of notifications, the term high and low culture are still relevant although I think the terms are left behind in the past due to globalisation. 
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