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Health & Wellbeing – The Emerging Trend Within Hotels
As in any other sector, the hotel business is changing quickly due to the widespread adoption of digital technologies. Hotels that are a part of the hospitality business are attempting to stay up to the shifting needs, levels of knowledge, and attitudes of customers due to the increased availability of the internet to consumers. There is a growing trend among hotels like Premier Inn to prioritise their guests' health and happiness by delivering more personalised and holistic service (Andreu et al., 2021). We discussed health and wellness as a growing concern in the hospitality business. As defined by the World Health Organisation, wellness is the positive mindset that aims to achieve optimal and balanced health for oneself and one's community. According to the World Health Organisation (WHO), health is not only the avoidance of any illness or disease but the welfare of an individual in terms of how they are doing socially, physically, and mentally. Wellness is the strategy for reaching that end point of optimal health.
[bookmark: _heading=h.gjdgxs]In an accessible discussion, we realised that hotel wellness and health amenities are no longer limited to spas, salons, and fitness centres alone. The concept of wellness and health in hotels has developed into much more, with a significant focus placed on the 'soft wellness’ components as well, such as wellness experiences like yoga classes and running groups, a sustainable clean environment, ambience, healthy nutrition, and other similar topics (Chi et al., 2020). This is a growing trend as more individuals in our immediate environment emphasise the need to care for one's physical and mental health through diet, exercise routine, and other lifestyle choices. As a result, the hospitality sector is undergoing structural changes as hotels strive to strike a middle ground between the softer and more complex parts of health. The Premier Inn has also been an active part of this trend, focusing on the health and well-being of its customers. Hotels are taking a more rounded approach to wellness by emphasising the well-being of their staff and guests. Acquisitions, collaborations, and new entries into the industry among health and fitness product manufacturers, lodging establishments, and membership organisations are also rising.
In the past, many individuals believed that women make up most of the target audience for these health and wellness initiatives. However, it was discovered that due to the newly developing trends in the business, men are now a mainstream group that hotels should target progressively for their health and wellness programmes. There has been a rise in the number of men who are interested in and capable of providing for their health and that of their families, in tandem with the growing recognition of the need for such care. Studies show significant differences in how people evaluate their health and the variables that shape their health behaviours. For this reason, Premier Inn is doing well by keeping this in mind when crafting health programmes for its guests. At the same time, the restaurants also offer menus for vegetarians and vegans; all the dishes have passed the caloric content to make it easy for every customer to have a healthy meal in the pleasant environment of the Premier Inn restaurants.
The Global Wellness Institute reports that in 2018, the global wellness business was worth $4.5 trillion and was expected to rise by 17%. I see how the recent coronavirus outbreak has transformed each trip into an opportunity to improve one's health. Since the onset of lockdown and social isolation, individuals have gravitated towards more reflective vacation forms (Sohaib et al., 2022). They now make their health and safety the main priority at every hotel, making sure that there is adequate air ventilation, air purification, and regular sanitisation, as well as the provision of nutritious and sanitary cuisine, fresh air, clean water, tranquil resting environment, and other social wellness activities. Thus, this progress conforms to the developing tendencies I’ve spoken about.
Incorporating wellness and health practices into the hospitality sector is a trend that will continue to be prevalent for a considerable amount of time and is also being seen in many hotels like Premier Inn. Since the pandemic, I have been aware of my health and taking small steps to do better for a good lifestyle. McKinsey conducted a global consumer study in April 2021, and 79% of respondents said that well-being is essential to them, demonstrating the critical importance of health and wellness for survivors of a pandemic. Hotels should include additional wellness-related components to their service offerings to capitalise on the shift in customer behaviour.
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