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Using empirical evidence, critically explore gender, racial or ethnic stereotyping within the media
	In recent years and throughout history, it has been suggested to be common knowledge that stereotypes are widespread when it comes to the mass media. Stereotypes can be defined as generalisations surrounding social groups that include certain characteristics, that can be linked to all of the members of the specific group, without however, including the individual variations that exist within the group (Seiter, 1986). The basis for stereotyping is said to be the disparity between perceptions of groups and without these differences in perceptions, stereotyping cannot transpire (Zavyalova, 2015). This essay will now examine racial stereotyping and why we as individuals tend to stereotype against individuals coming from racially or culturally different backgrounds and ways in which stereotyping, and the media can pose negative links to racial stereotyping.  
	Researchers have suggested that the media plays a damaging role in the shaping and upholding of the public’s opinion (Zavyalova, 2015). Social psychological theories surrounding social stereotyping, have been used in recent years, to create predictions based on the conditions in which whites are seen to stereotype against African-Americans, based on their assessments of blacks and crime (Hurwitz & Peffley, 1997). Biased information portrayed through the media globally, can lead to stereotypes surrounding many different areas, such as racist stereotypes, that ultimately become public common knowledge (Ramasubramanian, 2007). Hansen and Hansen (1988) suggested that extended periods of time where one is exposed to biased media content, can influence one’s stereotypical thoughts and make them somewhat automatic. 
	As human beings we tend to naturally evaluate most things that we come into contact with, therefore, we are left creating an influential medium for the broadcasting of stereotypes. According to the social identity theory, it has been suggested that individuals tend to classify themselves and other people into various social categories that can include, racial groups, religious affiliation, age and gender. The categories for such groups are defined by prototypical characteristics of each specific group (Ashforth & Mael, 1989). It has been previously suggested that the social identity theory can link to stereotyping and why we as individuals tend to stereotype against individuals from other ethnic minorities based on their racial backgrounds. Green (1998) suggested that racial stereotypes are usually negative and suggest that all members of a certain race share the same characteristics. The suggestion by Green (1998) can also be seen to highlight the characteristics that are linked to the social identity theory. Although the social identity theory poses some good indications as to why individuals tend to classify themselves in to specific groups, it has been suggested that the social identity theory is not the be all and end all of grouping and stereotypes. As cited in Huddy (2001), the overview suggests that although social identity theorists have spent much time and effort on the basis of and the origins of social identity and the developments of ingroup biases, they have not equally spread their efforts between the two (Huddy, 2001). The research put forward by the social identity theorists’ sheds light on the empirical evidence of group memberships and intergroup conflict’s, but very little research shows exactly why and how individuals tend to develop these identities (Huddy, 2001). It was also suggested that social identity theorists failed to decipher between identities that we are born with or attributes that we are determined at birth such as religion, occupation and economic status, compared to the shift in identities that individuals have made less deterministic and more through choice such as sexuality and education. The ability to change one’s identity if and when one chooses, is currently at an extreme high within American society, which in turn, makes determining the differences between the two identities near impossible (Huddy, 2001). This essay will now examine the specific ways in which racial stereotyping occurs and what the outcomes of this are. 
	Research has recurrently shown racial minorities being overrepresented and portrayed as criminals and perpetrators more often than when compared to their white counterparts. The media, and individuals alike have promoted public hostility towards these specific groups of people from specific ethnic backgrounds (Dukes & Gaither, 2017).  Dukes and Gaither (2017) examined the affects that media portrayals have on public opinions. They looked specifically at altercations resulting in a shooting death, where races of the victims and shooters were randomly assigned. Black vs white shooters and victims were used for the purpose of the study. They study found that information and in particular, the specific type of information released to the public by the media about a victim, can significantly change the attitudes that individuals have towards victims and shooters. Alton Sterling, an unarmed black 37- year old man was fatally shot by two white police officers in 2016. The way in which Alton was portrayed in the media suggested that it was not down to the police, and was in fact his own fault that he was injured by the police due to his previous convictions. These types of portrayals that surround the area of racial and ethnic minority victims of police brutality, have been widely criticised for the damage they could hypothetically cause by influencing publics opinions (Dukes & Gaither, 2017).  Although many studies have shown that stereotypes led on from media surrounding Blacks and crime are negative and can be seen to cause strong stereotyping towards Black individuals, a study carried out by Brigham (1971) examined the evaluations made by 271 individuals who were asked to ‘play the part’  of a juvenile court judge in assigning sentences to Black and White offenders and were given measures to examine their racial attitudes and stereotypes. The results of the study found a slight relationship between the attitudes and stereotypes linked to Black individuals, such as, their correctable potential and personality traits. Evaluations of collectable potential were suggested to be significantly linked to sentences that were given to the offenders however, the attitudes and stereotyping measures found only a slight link between treatment and offender (Brigham, 1971). 
	Research into social cognition has been proposed to document the negative links between social categorisation and biased group stereotypes. With the imperative exceptions of other theories, such as the social dominance theory, the cognitive perspective on intergroup relations between the 70s and 80s dominated the theoretical and empirical research surrounding social psychology (Park & Judd, 2005). A theory developed by Tajfel (1969) explored the differences in characterisation of participants assigned to a specific group. Tajfel suggested that individuals, even when assigned to a group of minimal purpose, seemed to show ingroup preferences. Researchers have since used Tajfel’s theory to further explore the powers that categorisation has on upholding intergroup biases. The research linked to the social categorisation and cognition, can in part, explain the reasoning behind negative stereotyping (Park & Judd, 2005). This can in turn be linked back to the issues previously discussed on Black and White offenders and the media portrayals of Black individuals and why Blacks tend to be stereotyped against more so than their White counterparts. The social cognition theory can also be linked to the film industry and how individuals tend to stereotype against other individuals who come from culturally different backgrounds. 
	Although there are colossal amounts of research into stereotyping within the media, it has also been suggested that it is not only through the crime stories and the news that Black individuals are stereotyped against. The featuring of black leading roles in films have been and continue to grow in popularity in recent years. Black characters are often seen as ‘magical negroes’ and are suggested to focus their abilities on assisting their White lead counterparts. Media projected images have long been seen to influence individual’s perceptions and throughout the film industry, it is clear to see that these media-projected images have a certain persuasion about them that lead to differences in expectations in relation to new release films in cinemas shown globally (Glenn & Cunningham, 2009). Hollywood films in general tend to exaggerate the characteristics of Black characters shown in films to appeal to broader audiences. Although more recent films show positive interactions between Blacks and Whites, the relationships between the two can still be seen to show racial stereotypes (Glenn & Cunningham, 2009). 
	At the very heart of racism is usually the assumption that individuals act differently as a result of their racial or ethnic identities. This assumption can lead to social stereotyping that differentiates individuals from specific groupings or groups of people. Although race and ethnic groups cannot scientifically be tested as a measure of specific social change, it has been suggested that they are still used as a substitution for public culture, beliefs and behaviours (Simpson, 2004). Within Britain, a consensus is used in order to differentiate individuals from specific racial/ethnic groups and regions in which these specific individuals are from or identify with. It is stated that this form of consensus is used to support government legislation that is in place to protect individuals from inequality and to give all individuals within Britain equal opportunities. The consensus focuses on skin colour i.e. Black, White, Mixed and region such as African, Pakistani and Indian. There have long been debates on what these categories actually mean and why it is necessary for individuals to have to state these actualities (Simpson, 2004). It has been suggested that these categories on the consensus are used as way of reflecting unmeasured underlying ‘real’ characteristics of the individuals coming from specific groups or backgrounds. 
	A study that looks at the effects of stereotyping and racial characteristics is a study carried out by Park et al (2006). Rush hour two is a film that includes an African American and an Asian, both playing leading roles in the film and it has grossed over two-hundred and twenty-six million pounds in cinemas and was also ranked 45th in the all-time box office in the United States. (Park, Gabbadon & Cernin, 2006). Rush hour two shows the movement away from stereotypical convention by adding an African American and an Asian as leading roles. This specific casting decision could have potentially alienated White viewers; however, the box office success of the film, suggests that the film actively appealed to both the minority and White audiences that viewed the film (Park et al, 2006). Although this film in particular had been seen to somewhat move the general stereotyping of African-Americans and Asians away from public opinion, it was suggested that it failed to challenge the racial stereotypes that were so clearly stated throughout the film and instead, naturalised the racial differences (Park et al, 2006). The focused groups that took part in the Rush hour 2 study were seen not to be offended by the clear explicit racial jokes that were demonstrated throughout the film, and instead found that racial stereotyping in films were purely there for comedy affect and not in way of stereotyping against the African-Americans and Asians in the film itself. The study also found that Black and Asian participants found positive sources of pleasure when examining the somewhat offensive portrayals of their own race (Park et al, 2006). Although it was suggested that the individuals in the study, both Black, White and Asian, were not offended by the clear stereotyping within the film, White participants did claim to notice and made reference to the obvious stereotyping witnessed throughout the film. White viewers claimed to still have racial stereotypes aimed towards the Black and Asian characters in the film where they linked typical Asian and typical Black stereotypes to both Jackie Chan and Chris Tucker. The participants found Lee (Jackie Chan’s character) amusing but stated that they were not physically attracted to him and also specified that Tucker’s character was perceived in typical Black stereotypes such as being too loud and childish (Park et al, 2006). This in turn links back to media-projected images and how they are used to prime individual’s perceptions and attitudes towards specific expectations of individuals from different racial/ethnic backgrounds.  
	Other studies have also shown the obvious racial stereotypes that the public can have against individuals from different races/ethnic groups. A study carried out by Abraham and Appiah (2006) created news reports on school vouchers and the three-strike law that used online news stories that were differently illustrated with either no images, images of two black individuals, images of two white individuals or images of one white individual and one black individual. The texts of the news articles did not in any way discuss or make reference to the individuals shown in the photographs racial or ethnic identity. The study found that racial stereotypes were primed through using the images of the Black individuals and suggested that people tended to link social problems, such as receiving free school meals, with the Black individuals over the Whites (Abraham & Appiah, 2006). As cited in Abraham and Appiah (2006), it has been suggested that many researchers, such as Devine 1989, have publicised the issues that media priming in relation to racial stereotypes has on long lasting affects of publics opinions. Although images have long been used in the media as enhancements of information, there is little research out there that examines the impact of the information so freely handed to the public and the hinders that it has on public perceptions.  
	The scope of racial prejudice has long been in debate amongst social scientists. McConahay and Hough (1976) proposed the idea that there were two types of racism, the first, the ‘redneck’ which was described as being either public expressions of racial hatred, racial inferiority and supporters of segregation and secondly, a newer formed cluster of racial attitudes that consist of symbolic or modern racism. However, the symbolic racism theory has been widely criticised for its confusing ways in which it portrays the meaning of the central concepts within these broad definitions (Sidanius et al, 1992). Lapchick (2000) examined the racial stereotypes that are seen in sport. He suggested that athletes and community leaders alike believe the public have negatively and unfairly stereotyped against athletes across America. Members of an elite academic institution were asked to write down five things that came to mind when they thought about American athletes. Every participant had at least one of these words to describe the American athletes; dumb, violent, rapist and drug dealer. The athletes are said to be convinced that the public are stereotyping against them and categorising against them due to the criminal acts of a few athletes that were publicly spoken about in the media (Lapchick, 2000). As stated by the National Opinion Research Centre Survey, Whites shared the same attitudes towards African-Americans that included, fifty-six percent of Whites suggested African-Americans are violent, sixty-two percent of Whites stated that African-Americans were less hardworking, seventy-seven suggested that most African-Americans live off welfare/benefits and fifty-three percent suggested that African-Americans are less intelligent than Whites (Lapchick, 2000). Future research into the origins of the beliefs and attitudes that White people hold against African-Americans and individuals from different ethnic or racial backgrounds would be highly beneficial to change the stereotypical attitudes that Whites seem to hold in order to expand and treat rising issues such as Black unemployment and prejudices.  
	The contact hypothesis originally set out to demonstrate the idea that contact happening between members of different racial backgrounds can be seen to foster positive racial attitudes. It has however, over the past four decades, and after further research, led to the recommendation that the hypothesis be discarded and instead, researchers should turn their attention to the positive and negative racial attitudes held by the public (Sigelman & Welch, 1993). Most of this research tends to focus more on Whites and the racial attitudes that they hold against Blacks. Further analysis however has looked not only at Whites and their opinions, but also at Blacks and the opinions that they hold. A study carried out by Sigelman and Welch (1993) looked into the attitudes that Blacks and Whites had on interracial relationships and found that although some White individuals were not completely happy with the idea of being a part of an interracial relationship, it was the Blacks who held the most hostility towards the idea of an interracial relationship. The study also found that although individuals living within a more racially diverse area where contact between Blacks and Whites was highly reported, having social contact does not seem to guarantee the change in the ways that Blacks and Whites perceive race relations (Sigleman & Welch, 1993).  
[bookmark: _GoBack]	In conclusion, stereotypes can be seen to provide us with an opportunity to link theory and practice into the teaching of ideology in order to offer the knowledge of how different forms of racism, classism, sexism and homophobia can circulate within and affect our culture (Seiter, 1986). Some of the issues raised by this essay have successfully highlighted the impact that mass media and media coverage in general can have on shaping public opinions and how Black individuals are stereotyped against more often than not due to the stereotypes that have been and continue to be fed throughout the media. A study carried out by Kluegel & Smith (1982) found that the initiation of racial stereotypes can be decreased if and when individuals are subjected to instruction that exposes them to stereotype-disconfirming news stories produced by the media. Media based strategies to reduce the exposure to racial stereotypes at a subconscious level can be seen as the most powerful approach to stop racial stereotyping and prejudice (Kluegel & Smith, 1982). Further research could examine the reasoning behind the automatic processes such as implicit stereotyping, and further look into the role that media has on racial stereotyping. Media producers could in turn, change the ways in which they discriminate against individuals from racially different backgrounds, in order to further develop individuals automatic stereotyping that they are so readily set out to do, and instead, change the stereotypes to more positive characterisations surrounding racially different individuals instead of the constant negative ones so easily made today. 
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