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Introduction
I'll be covering the following four units I learned from online learning in this assignment:
A) The unit 1
· Topic 1
[bookmark: _Hlk133518005]How innovation changes the word
· [bookmark: _Hlk133584065]Topic 3
Addressing sustainability
B) [bookmark: _Hlk133655062]The unit 2
· [bookmark: _Hlk133655223]Topic 1
Change marking – the act of creating value.
· [bookmark: _Hlk133659732]Topic 4 
Seeking solutions 
C) The unit 3
· [bookmark: _Hlk133817410]Topic 1
Collaboration not competition
· [bookmark: _Hlk133817495]Topic 3
Telling your story
D) The unit4
· [bookmark: _Hlk133913262]Topic 2
Personal evaluation
· [bookmark: _Hlk133913898]Topic 3
Moving forward
E) Conclusion






A) UNIT 1

· Topic 1: How innovation changes the word
Considering innovation as a necessity rather than something one can produce. In the modern world, businesses need innovation to compete. Examining "how" businesses implement innovation or the options available to them is a very intriguing issue as well. Although numerous definitions of innovation may be found in dictionaries, the simplest and most popular is "something new or different," yet all too frequently in business we strive to complicate something that isn't complicated at all! The effective acquisition and expansion of competitive advantages in the market is made possible using wholly new concepts and technologies by businesses. I frequently feel that simply having the chance to consider innovation in this way is a luxury in and of itself. Undoubtedly, there are times when innovation can bring much more harm than good.
Over the past 20 years, technology has transformed numerous industries, including journalism, environmental protection, and healthcare. 
Helping people is, above all, the main goal of healthcare innovation. Healthcare innovations will equip physicians and healthcare organisations with the resources they need to assist people improve their lives and focus more on the needs of their patients, whether it be through novel treatments, technologies, or processes.

· Topic 3: Addressing sustainability.

Sustainable living refers to understanding how our way of life affects the environment and figuring out how to make everyone's life better and lighter. Our future today depends on how we choose to act and live as global consumers - how we manage our houses, what we eat, how we commute, how we unwind, what we buy, and how we take care of the environment.

People and communities across the world are being impacted by our environmental concerns. There is no denying that the world is in trouble. Numerous individuals have convinced themselves that they are distinct from nature, which has harmed our relationship with the environment and destroyed our natural resources.
Climate change needs to be addressed, no matter where you are in the world. Extreme weather occurrences and rising temperatures show that global balances are shifting. Ice is melting, oceans are rising, and temperatures are rising. Every level of nature is being affected by these, depleting habitats, ecosystems, and ultimately the world itself.
Health is already being impacted by climate change in a variety of ways, including the increased frequency of extreme weather events like heatwaves, storms, and floods, the disruption of food systems, an increase in zoonoses and food-, water-, and vector-borne diseases, and mental health problems. In addition, many of the social factors that influence health, such as access to healthcare, equality, and livelihoods, are being weakened by climate change. The most vulnerable and disadvantaged people, such as women, children, ethnic minorities, poor communities, migrants or displaced people, elderly populations, and those with underlying health issues, are disproportionately affected by these climate-sensitive health concerns. (Anon., 2021)

B) UNIT 2

· Topic 1: Changemaking – the act of creating value.


A change maker is someone who recognises opportunities that will advance society. They innovated ingeniously to take advantage of that chance. The change maker persists until the desired result is realised by inspiring and influencing others to join and assist them in their change-making endeavours.
Online education is a great idea. By learning online from any location, you can access education without having to travel to a physical campus. Even though some online courses require live lectures, you can still complete your education and move at your own pace even if your schedule is already full.
Technical skills that will be useful to you both inside and outside of the classroom are another advantage. You will learn how to use a variety of hardware and applications, including Zoom, Teams, and Google Hangouts. Another benefit is career advancement.


· Topic 4: Seeking solutions.

Giving the individuals closest to problems that affect the quality of care the time, permission, knowledge, and tools they require to address those problems is the goal of quality improvement. It entails applying techniques and instruments in a methodical and coordinated manner with the goal of achieving a quantifiable improvement.
If done correctly, quality improvement can produce long-lasting gains in the quality, experience, productivity, and outcomes of care as well as in the lives of those involved in the health care industry.  For instance, it can be used to increase patient access to their primary care physician, enhance the management of hospital outpatient clinics, lower the risk of falls in nursing homes, or address differences in how services are provided by different providers.
(Bryan Jones, Esther Kwong and Will Warburton, APRIL 2021)

C) UNIT 3 

-	Topic 1: Collaboration not competition

Studies have shown that having a strong support system with people you can rely on is essential for our mental health and wellbeing. The individuals in your life who are there for you when you need them and who can support you in achieving your goals are referred to as your support network. In addition to providing pillars of support through both happy and terrible times, family, friends, co-workers, and our healthcare providers are frequently important components of a robust support network and make us feel a part of a broader social group.
When you are faced with a significant difficulty or must make a crucial decision, your support network members will frequently be your first port of call. As a result, it's critical to have a wide group of contacts in your network to gain insight from other viewpoints and avoid being overly dependent on a single person.
Stakeholder analysis is a systematic method for locating, assessing, and prioritising all parties with an impact on or an interest in your project, programme, or company. Plans for stakeholder management and communication are developed with the aid of stakeholder analysis. (TEAM, OCTOBER 2022)

· Topic 3: Telling your story. 


A presentation is a kind of communication that can be customised for a variety of speaking occasions, including group discussions, meetings, and team briefings.
A presentation can also be used as a general term to refer to other ‘speaking engagements' like giving a speech at a wedding or making a point in a video conference.
Your presentations will be more effective if you have carefully thought through the message you want to or need to get through to your audience. You should base your style, organisation, content, and usage of visual aids on these two pieces of information. You, as the presenter, have no control over what the audience anticipates. Find out what they have heard about you from the conference organisers and what they are hoping to hear from you. You can't deliver something that will live up to expectations without knowing that.
The link between the presenter and the audience is best utilised in an efficient presentation. In order to hold their attention, advance their comprehension, boost their confidence, and accomplish the presenter's goals, it is crucial to fully consider the audience's needs. (Anon., n.d.)

For doctors, executives, employees, and patients, storytelling in healthcare is a potent and successful tool. Both patients and providers are enriched and engaged by excellent communication. Additionally, it's a way to strengthen your medical marketing message and create a successful patient outcome. Healthcare, as well as innovation and design, depend on storytelling. Stories can be used to explain a situation, give background information, and offer a solution. The science of storytelling comprises an emotional arc that establishes the environment, the characters, and the effects of the story. 
During a medical interview, information is exchanged, relationships are developed, and clinical counselling is used to change health behaviour. Persuasive health campaigns can be used to inform the public about health issues as part of larger-scale health education initiatives.
The use of narrative as a clinical counselling strategy, an information-gathering technique, and a teaching tool can help to understand patients' experiences in the clinical encounter and in clinical training through their stories and to communicate health information in various settings in a persuasive, easily understood manner. (“The power of storytelling: Using narrative in the healthcare context”) (Gray, Published online: 18 Jul 2013
D) UNIT4


-	Topic 2: Personal evaluation

Each employee has the chance to reflect on their own strengths and faults during a self-evaluation. Employees can better understand the work they have done and areas for growth by evaluating their own work. Along with highlighting your qualifications and achievements.
Evaluations reveal what functions well and what does not. A thorough and organised evaluation of a finished or ongoing activity, intervention, programme, or policy should be conducted to assess how well it is fulfilling its goals and influencing decision-making (Menon, Karl, and Wignaraja, 2009).
An evaluation might, for instance, seek to uncover who, how, and why an intervention had its effects as well as whether its target audience was reached, the intervention was carried out according to plan, had the desired effects, improved outcomes, or all the above.
The National Institute for Health and Care Excellence describes an assessment as a type of conversation between a client and a practitioner in which the former discusses the latter's expectations for their everyday lives as well as the needs of the former to enhance their wellbeing. Nursing assessment is gathering information from the patient and assessing it to determine the needs, which are occasionally referred to as difficulties, of the patient. (Ajibade, 11 November 2021)

· Topic 3:  Moving forward.

You've failed, regardless of who you are or where you are in life. There have been times when you tried something and it didn't work out, when you had plans, but they didn't come to be, and when you gave something your all, but the outcomes weren't what you needed them to be.
The healthcare industry has long been viewed as an unreliable market. This is a result of the limited information and resources available.
The current situation with vaccines is an excellent illustration of the lack of information:
Example:  The effectiveness of the Covid vaccine in preventing infection and preventing the spread of the disease among people. A sizable portion of the public, though, still doesn't understand or accept the vaccine. In comparison to the actual need or supply in society, this leads to lower consumption. Market failure is the outcome of this.
Demand and supply are two ideas that, as we all know, drive the market. Consumers (patients) and producers (doctors, chemists, medical research teams, nurses, etc.) are both involved in the healthcare market's demand and supply processes.
The healthcare market, though, has additional characteristics and agents that might lead to a market failure and make it more problematic. The consumers (patients) are not aware of the potential illnesses they may have or the necessary therapies. Because of this, there are third parties like the government and insurance companies. As they frequently pay the prices to the healthcare providers, the insurance companies typically decide how the resources are distributed. (Anon., n.d.)

E) Conclusion


Making creativity and innovation happen, I have thought about how they might assist me in coming up with new and improved ways to complete tasks.
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